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Integrated Business Strategy and Innovation
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Investment Analysis and Investment Theory
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Advanced Finance Theory
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Personal finance management strategies
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Public Policy, Globalization, and the Development of Thai Economy
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Digital Economics and Creative Works
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Marketing Theory
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Empirical Research in Marketing
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Advanced Social Research Methodology
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Research philosophy and paradigm, nature and process of business research,
business research strategies and designs, research project planning and research questions
formulating, literature review, ethics in business research, nature of quantitative and qualitative
research, quantitative and qualitative research sampling, data collection and analysis in quantitative
and qualitative research, mixed-method research approach design, writing research report and
manuscript for publication, writing research proposal for research funding, and research project

management
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Statistics and Business Big Data Analytics
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Frequency distribution and tabular data representation, measures of central
tendency, measures of dispersion, moments, skewness and kurtosis, theory of probability, random
variable and mathematical expectation, parametric families of univariate distributions, correlation and

regression, using statistical software in research and business big data analytics
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Contemporary and Modern Concept and Theory of Business Administration
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Evolution of business administration theories, classical and early theorists,
development of modern concept and theories, theories of motivation, group behaviour, attitude and
satisfaction, perception and decision making, power and leadership, agency theory, game theory,
transaction cost economic, resource-based view, resource dependence theory, ecological theory,
institutional theory, stakeholder theory, legitimacy theory, organizational economics, and corporate

governance
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Econometrics
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Nature of econometrics and economic data, multiple regression analysis with
qualitative information, basic regression analysis with time series data, pooling cross sections across
time, panel data, instrumental variables estimation and two stage least squares, and simultaneous
equations models
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Integrated Business Strategy and Innovation
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Analysis of domestic and international business environment, analysis of organization
capabilities, strategic thinking methods, contemporary strategy concepts, innovation and
administration concepts, current and future trend of innovative business strategy management,
approaches and strong alliance in industry, application of business concepts strategy and innovation

for professional research

420812 wquﬁmsé’amsﬁw?ﬁqﬂmuLsza%ﬂ?mﬁ%uga 3(3-0-6)
Advanced Logistics and Supply Chain Management Theory
FINFIMUATHHNDITBM BT N3Nt lggUnuuazladafing nsuUszendld

naufunsideimunisdanisviasldgunuuazladafing nguinisuinis@eaniunisel ngej

MauANIALINE AN NuFAEetneeiian wamaquindennagms
Foundations and perspectives of logistics and supply chain management theory,

application in logistics and supply chain management research, contingency theory, social exchange

theory, social network theory and strategic choice theory
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Management and Leadership Analysis
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Integration and application of theories, synthesising and analysing diversity in
organization, structures, formalized processes and rational decisions, in-depth structural framework
of lean, team and leadership, in—depth framework of human resources, relations and competence,
in-depth framewotk of stakeholder, power, politics and conflict, in-dept symbolic framework of

organizational culture and case studies
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Investment Analysis and Investment Theory
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Capital market and asset valuation, investment analysis models, investment decisions
under uncertainty, individuals' consumption and portfolio decisions under uncertainty and their
implications for valuation of securities, capital market and asset valuation, arbitrage pricing theory,

derivative pricing, and potential application of investment
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Advanced Finance Theory
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Capital structure, financial intermediation, incomplete financial contracting, initial and
seasoned public offerings, market for corporate control, product market corporate finance interactions,

corporate reorganization and bankruptcy, financing in imperfect markets, sustainable finance and

case study in advance finance
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Personal Finance Management Strategies
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Integration among theories, concepts, and personal financial management, body of

knowledge application for strategic planning of income and expenses, saving, investment, case study

420831 LATHFANASNISATUASNISIEIUNTEHINUSEIA 3(3-0-6)
International Trade and Finance
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Applying International trade theories and international trade models to estimate
impacts of trade policy, new world economic order, World Trade Organization, the economic
integration, balance of payment, foreign direct investment and investment in financial assets, effects

of exchange rates on Thai economy
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Public Policy, Globalization, and Development of Thai Economy
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Analyzing impacts of Thai domestic and foreign policies, level of competitiveness,

change in flows of international trade and investment, law and regulations affecting Thai economy

and development in termd of both GDP and employment

420833 LATHFANASAANAUREITURE NNTTA 3(3-0-6)

Digital Economics and Creative Works
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Value addition for products, services, and business operations by focusing on
creativity, development of commercial creativity, digital economics, digital industry, diversity and
significance of digital products and services, project’s feasibility, management design, marketing

planning, fianancial analysis to obtain financial supports from financial institutions

420841 FIMuINTABIL Y AU az N5y 3(3-0-6)
Evoluation of Accounting and Accountancy
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Accounting in ancient era, financial accounting practice during 1600-1970, history of
management accounting through the 1960s, impact of advances of manufacturing and information
technology on management accounting systems, history of professional accountancy in UK and US,

information technology, innovation, and accountancy profession in present

420842 NHBHNI1T91LITUNNITHN 3(3-0-6)

Financial Reporting Theory
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Development of financial accounting theories, accounting theories, useful framework
for decision in accounting, fair value and great financial crisis, valuation models, earnings
management, agency theory and other related theories, information asymmetries, financial reporting

quality, auditing and audit quality, integrated reporting, and disclosures of non-financial information

420843 Mgy idmsunanayu 3(2-2-5)

Accounting Research for Capital Market
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Empirical and analytical research on the relation between accounting information and
capital market behaviors, effects of accounting disclosures on capital market, roles of analysts as
information intermediaries, effects of management discretion, impacts of financial information on
stock and option prices, earnings response coefficients, market microstructure, effects of changes in

accounting standards and disclosure requirements, international accounting research for capital

market



420851 ms’iLﬂiqzﬁwqanssuﬁu‘%iﬂﬂﬁgugq 3(2-2-5)

Advanced Consumer Behavior Analysis
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Solid foundation for critical thinking and research using phychological and marketing
approach on information processing related topics, analysis of consumer knowledge, attitude theory,

persuasion, affect and social influence, marketing, psychology, and economics theories

420852 NYuHNITNRIA 3(3-0-6)

Marketing Theory
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Marketing knowledge and development of marketing theories, in-depth
understanding of marketing theoroes, and consumer behavior, testing causal relationships in
marketing, advanced theory of marketing, and environmental issues in marketing theory and its

applications
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Empirical Research in Marketing
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Knowledge and principles in constructing models and collecting data for quantitative
research in marketing, models constructing for consumer behavior, brand choice, segmentation
analysis, new product models, advertising decision models, salesforce compensation models,

distribution decision models, and pricing decisions models
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Academic Communication in Business Administration
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Critically reading and writing research paper in business administration, comparative

critical summary, developing a critical analysis, searching literature, using a cross reference program,

writing a critical literature review, oral presentations, using technology for communication and

avoiding plagiarism
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Seminar on current business administration topics and case studies, literature review,
reading, analysing, criticising, presenting, and discussing in currently interesting topics and case
studies, implications for future research and research results applications and presenting concept

paper of thesis
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Seminar on current research tools, research methodologies, data analysis techniques
and big data analysis of business administration, presenting preliminary results of thesis, and

participating in academic conference
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Presenting final results of thesis and research ariticle in order to get published

according to the graduation criteria in class and criciszing and suggesting
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Dissertation
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Exploration of new knowledge in business administration, finance, economics,

accounting, or marketing by using advanced research process, preparing a research report

systematically, oral presentation of research findings and getting publication
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Dissertation
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Educational process and development of knowledge in business administration,
finance, economics, accounting, or marketing by using systematic research process, preparing a

research report systematically, oral presentation of research findings and getting publication



