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Social Research Methodology
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Intensive English for Graduate Studies
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Management for Social Enterprise
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Independent Study
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Intensive English for Graduate Studies
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Intensive English for Graduate Studies
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Social Research Methodology
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Social Research Methodology
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Research methodology, quantitative and qualitative research in business, searching
for information, literature review, use of statistics and software packages for analyzing data, writing

research report, techniques for academic publication

137702 msﬂ'sy%ummﬁmnsLﬁﬁﬂﬁsfmaLmumaq‘sﬁ@ 3(2-2-5)
Accounting and Taxation for Business Planning
wann1snenstuazandens nslEdeyanienistad unisensunu nns

AILANNITANTENITH N3TaRa NMFUFTRN n1satuanuaznissnaulantsTuesdnig nns
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Wanasnanls nstdwmalulagimsiauaznndenns uaznsdifne
Accounting and taxation principles, accounting information usage for planning,

controlling operation, measurement operation, control and decision making within the organization,

financial statement analysis, cost management, profit planning, tax planning, accounting information

system for decision making, using technology for accounting and taxation and case study

137703 \sugaansiianisiadulanngsia 3(3-0-6)
Economics for Business Decision Making
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Applied principles of economics for business decision making, decision making under
scarce resources and risks, managerial economics methods for sustainable competitive advantage,

analytic problem-solving tools and technology in local, national and global settings and case studies
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Leadership Organization and Human Resource Management
waAauaziineramiingin n1sadandanouaznisviceadudin nns
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a9Ans nslimaluladlunisudmsesAnisuasninensayed uaznsdifnen
Concepts and skills of leadership, collaboration and team building, complex problem

solving and decision making, conflict management and negotiation, concepts and theories of
organization, analysis of factors influencing organization, human resource management, factors in
determining human resources policy and planning, personal development, labor problems and
circumstances, reqgulations related to industrial relations, organization’s roles, relations in
organizations management, impacts of environment on changes and trends in organizational

management, using technology for organization and human resource management and case study

137705 ﬂ’]i‘lJ%‘Vi”l‘Sﬂ”l‘Sﬁl@’]ﬂLﬁ’ﬂﬂ’JﬁNTﬁL‘]J%ﬁIUVI’]\‘Iﬂ’ISLL’ZiQ’EIJR 3(3-0-6)
Marketing Management for Competitive Advantage
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A19AAIA NITLENITNITAAIADRIANUAZARN NGB8 WASNTTIANE
Strategic planning and marketing management for competitive advantage, factors

for marketing decision and marketing research, consumer behavior, organization buyer behavior,

market segmentation, product strategy, new product planning and development, promotion strategy,
distribution strategy, pricing strategy, integrated marketing communication strategy, marketing of

services, international marketing, brand building, online and mobile marketing, electronic data



protection and security, using technology for marketing management, marketing management for

social and ethical dimensions and case study

137706 msu‘%msmsf?mLﬁ"amsﬁmﬁu?m%maqwé 3(3-0-6)

Financial Management for Strategic Decision Making
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NINEING ‘g‘uLL‘Ll‘Llerﬁm‘iLLm@iunmm@umnu Tﬂ’idﬂ%wlﬁm@\mu NI UITHCHIILA £N1T
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Principles of finance, finance and corporate strategy, resource allocation decision,
cost of capital, capital structure and financing, payout policy, mergers and acquisitions, long-term
investing and financing, short-term investing, risk management, performance evaluation, short-term
financing decision, capital budgeting and business evaluation, using technology for financial

management financial innovation and case study

137707 ANNWT 1(0-3-2)

Seminar
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Teyn1augsne Tamaweeegia F9AN MaNsII8ALIRLATNANAINYITENTY

Searching, collecting data, analyzing, report writing, presenting, discussing and
answering questions on current business issues, analysis of business issues in terms of economic,

society, good governance and equity

137720 INEBNUE 12 widaefin
Thesis
nsa31eesdnandina Faenszuaunisidaediraiinsruuuaznisinauns
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Innovating new knowledge by systematic research methodology and publishing
research paper on topics related to business administration and management for developing

community and business organization

137721 ASANYIANATIAILAILDY 6 Wuaafin
Independent Study
A13ANAYT N133909NTaYR 11939 NNTIATISUAZAIATITE NNTRENIIEIY
naaue aAUsne uarn1swauwsnasadeliiadanteinuinisgsiia uarnisdanis
Searching, collecting data, researching, analyzing and synthesizing, report writing,
presenting, discussing and publishing research paper on topics related to business administration and

management

137711 msilugusznaunsgsiasminanuasnisadegsia v 3(3-0-6)
Entrepreneurship for Start-up Business and New Venture
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Ugernau
Definitions and concepts of start-up business and new venture, business

establishment preparation, entrepreneurship learning  process, analysis of entrepreneurship

opportunities, business disruption designing and adjustment, technology and Innovation adoption for
businesses, business model canvas, financial management, digital market management, business
networks and parters creation, corporate social responsibility, ethics of entrepreneurship, laws related
to start-up business and new venture, laws related to initial public offering and process and

preparation for initial public offering
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Production Management and Control

ANFNLEKNITARdIMSUEaRe nadanlesioyaenndiefiAgadesiiienis
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NMIUHUAHFDINNTIRAL TEN19TIGAL uaioyafi i inNTuRLANEiRINIaIRgAL 1N
FATaIANALAMHUNLNITHAR N1TFARIAIIENITHER N1TALANTaNTININNNTHAR N139R
UseANB NN IHN199UNUNNTHAR

Production planning for business, linking information from relevant parties for overall
planning, standard process in production planning, sales and operations planning, resource planning
and capacity management, master production schedule, materials requirements planning, bill of
material (BOM) and information used for materials requirements planning, purchasing raw materials
according to production plan, sequencing in scheduling, production activity control, performance

measurement in production planning

137713 MFBBNUUUURZNTSIATIERNRYNE 3(2-2-5)

Strategic Design and Analysis
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Theoretical framework and methodology of strategic management, external and
internal factors analysis, task assignment, policy and goal of a variety of business size, operation
plan achievement and performance evaluation, for competing in regional and global markets, risk
management for creating organization value, strategic management for long-term business
sustainability under politico-socio—economic conditions and rapid technological change, other

appropriate strategies
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Waaaliuseuunisudetn

Business Innovation and Technology Management for Competitive

Advantage

WANNTT uWafin nsdsvgndlEuinnssugafauaznisuimamalulad nisadng
A [Feunsudeiudaandnnssugsiauaznisudmamalulad nsudnisuwinnssugaia
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Anziiayanuin g (Big data analytics) wazmalulad Blockchain, n1adeslssnagngnnis
vamamaluladiunagnivniegsfia neimuIANaIm190uaN1sUNITRIaNIINgsia uaz
NIRANET

Concepts, principles, and application of business innovation and technology
management, competitive advantage through innovation and technology, modern management of
business innovation, technology management strategy, the study and practice of cutting edge
technologies and concepts related to analysis of big data and Blockchain technology , integration
between strategy on technology management and business, developing innovation capability and

innovation management, and case study

a a a a a a @ a
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E-Business and E-Commerce Management
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E-business, e-commerce and information management, e-commerce infrastructure,
forms of e- business, development and utilization of firm resources, e-business strategy, assessment
and forecast of e-commerce, analysis of global markets, action plan discussion, e-marketplace,
mechanics, tools, and their impacts, customer behavior, advertising of inter-organizational e-

commerce activities in efficiency and cost saving, e-commerce website designs, e-commerce



security systems, e-commerce payment systems, e-commerce and ethics, laws and social

environment

137716 asaanstulaaafinauassldaUmuade i 3(3-0-6)
Modern Logistics and Supply Chain Management
waRnnsnsUEMsAuladsfinduasiasldguniu nianennsalinaudninis
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SCOR Model

Concepts of modern logistics and supply chain management, demand forecasting and
forecast accuracy improvement, production planning and control, inventory management for
competitive advantage, strategic procurement in modern supply chain management, capacity
management and long term capacity planning, information systems for logistics and supply chain
decision making, data analytics in supply chain, supply chain risk management in disruptive

environment and supply chain improvement using SCOR model

137717 MeUEMIsgInaNadInx 3(3-0-6)
Management for Social Enterprise
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Basic concepts, forms and methods of conducting business in social enterprise,
various contexts of social enterprise, strategic management for social business, personnel
management in a social business environment, financial management, social business marketing,

problem analysis with an emphasis on the use of innovation, business ethics and case studies



146700 AUIBINGEUULITNTATUSE AU R ARFNYT 3(3-0-6)
Intensive English for Graduate Studies (Tistunsianfin)
NMEIBINGBITIEINTG UTENN289UNEN 1198 IUUAEATTYBITATIE Uaz

391508 N9 @eusrAUaaN NMATEUEENATIN NITUARIANAMTINEENTTa1T 00 FauY

dulngniayanazniaiden nstimaluladuazgnioysdidnnsefndiiouatsminain’

WaFsRetuadeinualauay b neesaw ssuuteBiayns Buusneds
Academic English, types of reading texts, analytical reading and writing, paragraph

writing, essay writing, expressing critical opinion towards reading texts through speaking and writing,

using technology and electronic data base, citation system, and writing citation



