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1. NSHIANITANEIATHILNKR 71 WUD 11 2

1) 974519997 (Course work) 25 Buufif
n@;uﬁﬁquzﬁeﬁu 19 Hqefin
136711 WHAAR N1 LAYASYTITHYINNT BT IAZNNT LIUTH 3 (3-0-6)

Concepts Theories and Ethics in Tourism and Hotel

136712 N9 UNRLRE R NN YD TiEauaznis lssusaadagat 3 (2-2-5)
Planning and Development for Sustainable Tourism and Hotel

136713 ﬂﬁif%’mﬂﬁﬁﬂﬂﬂwﬁﬁﬁw%’uqﬁﬁ@ﬂﬁﬁmL‘ﬁlmLmeﬁTidLLﬁN 3 (2-2-5)
Tourism and Hotel Business Strategies Management

136714  xidauitiqenNaIANAINAS 3 (2-2-5)
Research Methodologies in Social Sciences

136715 wofinsaninviasiiendnadmness 3 (2-2-5)
Cross—Cultural Tourist Behavior

136716 uﬁlﬁlﬂ‘jiﬂﬂ”ﬁﬁ@ﬂLﬁﬁQLLﬂZﬂW‘jTiQLLﬁN 3 (2-2-5)

Tourism and Hotel Innovation

136717  @NNWN 1 (0-2-1)
Seminar
mjuﬁmmwwtﬁﬂﬂ 6 viKaufia
136721 AN ANTITTHUTITHRDN1TVBITLILALNIS IILTH 3 (2-2-5)

Cultural Management for Tourism and Hotel

136722 naviesifigannaden 3 (2-2-5)
Alternative Tourism

136725  nnsdnnisdmsLEUsEneunsgaRianisvinafian lnayua 3 (2-2-5)
Management for Entrepreneur Business on Community Based-
Tourism

136724 nnsdmnIagInaRnuaH 3 (2-2-5)
Accommodation Business Management

136725  ANSSANMTANNIEUANTSAmS LS Ra TR 3 (2-2-5)

Service Quality management for Accommodation Business



136726 nisdanIaEwenTRREdilansiacfitauaznnslion
Human Resource Management for Tourism and Hotels

136727  n1sdAntasmLszgn nvieadisaieidinaneda uaz
inq9rns
MICE Management

136728  N199ANTSNaNIINALAY

Event Management

2) INYINNRE
136731  ANYIINWS

Thesis

3) s1eAisAu iUk fin
146700  AEMEIngBLUUENEMIUITAUTUARFANET

Intensive English for Graduate Studies

2. NFHIANTITANHIATHUNY 2
1) 974578321 (Course work)
NI NRNIZTIAL
136711 udafna nowj) LAZAALETINN N TYIBdTiBuaznITluTH
Concepts Theories and Ethics in Tourism and Hotel
136712 AN LLNHLL@ZW@Ju’m’ﬁﬁ@GLﬁEI’JLLZ\]Zﬂ’ﬁT’N LL’iNﬂEi’]\iilbdgu
Planning and Development for Sustainable Tourism and Hotel
136713 ﬂ7‘3%1miﬂ@ﬁqwﬁ'ﬁm%’uqiﬁ@mﬁﬁmLﬁmLmeiT‘N hIN
Tourism and Hotel Business Strategies Management
136714  uideuifiqenNAIANAINAS
Research Methodologies in Social Sciences
136715 weAnasuinviesfieaiinndmmnesas
Cross—Cultural Tourist Behavior
136716 WinNgIHNYIBafigauaznislsonss

Tourism and Hotel Innovation

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

12 u2efia

12 dQgfin

3 Buan

3 (3-0-6)

31 wuagfa

19 aafin

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)
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136741

146700
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NHNUN

Seminar

NANITNANIZIADN
nM39ANMTSRNsITHIRBNNBIuazn1159uTH
Cultural Management for Tourism and Hotel
mavieafiganiaden

Alternative Tourism

nsdnnsamsUEUsrneumsgsianisviesiien lnagnan

Management for Entrepreneur Business on Community Based-

Tourism

Medmnisgaiafinnuey

Accommodation Business Management
MTdANITAININNITLENNa A ME L Re LY
Service Quality management for Accommodation Business
mif%’mmﬁw%’W?J’miwéisl?jl,ﬁﬂm‘jvimLﬁﬁf;LLﬂ:ﬂ’ﬁTﬁdLL‘jN
Human Resource Management for Tourism and Hotels
mif«“fmmi\‘nuﬂ‘a‘zﬁw mavieadisaiefinansda uas
Unssmnig

MICE Management

NN9IANITAINTINN LA

Event Management

L 2L a
N1SANAIIDNTE
AISANHIARATIATY ALES

Independent Study

s nisaulaiiunssefin
nesnguiuudindmsussAudnginfnen

Intensive English for Graduate Studies

1(0-2-1)

12 ALfn

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

6 NUILAH

6 Wiufiia

3 Bugan

3 (3-0-6)
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146700

136711

136712

136713

136714

136715

136716

136731

& a4
AW 1
2
AANTSANYIAY

NN EUULENEMTUTTALT IR AN EN
Intensive English for Graduate Studies
WA wqng UATIIYTITHNNNNTYIBUTALILALNTT
Taausn
Concepts Theories and Ethics in Tourism and Hotel
AMFINIUHHLAZNAHIN1TYIBTIEIUATNT 99U HDE 1
Lo
NN
Planning and Development for Sustainable Tourism and
Hotel
N3dMINagNEaMsUgIRansiBfiaauaznglaeusy
Tourism and Hotel Business Strategies Management

I

AMANSANEIUaNe
T 8UAIUNNTIANFNARS
Research Methodologies in Social Sciences
wAnsansinviasiiendnadmnsae
Cross—Cultural Tourist Behavior
WIANTIHANTYIBafEaUazN5 IS IuTH
Tourism and Hotel Innovation
ANYTTANUS

Thesis

9N

3 (3-0-06)
((dsiussdnsfin)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

9(3) wKafin

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 MU

12 AdagfAn



136731

136717

136XXX

136XXX

136731

ANYTANUS
Thesis
AUHUN
Seminar

AP UBNANBN

Major Elective

FYUBNABN
Major Elective
FNYINWE

Thesis

Fuln 2
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3 Wiaufin

1(0-2-1)

3 (X=X-X)

7 AUILAH

3 (X=X-X)

6 MiEn

9 BHIuAA



2. NSEHAANTTANHIATNLHNY 2

146700

136711

136712

136713

136714

136715

136716

136XXX

sl 1
AIANTSANYIA

NEIEINgBUULENEMTUTTAUTTIRRNE
Intensive English for Graduate Studies
WHIAR o)) LAZAALTTIHN N TVIDITUALNT
T59usa
Concepts Theories and Ethics in Tourism and Hotel
NIRRT B Eauaznis lsausaeng
aflu
Planning and Development for Sustainable Tourism and
Hotel
mif%ﬂ’ﬁﬂﬂﬂwﬁﬁw%ﬂ‘qiﬁ@ﬂﬁﬁﬁm Feauaznslsuss
Tourism and Hotel Business Strategies Management

9N

AMANsANEIUaNs
TuifeuNBITeNNTIANAINAS
Research Methodologies in Social Sciences
wofngsrinvioafieadinndausaan
Cross—Cultural Tourist Behavior
WIANTINNNTVIBUTIUAZNTIFIUTH
Tourism and Hotel Innovation
A uaNIAaN

Major Elective

KL

3 (3-0-06)
((dsTuvsdnsfin)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

9(3) wHufin

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (X-X=X)

12 AugfAn
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136741

136XXX

136XXX

136741

136XXX

7 2
AMANTISANEIAY
AHNUN
Seminar
NNTANYIANATIAILAULD
Independent Study
A UDNIAAN
Major Elective
A UBNIABN
Major Elective

I

AANIsANYIUans
NNANEYIARATIAILALE
Independent Study
FPUBNANBN
Major Elective

9N

1(0-2-1)

3 Wiaafin

3 (X=X-X)

3 (X=X-X)

10 #ugfin

3 Wiaufin

3 (X=X-X)

6 NuIan
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136711 UWIAR NG WAzASHESINNNTSTiBNTiguaznslssusH 3 (3-0-6)
Concepts Theories and Ethics in Tourism and Hotel
wRnuaznguiifsadasiunisvisitquaznislausm asduszneuesnis

vieafiganaznislseusy ualinnnsvieafisauaznislseusy mARANITUENITUALLTaWNGTIS

sanisuannsiifusransnmluesdnstunisviaafisauaznislaonsn sUluudaesdmsuntg
uinsitargndldlunisvieafsquarnislasusn agnunefifsatinsuazaiesssniunis
vigafianaznislaeuwss

Concept and theory relating to tourism and hotel, elements of tourism and hotel, trend
of tourism and hotel, managerial techniques and assessment for effective management in the tourism
and hotel organization, models for management applied in the tourism and hotel industry, law and

ethical issues relating to tourism and hotel

136712 ﬂ”li’J’NLLN%LL@ZW&N%’WI’WV@QL‘ﬁﬂ’JLL@&:ﬂ”ﬁT‘NLLSN@QWQ&Q@N 3 (2-2-5)

Planning and Development for Sustainable Tourism and Hotel

AINTNY ARNNTT BIFLIINEL MANNITIUNRBR AW U A BaTitauas
TﬁGLL‘jNﬂ‘j:ﬁLﬂWG]"N"[ mMadanstufiiientsvisadian nissansinvieadion uazdiumeunis
‘J’NLLNuLﬁﬂﬂqiﬁ%uqﬂqui@\iLﬁﬂ’]LLZ\]Zﬂ’W‘iT’NLL?Nﬂﬂqﬂﬁbﬂﬁuﬁgﬁ’izﬂﬂ Tﬂﬂﬁ%ﬂq’iﬂiuﬁu
ANNUIARENNNINTYIBTiEn ﬂﬁiﬁﬁﬁuﬂﬂﬂﬁﬂ’mm‘gﬂwﬂ’]‘j‘viﬂdLﬁEI’J ﬂﬁﬁQWﬂLquﬁwu’]qiﬁ@
Tasuan mafidaudanazndnamitssnuniagiuensulunisimunisviaaisauaznislsonan
atinedaihy uazfinialnuftiaTuunawinadien

Meaninh, principles element and procedures for tourism and hotel development in
whole system, tourism environment assessment , principles of development for tourist destinations
and lodgings, direction for project monitoring and evaluation, site management, tourist management,
hotel planning, co-operations between government and private sectors in integrated sustainable

tourism development systemically , practicing in the tourist destinations

136713 msé’mmsnaqwéﬁw%’uﬁ;sﬁ@msvimLﬁﬂ’;LLmﬂﬁsTsmsu 3 (2-2-5)
Tourism and Hotel Business Strategies Management
Tﬂ’idﬂ%’?x‘i"ﬂﬂﬁﬁ‘iﬁ@ﬂﬂ‘i‘i’fﬂﬂLﬁﬂﬁLL@tﬂﬁ’ﬂ:‘NLL’iN SLULNITVBNTALILATNIS 19IUTH

nnsdaszdadenialunianen nnsdasnzdinisifles isugeans dean uaznalulad



nafnumgRnssinviesiien nsadeaalideunienisuteiu natmunnagngdmsy
ﬁq‘a‘ﬁ@m‘jﬁmlﬁmummﬁ‘mLL‘;}N ﬂﬂﬁqﬁﬁ(ﬂﬂ‘m@"lﬂﬂﬂ‘mmLﬁ?_I’JLLZ\I:ﬂ’?‘jT‘NLL‘jN ﬂﬂﬁqwﬁﬂﬁ‘jﬁﬁﬂuﬂ
NEWeNTHEE NagNENIIRAIINARA TN TYiaTien

Structure of tourism and hotel business tourism and hospitality system study of
analysis of internal, external factors, analysis of politics, economics, society, and technology, tourist
behavior study, design for competitive advantage, strategic planning for tourism and hospitality

business tourism and hotel marketing strategy, human resource development strategies, tourism

product development strategy

136714 sz g UAEITUNNNIANAINAS 3 (2-2-5)

Research Methodologies in Social Sciences

WANNAT WNANIENNSITE 9998705 TNNA4Y NNIRIMWAZTELIEAHENINITAYY
Y9n1TviBafisauazniTlsonsy nr9nnAteynIn1TIay ﬂ’ﬁﬁ”lviumfi/mqﬁi:mﬁmﬁf%’ﬁ N9
PENULULATBLUHIAANTSTAY FBN19AURNNNTI9Y UeannTuasni1sqduannndaedng n158519
Aesilansise ﬂ’]iﬂ@ﬂﬂﬂ@mmWﬂmLﬂ%mm‘j"ﬁ’ﬁ L‘Vlﬂﬁﬂﬂﬁﬁumlﬁfm%ﬂﬁdﬂ NFeUIUNTT
?Jmiﬁ::‘ﬁwﬂ%’mja Qiel AAUINYUALNITHINALEUBNANITANET

Principles, research targets, research ethics, research scope in tourism and hotel,
research objective setting, conceptual research framework design, research methodology, population

and sample size sampling, research instrument, research quality testing, data collection techniques,

data analysis, summary, discussion and presentation for research

136715 wefinssusinviaafisadinnimussen 3 (2-2-5)

Cross-Cultural Tourist Behavior

WaRATIAEaTUNTTYeN e N RUETIH ATTNIAINNATENINEBTR LAz
Amss9an AHUANAINTRUEITHTIdINastD us9geTa AnAT UAZN1TELS AEAIANTS LAY
AruAanela a8 19T mNEITHLATNANTZNUIBIANHLANA WN T MUTITNABUFANTWE
sdnadntinuuazinvisadien uay MasdedsraunisoinenisiesiisndnnSmmussen

The concepts relating to cross cultural tourism, diversity of nationality and its culture,
cultural differences influencing tourist motivation, values and perceptions, expectation, and

satisfaction, cultural factors and the impact of cultural differences on tourist-host interaction, creating

cross—cultural tourism experiences



136716 WAINSITHATSYIBiEIuLAT NS IMTH 3 (2-2-5)

Tourism and Hotel Innovation

WHARAR NENNITVBINTANTTNNNTIBSTEaua NS 159usH gﬂLLUUﬂ’]‘iVimLﬁmLLm
nslssusnatalml nseanuULLATTMWNARE 9N BTitanazn1TleusH NTXUINNIS
Uszgndldninnasn nawasulasnanladiunisviesieawaznislsuas nadifnuiuasiom
il

Concepts, principles of tourism and hotel innovation Modern tourism and hotel styles
Design and development of tourism and hotel products Innovation application process Technology

change for tourism and hotels Case studies and field trips

136717 ANNWT 1(0-2-1)

Seminar

A15ANAT N1959U99NEBYA N1TTATITAUATRIATITA N1910EHI189IH 119
yiaue n13eAUse warnnsneudadnoinulssdumnediunissanisnisvissdieauaznig
Tausn

Studying, collecting data, analyzing and synthesizing, report writing, presenting,

discussing and answering questions in tourism and hotel management

136721 msé’ﬂmsi’muﬁisuL‘ﬁ@m‘svimLﬁmuazmﬁsmsu 3 (2-2-5)

Cultural Management for Tourism and Hotel

ANHNNTEY TSN WRZADIANZBINSNEINTIMUTITH UNIAA NANNIT WAT
B9FAUTYNBUIBINITNDITATITAUTTTH ﬂ’]‘jﬂ‘lﬁ/ﬂﬁng/W?ﬂﬂiilﬁHuﬁiiNL‘ﬁiﬂﬂ’ﬁﬁﬂ\uﬁﬁq N9
Fan1snnviefienluun sl fiean1eTmussan N199ANTITRISIHILAITHEZAINTWLARS
YBIREINITIHNUETIH N19E519U5AUNTOINIINNTYI BT BITMUEITH NTRBAITHANY
VNTYBIT BT NG

Meaning, types and values of cultural resources, concepts, principles and elements
of cultural tourism, cultural resources conservation for tourism, tourist management in cultural
destination, amenity management in cultural destination, creating cultural tourism experience,

cultural tourism interpretation



136722 Asviasfigannaian 3 (2-2-5)

Alternative Tourism

Aoz aeAUTEney Ussnvuasianssunisviesiisaniaden afi nsviesdien
BINEAT NFYBTAEIBITMUETIN NNTVDITieaBeAnn ﬂﬁ‘wimt,ﬁﬂq@q@mw nsvipafien
Baflia n19viaaiigafilinesidsiu indn dalddandslugrainnssnnisviaaien
VIUABN NITARTANTTINUNN LATNITANTARIREIHN1TYIBfiganiaden nadiAnEILas
wnlHinwesnisviesdisaniaden

Characteristics, components, types and activities of alternative tourism such as agro-
tourism, cultural tourism, sport tourism, health tourism, eco-tourism, slow tourism, etc. stakeholders
in alternative tourism industry, marketing, planning and operation study in alternative tourism, case

studies and trends

136723 msé’mmsﬁm%’ué’ﬂszﬂﬂum‘sq‘sﬁ@m‘svimLﬁmiﬂﬂqu%u 3 (2-2-5)
Management for Entrepreneur Business on Community based-Tourism
ATmuinisuazndnniafeafunisdnnisgaisdmsuilaznaunisgaianis

vipauignlagguau UAUNTNIMLAIINEINTNNTANIT N1aRIANIULAEN TEIAMN1T AN T

‘q%‘ﬁ@ﬁmﬁm N194ANI9N1TARTIAYIBILTIEN ﬂﬁ‘jé‘fmﬂ’ﬁw%’wmﬂis\lgwﬂ N199ANIINITIU

TBessTnuazANdu fnsdifne
Evolution and principles of business management for community based-tourism

entrepreneur business, community context for resources management, operations and process of

tourism business, tourism marketing management, human resource management, financial

management, ethics and sustainability, case studies

136724 mif«‘i’ﬂmsqsﬁ@ﬁﬁmtsu 3 (2-2-5)
Accommodation Business Management
waAafiugiu Uszinnuarlaseanisuaniadnnigeednig nazuaunsdnnas
NTEUINNTTINUNHLRZA U ﬂ']‘iﬁ’]Lﬁuﬂﬂ‘jLL@:ﬂ'ﬁLLﬁﬁﬁuWﬂﬂﬁiﬁ@ﬂﬂﬂﬁiﬁ@ﬁﬂ/ﬂLL‘jN NINTFH

gafiafinusn nsimuisluuusarunalidnzasgsfafiinusnlusnian ngnuiauas

1 1
A A A 4 o/

warsnrdgafimiedesiunisuszneugsianiinuss
Basic concepts, category and organization management, management process,

planning and developing process, operational and competition for accommodation business,



standardization in accommodation business, development of forms and trends of accommodation

business in future, law and act relating accommodation business

136725 msé’wmsqmmwm%u‘%msﬁm%’uqsﬁ@ﬁﬁmwu 3 (2-2-5)
Service Quality management for Accommodation Business
unAnfiiAendasiusgRafiinusuuaznsdnnisnonInnITLEng aeddaznay

YBIADININNITUENS AR RINe TauazAINasdninFassgnAn nsdnamnInnIsuEnIS Na

gnsnsdnnisgninfinn nnamua e lauazannesindnAresgninlugaiefinnusn
The concepts relating to accommodation business and service quality management,

the elements of service quality, customer satisfactions and loyalty, measuring service quality, service
complaints and recovery strategies, developing customer satisfaction and loyalty for accommodation

business

136726 mié’mmsw%’wmﬂsméuﬁtﬁ'amsvimLﬁmumms‘fsmsu 3 (2-2-5)
Human Resource Management for Tourism and Hotels
FUULULUAZATNN9289N199ANITNINEINTNREE, NRYNTNITTANITNTNEINS

NREIA NI UEARINNTINNTYID Fiaauaznislsonsy UNFIANITNSNEINTHYEE (Fud n1g

S N35NE T N13aENeAINHENTWET R LarNIINARISNEINTNREd Ussifindonads

Lﬁ'ﬂf;f"ﬁ_lmiﬁmm‘m%wmﬂimygE‘TuqmmmiiumﬁvimLﬁmummﬁi\m‘m
HRM approaches, HRM strategies for tourism and hotel industry, HRM functions:

recruitment, retainment, relationship and development, contemporary issues in tourism and hotel

industry

[ 1 H 4 [~ [ %3 a

136727 MM5IAN159RUsEYN n1visaanNelluseda uasiinssanis 3 (2-2-5)

MICE Management

anwn1sed wanlinuazlaniafisaiunisdnnisslszgs nsvisafisaieds
51998 UALiNIIANIS N3RATR NSNensREs n1sdavinuazdiauedaiauslasinis dunou
n9UfiReu nsTalsunsie nsdminsulszann nsdssiunalasinas n1sdafansas
Avsugsansnuazifinnnn nrsdsraeuiugifesdss uarn1sdanisansuiens il

' ' P = @ o PN

winanzasulsryn Navisaiigauileidnsneda uariingsrnis

Situation, trends and opportunities on MICE management; marketing aspects, human

resources management, preparation and presentation of proposals, procedures for MICE and event



program, budget, activities for delegates and spouses, coordinate with the stakeholders and

management planning for uncertainty situation in meeting incentives conference and exhibition (MICE)

136728 N199ANTISNANTIHNLA W 3 (2-2-5)

Event Management

Aons Aondinle ieaduasflazneuuazanszdAnyinsaungunisdnnis
Aansanfivan e g Eenannsaindeninaanensnisdanisiansanfivee o
NIANTINIZAUNTHATR T2AUTR UazsrAUTieefin Menmlszngl Samsssn Funsfivn uas
smdyana Tagsandeniadnnulugammiisng q sandslsousn nnsustasnanlunisuinig
nN3SANNSRANIINALY [HLA NIBULHIAINAR N19ETIREEN N19vnTiARTWeEY Nenaens
TANN LAY AUIARYAINITIANITAGNIINALALY  HNTtRANSA

A comprehensive understanding of the composition and essence of event, to develop
learners, overview of the events of the international, national and local level, cultural traditions,
sports and personal work, as well as events in various places, including the hotel, period in event

management: conceptual, creation of event, actual, after event and future event, case studies

136731 INYTANUE 12 wiqefin
Thesis
nnsa3vesdmuini faenszuaunisideegnaduszun nsuflaiamn nns
weuns Twindennedinunissanisniavisafisanaznislsewss
The creation of new knowledge with the systematic research process, problem solving

and publishing in topics of tourism and hotel management

136741 NMSANKYIARATIAILARLDS 6 NiEin
Independent Study
A13ANAGT N1559U5NEBYA 119398 N1FAATITALALAILATIEY N9 TlenTIe9u
ANTHENE UAEAUSY NMSINE LN T By EINnIsTANISNTYiBTiE AT N5 159UTH
Searching, collecting data, researching, analyzing and synthesizing, report writing,

presenting and discussing in topics of tourism and hotel management



146700 AEIBINGHUULIENTIRTUSEAUTRTRFANEN 3 (3-0-6)
Intensive English for Graduate Studies
AEEsngEIBsiTIn1Tiusziunatsuazguieiuiugulunisfnunsz Ay

Uaeyeyrn Teeisiudinunisguuarn1adesudeinznnig
Academic English at intermediate and upper-intermediate level for graduate studies

by focusing on academic reading and writing skills



