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Artistic for Life Management
003102 MINRUIINYELAENISITEUIIAEATIN 3(2-2-5)
Skills Development and Lifelong Learning
003203 Feussuiuassnasesdeny 2(0-4-2)
Collaborative Learning for Society Creation
003204 NFIANTITHVAN Aswandon WaYYUYY 1(0-2-1)
Health Environment and Community Management
003305 nsyurunsAndeanuuudnsiludusznaunisyafivia 3(2-2-5)
Design Thinking Process for Digital Age Entrepreneurs
003306 Y5UINTANUTFUTANTTUMSIVIN 3(0-6-3)
Integration for Professional Innovation
90 30 wdqena

13.1.2 NUINTVUANIZAIU
13.1.2.1 nedvlundngnsidnsoulasnusAalmsns
146200 mmé’mamﬁai’mqﬂizaqﬁmww 3(3-0-6)
English for Specific Proposes

13.1.2.2 Mg lundngnsnitaaaulaganzinaluladasaumanazn1sdedns
221151 wialuladiitonulssendniagsna 3(2-2-5)

Technology for Business Applications

13.1.2.3 g3 lundngasnilnaaulaganzuinisgsnanazdvmanans

121051 A158UTINY 3(2-2-5)
Business Finance
124161  mMyayddmsugldlydn Ty 3(3-0-6)

Accounting for Non-Accountants
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13.2 ngwivvednlundngasiilageulisnviiv/mangasau

128110 #anN1IAAN 3(3-0-6)
Principles of Marketing
128224  NSARANINTAAIALUUYITUINTIUEARTYIA 3(2-2-5)

Integrated Marketing Communication in Digital Age
128331 N1590N1TAISV8kaTAaULASIY 3(2-2-5)

Sales Management and Salesmanship

13.3 nguivveinndagauliavnivy/vingnsdu
GRH)

13.4 N1SUSHITIANTS
13.4.1 wundvAneialy

wnAnendensieivuauleungliannsiounsasunnedsanwmlusiuaull
foundn 30 minedn lulassadrandngasseduusyyininavdngns uaglddudunisud e
AMENTIUNSTLREITR Fall

1) AENISUNTUSINTIInIgAneiialy Taedl e5nsud Wuusesu aaud 1Py
NTIUNNT WATTE993NNTUANIAYINNT W unTsunIsuaziavIyMs vimid Avueuleuiouas
Farsannsaiuns Mssanseunisdeu mnndsanwinluvesingde

2) amznssunseiuaunsanivdneviall Teedl sesesnsuiidiedsnig Wu
Usesu seennufd 1unssunis wazderwients Wunssuniswasianiunig PN Wi
NILUIUNNSISIUNITEOU NMAU AARIY UTelUNan153nn1sisaunIsaeu LﬁaLi‘Jusﬁaaﬂa‘lumiU%Uga
wnednaneill meensulsyauay Wislinsdansseunsasusdululuiirmaioniu

3) ALNISUNISUTERIEIN vt Uszanuaunisdanisiseunsaen

13.4.2 ANINIVUNIZAY

auzuivnsgsRLarimamans Iilaaznssunsiuiinveundngnstesznouse
AENTSUNSHIT

1) AzNTINSTURRYeUMANgns tnodl AnUR sesnnuAriedvInndufiunm
wazUsesrundngns Llunssunisuazearsdluanvnisnduaniynisuaznssunis METERTET
Aentosie ‘U%‘VﬂiLLazﬁx‘iLLN‘u‘ME%I'ﬂg(ﬁliﬁ?u%‘mﬂ’ﬁ’i’mﬂgﬂﬁﬁﬁ’u Anena NSALIUIIURANENS

2) Amusliauznssunsiuiiaveundngns vinsussanufuanzduiiisadeadle
firsandesuiesein wioseinuneassiaounashdefiaounarUssiiiunas i
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nunhl 2 USuen ngussasfuasnaansn1siTeuiveswangns

1. Ufugy uazinguszasAvaanangns
1.1 YSuny1vemangns
nsnanAdria iumanfuesnisussgndldinaluladuazuinnssy ilewanngshaazyumu
Tnetinnsmanaiieandnlugediviaifinrmiuiineudedany

1.2 IQUsLAIAYRINANENS

1.2.1 endntudini danudsrmadunisnainidtafiarunsalszgndldinalulad
afelmlumsinszsingAnssuguilaanazeonuuunagnémnanadsiaineulandgsfanazdeny
LATEBNIOYTAUINTANNFUMIARIARRTARUMARSDY

1.2.2 ilenantnudinfiaenndoaiumafoinisvemainussnulagiinnsnswaUssime
AugMsAaniAsuNiiuAaInIolun s siulaznsnsz e e ld

1.2.3 ierdnUndinfifnsounuanveanisiduguszneunts (Entrepreneurial Mindset)
annsainaluladuaziniesiiondviaiiowaamlonianisgina

3
'
aa v a

1.2.4 [N UnainNlaussouga1un1I9aInAINaNaIus0eNTEAUNER U9 Ve YUY
MOUAUDIAIUABINITVDIUTEINA

a v oa

1.2.5 WiewdnUadfinfifdvinuensdeaisuaznsinaueiifiussansam muAtuAIla
Twé’ﬂmsmimmmﬁﬁﬁaLﬁ'amiﬁwmuaéwaﬁam%wiuamwmﬂa”aumaqiﬁaﬁLﬂﬁauLLUaaaéwa
599157

1.2.6 WionAnsudinfidnasssuadesssunarasentniausuRnveunodny

q

2. HaaWSN3I3BUSVaMENgAS (Program Learning Outcomes: PLOs)

PLO 1 daudinanansaUszynaldasdninuaiiuiniswiunisaainiasidivialunisesniuy
LayiRUHUNIARATaTIdeardesTUALABINSYBITTAauasyuLlugataguld

PLO2 Unudinanunsntiaue deansdeya uazldinaluladnnismainddviaifiensuauss
ANUREINSTaINgdmINgNINITRaIN

PLO 3 Saufinanunsnlfiniesdlouazimaluladmanisnarnddvialunsuidasmvngsiald
9e19819385534

PLO 4 Yaudinanunsaldvinweaesnisiludusznaunislunisnsunugsiowagimunaiusiiu
NMINAIARIVA L

PLO5 Uaudinanansafinniuaniunisalnisnisnainuazaiunsavineusmdugdulunisg

WAUINULDILAZIUAIUNISAAIARIVIA LA
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VN9 3 FTUUNITIANSANEN MIANTUNT wazlAseasavamangns

1. STUUNSIANTSANEN
1.1 s¥UU
mssansanwdussuuninie Ty 1 Ins@nwn wiadu 2 mensanwund Tuws
arn1AnsAnwUnAdesdsreviiainisAnelddesndn 15 dUa9i warlmdulumudededu
UNINYIRBNZLET 11028 NISANBITEAUUTEYYINT W.A. 2566

1.2 M33nN1sAnEINIANSANYIgaTou

Tad/lidl

1.3 N1SIgUAgMUEAA LUSTUUNINIA
< ¥ YY) a [y} 1 2 = [ a =
WulumudetsAuunineiaengien 1198 NSANWISEAUUSIIRNS W.A. 2566

2. Msanliunsuangns
2.1 Ju-tanlunisaiiunsiseunisdou

AANMSANIAY Wau Tguieu - faay
aMansfnelaty Hou #a1Ay — NUAS
nAgIou (31)

2.2 aanURvaidfAnen

2.2.1 dnsansenwlseufnuinaulatens oLl uvnganIE NI AN EIS NS UTY

2.2.2 \Jugndiguamsrinmeliluguassanenis@ing

2.2.3 LAy A aalnen LA NIN®1903A1a 0N Al 91AN LTULAAIIUAATI NTEII
lagUseam wseAuRnainy

2.2.4 lwnegndnd eeen nIegnlasaniainanidunisAnwile 9 insigAnuiia

a =4 % YY) a [ 1 Y = [y a a

naruUszngRtasdulumutedsiuamiendenzie 11998 MIAnYIsEAUUSQeS WA 2566

[ = Y v
nsAndaNHd1Ane
[ v A Y =2 [y a a a [y
JulusuusgnamsasudndenyaratnAnuluseauUSy1es aningraensien
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2.3 ANSLHTEUANUNSDUVBINAARSNLYN AN INBEINSUNISISBU

Usziauiifaamseuninuniay

ATN1SATIUAMNUNS DU

1. MmsUsusdmsumsiseulussivaaudng

1. dnUguilmadisufiin1slaennnaisd ety
NSHAUITINYENITIHUIMEAULY NTUTINS
nan uazmsliminensiitenisiious

2. mydafanssuiidedasfudilagtusud
WielyiruuginieafugunuunsiBou uazns
dou

2. inwen13d0a TN INenazn1wI8INg Y

IAMATLATINITNAILIINYEN 9P 1UNTEBANTN
AMVELaTN1W8INg Y

3. inweMaindenuiarnsviusiugou

1. dnlvidllasensiamvinvelazenseau
Aun A fionsiindnuuaznisinnudy
y

2. sonUUUFUMUUMSSsuMsaouAfidmaneg
Toanldinmvinue msvhauswAugB 1wy
m3seuileeiilasanisugiu usu

Y Y

4. finweMISvIviuFava

I llATINTEINUgIUANUIAIVALATERY)N

auaglusziupieiy

2.4 ununs3uidauasddnsamsdnulusses 59

- Auundn luwsazUn1sanen (AY)
F1UIUUER
2569 2570 2571 2572 2573
JUUN 1 120 120 120 120 120
JUUN 2 120 120 120 120
JUUN 3 120 120 120
JUUN 4 120 120
593 120 240 360 480 480
ﬂ']ﬂ'jﬁﬁ]%ﬁ%%’im’ﬁﬁﬂ‘lﬂ’] 120 120
2.5 SUUISUIURULLNY
2.5.1 wﬂszmmma%’u (‘WLi'JEJ: un)
. Ysuuszuna
RUININYIU
2569 2570 2571 2572 2573
AaINLS ey 3600,000 | 7,200,000 | 10,800,000 | 14,400,000 | 14,400,000
squs185U 3,600,000 | 7,200,000 | 10,800,000 | 14,400,000 | 14,400,000
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) Yauuszana
VRIATIENY 2569 2570 2571 2572 2573
1. 9UYAAINT 2,871,220.10 | 2,980,326.47 | 3,093,578.87 | 3,211,134.87 | 3,333,158.00
1.1 MARkuLADY 2,871,220.10 2,980,326.47 | 3,093,578.87 | 3,211,134.87 | 3,333,158.00
1.2 innAd1eUsEdn - - - - -
2. 9ualiung (80%) 960,000.00 | 1,920,000.00 | 2,880,000.00 | 3,840,000.00 | 3,840,000.00
2.1 neAmaULNY (20%) 240,000.00 480,000.00 720,000.00 960,000.00 960,000.00
2.2 winseldaas (20%) 240,000.00 480,000.00 720,000.00 960,000.00 960,000.00
2.3 ‘wmmﬂ'ﬁa@ (30%) 360,000.00 720,000.00 | 1,080,000.00 | 1,440,000.00 | 1,440,000.00
2.4 vunAasnsaUlag
(10%) 120,000.00 240,000.00 360,000.00 480,000.00 480,000.00
3. uainu (10%) 120,000.00 240,000.00 360,000.00 480,000.00 480,000.00
3.1 WN’JﬂﬂEﬁm"V‘I 120,000.00 240,000.00 360,000.00 480,000.00 480,000.00
q, QUI:?NQG]WL}U (10%) 120,000.00 240,000.00 360,000.00 480,000.00 480,000.00
FUUUTIUIU 4,071,220.10 | 5,380,326.47 | 6,693,578.87 | 8,011,134.87 | 8,133,158.00

2.6 STUUNISANW

LUUTUS YUY

2.7 msisulauniagin 18739 wazn1sawmsiiouisudIuuwIInenay
JulumudeTafureasInendengien 1ae nMsAne1sERuUSaIng w.a. 2566

3. lasesnsvamangns

3.1 Fuauniieia sunaeavananslitesndt 127 wilein

3.2 laseaanangns

RUINIY LNAUIININSFIUVDY B2, vangsUsuLys
= W.A. 2569
1. wuadwdneiiall laitlounin 24 wiiiedin 30
AN lUT IRy 30
2. AUV UANE laitlounin 72 wihein 91
2.1 ngaivifiugninda 24
2.2 nuivenUeRy 49
2.3 nauivneniien 12
2.4 FnsAnwIdaTE N1SHNIY 6
wazannafnen
3. RUINIVADNLET litounin 6 wihedin 6
s (wiqein)  Lidesnan 120 wu28An 127




3.3 5187291

NHUAYINTY
001101

001102
001103
001104

001205

1) nuandvanew ity luddesndn
AyfneInaty

mwlngludinusyaniu

Thai Language in Daily Life

A eIINIg

Thai for Academic Purposes

AN nTUTINUTEITY

English for Daily Life
mmé“aﬂqmﬁami?iami

English for Communication

A danguilonsdeasidivimsuarivdn

English for Academic and Professional Communication

aa o

nguivimalulaguasnisdioasynfavia

002101
002102

NgNAIYMNWLIIN
003101

003102
003203

003204

003305

003306

nsltineluladiiledingaddsia
Technology Usage for Digital life
ANNRAIANARIA

Digital Intelligence Quotient

gunsemanslunisianisdie

Artistic for Life Management
NSARUNTINYERALNTSYUTAROATIN

Skills Development and Lifelong Learning
SeuuiuasIAasedeny

Collaborative Learning for Society Creation
MIIANTFUNIN Aundo UazyNYU

Health Environment and Community

Management
nszUUNsAnTeanuuugnsluiuszneunisenndva
Design Thinking Process for Digital Age Entrepreneurs
YIUINTANUTEUTANTTUNIVITN

Integration for Professional Innovation

30 “uena
30 #UENA

12 %29nn
2(2-0-4)

1(0-2-1)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3 %#UENA

1(0-2-1)

2(1-2-3)

15 wUQenA
3(2-2-5)

3(2-2-5)

2(0-4-2)

1(0-2-1)

3(2-2-5)

3(0-6-3)
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121051

124161

128110

128111

128112

128113

128210

221151

128220

128221

128222

128223

128224

128225

128320

128321

2) NUINIVWRINILAY lsidoenin
2.1 NFUANNUFWAININ 3w

NM5EUTINT

Business Finance

nsUnygdmsug lailedn Uayd
Accounting for Non-Accountants
NANNIINAA

Principles of Marketing
Ardiiugiumnag viedssia
Fundamentals of Business Landscape
N13RANNAINA

Digital Marketing
ToyaigadnuazngAinTsuEuslaa
Consumer Insights and Behavior
nsnatneeulatdmsundniusiguyy
Online Marketing for Local Product
wielulafiflonulszgndniagina

Technology for Business Applications

2.2 3B anUIAY 31U
NTAATIERNINITAAN
Marketing Analytics
w3nsfleRdvaienisdnnisuauley
Digital Tools for Campaign Management
NSIANINARALAZIIAN
Product and Price Management
N1TIANITADINAITNAINAIN
Digital Marketing Channel Management
ﬂ’]i?ﬁ)ﬁ’]imiﬁ]m@LLUijim’]ﬂ’]iiWLJQﬂa%ﬁa

Integrated Marketing Communication in Digital Age

wialulagdusunisnainfavia
Technology for Digital Marketing
Ms3udugsialugafdva

Business Startup in Digital Era
nmsaailemuarnsmaindednuesulal

Content Creation and Online Social Media Marketing

91 #uU2enA
24 ®ienn

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

49 %UWNA

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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128322

128323

128324

128325

128326

128420

128421

128422

146200

128330

128331

128332

128333

128334

128335

128336

128430

128431

N5UsEynAltafifie uITeN1NIsHaIe

Applied Statistics for Marketing Research

nsnanaLienIudaEy
Sustainability Marketing

52, 08U3TI9Y

Research Methodology
NTINUHUNAYNENITNANAIVA
Digital Marketing Strategy Planning
nsmandituindousnedeya
Data-Driven Marketing
HUTENBUNITYARRYEA
Entrepreneurs in Digital Era
N15IANITNITAAA

Marketing Management

duaun

Seminar
mmé’ﬂﬂqwlﬁa%}qﬂizmﬁmww
English for Specific Purposes

2.3 3y entaen U
NIMUHLNITAAIALTIRAINTTH UL AR
Event Marketing Planning in Digital Era
NFIANITNITVIBkAZAAUENITVE
Sales Management and Salesmanship
N199ANINTIAUAT
Brand Management
N15INIIHAN S U VAL NITUTIYSIEUN

New Product Management and Packaging

miLa"]ﬁaﬂmﬂﬂ’lima’m%ﬂaqmé
Strategic Storytelling in Marketing
NAENSNITUIMITINANTUNUS

Customer Relationship Management Strategy

ANSHANAUSNITHAZUINNTTUAINA

Service Marketing and Digital Innovation

MsUFuLs Ul sAiNe NS AUTILAE N1TAAIAALI

Search Engine Optimization and Search Marketing

nsnanadelvadmivgsianuns

Modern Marketing for Agribusiness

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

1(0-3-2)

3(3-0-6)

12 wUNA

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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2.4 FYINSANWIDETE NITHNIULATENNAANE A1UIU 6 WU28AA

128440 ANSHNIU* 6 BUIWAR
Professional Training
128441 ANSANWDATY* 6 NUIWARN

Independent Study
128442 annamnYl* 6 NN
Co - operative Education
e * Idandeniseuiies 1 5763

3) NUINIYFDNLES AU 6 WU2YAN
Hananunsaidenieusigivnilaaeuluuning1densien vsean1iuaaudnudu
PUMING1B8SUTDY nNUsIEIB lunEIn I AnwIR7 LY



3.4 WHUNISANED

001101

001103

002101

003101

124161

128110

128111

001102

001104

002102

003102

128112

128113

221151

i 1
AIANTANYIAL
mwlngludiausziniu
Thai Language in Daily Life
AN nsUTInUTEIIY
English for Daily Life
nsltiveluladiiiedingaddsia
Technology Usage for Digital life
gunsemanslunisdanisdia
Artistic for Life Management
nsUnddmsuglaledndayd
Accounting for Non-Accountants
NANNIINAIN
Principles of Marketing
Ardiiugiumnag iviedssia
Fundamentals of Business Landscape
ERLY

FTF 1

aamsAneUane
A mIYINg
Thai for Academic Purposes
MuSanguiitensieans
English for Communication
AILAAINNATIA
Digital Intelligence Quotient
MsLTINYERATNITSEUSAADATIA

Skills Development and Lifelong Learning

N1SAAINRINA

Digital Marketing

JoyalgadnuazngAnTsuEUTLnA

Consumer Insights and Behavior

welulafilonulsygndiniagsia

Technology for Business Application
374

2(2-0-4)

3(2-2-5)

1(0-2-1)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

18 wU8NA

1(0-2-1)

3(2-2-5)

2(1-2-3)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

18 wU8NA
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001205

003203

121051

128220

128221

128222

003204

128210

128223

128224

128225

146200
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7 2
AMANSANENAU
mndsnguiiensdeas @ Avimauainin 3(2-2-5)
English for Academic and Professional Communication
SeuFsuiuassfasedeny 2(0-4-3)
Collaborative Learning for Society Creation
REISPLERD 3(2-2-5)
Business Finance
NTIATIERNNNITAAG 3(2-2-5)
Marketing Analytics
i3nsfloRdvaiienisdnnsuauiey 3(2-2-5)
Digital Tools for Campaign Management
NSIANINARALAZIIAN 3(2-2-5)
Product and Price Management
37 17 wqenn
7 2
aamsAneUane
NSIANTFVNIN ?immé’aml,azﬁqmu 1(0-2-1)

Health Environment and Community Management
nsnaneaulatdmsunindousiguyy 3(2-2-5)
Online Marketing for Local Product
N15IANITYDINNNITNAINATNA 3(2-2-5)
Digital Marketing Channel Management
nsdeansmInaauUUysanslugaRavia 3(2-2-5)
Integrated Marketing Communication in Digital Age
wialulagdmsuninainfdiia 3(2-2-5)
Technology for Digital Marketing
mmé’qﬂquﬁaﬁfmqﬂizaqﬁLaww 3(3-0-6)
English for Specific Purposes

594 16 8N



003305

128320

128321

128322

128323

128xxx

128324

128325

128326

128xxx

128xxx

XXXXXX

7 3
aANTISANEIAU

nszuIuNsAndseankuudnsiluguseneuniseniavia
Design Thinking Process for Digital Age Entrepreneurs
nsiudussialugaRdva
Business Startup in Digital Era
nsasioruazmsnandedsausoulat
Content Creation and Online Social Media Marketing
mMsUszendldadfiiionuidonisnisnain
Applied Statistics for Marketing Research
msmaaLiionudsdy
Sustainability Marketing
I nonden
Major Elective

574

7 3
aamsAneUane
PRGN
Research Methodology
NFINUHUNAENTNITHAINATVA
Digital Marketing Strategy Planning
mMamanaituindeusedeya
Data-Driven Marketing
I oniden
Major Elective
I noniden
Major Elective
I dONLER
Free Elective
ERPLY

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(x-x-x)

18 #28nn

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(x-x-x)

3(x-X-X)

3(x-x-x)

18 wU8NA
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AMANSANENAU

003306 YIUINIANNIFUIANTIUNITU AN

Integration for Professional Innovation
128420 AUTENBUNITYARIVEA

Entrepreneurs in Digital Era
128421 N1TIANITNITHAA

Marketing Management
128422 GHEGTe

Seminar
128xxx A enLaen

Major Elective
XXXXXX v LaentEs

Free Elective

37U
ST 4
aamsAneUane
128440 ATRAIIUX
Professional Training
128441 annafne*
Co-operative Education
128442 nsANwDaTY*
Independent Study
37U

e * lvddndeniseuiies 1 3w

3(0-6-3)

3(2-2-5)

3(2-2-5)

1(0-3-2)

3(x-x-x)

3(x-x-x)

16 #280M

6 NUIBNR

6 NUIBNR

6 NUIBNR

6 BUWNA
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3.5 A195UIYS18IYN

001101 amenlngludInuszaniu 2(2-0-4)
Thai Language in Daily Life
nwensldniwineaiunisils n1senu Tun1ssuans uasvinwenunsme nMsleu
Tumsdeans msfeansluiausssiuldegramngay
Listening and reading skills in Thai for receiving message, speaking and writing

in Thai for delivering message, proper daily life communication

001102 A lngldivnng 1(0-2-1)

Thai for Academic Purposes

nsldawlngaunisile n1sya N81u Lagn1sdey yjimmii’mﬁumam%ﬁu
NIHAANANUTIVING

Integration of listening speaking reading and writing skills in Thai with other
fields, producing academic works

001103 AWNDINGEEINIUVTINUTZINTU 3(2-2-5)

English for Daily Life

Ffwit druau 2duarhiensainvsinguiuiug i vdnnisldnvdinguiiuns
ila e 811 1@y madeasteyaidesiuRniuauenariduluiinysssiu

Fundamental level of English vocabulary, expressions, phrases and grammar,
English usage in listening, speaking, reading and writing for communicating basic information

regarding self and others in daily life context

001104 mmé’qnqmﬁamiﬁami 3(2-2-5)

English for Communication

Sndwnt dau 2dnaghiennsainwdinguiunans nannsldnvdinguiiunisils
W 81y \Weu msdeasluanunisalnmsfiduasuasmsusssieifeaiudsine soush

Intermediate level English vocabulary, expressions, phrases and grammar,
English usage in listening, speaking, reading and writing for communicating in familiar situations

and describing familiar matter

001205 MEdangeiionsaeanddvinmswazivndn 3(2-2-5)
English for Academic and Professional Communication
Adnd drwu Fduarhisnsalnwdangy nannsldniwdinguaiunisis wa
811 Jeu msdeansiuuiunvesnmsinuuwarendn
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English vocabulary, expressions, phrases and grammar, English usage in
listening, speaking, reading and writing for communicating in academic and professional

contexts

002101 nsldimaluladiiedingandia 1(0-2-1)
Technology Usage for Digital life
wAniatunalulainnenfiamesuarSumesidn senuwasdineu ndnnisv

ganssumdivddiannsednd nmsldnalulamereuiunesuazdumesidn msldvenuisdrinau
Concepts of computer and internet technology, office software, principles of

electronic commerce, usage of computer and internet technology, usage of office software

002102 AURAIANIRING 2(1-2-3)
Digital Intelligence Quotient
vanngruneLazasesssuiliisadesiumealuladansing ndnnsdvdudeyauas

a1sauna n1sAnassdeyalnasulduaziausdeya nnsdeansegnadadesssusazifulunny

ngvanefiedestumaluladansmauasnnsieans
Principles of laws and ethics concerning information technology, principles of
information accessing and information, extracting information and presentation, ethical

communication according to laws concerning information technology and communication

003101 qun3eAanslun1sInnIsdIn 3(2-2-5)
Avrtistic for Life Management
U030 NIATITINUVUAIINRAINTAIDNEIALLAL TAIUGTIN UsyIRmansiay

v
adada A a

FRTIfuAL neidnw aunienmlumsdidudin msdansaandemienisisedinludsam
LAZYUYY NITIANITNIFVAIMNNNELAEIALY ‘U‘Vl‘UTVlLLazﬁﬁﬁﬁsanuLaﬂuﬂﬁﬁ’]\‘ﬂuﬁ’mﬁuIgsu
msluiuaznnsgdladdu msuansoendamgAnssuniefiunasssuaiesssuiiany nqvanely
PinUsediu

Life philosophy, living on social and cultural diversity, history and local way of
life, Phayao studies, aesthetics of living, environmental management for earning a living,
physical health, mental health management, roles and duties in cooperative works,

persuasion, proper code of morality and ethics, laws in daily life

003102 nsRAILTINYELaTNSSEUinaanTIn 3(2-2-5)
Skills Development and Lifelong Learning
US9eY1n15AN anNN19AAY 19T TUYIULAZAMTIILATIER KaNN1TARDYIY
a¥9a33d vannshausiukaznsieans ndnnisi3oudnaendin uazuuAniion1niuln ns
WAWNweN19dIng yAaNAIMLazNIskanteantudeal Minven1sin inwen1sAneg19a319as5A
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vinwznsanegeiiasugya finuznsdeans waginvensioudnaendinfisududmiveuan
VINWEN19RIUNTRUEINYARS

Philosophy of thinking, Principles of critical and analytical thinking, creative
thinking, collaboration, commmunication, lifelong learning and growth mindset, development
of social skills, personality and expression in society, thinking skills, creative thinking,

communication skills and lifelong learning for future, personal financial skill.

003203 BeudswiuassAaiedeny 2(0-4-2)

Collaborative Learning for Society Creation

Winwen1siseuiyury Msfnuiausssuuazitdinvesyuru nsvhousmiwduii
IAnemeihnuduiin Mauanseeniuilasisa MINUEL MITUANAEYS Uay MIFLTuMSmALAL
Tumsvhauduiin Avsuasmirfivesuewnungvenglunsmsadisluden mssauile uas§udadi
anandeuiivdsuilas enudunadles Suisveusodsan amseuinlug A sz uddnes
lendnvaliifmesdsaine mesessluanuusniameianssuaslianuemsneoy

Community learning skills, study of the culture and way of life of the
community, collaboration, psychology of collaboration, public expression, planning, strategy
formulating and implementing plan in collaborative works, human rights and obligation,
cooperation and adaptability to changing environment, responsible citizens, awareness of

value and importance of Thai identity, acceptance of cultural diversity and respect for others

003204 NM5IANIIEUNIN Feundon uazyuTY 1(0-2-1)
Health Environment and Community Management
ANUTOUINAIUAVAN NMTIATIERTMavaImveInules auUasndelunis

M59830 NMIAUMTund wandaNesyNTY N15eUNULaEA LT TATIN TN U YA W

dawnden Tuguruuuuidmim mudufihduguain dunedey uasyuy
Knowledge of health, analysis of one’s health problems, safety in living, searching

for community’s environmental problems, collaborative planning and launching environmental

health project in community, leadership in health, environment and community

003305 nszurun1sAndeanuuugnsdudusenauniseaidia 3(2-2-5)
Design Thinking Process for Digital Age Entrepreneurs
fwm:u§ﬁu§1uﬂwsLﬁuc§UizﬂaUﬂWiqﬂﬁ%ﬂ’a NNTINUHULAZYINTINTTUNIINTEY

dmuiiusznounmsnaauifvesnsiduguseneunisyaddia msliietesiiotadmiuiiusznaunns

lugARdvia NTTUIUNITAMTIDBNKUY LUIAANITATINAIIUAILNTEUIUNITAALTIDBNIUY ANSTITY

F3YTITUVDIEUTENBUNMTLAFAVA
Basic knowledge of digital age entrepreneurs, financial planning and

transaction for entrepreneurs, qualities of digital age entrepreneurs, usage of measuring tools
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for digital age entrepreneurs, design thinking process, concepts of developing new products

using design thinking process, ethics for digital age entrepreneurs

003306 YININITANUFFUINNTTUNIIUITIN 3(0-6-3)
Integration for Professional Innovation
MIysanNMsANSvesIAAnAnyThlugnsuiRnuddndn mseonuuuuas

A5 9UTRNIIUMTIFTNAIENTLUIUNTAALTIDDNLUU LagNITES NATIALUIAMTIUTANTTUNIS

AN
Integration of knowledge gained from general education courses for

professional activities, designing and developing professional innovation using design thinking

process, creating concepts of professional innovations

121050 NN5INUTIND 3(2-2-5)

Business Finance

ﬂ’amiLﬁJQW’TUﬂﬂiL‘ﬁuqiﬁa AANANTITRU NTIATINUNITRY YaA10UIANKALLAAN
U2q0u laseasanasAuyuoadugu Lmdﬂﬁuﬂquiwsé’ju WA UNUTEELYTT IUAINU ATIANIT
Ruyumudeu wwusssnatuan Msdnnsaunsndnyuiou weuiensdnedudung

Introduction of business finance, financial markets, financial statement
analysis, future value and present value, capital structure and cost of capital, short-term
financial, long-term financing, capital budgeting, working capital management, cash budgeting,

current asset management, and dividend policy

124161 nsUgyddmsudlailanUnya 3(3-0-6)

Accounting for Non-Accountants

mmiﬁaﬂﬁuﬁmﬁ’umiﬂ’ﬁg% nanAsUY nsU¥dmsugsnauInig msdnd
dmsugsiamalrenssy M3UnyddmsugINagaaIvngsy I8UNWNITRY MTAATIEVTIEIUNR
113U N1TIATILULATINITAMU WUTENI AUNNNLUAZNITTRUNAUNY N15TATIETela
fuyu uazrils ndessudmiuglallyntny?

Introduction to accounting, accounting principles, accounting for service
business, accounting for merchandise business, accounting for industrial businesses, financial
reporting, financial statements analysis, projects investment analysis, budgets, definition and

classification of costs, income, and profits, basic taxes for non-accountants

128110 NANN1INAN 3(3-0-6)
Principles of Marketing
mmﬁﬁaﬁuﬁmﬁ’umimmm AIINELAEMEAMIMIRaIn Jadeiidananseny
FoTTUUNIINAIN MIUTIIMInaIalosiu Maulsdunatn madenmatnidinang woingsu
Fuilan Meidenain msnanaddia msldiadesilensnsnaialunisdidugsia
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Fundamental knowledge of marketing, meanings and roles of marketing,
factors affecting market system, fundamental marketing management, market segmentation,
selecting target markets, consumer behavior, market research, digital marketing, use of

marketing tools in business

128111 AUTNUFIUNNIITATIAY 3(3-0-6)
Fundamentals of Business Landscape
VANMT AUEIATY WaTnUaegsia LUIARTNUEINNITUIUITEIND N1TUINITOIANT

5509 ALTUNUAIUNITAATIN NMSANTNY MTUTMTNUNYEES mAllaEgN19§5AY MTRULAZANS

3
30 93593UgINY Ussinuddgyneinuasugiadmsunisnainfdsia uazausuinweuves

DIANIAINA

Ui

Principles, importance, dynamics of business, basic concepts of business
administration, business organization management, marketing operations, operations
management, human capital management, business technology, business finance and
accounting, business ethics economic issues for digital marketing and corporate digital

responsibility

128112 N1INA1AAINA 3(2-2-5)
Digital Marketing
Mé’ﬂmiﬁuugmuazLLmﬁmmmimmmﬁﬁﬁa wuuﬁLaﬂLLa31ﬂ5ﬂa§waﬁu§1umaq
NIRAINAATTE NMTIATIEIngRAnsTUUSInAlugARTE N1TIKNUNAENE NIRRT Yo
nMsna1aRdTa w3esleuazinaluladnisnanndda nsnarndodsaueeulatl nsnarmduilen
nslaanesular nseaeradesiiofum ndnnsiugiurenisieseideyanavia msiauas

Y
aa v

Uszillumaunulgnisnainfdva a3esssunaznguaneiiisideosiunisnainddsia wuilduuas
winnssuveamsnaaRavialuewian nsdifinwannuusudduihszdulanuaznisuszgndldluuiun
Yo3UszImAlng

Fundamental principles and concepts of digital marketing, digital marketing
ecosystem and infrastructure, consumer behavior analysis in digital era, digital marketing
strategy planning, digital marketing channels, digital marketing tools and technolosgies, social
media marketing, content marketing, online advertising, search engine marketing,
fundamentals of digital analytics, measurement and evaluation of digital marketing campaigns,
ethics and regulations in digital marketing, trends and innovations in digital marketing, case

studies from leading global brands and applications in Thai context

128113 Uayalednuaznganssuguilng 3(2-2-5)
Consumer Insights and Behavior
pdnnsuarnquifiugudiudniner wodnssuuilnalugaadva dadefiiavswa
sengAnssuEuIlna Jadeniainudninet Jadensdsnuvasiusiaaluaniunisainianisnain ns
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Ansinginssuuaznszuiunsdnduladovesiuilnelufanssumnanisnain nsUszgndnamg
AungAnssuguslaalunsimuanagnsnIsnaInAIva

Fundamental psychological principles and theories, consumer behavior in
digital age, factors influencing consumer behavior, psychological factors, social factors of
consumers in marketing situations, analysis of customer behavior and making a purchasing
decision in marketing activities, applying knowledge of consumer behavior to determine digital

marketing strategies

128210 n1snanneauladdmsunandusiyusy 3(2-2-5)

Online Marketing for Local Products

MsaFeyarisLinEn sy Mssenuuuniindmsunisnainesulat s
senmadnfue msadadominlowaznind wdasasigury mnsaireiudesuladdniy
wanSusiyury nagnsnsnataf aviad msunandusiyuvu ninnataznsinUszAnsaw
nsnaneaulall

Value addition to community products, graphic design for online marketing,
product photography, creating video content and still images for community products,
establishing online stores for community products, digital marketing strategies for community

products, measurement and optimization of online marketing performance

128220 ﬂ’]i%Lﬂi"lZﬁVI'Nﬂ']’iﬂﬁ’]ﬂ 3(2-2-5)

Marketing Analytics

mmiﬁaaé’uﬁmﬁumﬁmeﬁmamimmm iPSesilouaznIzUILNTIATIZINS
nsnaalaau nsiesesinsudsty N5IATIENGNAT NMTUTEEUUTEANSAIMNIINITNAIN Uag
NTNYINTANNAITAAA

Introduction to marketing analytics, tools and process of basic marketing
analytics, competition analysis, customer analysis, marketing efficiency evaluation and

marketing forecasting

128221 \n3nsiloRaviaiansdanisuaiUsy 3(2-2-5)

Digital Tools for Campaign Management

wdnNsuazLUIANYeINITIAT BeilaAda UstianuazsUluureuns osileAdvia
waAnssuguilansonisial esflelawanddsia nsnnausunazdanisuauUyAdna nnsimua
sulsTanauaysUszyalevaneeulal misisassduazooniuulavanAdviaiiusansam nns
T uwnanresueaulal nismnuangudinuiguaznisidandiunialawun n153iAs18%
nanauunuINMsasulaan MsinnunazinUszanamuaundyy waznisuiulsaaziiv
Usgansninuaaweuiugy

Principles and concepts of digital tools, types and formats of digital tools,

consumer behavior towards digital advertising tools, digital campaign planning and
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management, budgeting and online ad bidding, effective digital ad creation and design, use of
online platforms, target audience definition and ads placement selection, return on advertising
investment analysis, campaign tracking and performance measurement, and campaign

optimization and improvement

128222 N13IANTITNANNUNUAZIIA 3(2-2-5)

Product and Pricing Management

WUIAANITUSIIINARNA Y N133AUTELANNERA WY d1UUSTAUNARA MY A51EUA
Us3eAnet Ureaann msuimsauilutinsesTinuandus msiauindndueilva nsifinyac
HANAUINYUYY NITIATIERANINWINRBUNNNITUYITY N15aF19A1U LA BUNINITUIITY NENNIT
Tumssisnen dupsulunisienen Jadediddvinadensdnduladusan TrgUszaAlunisinvug
51A1 Wleurglun1siinunsian

Concepts of product management, product assortment, product mix, brand,
packaging, labels, product lifecycle, new product development, community product value
added, analysis of the competitive environment, creating a competitive advantage, principles
in pricing, pricing procedures, influencing factors of decision pricing, objective of determining

the price, pricing policies

128223 N153ANITYVININITAAA 3(2-2-5)

Marketing Channel Management

ANUAIAYTBINITIANTITYRININITAAIA 1ATIAT 1AL FTULUUTDIYBININITAATN
LLUU%@L@NLL@%@%%@ AUNANNIINITINATAN ﬂ?'ﬁﬁjﬂLﬁ’t’]ﬂLLﬁ%‘U'ﬁ%Lﬁuﬂuﬂﬂﬂﬂlusﬁaﬂﬂﬂﬂﬂﬂima’m 19
‘U'%‘miﬂamﬁ’mﬁ’uﬁ‘iwiwam%ﬂiuszfaama ﬂ’]ﬁﬂvﬂﬂﬂiﬂ?’]msﬂ}ﬂLLETx‘iLLﬁ%ﬂ’]ﬁﬂ%’Nﬂ’J’]ﬂJﬁl’JNﬁ@
unasneSdewINIRaInfivia nqrIeAgtesiuaiessaluuanlesudivia nmsdanisvadls
guunazladafind n13Useliulsz@nBn nuestoimenInan UssiuasesssulasausuRavey
poderuluNITINNITTOINIAITHAN

Importance of marketing channel management, structure and formats of
traditional and digital marketing channels, marketing intermediaries, selection and evaluation
of intermediaries in marketing channels, relationship management among channel members,
conflict management and collaboration building, digital marketing channel platforms,
legislation related ethics in digital platforms, supply chain and logistics management,
evaluation of marketing channel efficiency, ethical issues and social responsibility in marketing

channel management

128224 nsaeanInInaIauuUysanslugania 3(2-2-5)
Integrated Marketing Communication in Digital Age
ndns ety Wil ngUsEasiuesnsAoaIMIRAALUURANRATY LAYANS
UftRRgiunsindulaidniuludearsmananuuunannanidugaddsia dadeiinansenusenis



a3

?%amimima'm ﬁ?ﬂﬂi%ﬁﬂﬂﬁgaﬁ’]iﬂ’]i@a’]ﬂ n15lawan ﬂ?'ﬁﬂ'ﬁ%“ﬁ']?ﬁlﬁﬂé WAV AITALETH
N13VIY NI1INATNNIIFIY mimmméumaﬂﬁm ﬂ'Tﬁ'J'NLLN‘Uﬂ’]'ﬁﬁaaﬂiﬂﬂima’]ﬂ mnﬁamm%aﬁamaq
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Principles, importance, roles, objectives and practices in making key decisions
necessary in integrated marketing communication program, factors affecting marketing
communication in digital age, marketing communication mix, advertising, public relations,
personal selling, sales promotion, direct marketing, internet marketing, marketing
communication planning, selecting tools for marketing communications, setting budget and

evaluation of marketing communication activities

128225 walulagdusunisnainfaana 3(2-2-5)

Technology for Digital Marketing

AN wwIRn nMsussendldinaluladuas Uy usevglununnainfana n1s
’3LﬂiwMsﬁ’am”aé’aa{]aujmmszﬁwiﬁamsé’fﬂﬁﬂamqmsmmﬂ wesflowmeluladdmsunsairaien
NFINUHUNAYNS MTIATINgANsIuRUILaa waznsdinalulaguasdyaUseAvgunldlugsia
Advia Uszinuasesssulunislideyguszivgnianmsnain

Principles, concepts, applications of technology and artificial intelligence in
digital marketing, data analysis using artificial intelligence for marketing decision-making,
technology tools for content creation, strategic planning, consumer behavior analysis,
implementation of technology and artificial intelligence in digital business, ethical issues in

marketing artificial intelligence usage

128320 nsisudugsnalugafdiia 3(2-2-5)
Business Startup in Digital Era
LLmﬁmﬁugmmaaﬂm'%'uéfuqiﬁﬂuqﬂﬁ%ﬁa NITUIUNIAALTIDBNRUY NI1TIATIEN
uazeeniUUANATIEUe nsWannlunagsRafe Business Model Canvas MyilATIZingugnin
YoM ITQPNAT N13aFIANUFNRUSAUGNAT NMTIATIEINAIALAZNITUIITY NAYNSNITNAIN
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Adviadmdussiasudu nmsadiauusud nsfauuaugsiae madenlunisszaumu waianis
UEuaRIANgINY NIAliugINveg1eliasesssuLazAUSURAYE UsDdIAL

Basic concepts of business startup in digital era, design thinking process,
analysis and design of value proposition, business model development using Business Model
Canvas, customer segment analysis, customer channels, customer relationship building,
market and competition analysis, digital marketing strategies for startup businesses, branding,
business plan development, funding options, techniques for presenting business concepts,

ethical business operations and social responsibility
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128321 nmsafraifomuaznsnandodausoula 3(2-2-5)
Content Creation and Online Social Media Marketing
MﬁﬂmiLLazﬂaqwﬁmia%ﬂﬂLﬁamLLazmwlmmﬂﬂuﬁaﬁaﬂuaauiaﬂ NSWMUINAENS

nMmaadaden nssuunTueukaradeassiiemfiiussans nmdmsuremeddta ns

A3 0aBannatn wamensianagrsuunanwefudedenueeular nsadrenisiidiuson

wagnsaisguauoaulall mavhmanaaruliisvsnavudedsauooulatl nsraunulfiudem

mﬁ@maLLaﬁmeﬁﬂizﬁw%mwmaﬂLﬁamLLazLLﬂmLﬂﬁguuﬁiaﬁﬂﬂmaaﬂaﬂ

Principles and strategies for content creation and online social media
marketing, content marketing strategy development, effective content planning and creation
process for digital channels, marketing storytelling, strategy development approaches for
online social media platforms, building engagement and online communities, influencer
marketing, content calendar planning, measurement and analysis of content and online social

media campaign performance

128322 nsUszgndldatntieuisenanisnain 3(2-2-5)

Applied Statistics for Marketing Research

LLmﬁﬂLLawé’ﬂmiﬁugmmqaﬁa NFIFYNNAITAAN NTIVUATUIANGUAIDES
mMsfmueiesiionsidemanisnain adfdmssnuuazaifiBioyuny melesginnuduius
FENINAWUT NMINAFBUANNAFIU N1TIATILAMUKUITUTIU N1FIATILINITONABE NITIATITA
93AUsZNEU NMTIATIZANITTANGYN MIBATinnlia nsldlusunsupauiawmesdniagunisadaly
Msleeideya nsthiausnansineideyanisaia nsuszndldnanisiinsgsiiienis
é’ﬂ?miﬂmamsmmﬂ

Fundamental statistical concepts and principles, marketing research, sample
size determination, development of marketing research instruments, descriptive and
inferential statistics, analysis of relationships between variables, hypothesis testing, analysis of
variance, regression analysis, factor analysis, cluster analysis, multidimensional scaling analysis,
use of statistical software packages for data analysis, presentation of statistical data analysis

results, application of analysis results for marketing decision making

128323 MInanaLiieAuddy 3(2-2-5)

Sustainability Marketing

WnAALAENANNINIRaIAieANE Il dnnsRaindey diR warsssuniuTa
Tunagndnisnain mslesevingAnssuuilnanfidndrindudwindeuuasdens nsiamn
wanSueinazuInsiiduinsdedwinden nseeniuunagnénsmaniiiiuiinsdedwindou
nsna1afiianusulaveudediay nsdearsuusudiiiennudBu nsiauasyssdiunansenuma
dundeulardnuainAanssunisnatn nsdifnwdunsmaiaiienudBy

Concepts and principles of sustainability marketing, ESG principles in marketing

strategy, analysis of environmentally and socially conscious consumer behavior, development
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of eco-friendly products and services, design of green marketing strategies, corporate social
responsibility marketing, sustainable brand communication, measurement and assessment of
environmental and social impacts from marketing activities, sustainability marketing case

studies

128324 52 U8UasIY 3(2-2-5)

Research Methodology

AIUMINERATANERYUBINITITEN1INIIRAIR NseenLUUIATeTiud ety
nsnsmata duneulunisiniunisisodieliidlanginssuduilaauazeaniuunagnsnis
Msnanfisiuszansnm mseenisnsidelivunzautuaniunisaluarninensvesuonidie vy
Joyaidsdnanguilan nsaswuuiiudeya nsinudegns maununudeyanisinisiteya
NS ULAZNTUILEUDTIENUNITITY

Meanings and importance of marketing research, research design for solving
marketing problems, research procedure for understanding customer behavior and creating
effective marketing strategies, research planning for specific circumstances and company’s
resources to obtain consumer insight, data and sampling collection, data analysis, writing and

presenting research papers

128325 N1 UNUNALNTNITAAIARINA 3(2-2-5)

Digital Marketing Strategy Planning

WWIAA YENNIT NTEUIUNITINHRUNAYNSNITAAINAINA NTIATIRRANINKINGDY
NNNTAAIN N193AT129ANTe 9neau lona auassanieanisnatn n1sseynquanAdmungly
AANAAINR miﬁmumﬂasmﬁmimmmﬁ%ﬁaiuiwzﬁgu JEYENAN HATILELENI NITHAUINAYNTEIY
Us2aun1an1snaInidve n1sussanansaulssanudnsunagnsnisnainfaia nMsiananas
Usziflunanagvdnismainiasia msliiaiesiiolinszsideyandviaiionisindula nmsamiunmung
AANAAIVALUUYTUINS Nslfnwkasiudldulun1sIuNuNagnsnITnaInfva

Concepts, principles, processes of digital marketing strategy planning,
marketing environment analysis, analysis of strengths, weaknesses, opportunities, threats in
marketing, identification of target customers in digital markets, formulation of short-term,
medium-term, and long-term digital marketing strategies, development of digital marketing
mix strategies, budget estimation for digital marketing strategies, measurement and evaluation
of digital marketing strategies, use of digital data analysis tools for decision making,
development of integrated digital marketing plans, case studies and trends in digital marketing

strategy planning
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128326 nsnanaiduinfaudedaya 3(2-2-5)
Data-Driven Marketing
NN UgINYeINIAAInTUIAG oUMEdoYa N153IAN1TTaYA nann1TUIaUD

[ 1 3

ToyAMENIN NMINYINTANNNIAIN FIwuunsandula nallansiaseingAnssuguilaa n1s
IATIEAAMUFURNUTAINYANFUTUS N15ATILNALNTIAUAT N1TARIANIBIE N1TIATIEH
nMsnaInRINaseIAI el Goosle Analytics n1sUszgndldinaianisiiasizideyanienisnain
fIvia

Fundamentals of data-driven marketing, data management, principles of data
visualization, marketing forecasting, decision models, consumer behavior analysis techniques,
association rule analysis, market basket analysis, email marketing, digital marketing analytics

using Google Analytics tools, application of data analysis techniques in digital marketing

128330 N139uRUNIRaIAgRanTINlugAnIva 3(2-2-5)
Event Marketing Planning in Digital Era
AMNTIUVDINITINUHUNITARNALGININT T ﬂﬂiﬁwuqﬂa‘qméﬂﬂimaﬂﬂL%Qﬁﬁ]ﬂiill
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AanTsu tazaluladfdadnsunisnaiaidananssy
Overview of events marketing planning, strategic events marketing

development, events and experience design, human resources management, financial and

budget planning for events marketing, venue selection, risk management and evaluation,

events operation process and digital technology for events marketing

128331 A159AN15N15VIBLaZRaUZN15UY 3(2-2-5)
Sales Management and Salesmanship
UnUIMLaANNERQeINNTIANITYIe wiuazauuRnveuTeeuTIIIIL

278 NTINUAUNITVIY NITIAEIEU A159AN15UIR8Y UlguIen15918 ATIlATIZiRaIALaY

AUA1 ATNBINTAINITVIY NITINURNULAZNNITILATIZUNITTALULALAZLAININITUIY NISARLEDN

LAZNITEUSH NHNMUVIBRAZNITIAIMBUWIY N1TIRNE NSAIUANIUYsTINaMaA a1 Tus1

378 Aaven1svie Ieusnis nstdnnaueie n1sUssliung AuANNISNY
Roles and importance of sale management, functions and responsibilities of

sales manager, planning to sales, line and staff of sales force, sale policy, market and product

analysis, sales forecasting, planning and analysis, zoning and sales quota, selection and training
of sales force, benefits and evaluation, budget control and sales expenses, salesmanship,

service mind, sales force, evaluations, control of sales
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128332 NSIANIIATIAUAT 3(2-2-5)
Brand Management
peAUszneuLaztaduRiidnsnasenuddavemsdud ol wdnnisuazna

gns N13a319MI1dUA Fomsndus indSemunensdus wiemnen1sen avans dudnwal Ay

N1INAIUIASIAUAT N15BBNBUVUITIYA U Lﬂ%aﬁamiﬁamimimmﬂLLuugsmWﬂws QUETERN

dadnwaingndudn msadededewnununmsziugs nsaianmdnvainsdumliduisensulu

JEAVEING
Elements and factors influencing brand success, theories, principles and

strategies brand equity building, brand name, brand mark, trademark, copyright, symbols,

slogans, brand development, packaging integrated marketing commmunications tools, creating

a high- quality reputation, developing brand identity for international recognition

128333 N15IANTIHARN U InULaEN1TUTIRNUIA 3(2-2-5)
New Product Management and Packaging
NITUIUNTHAUILAZNTNUELFUATOUINS I Msdwandailndiingnain

sULUURAAS U TnTsL wanfaeiuulsddnviondafasideunuy dunounisadiauuauin

NMINAUNTEIMIAINAR N15UTZRUNARIAINAR N1TNAdBULLIRAARERSmeilual adanis

Usziliunann NTLUIUNMTORNKULUTIYANE n1sidentdianussasioe
New product or service development process and planning, launching new

product to market, types of innovative product, modified product and counterfeit product,

idea generation and screening process, new product concept test, market validation

technique, packaging design process, packaging material selection

128334 mMsiaFmInIsRaInLBenagns 3(2-2-5)

Strategic Storytelling in Marketing

ndNN15119NagNENISLEE 09nanIAaIn AsTATEing it muededn ans
ﬁ’mu’uﬁj@mﬁ'mLmL%aﬂaqwﬁ‘ N1308NkUUUTEAUNIAIgNAN M59AN5I300E1V0IRATIAUAN N3
’JWQLLNUﬂWiﬁ@ﬁWiﬂW?LﬂIWL%ll’eN ﬂ’]iLﬁ@ﬂ“UI@\‘iVI’Nﬂ’]ig@ﬁ’]i ﬂ’]i’%‘lﬂdﬁLLﬁ%Ui%LﬁUNﬁﬂﬁQ%ﬁf “Z.?UG]’EJUﬂ’]i
suduuaugidendt msuimsdaniademada welulafilonsiaizesnsnanaidenagns

Principles of marketing storytelling strategy, in-depth target audience analysis,
strategic storytelling content development, customer experience design, brand storytelling
management, storytelling communication planning, communication channel selection,
strategy measurement and evaluation, storytelling campaign implementation processes, digital

content management, technology for strategic marketing storytelling
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128335 NagNSNIsUIMITgNANEUIUS 3(2-2-5)
Customer Relation Management Strategy
VANNITHAEIUIAATEINITUTIMIENAEUTLSIUgARTA MTTlATIERuAIgnALaY

Msutangugndn MsiiunuTsLariiesiteyagnd nsdaviuuiidunmsgndn nagnsnsisga

M33nw Lagnsveneyarignd msUszgndliinaluladuasieeslefdviadmiunisuimsgnin

duitus n1siaUszdnSninuaznisuseliunanisusmsgnanduiug asesssunazanusuiaveuly

mslideyaandn nsysannisnagndnisuimsgnanduiusfunsaaadiviaiiiensiinnngsivoeis

Fefu
Principles and concepts of customer relationship management in digital era,

customer value analysis and customer segmentation, customer data collection and analysis,

customer journey mapping, strategies for customer acquisition, retention, and value extension,
application of technologies and digital tools for customer relationship management,
performance measurement and evaluation of customer relationship management, ethics and
responsibility in customer data usage, integration of customer relationship management

strategies with digital marketing for sustainable business development

128336 N1INAIAUINITHALUINNTIUATN S 3(2-2-5)

Service Marketing and Digital Innovation

WWIAA VU] YANNI1TVBINITNAINUINISIUEARIT SNYMLANIZUATAIIULANAS
FEMINARANEANUINUAEAAIAUTNTT NYANTTUHUSLNALUEIAIUTNIATIR nagnddulszauna
N13Ra1AUIN1T NMsaseuszaunisalgnAtluuiunadnia nsiawnianssuuinsiumalulad
ATME N1TBBNKUVUUINIT NTTANITAMAINUTNT NIFATNAURNNUYBIQNAT N1TAT19AIURS
WalawagAUANAveIgNAT N1TTANALATUTZITUNANITALTUIIUNIINITARIAUTAISAT YA
wnanrasuUIMIAITawazlnagsiausnssluuulng wnldunmseaiauinisuasuinnssuaivialy
BUAR

Concepts, theories, principles of service marketing in digital era, unique
characteristics and differences between product markets and service markets, consumer
behavior in digital service businesses, service marketing mix strategies, customer experience
creation in digital contexts, service innovation development through digital technology, service
design, service quality management, customer engagement building, customer satisfaction and
loyalty creation, measurement and evaluation of digital service marketing performance, digital
service platforms and new service business models, future trends in service marketing and

digital innovation

128420 HU32naun1seAnIva 3(2-2-5)
Entrepreneurship in Digital Era

ANYIY WWIAA UNUY AN BsiAvYaIiUseNaunIsenflng n1sinsen
Larunulueagsia n1suesmilanialvdlunisasmululangsiia nssudy Aui1muinis
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UImsgsivlugafdiaogaduszuu mIdanssruuiuAivia msuimsiuyu nsuimseandes
TumsiuiugsialugafdvauasmstmuauumisnssiiunuvesgsislusUluuresuugsia e
fvuafiemdlumsiidugsiaeeedsdy

Meanings, concepts, roles, special features of entrepreneurs using digital tools
in operating business, business model canvas, finding for new opportunities to invest in
corporate world, starting progressive management system, digital money management system,
capital management, risks of operating business and establishing guidelines for operation of
business in form of business plan, making business plan to determine direction of sustainable

business

128421 N139ANIINITAAN 3(2-2-5)

Marketing Management

ANIDBALUULNUNTITARTR ﬂ’]i?Lﬂﬁ']%ﬁLLﬁ%‘ﬁGuU']IllLﬂﬁﬂ']ﬂﬂ’]ﬁ(ﬁﬁ']ﬂ AN AN
[ARk125819 msﬁmuﬂﬂa&mémsu%msduuﬂsxammmimmm AMIMAUAULIUILNINITAANR LATAT
UsggndldnsdiinuuasiinufiRifefauusunisnan

Marketing plan design, marketing model analysis and development, marketing
techniques, determining marketing’s mix strategy management, determining marketing

policies, and applying case studies and practices for marketing plan development

128422 GHEGYY 1(0-3-2)
Seminar
Aasganrunisal anmdgrinazedusiguuildunienisnain nsaAnel n1g
WALIYAGNAIMLAZNTA AT NINYEN1371UlUeIANISTIRY LagdaduuuInienisnaie
Situation analysis, problems and marketing trend discussion, case studies,
personality development and working skills for promoting in business organization and

arrangement of marketing seminar

128430 msuFusiadulediionisdumuaznisnaindummn 3(2-2-5)
Search Engine Optimization and Search Marketing
wdnnisuasinaianisusuuisiuledifienisdum ns3derdu nsuSuusa On-

Page SEO uay Off-Page SEO nsadnsash msifeuioniiie SEO msusuusisuleddmsugunsal

wAeudl N15¥ Technical SEO way On-Page SEO ﬂaqwﬁ‘msmamshum%"aﬁaﬁum AEPRNALY

LarUIMITLALLUYA UMY N1sTAaTIekagAnn1uUsednsain SEO way SEM n13Usudganiy

Sane3Tuvenaiosiofum
Principles and techniques of search engine optimization, keyword research,

on-page SEO and off-page SEO optimization, link building, content writing for SEO, mobile

website optimization, technical SEO and on-page SEO implementation, search engine

marketing (SEM) strategies, search campaign planning and management, SEO and SEM
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performance analysis and monitoring, optimization according to search engine algorithm
updates

128431 nsaaeasielnidmiussiainens 3(2-2-5)

Modern Marketing for Agribusiness

LWIAA NNNTT ANAIAYVBINITAAINGININITINEAT LATIATIazesAUTENaY
YRINANFUANNYAT WsldaunuLaziidlgdaualugIianIsinyns neRnTsuduslnadunnens
N153LATILANINLINFDUNNITAAINGIAINITNEAT NI1TWUIAIURAIN N1sAMUAaaIadInNeY
LAZNITINAUNUINEAS NINYAT NagNSAIuUTEANNNITNAIAEIMSTUTIAINITNYAT N15A379
yaritlifuAuAIAYAs MImaIalaznTa LU TURALALNYATBUNTE MIUszyndltinalulad
AALUN1TAAINTININITNYAT WHaaNETUNMINAIAATTRAMSUAUAINYAT UINTTIULAENTTUTEN
AuamALA s ulsusuagngizdounenismandudinuasiiluwaginUseme

Concepts, principles, importance of agribusiness marketing, structure and
components of agricultural product markets, supply chain and value chain in agribusiness,
consumer behavior for agricultural products, analysis of marketing environment in agribusiness,
market segmentation, targeting, and positioning of agricultural products, marketing mix
strategies for agribusiness, value addition to agricultural products, marketing and branding of
organic agricultural products, application of digital technology in agribusiness marketing, digital
marketing platforms for agricultural products, standards and quality certification of agricultural

products, domestic international marketing policies and regulations for agricultural products

128440 NISANIY 6 wuenn
Professional Training
= a va o Y a ¢ o a a v Y] 1Y
NSRNUNUR Beug wanudszaunisaliaginuglunuiniieidesivanunieniuy
ﬂ?ﬁ@]ﬂ?ﬂlﬂﬁﬂ"luﬂﬁﬁﬂ@‘UﬂﬁTUENL’eJﬂstj‘u
Training, learning, gaining experience, improving working skills in marketing in

private enterprises

128441 annafny 6 WuIwnA
Co-operative Education
MsUFUR Feus Wunulszaunisaluazvinwrlunuiifetesiunisnanaluaniy
UseNBuNIsUBIaNTU
Working, learning, gaining experience, improving working skills in marketing in

private enterprises
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128442 n3AnyBase 6 wiaein
Independent Study
N15AUAIY MTTIVTINTBYA N1TITY NTIATIEN NISEUTIBNU NMTULAUBLAL
adusgluidensnunisnain
Studying, collecting data, researching, analyzing, report writing, presenting and

discussing marketing topics

146200 awdnguiiieInguszasdians 3(3-0-6)
English for Specific Purposes
awsanguluvunillanizianzadlasuiuinygnisils yo s1ulazdoudidaiig

Rendesiuanuivvesiian
English in specific contexts focusing on listening, speaking, reading and writing

skills related to student’s field of study

221151 weluladilenuuszgndnnsgsia 3(2-2-5)
Technology for Business Applications
LLmﬁﬂﬁugmﬁmﬁumﬂﬂaﬁLﬁaﬂmﬂizqﬂﬁmaﬁjﬁﬁl USELAUBIANISHAL U

ansaumAn1egsia nsrvIunsadsaladnoufiunedssia msvszgndmaluladifieau

3R 9 STUUEsAUIMATiaNTInnT MelleTgiiteyavnagsia nslilusunsnszgndna

g3i0 weluladduuazuinnssy uazmaluladiflenuuszgndsudu o
Basic concepts of applies technology in business, enterprise information

system issues, understanding process in business computers, technology application for

various business in specific areas, information management system, business analytics,

application and software for business, web technology and innovation and other areas

AMUNRUIYVBIAVINETILABINUIN VRN
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HAANSNISISEUS
5zaUtul (YLOS)

ANNADAAABINU
PLO/Sub-PLO

S1873%1/03N554

ASn1sUsziu
Aus5aUzAIY YLOs

nangunlgluns
Uszidiumu YLO

o =

A5NazAiiuN1s NSl

= IS

Kispuslaussaugla
Juluau PLO

UV 1 (YLO1)

PLO1 Uauin@u15a

124161 n3Uay

1. ANSNPADUNIU

1. NANISVNEDULDY

1. MsaAUsnw

e e

v

VOHARNAINLATET

AUINNAIUNITAAN

gauvanenin

HiSeuanunsnesuig | Ussyndldeshany dwmsufllloindnd | teaeudnionazuslis | vieasunansnia vide | Meyanaiionns
WWIAALAENANATT AUINIAIUNITAATIR | 128110 ManMTAA1A | 2. NMIUTEEUAN goulaiunin ususuLite
fug1unenisnann LagAvialuns 128111 mwditugu | Tessufiueumneuas | 2. Junu/seaui U559AUIIOULYRI PLO
Aavia 1la DONUUULAZTAILY NMeNivimigsia nsuiaue UgUMINY 2. M3isanliaeu
BIAUTENOUVDS LHUNIMAARTITAT 128112 MInaaRdvia | 3. MUTBEAUN 3. NAAZLULLAY LR
wnunsnanailoaiu 3 | aenndasiuemi 128113 dayallivdin | woinssunnsilddusiy 3. MUY
dnwensliiedesile | Fesnsvesgsianay | weenginssudslan | TutuSeunazaiud sy
doansuazmalulad | ywulugatagtuld | 221151 weluladidie | Ao nsserian 4. Nansanlvddndng
a%ﬁaﬁugm uay PLOS Uaufimanunsa | 91uUsEgndn1egsia NIPUIUNTITEUD]
anunsavhauduiin | Aenwaaiunisal AanssunsauTly
wiouviadivinuens NNNIAAIANAE FuiFouuazns
SEUIMLAULLY aunsavihnunuiy | Jeunienu

Foulumsiunues

LAZIUAUNITAGA

Aaviala
Fuli 2 (vLO2) PLO1 Judinansnse | 121051 MIRUgsia | 1. MInagdeuHiu 1. iansegeugey | 1. n1slviAnUSnw
HiSeuaninsodasien | Ussendldesnaiiy Toaoudnfouazusds | viedeunanania vie | MeyAnaLiienns

qS



HAAWSNTITeUT

ANUADAAABINU

S187397/nANTTU

A5n1sUsTIEIY

nangunldlunis

A5N2zAIUNT NS

sERUTUT (YLOS) PLO/Sub-PLO AUTIAULAIY YLOS Usziliuay YLO Kiseusiaussaugla
Juluau PLO

HAIIUNNNITARTA LagAINA WIS 128210 NM39819 2. MIUTETINN 2. HAMINAFBY uunsFeuiloly
AEdMIUTINVUIA | DBNLUULALHRIN soulaudmsu Tassuitueumnonas | MAURR UTIRANTIOULYBY PLO
\Bnfiaenndesiuny | WNLNNSHANARITTAT HARS T MIUAUD 3. Fua/51891ud 2. Msiarsaniviaeu
ABANITVRITININTO | denmdesiuady 128220 M3WATIER | 3. Useiiuainnis AUV %o
gy MieSosilonas | foamsvesgsianas | men1smann nadeUNAULUR 4. waazluuUIEldiy | 3. MIUBUNNNEIU
weluladvnamsmann | suvilugadagtuld | 128221 1esileddvia | 4. msUseifiuain gRnsulutuden i
Advialumsudtym | PLO3 Saufinanansald | ilemsdamsuady | woRinssunisidausa 4. fansanlvddning
NNgIN AL isesilouazimalulad | 128222 msdnns TutuSeunaznis NIPUIUNILTEUT]

7YTITU LATANUIT
AU LLUN1TRaa
NIDUTIBINUNANNT
BIGERE

NIINITHANNRINIA b
nsundgynmegsiala
2819319585551

PLO5 Uudina1313a
fnnuan LNl
NNTRAALAE
A1UNTOVINIUTINAY
Foulumsiunues
LAZITUAIUNITAAN
Adviale

WA IILALIIAN
128223 A159ANIS
YOINNATAAIARINIS
128224 n5dedns
NSAMARUUYITUINTT
lugARvia

128225 walulag
d1msunsnannnana
146200 M199N9
Lﬁai’mqﬂizmﬁmww
AANIIUNIT Pitching
LazNITUILANDTI8IU
VDIUARLII8IVT

Uszidluaniieulungy




HAAWSNTITeUT
sAUYUY (YLOS)

ANUADAAABINU
PLO/Sub-PLO

S187397/nANTTU

A5n1sUsTIEIY
Aus50UAIY YLOs

nangunldlunis
Uszidiunnu YLO

A5N2zAIUNT NS

Kiseusiaussaugla
Juluau PLO

ee

Wi 3 (YLO3)

a

Byl

e 2

\sestiolazimalulag
Fugdlunmsudiam
ygsRaTitudouls
DU UTITULAY
Useiliuwansenula 4
Minwryaansiu
AusEnaunsiung
PIUHUFINILALNAILN
LHUNSAAARIVAT
GHGTRRINIGEE R
aSauaugynsdeans
FflnuAnadsassd
\ionauauasrIY
AOINTTVBY

naudmuneaniy

PLO2 Uudin&a1313a
thiaue deansdoya
wagldmalulagnig
MIRanRIvaLile
AOUAUDIAIUABINTT
vaangulnunenia
nSAAA

PLO3 Undinaunsaly
whesdlowazinalulad
NNTAAIAAIVIA LY
nsundeymnisgsiale
281939385554

PLO 4 Uuéinanansg
Tnweveansiuy
Ausznaunstung
PIUHUFINIRALNAILN
NUAUNITAAINAINA

a

128320 M33uAUgsA9
lugARvia

128321 nsadraiiiem
LarnIRaIndedny
poulall

128322 n1sUseyndily
adnuilouITona
N15AAA

128323 n1snaaLite
Audatu
128324 52 0yU3798
128325 ASILAUNG
gNSNIINAINAIVA
128326 n1seaAil
Fuindeusedeya
128330 N5 19WHY
nseatagenanssulu
gARITIA

128331 A1SIANITNIT
PeLarAalsn1518

1. ATNAEDUNIU
Jodoudntauas Uiy
2. NsUTEEUNN
Tnssnuiivounneuay
N3ULEUD

3. Usgliuannnng
UURIT

4. n13Useliiuann
NOANTIUNITHAIUT I
TuduFouuazaudl
Y f3eR9LIa0

1. Nan1IVAEDUYDY
WIDFDUNANNNIA U380
douuanenia

2. NANIINAADU
AU UR

3. %umu/i’mmﬁ
UBUNUNY

4. NazluUU Ty
wgfnssuludusou

1. NMSAAUsnw
FIHUAAALINEINY

a A v
WRUNISES 8 UL LA

UITRANTINUSVD PLO &

2. mMsiasanlvasu

P
3. NNSUDUNUILINU
LINSILRI

4. fansantydandng

Y

ATTUIUNITLILUTN

LS



HAAWSNTITeUT
sAUYUY (YLOS)

ANUADAAABINU
PLO/Sub-PLO

S187397/nANTTU

A5n1sUsTIEIY
Aus50UAIY YLOs

nangunldlunis
Uszidiunnu YLO

A5N2zAIUNT NS
Kiseusiaussaugla
Wuluanu PLO

128332 A15IANITAT
dum

128333 N139AN1T
WARA U L LAaENS
U

128334 NM3LE N30V
NIRAIRLTINAYNG
128335 NagNsn1s
UImsgnAduius
128336 N15MA1AUINNT
LazuInnIIuAIva

ee

w7 4 (YLO4)

1. ASNPADUNIU

1. NAN1SNAEDULDY

1. NSAAUSnw

¥ PLO1 Joudimanansn | 128420 gUsenaunis

AiSeuaInsTaysaMs | Ussendldesdainy gARITIA fomousaiouazUsiis | wieaeunanania vie | Meyanalilens
BIAATIUINNNTAAIA | APIUINPIUNITAAIA | 128421 N15IANTS 2. M3UTELiiuaN goulaiunn wrunsSouitelor
LAZARTAlUNTG LaZARTAlUNNg NSAATA TAssufluouvneLag | 2. HanInAFeU UTIQANTIOULVDY PLO
DONLUULALIAIU DONLUULALIAIU 128422 d33111 NMIULEUD AAUGHUR 2. nMsfiarsanlviaeu
LHUNSAANARIYIAT | WHuUAIRANRRTYaT 128430 msUSuuse | 3. Uszlliuainmng 3. Fua/51891ud LR
MOUAUBIANNABINTG | ABAARBINUATIY Guledidiensdum | UfTRes UBUNINY 3. MIUDUNNNLIY
YoagIna YUY | ABINITVRITINAMAL | KANITAAINAUM 4. N5UsEuaN 4. wanzuuuUsEAL | A
syduidengmion | ywelugadagiuld ngfnssunsfidiusn | nodnssulududon




HAAWSNTITeUT
sAUYUY (YLOS)

ANUADAAABINU
PLO/Sub-PLO

S187397/nANTTU

A5n1sUsTIEIY
Aus50UAIY YLOs

nangunldlunis
Uszidiunnu YLO

A5N2zAIUNT NS

Kiseusiaussaugla

<,

UsvilluuazUiuuss
athareios 1w
madugusgneunisly
M3BUG U O
g3n993anTaulu
AuuzthuAgoy uas
Durulunisimun
muwmawgﬁluaﬂw
sowfeandouuusaiu
AsLUAsuLUAses
A0UNTUNI
N15AAA

PLO 4 Uuéinanunsg
Tinwevaansiuy
AusEnaunsiung
PIUHUFINILALNAILN
NUAUNITRAINAINA

&

PLO5 Utu#ina13130
AnauanIunTel
NNTAAALAY
A1UNTOVINIUTINAY
Foulunsianneulos
LAZIUATUAITHAN
Aviala

128431 n13mana
adelmidwsugsia
LNYAS

128440 n1SHNU
128441 @uiafnu
128442 nsAnwdase

TuduBounasaudl
Iy M3eRDLIaN

5. UYszidiuannnig
Hauueseny
U35eNauNIs Lay
ANRNSEUNA

6. UsiiluannnIsanig
ANWIVDIEIU
U38nauUNIs Lay
ANSETNA

7. Usziliuannsneenu/
FunumMsAnndase

5. Han13Useliiuagin
aouusgnaunislunig
Hnaow/aniafing

6. NMIHYLNINAIY
Philakb

Wuluany PLO
4. fansanlrdandng

Y

ASYUIUNITIYUDN

89

65



4. WHUTNLEAINITNTEIYAMNTURAYDUNINTFIUNANTTLIEUIVRIMANEAS (PLO) gnszuius1eyn (Curriculum Mapping)

swa3n Faim PLO 1 PLO 2 PLO 3 PLO 4 PLO 5
vanadvAnely
NQUNTY
001101 mwngludinusedniu o
001102 AMIMEBRYING o
001103 AN uENTUTINUTEITUY [
001104 awdanguiilon1sdeans o
001205 mmé’qﬂqwl,ﬁamﬁ?iamsL%ﬁsmmmaz%sm%w ®
nguwmaluladuazn1sdoasAdiia
002101 nsldineluladifieTingaddsia ® ®
002102 ANLARANIARTIR o o
nguvinwedin
003101 JUVSEANENS LUNSINNNITIN o
003102 NSUTINYERAXNITSEUIARDATIN o
003203 Feu3smiuassnased o
003204 MsdansguaIw Aswndon wazyuy o
003305 nszuIUNsAnBseanLuUdnsluUsznaunIsypfavia ® ® ® ® ®
003306 UIUINIANNIENIANTIUNITIYN AN ® ® ® o o
NUINIVUANE
nguAvINUg AN TN
121051 N3REUEINY ® ® o
124161 nsUnyAdmsuglaledn Uy o o
128110 UANNIIAAN ® o

09



SR LERLL PLO 1 PLO 2 PLO 3 PLO 4 PLO 5
128111 Arudiiugiumnagivieissia ® o
128112 NINAINAIA ® o
128113 JoyaigadnuazngAnIsuEUILaa ® o
128210 nsna1neeulatdmiuninduaiyuvu ® ® o
221151 welulafilonulsrendniagsna ® ®
Iy uanUenuy
128220 N13ATILUNNITAAN ® o o
128221 \n3esfloRdrafiensdnnisumsiey o [ [
128222 N133ANSHENTUIILALIIAN ® o [
128223 N3IANITYBINNITNAINAIVA ® o [
128224 nsdeasmsnaaiuuysanmslugaidsa ® ® ®
128225 walulagdmsun1snainsavia ® o o
128320 mMsiudussRvlugARdva ® ® o
128321 nsasailomusznmsnaindedeuealad ® o o
128322 nsUszendldadfiiionuidoniinisnain ® ® o
128323 nsmanmite Ly ® ® ®
128324 EEELR oKL ® ® o
128325 N13VUHUNAENTNITNAINATVA ® ® o
128326 mMsmaaitulndeusedeya ® o o
128420 HUTENBUNITYARAVEA ® o o
128421 N133ANI5N15AAN ® o o
128422 duun ® ® ®
146200 awdanquiiieinguszasdionns ® ® ®

19



SHAQIYN Fodw PLO 1 PLO 2 PLO 3 PLO 4 PLO 5
v entden
128330 N15MNUNSIAIALTRaN STl ARTYR ® ® o
128331 NTAINNITNTVIBLaEAaUzN15Y [ o o
128332 N15IANITAIIEUAN [ ® ®
128333 N159ANSHANA U Inalkaen15UTTATUN ® o o
128334 mm’wﬁawwmwmmL%aﬂaq‘vlﬁ‘ [ ® ®
128335 NAYNSNTUITMINTgNANEUITUS ® o o
128336 NINAINUINITLALUINNTTURING o ® ®
128430 msusuusaduledifiensAumuas nsnatndum [ o o
128431 nseanaselnddmiugsiunens ® o o
AINSANEIDETE NISHNULAZERNIANEN
128440 NSRNIY [ [ ® o o
128441 N3ANYDaTY [ [ ® ® ®
128442 AnAafnY [ [ [ ® ®

9



63
BUINN 5 nannaa lun1suseliunailan

1. nszlisuvisenaninasilunisliszauazuuu
n3iaNawazn1sansanIsEne I UlUAIUTaUTIAUNMINGNGENELET 11918 ANTANYITENU
USeUey1ns W.A. 2566

2. ASTUAUMIIUFOUNIATTIUNARNg NS Ve s Tidn
2.1 nInIudaUINAIFIURaNTsissuivuziandilidniansfine

2.1.1 fisvuumamuaeuduquinisFoudvesidnlnesyyduisinuniwnisAnylu
p3AUsENeUR 2 vosszuunsUsEAunmawarsluvesantugaudnun Afesinisiaudile
mﬁqﬁuﬁaaaﬂﬁuLLazﬁﬂﬂﬁwLﬁumiﬁmmiqmaé’uqmé

2.1.2 91395 5URAYOUNANENTIN L AMENTTUNITATIAADUMNUNITADY T187vu
wiaznaFeu Wefinnsandanasgiunanisfeudvesein st iauarnisUsediunans
Seuveaildn

2.1.3 msmuasvluszauseIniddnlsaidunsiseunsasuluseausiedv &
ANNENTTUNITNAITUIAINMNITaNTeItadey TuiSnsTauaryseillunadainunssseiiudiy
smsgiusansieusisvualilusiunisaey uaznsindseliunanisisouvesdandannsgiusa
Nsiseuvesildn

2.1.4 msnuasuluseaunanansanusvilalaedssuunisuseiuannImnsAn g
MeluanTunsAnyANduNIINE UINATEIUNANTSISEUI WAL T8 TUNE

2.2 ASNIUEBUINASIUNANSISEUiuaniEndnTansAnen
nMsfmuAIsnsmudeuInsgIuRanIsieuivesianduianisinw tnen1sdnin

Tnsans@nwimadugni naveanisusznevendnvesdudinaziinad ladaunduuuiul e
nsvUIuNsSeumsasuLardnges suemsUsaiduanninudngns Tneussdiuann

2.2.1 amznsldnuiestudin Usedunntuaieiiaunsdne lufu
szezna N IOWi/diou anuiusernuiuazauansavesiadinlunisusenauendn

2.2.2 Msvsgduangusenounisusen liUadin lnenisdunivainiely
wuvaauau lunisuszdivanuianelaluauusenginaznisufinnuuesiadie

2.2.3 MyUssdiusunisnursanuivtiluagauyesiaudin

2.2.4 msusziiiuandadiniluuszneuendn luudvesnnundesuazannug
a3 susuieandug firmuslundngasfiiisnieaiunssznouardnestudin
suvadalendlfiauetofnfiulunisiauimdngns

2.2.5 MnsiuNEMTInandineusniiuUsziliundngns deanunientes
fanlunsiFou wazauantRduifedesiunssuiumsSeuiuasimunosdamiuiveian



64

3. NASINTANTINTANSINIUNANGAS

1. Founeiviing asuammdngasuaziioulvvesanunivty uarhifiseivlalddy
9nu3 | K509nYs P

2. ndngnsUsyan3 4 U dusansdnulalineu 6 aen1sAinwiund dwsunisaamadeu
Souwfunaazliney 14 amansanwund dmsunsameieuseulifinna

3. fdnsvdutuasamaionaeandngnslitionndn 2.00

4. AOUNUAIINTNIHIBING BANUTENAYDINING R

5. lalfiwuszis oA vatunsiiuns onused uladtvumine ds waziduluniuinms
n1sdnsansfnwimundngns wasidulumudedsduumumingngien 1aaen1sAneseau
USeuey1ns .A. 2566



65

AUIAN 6 NITWAIUIAUIRGE

1. ASASPUNITANNSUDIN5E Ll

Uszaudmsunsnauianasdln

szuu naln 35015

1. MSATEUANUNTBUATUAIINS
WNeIunananInadnsnITseuIves
VENEATUALINTUINTFIUA 9

JTUU

1. dnlvidlsruumsiauiauiaudnlavangasdmsy
9131581yl

2. lvilssuunsAn v unTUTERuAMA NN SAN
TEAUNANGNT

3. dabisisvuunsdnnuLaziewnsdeyandanans
naln

1. dalsinalnnislirusneuaznisasnenanudila wa
o1sdlmiiAeafuUssnn Tgusrasd waskadnsns
UV MANANS

2. Mafvualyio1asdlviihiauniseusieiuinne
WNIFIUNENGRIUaENITUsEAUAMAINNITANK

3. finalnnsAineauazUssiusasuanusiieai
VANGATHARNENISISEUTVDMANFATUALINUNUINTFTIY
A9 9 V9981758l
353

1. tvangenansslidiielvisuInenigatuns
ANTUULAENATNENTITUIVDIVANGAS

2. MsdnousuBfiRnaietunsdounnunsaeu
WAz SUTERIURANTSISEUIATN PLOS

3. AnmuuasUseliunan i landInsuinm

2. MSNAUINNBEAUNITIANISITIU
msaeuiudseudud 1Ay wae
duasumslasunissuses UPPSF

FTUU

1. 0 lVHsEUUNMIRRIUNFULUUNSIS U TaR UL U
fanJugudnansdmiuenasdlml

2. Yplvitissuunsativayunsiauinwe nsld
wialulagsdvialunsasu

3. dalisruun1ssEuiNMsUUA/n1sseu3an
QL%WW

4. dalislszuunsatuayunisvesuses UPPSF a1ngd
Usgaunisal
naln

1. ualvifiornnsgiides welviduusiuienass
oyl




66

Uszhudnsunsnauianasdln

szuu naln 5015

2. duafuliinsmeusud foRninietuisns
FamsBeunsaouiitiugSoududfny mfnisdams
Seunsaeulagldinaluladfida

3. duasulienasdludidndananisalnisaeuaes
gnsEfiausEaun1saiviosaeuluan

4. daasulionansdidnsauniseusy UPPSF wislusesiu
AZULAYIZAUNMIINYIAE
/M5

1. fidenenasdiassitiusvaunsaliteliduine

2. YpassRunulionnsdluinsiun sl unnis
Rerfumadounnunisasutaymsusziiunansisous
A3 PLOs

3. UpUMN18MUIENTTA UL DN T IRUNTINADUNTD
dunsnisaeunaglviveasioufnsiuiu

4. @usluglinuydnausi UPPSF #san15Ussundunus
Ranssumseusutiielionansdidngau

3. NMSWAILIINYLLRNITAY
ANTRAINAINA

FTUY

1. Selfiszuunsimuanudemganeniadng
N139819RAIVaU8I1915¢ 1Al

2. fsruumsdnassauUssananiionsfauyaainsly
ATUNNTBUTUNAIUNITHAIAFINA
naln

1. finalnnsatvayulie1nsdlyiitisiuniseusunse
U URNIIIUNINAIARTTAIINDIANTAIBURN

2. finalnmsdnasssudszanadmsunsiauiauesly
mMeFeudindosdouazunamme amansnainfariad
GHE
3B/

1. 8499191580 UTH/FUNUINBUDNIN
Hidamamadumananiava egatios 1 afs uay
TIENUHANTITIUS

2. fnasssudszinauiieifoudiniesilouazunannosy
nMsna1nRdviavi wisuthinussyndldlunisasu

4. ANSWAILIAIUNNSIVELAZNNT
U LWIHAIIUNNGIVING

JZUY

1. Salvdsruunsaiuayuuas s unsidedmsy
919158yl

2. Folviszuumsdnassniddosududmivorasdil




67

Uszhudnsunsnauianasdln

szuu naln 5015

3. IAMALTTUUNTAARNIUNNSHEUNTHASIUNIIVING
naln

1. finalnn1sduasuliena1sgludidnsIun15oUs UL
UURANIIAUNTITEua NS UUNAINIYINTG

2. finalaruualienansdlndsiuviidsesvearseid
Uszaunisal

3. fnalnmsatiuayunide Sududmiuenansdlnl

4. fnalnnsAnnutaz sl urNanISINEWNT NAI1Y
W03
/M5

1. 9AAANTIUAUNITITULALNISUYUUNAILIVINTLAY
oNsETiTUTTAaUNTaIMSIITouas SR

2. atfuayunuid BufunarAnnunanI SN HAIIL
Woaamanuitelulnsnveanisufifau

2. MawannANuduasineeliunenasduszdmangas

Uszhudmsun1snau1a1a15gusEan szuu naln 35015

nangns

1. MsiauIwazeNIEAUAUSINEINY

Aaa v

MslasunUaswaanaluladfiavaway

LWARANBSUNIINITHANAINA

ITUU

1. dnlvidlsruumssnananuiounalulagaiig
ogsreidowriumsutstiuteyauazanuiesulat
Melue1sgusyImangns

2. %’miﬁﬁizumﬁiL%iy,Q’Lﬁ?imﬁmzy,mauaﬂmmimEJ
nsldaumalulagfaa
naln

1. nalnnsaisdemneseulavifieutstiudoya
MTUANITAAIARIYIA

2. nalnmsdligiemaanuignsnumsaan
Adviannduinennsiveslulassnsveamdngns

3. nalNN1IANUALADIATHITITIMAITOUTUNTD
fUUUINILUDNTRAIUNITAAIALAZNITHAINA DD
28n13

1. L%QJ;:JL%mmfgmﬂu%ﬁwmqé’mm’mmma%ﬁam
usstneiiey Inmsdnuaz 1 ads




68

UssAudImsun1swaIL11a158UsEan
nangns

szuu naln 35n1s

2. atuayuAldinglunsiiuresoansdusydn
nangmsiiteineusu/dununnieuen agretestay 1
A3

2. MIRAUWIN¥EN15INNITTEUNTT
douiineuauanUAIAnIIveEiseu

JTUU

1. nlvidlsyuumsiseunsaeuvemanansliuguwuy
Y94M3138U3L930 (Active Leaming)

2. §alidszuunsuFususuumMsasulidunsu)on
UINNIINTUTTENY

3. falviilszuumsudsiuteyaifvafunsdnnisSen
NN3eeUTENIND19158UTEIMANGRT
naln

1. finalnnsdneusdsufiinaifeadunis
IAFURUUNISITEUNNTADUTIINKIU Project-based
LAy Case-based Learning 91niTe2%7ey

2. dnalnmsduaulviusuguuunsasuliidngg
IRNERES

3. nalamsuaniasuSeuiimadanisaou
353

1. dnevsudsufiRnslutssdiuiifedastu
Project-based Wag Case-based Learning lng
Q’L%ww

2. MmunAinsUURITEUEAIUN5AIN393D
anun1saiinasteg ey 50% vauaaseuluusiag
578791

3. dafanssuwdslumnuiseninearsdusedn
NANGAS

Y

3. ANSWAILIINYENS AT 99l aRavIa
wazwmAlulagfavalunisaau

JZUY

1. dalisiszuunsld Al wasmalulagfdvialunig
\SgUNTARY

2. FolvdisruunseusuiBsUfunmaiilonande
QUHGLYRENG

naln

1. nalnmsdneusndeufiRnisifeatunsld
wwesile Al Tnfidoanay

2. nalnnsatuayulienansdld Al lunmsiaunde

ANSABUAIYIA




69

UssAudImsun1swaIL11a158UsEan
nangns

szuu naln 35n1s

A5n1s

[ a a wa = Ly 1% dll = Qll I3

JnpusalfUansnefiunisldniesiie Al Mdu
luulugnaivngsy (W ChatGPT, Midjourney)
ANNSUNSHSIUNNSADULALNNTIVY

4. AISWRAIUIYINBEAITILWALNT
L NTHAIIUNIIVINITAUNITAAA

aa v

AINa

JTUU

1. Inliszuumsatuayun1sIFeauNIsnaInFaTia

2. RMATTEUUNTATUALUNSHEUNIHAIWIYINIG
naln

1. Aunisrunalnnsdnassnuidevemangns
mutaulsyann

2. asfiuniseunalnnsativayuaulseannnig
thiausranuluiiuszapidnms
/M3

Jnasmuidevemdngnsdmiulasimsiaonados
UgINANTENITRAA haratiuayuauUseaing
UNAUBNAIU




AT 7 ASUIMTAUNINAANEAS

1. MsUIMsIANIsuazatuaNAunnlRenInadan1sAiunmdngns

70

Jadeiinasie Yanvunvas nsudnsdang | faued (kP | ASmnsusadiu
n1sANIUNNT Uady WATAIUANAMNIN AN
WAAMAIN Uadelvilinauauda
NANgNS mudaniviun
1 masugiseu | Wuluany UaNgRsALduMT | 1. 9nIT | 1. ATIRERUIINNG
Wndnw ua | devualuy Fulldneny Asegraslldn | Msfuidivenes
gnsmsatey | Yevedu Jammunly Tuusiazy UINSNSANW
voildn WINedenele1 | YeteAu NMSANYITeY | WAEIIEUTNT
I8 NMSANY WINeNde way | ar 80 nsAsegnny
srAUUTeYIRT ARMINTNTINITAY | 2. DATINIT | NISANW
W.fl. 2566 aglumdnansluws | d59 2. AFIAFRBUIN
azUn1sAn NMsANYITY | T189UNANTT
az 80 dnsamsfine
2. aussouzuay | Tud 1 - JNUNY BONLUY | - NaAzuwuY | - Useiliuann
AMANYMEYRY | - @UNT0E5UNY wazUTuUsagUuuy | Useiily Hadugsvesian
e WWIAA NTBUIUNS | NSSBUNITHOU GHERRIE NUNSANYY
wagyannIshy mesueTeiv | Udn Jeuas
\n3esilouas uaznsianai 80
weluladniewny | manzay - 311U
nMsnaafdvia @ | - daRanssnile Aanssanile
Vinwen3ld Wadnenmuag | Wawn
IUiLmimﬁugm aussouz A FnENINILAY
dmsumsldan | mavinis I | aussaus
NIAUNITAAN LAEN1TANTITIN 1dn ae
AIvia TuD9 - deasulvdiann | dee 3
a30dan1Tin | Sawdanssunia 1A5aN3
AULDI0E1] melukasnieuen | - I1uuildn
AsITINALRs | mAnende dgam
luasesssy 1A5IN15909
Vangns Sog
197 2 av 80
- fiSgull - I1uuildn
ANNANNTALUNNT dgam
UATILVVOLAN 1A54N15701




71

Jaduitsinana Farnunvas nsudmsdanig | faued (kP | AFnnsusadiu
n1sANIUNNT Uady WATAIUANAMNIN AN
KATAMAIN Uadelvitianuaadn
Nangns audaniviun

NsRaIn AVinwy
nsUsEYnalY
wsesiloniens
PANARITIA HiNwe
mMsdeans awse
yhausmiugdu
LAYULERNIDDNAY
AMANYAIZAIY
Dunadieia
ARUAAB YUY
famulnsuasdany
lan

U7 3

- JlgUAINT0
UATILVVOLANS
mMsnaaLiterivun
NAYNSNINITHAIN
favia Avinwenns
A0a154azN"T
Uauool
Usegansnn
aunsauszyndlyd
wsesiloniens
naARITTAd
AOAARBINUUTUN
LATANINLINABY
NNTNaN I
inwranudu
AUTENIUNITEA
AIvia @119
Ususadiugau 1
amzanududi
NALLENIAIIY

=]
AL
URINYIAY
Saway 20




72

Jadeiifinade
A15ANEUNS
KATAMAIN
Nangns

JoNNUAVDY
Uade

A15USHISIANTS
WATAIUANANNIN
Uadglvitinauaudn

ANUTDNIVUA

#2UsT (KPI)

A5n1sUsTIEIY
AN

Aniudidu
Uszleaunanis
WAIUIIUAY
N1INA1ARING
SIDITANWENS
SEUSAAEAYIN
W 4

o

- JlgUAINT0

=Y

Uszgndldiasosile

D.

Ree

NATHANNAIYIA
faenadostuuiun
LAZANINLINABY
NINTRAA @319
LHUAITAAIALLNNT
Usenaugsna 4
Wnwensdeans
Lagn1sUILAUD
pEUlUTEANE AN
Pinwranudu
AUTENIUNITEA
fIvia @119
IANSTINAULDS
9E19HAUTTTUUAY
Sasiuluasesssy
A11150VN9U
vy o
A ndn
wanp U ARLuT
Wuuselomisions
WAIUIIUAY
A1SAANARAINS LAz
WAnIEDNTITNYY
N5i38UINARATIN




73

Jaseiiiinasie dafinunvas nsudmsdanig | faued (kP | AFnnsusadiu
n1sANIUNNT Uady WATAIUANAMNIN AN
KATAMAIN Uadelvitianuaadn
Nangns audaniviun
3. 919136 9191585 URAYeU | afuayunisian | - 91u3u Usziliunanis
H3URAYeY VANgNT Wag PUBIRIe15E | 9nasdil | UfTRnuUsedd
VANgNs 919138 | 919138UsEN Wy N5IRlATINTg | Assaud® YDIYAAINT
Usgdmangns | vdnans el msousy dunw | Julaw
IGERGER AasantmdulUmn | msUssyadvinis | e
LNOUTIHRTIY NSANWIRIY WaE | 11MTFIU
NANEATTEAU QRTINS NANgNS
USeyes w.a. suUszananiie seAuUIeQN
2565 Ware1Te | WAuIRuLes B3 WA,
Haufinanmitus 2565 Soeay
Ysyanlnvisesdie 100
@RSy - U
a1U13YININAIN 919156y
NIARIARING N30USH/
UIM553Na nedl GECUTRVLTY
AudTUST $ulATINT
\Rendaaiy Joway 80
#191791NIRAN
Advia
4. M3IANTT IANTTEUNTARY | UMazUTUUE | Han1s ATIVHOUITIL Y
Boufuaznsin | faeandesiufiu | msdanisBeuns | Ussduns | wamisaeunnnia
Useiilu NTUTIQHANTT HOUAUHANTT gouvetildn | N1sAnw
Seujvewmangns | Ussiliuuag uiUsINg
TOLAUDRULIIN Tusyuu
Ui UIN3
QREGHITANRN
UNINRY
Welen
5. faduayy | eaSeu viesana | davwazufudgeda | - i ARNTUNAAZ KUY
nsseus SEUUANTAUNA atfuayumaiFoud | wolavesddn | ruflenelaluds
VioeUfjuAnTs danwivade | 99013 atuayunisiseu;
AOUNINDS WAzl anese Uszilluves | unUnisfnw
lUsunsy J1uuildn d0vu




74

Jaduitsinana Farnunvas nsudmsdanig | faued (kP | AFnnsusadiu
n1sANIUNNT Uady WATAIUANAMNIN AN
KATAMAIN Uadelvitianuaadn
Nangns audaniviun
AONNIABS UaY WIANTIUNNS
\n3esilefivia Seu3
- A
wolavesiidn
WAE1915E
1NTLIY
V89
AUGUINIS
welulad
asauma
WAENIS
doans
6. Unuiin Undindigaut® | Aesnaiudoyadn | 8nsinsd | feniukainwuy
Lagvinue Unidinndadnsa NuUYed d15790138M5l
aeamdesiuAny | Msfnwiwazidiun | Yadinseay | auvinvesUudie
Aeansvetany | USuusilviaenmdes | 80 NNUNIeluYIves
Usgnaunsuag UAIUABINTTVDY nssudSyan
MAIALTITY anulsEnauns
WAZMAIALTINUY
7. \nauat Julununest USuusmmangasty | seauany | Ussiliuuae
UINTFU WINTTIUNENENT | denndesiuinael | denndevead | USuusmanansyn
NANGNT VDINTLNTNMT | WINTTIUNENENT | wangasiu | seuseezinan 5 U
9ANANE Lot ERERRIERE
eeans 39y WnsgIuTey
uaruINNTI/ az 100
UMINY1AENELEN
8. uviadrn/ Dumiheand afuanusinieny |- wau 5 | ATvdeuLay
UINTFIUVB \Rendestunis WEU/a01Y g UseLiluuviadngn
WA UIMIFINA Usgnaumsiieifu | - mnufia Y
N15RAIA N15PA1N | unasHnw/ania - | welaveadidn
fdvia iFeftduius | Anw LIVERR(Y
AUNMSRAINGRTIA Seway 80




2. ArUsINan1sALENIU (Key Performance Indicators: KPIs)

75

v o

AYUUITHAN1I5ALEUIU (KPI)

U

U

cb

(md}
I

ch
=p.
(&)

1. 85 nsasegvesildnluudazUn1sAnwIevay 80

Y °o < =2 ¥
2. 8RTINTELIINTANYITDYAL 80

3. NaPzkUUUSTIUANSTaULNEn Sauay 80

4. PUIUNINTTUNDNAUIFNS N WAL ALTTOULTER
2819008 3 lASINS

5. uuddnnisulasinsvemingns Seuas 80

6. ANUIUNFNNLU15IUTATINTVDIAULITD
UNNINYNNY Spay 20

SN SN N =

SN SN N =

SN SN N s

SN S NN =

7. 91uu019158 1 daaandmd uluauinue
WINTFIUNSNGATTEAVUTYYINT WA, 2565 Sauay
100

N

N

N

N

N

8. 1UIUDIINTINNIUNITOUTL/FULUN/LT15U
1A59A15 Seway 80

9. nan1sUszliunsaouvasldnmuiusinglussuy
UINIINTANYIVDIUNING 1T UNELY

10. Anuienelavesidnainnisusediuvesaandu
winnssuNIsiseus

11. ANuenelaveldntays1915891n5189U84
auguinsmalulagansaunalansioans

SN NX

SN NX

SN NX

12. 995171509UYINUeIU MNAn58as 80

13. SAUAINADAARDIVBIMENANT U
WMsgIUTosas 100

N

14. MI89/A01UUTZNBUNISTIULAASEINI/an
AFNWITIWIU 5 wrad

15. amnuianelavesldnmewnadin Savay 80

NI N N AN N N N RN

AU (Vo) Tuwmazd

11

11

11

o 1 d”U U vV dl
AIUNTUIAU (VDN)

FUTADINIUTIN (UB)

10

10

10




3. uHuWUIUTUUTamangns

76

L UNITWRIUN

nagns

NANFIU/AUY

1. Warureanssloiiifiu
FuANNIkazUsEaUNITAlANY
MsanAva walulag
adely waznsidenu
nseatnnavia nnelud w.e.
2570

1. atfuayuonsdlidngiu
DUTUUIBAUNUNIVINT MU
SEFUIRLaTUIAT
Aedestiunisnainnaanas
wialuladadeln

2. atuayulionnsdiamun
NAUITINITUALANUNNAIY
TuseAuANIBUIIBIRAY
NIRAINRINS

1. SI89UNANTOUTUUS B
FUNUNIVINTVBID19158 LU
NANENT

2. HAUWABINITUALNITANUN
TuseAuANIaUIUIY IRV
919158 lunangns

2. USuugamangeslviaenndos
flupuABINIsvesilaIula
dudouarnainusenuly
Tagtu nmelul w.a. 2569

1. Useiiumnusiaansuas
Anuianelavesiadiulagiu
\Hev0ImMANgn

2. USudgmangesingldtoya
ANNABINSHATUaYATRUNAY
vosiiduladnndevse

1. Han13UTEIINANABINTS
wazauianelavestadiule
ATULAEVDIVIANGNS

2. namsuseliunsusulse
MANgNIINN1TUTELIUNNS
UseiununImnsAnussesu
NANENS

3. NAUIYNWEAURINALAY
watulagnsnaialudlany
23n nelud w.e. 2570

AAALIINIU
1. 9NANTSUETUNANANTAU

Y
aa o !

wAlulagnisnainf’viasiuiu
FUsEneUM kATl
AAMNIIY

2. WwviesuRnisanu
N139A1AAIALAZIAMN
gonFusTiTuaTedmunIs
SgUNSaeU

1. PMUUAINTTUEATUNANGAS
wazANUNIND laueIldnne
AaNTIU

2. ANUNTRUVBRIUURNS
LazYaNALITEINSUNISITIU
ARFGIOD

4. @519.A3DYYAUTINLBAU
AATINARIALATNUILNU
Aeuan Aglul w.e. 2569

1. vduiindennasniusInie
(MOU) AUUSENAIUAITAATA
ATanazniisauiiieades
2. By Temgainaiagsia
U Jue1sdnAensoIneIng

1. PuTuTntonnasnIny
Silefifinsasuy
2. $nuRanssufisasiudu
LATUNYAIIUTINLD

5. WS uatukay
A9AAABINULLILLUNITHANG
fava nelud) w.e. 2569

1. yumusazdiudsaden
F3VMNUNSANY

2. fiusedrdeniiientos
Auwmalulaguaziualiy
NSRAIARINA LA

1. iﬂmmmiﬁwquﬁam
18791

2. $nnusedvdeninaifiile
dou




AMANUIN N
14 v o a [ 4 = [ a ]
VAUIAUURIINGIAYNSLYT 1Y ﬂ’]iﬂﬂ@']izﬂUUiiyliy'IWi W.A. 2566

77



- R ¢

e o
gy ae®

YaUIAUNNIINEIAINZLEN
316178 N1SANYITLAUUI YIRS W.A. 2566

Tnoidumsauensuulgadodduminendsneen 31ae madnuissiuiaes
L%'L‘v”rmTﬁﬂmwﬁuﬂ?mmm%amm"’mmf‘fawma1ﬁmm§1uuasﬂﬂmmw dannaediulsEnIn
ALENTTUNTUIATFIUNTEAUFANE (509 INMTRTEIUMANgRITERUUS QRS . 2565 Useni
ANENSIUNSUIASEIUNSERLANY (3ae ndnnmsiuasiinsifiuloumsfinuaskanising
Tusgdvgaufinu n.a. 2565 ordegunamumailuanms 21 wimsesadygRuminedeneen
wA. 2553 Usznaufuudnaenssunmsuinsuminedewsien Tuasnussyundsi 96 (5/2566)
dletudl 8 fiunau w2566 uasuRanumTinedensien luaTnussaunagiiay adel 1/2566
lauil 20 e e 2566 Feeandataiulineil

R R O —— il - v - »
4 1 dethduiiiienin “Tatiduunriinandensien 119he nsAnwssiuUSaes
WAl 2566”
4o 2 dodaruiilldaduduntinisfnu 2566 Wueuld

4o 3 Thinnidn detsAuumivedonsien 11908 AsANTsERUUSQQIRT W.A. 2561
waelilddetaduiiun

i 4 ludadsduil

“UNTINENEE” MINEATIAT UATINENAYNELET

“ANMUVTIVEIRY” WNEAIINTY ANIUUTIVEIRENELE

“gBMIUA" MR BBMSURNMIINENGUNZIEN

“AnET MNIBAILTT @IUUTVINITANLUINGT T (3) WrHInTEsal R
UNTINEIEE WL LA, 2553

“ARIURT MUNBATEN FAInEd WNUITINIIRININag 7 (3) uwiansesu Uy g R
LIVTINENSENIEN WA, 2553

“r1sfiivine” mnemnud gildfumsuisiaivennsdiivinemsivins
YRIlARUVIVENARNLEN

“080” nuteaud ddruniinendenzienszduliyyes ddnuadaue
Ymsfinun 2566 Wuduly

#a 5 Wasnsui¥nwinisaudetedui nsdAfitgunisafuniseduld
viamaUjiRnudediul WWesnsuiiidnnalumsfinaasitedetinnn mafrmuuagnsidade
vovesmsuRlifauiign

ke s
48 6 vangns..

78



-

8 6 vngnsUSeygIns wuaudu 2 wuuy Favteluil
(1) wéngmsvsnyarin1edigins wuadu 2 uwuu Toun
(1.1) véngasUiagniniainints ijedatudalitanwseuianiangui
wazn1AUHUR laweneiinsujiAnuluaouusznaunis whimnuiuazdinveaiuisins awnsed
arujluuszgnaldluaninmsaisidaegwainassd
(1.2) dngasUiyginiuuuimmimisinnis SulundngssUSyens dmiu
Feudtiiaaiunsofiay Jadundadaudafinmmeg auainsaseduge lnsldndngnsuni
Mlaaausgudd ualiiaiudneniweesdifou lnedmualigiFeulafnviunesmeivlusedy
TudindnuiinasusguiuazativayulvgSoulivinidonisienisilgudn vanansfinau
wuvIrnsaasdimstieuseivszauindadnylitesndt 12 viiein
(2) néngn Uiy dwiseufiinis wiadu 2 wou ldun
(2.1) wéngmsUiygInineindnuiaufiRnng MiwanTudnlfiauseul
Hananquiuaznaufud wuarwd aussousuazinseiuivinisuasividwviediausious

b eTe

waninweiunMsujiRlanaialumansae vy q nedunisufiRenluanulszneuns
@ a < a o = a wa = @
(2.2) ndngmsuSggnsuvuinmimidsinnisu fUdinng Sadundnges
v va da a ' a v oa da v A A A e wa &
dwiugi3eunianuannsafivay aiusdatdaninnug aussougnianInuieufuanistuge

93 o

v oa ad ' w o -
lneldudngasunintnaauagudlisasiudnenmeasgioulaedmualifiFoulddnuuiesein
o w . o - . o e aw o PRz a wa i <
luszutndindnwiidaaeuagudy uavaivayuinidenguin vieldfumsiinufuRdugsluesdns
wisanuUsznauns wingmsuiygmsuvuinmimisdniwuisufiinisdedinaGeussin
srudidindnwliteenit 12 wilsfin
|
daudi 1
ar v
msiunAnen

e 7 quandivosidrdnm

(1) wdngm3Uyns (8 U 5 T wazliioendt 6 1) sedpaiuddnianisdnm
seiviisaufinwneuvateuieiisui

(2) vingnsUiaws (Reriiod) aefeutiufdnsomsfinunseiuusymeilovnsinin
fugaTeifieunin wiessduayUiygn (3 1) visieuwi luauiniinsieduiusfuaneie
fazdhdnymuituingdoriun

3) né’nqmﬂ%mrgw‘%Ltwﬁ’ﬂwﬁﬁwsamﬁ'mnﬁ warmadndwnisufiimseaiu
gaudantsAnunszaudiseudnuinouvaneviaisunin Inefinsuuuindvaranlidesnda 3.50
9IN57UV 4 syAvAzKuUMIBLisuMT uwasinanisiseulundngnsyigyiniuuuinmitbivesndn
3.50 yamamsAne TusswinnsAneiluvdngasuuuinmiy vnaensnwlaniensinumila
famsi3euninin 3.50 9INsTUY 4 sEduAzuLuMIaiouwh sxfeindiSounanmuaniitunsfine
wangasLuURIvT

(@) \Dugifigunminanebiduguassademsinm

(5) sipeRednymadiiwnyesaisiigalisinn uusmmiainssilaeussm
winnIARAYINY

(6 bivvegndniiasan viegnlasenunamtumsdinuila q mnvrismenansangi

49 8 NMSAB...

79



{2 8 m3aauAadan wiamsdndandluiidn

(1) iTinenduanihmsasudaiden viefadenddiSamsdnintulseudnwneulany
wiawsuwidniuidadunsn 9 W audseneuarsisazidoafiuniinerds wiefidnineu
ARIENTTUNTTNTTRANANIAMUURA

(2) uivedeonavinsaaudntian w%aﬁfﬂL§anﬁﬁlﬁﬁ"waw?mmvwgmﬁamm
wiadAldfuuiggniviafisumiandduian Lwaﬁnmsuaiwirgtum'im'zn:\m'mmmmm'lﬂ
voumTinedomusndou viiemudeulvrewminenduiiieatuaeiendu q

k'

U8 9 Usuiamvasiidn
) fidmanaiey vuneil Ganfidauautirsufumade 7 Samrinerdeiuddnm
(2) FEnsuny vaneis daamusssezamns@inu fuminerdoeygalididng
sardulidaaumuioveiuoyUiny oSy nd

$a 10 ddnZeudmanivu uniinedeerafiansuifuddnvawnidnendedu
waantunisAnwiludseinavisaaussme laelvamsidouZounedn wdeuwintsfnwnduai
wwzFadldmumnumngan e msinuasmansinelududumildumsinnmmangns
vpsaniuiinuAnwegle filiiulumuyssnaveaminede

a aa & e as =t -
4o 11 msfulouiidn viatnAnwanandunisdnwnau
= a Y P a o 4 = = o W
(1) wivendeenadulauiidn siatinfnwanaadumsanwdudamivedeiuses
(2) pruandBvasgualousnduildn
= s e [
(2.1) fipuantinunimualilude 7
Y o d d . o
(2.2) lednwrluaadunisAneduiuminendsiurau
3 o & Ao a Y o e w4
(3) UsranAazvalounluidnuminedy dosfjuResil
o o w = a o o = a Y XY ' w1
(3.1) Suddawuiuviivendusivus Tnedadamdnendelitdesndt 30 Yunau
Y} - o
Juamziourpinanisansiussasrasitndnu via
(3.2) WaanUumsanw i adenisdevoloudne sudvunamsiSeunasseasiden
Wommesmilaseuluudndmmivendelnensa
(@) wningdeanfinsanlvenuwivseuiulau lagdnnsiansunanaue
(5) nmsWipulowmiheinuasean1 sy
a ar a = ' P |
(5.1) wninendeszRasadisulouseivmienguaeiniidoun lasaruiusay
- ' da v dwu a v e ] a 4 o v a
Ypeny ulavulseuniuinfuiinveu wazdasdliduruniisiefivaevlonliniu 3 Tu 4
a o P -1 o a @ o
vaangnsazvaiiisulaw il deadulunuiiuminededmun
a - i a P =1 ] a v e o ar
(5.2) v mSenguswivisviioulowliumiisfinazau sxdasdlanszdy
ATBURARNT AT VB IMVITIVENdy uasiinanisiSeuiisuldlunininsssiutu C
a a ' o Y e wah ¥ ool ' Y ' o
(5.3) v wisenguagiviaflaivayliRiidisulausindsaaiu whigniun
ATUIEUNIATTEAUTY

48 12 N1599...

80



2 12 msvaddnvuiieSyafiaes
(1) éﬁﬁu%mﬁﬁnmwﬁuU?ﬁyiywwnuwﬁwmé’ﬂ wioanamvun1sdnundy
oai@nmraiiie By wiamivduiumsdiuduld wideadullnuaiRauiidmalilude 7
(2) mMaudmap s usverindnu des iRl
(2.1) Budrdpsnufiuviinendoimun lavdsdwmniinedvlddesnd 30 Ju
Aeufuamziouvosnanisinuillssasdazddnw
(2.2) MsFudn@nw unningndeerafiansunSudn@neilasduaudureu
YDIAaEY
(3) madieuleuvtheinuazranisiseulinite 11 (5) indswiuldlaseulay

o o g o R a @ I3 o A W oa
28 13 ﬂ']iL‘iJ']@m‘H']'iZWUﬁﬁyﬁyqﬁ]iﬁalfuaﬂ UVNMNUEED1IVIINITEADUARALA DN NIDAALEEN
e wia Ao o A A wa Ao a @
‘U‘ﬂﬂawu@]mamumﬁmmwmwumi’ﬂuma 7 ‘wiam‘-]manummuwmwuﬁiﬂu‘dizmmmwn‘WEJ'IaEJ

42 14 MsTeeuidifned

(1) fildsuRasalyidnAnud shanmmineds sedasorufuassBoumangiuang 4
aufumInenduimun Wetunsideududdslusy nat funfineduiwun

(2) nsdifaldsuRasanliddnudeluumiineds listeauimiuiu van
e deimus Witeiaasdvinmadi@nw Guusdldiueyi@anuminedodune 4 1

(3) urTinenduazAua aU ST aR

(4) Anzazuasds 91915870 FeiniilieUTne wurdh AaenIuLLBLLA
msfnwligenrdasiuurumsanem mendsaunsdouduiaaud

42 15 nMsdweuTi
(1) msteanviinaeluany WitRmudeulvresnmeiu 4
(2) maeanuinluanriu svdesfiReudouluseliil
(2.1) A3nfivszasAazaadivarvisnluanzdu sxdoddfuainufuray
91n8191369U 3w @191397 wazpmuRAmuzAL wazliSsuRuLRu M sAnu AR LAY
litdaunin 2 nmanisaneunf

(2.2) nrsdwarviliuemedu szdeddTuaduiuta U InuuIInedy

w
L)

Taeeunsfiansaunvesruz iddadainuazaz oy ludsTmly

(2.3) nMstheananiviliuanzdu azdessniumsias i unouiuase ooy

v
@

(2.4) dleddelatnuaaniviea s1ednieessugianatanuInAIsEA Uty
araundvluarviivivdla
dauh 2
MsAIANISANEILAENITRsIlEUSBY
49 16 szuunsvamsanel Wuninerdedszuunisinnisdnen Tnelvaueini

wilRgdpsivanninle q Wmsanwiluaondnuunddaimnivendy anivils q fiveaou
Tunminandeusznausmenasseiv uusesndu 2 uuu

(1) uuu 2...

81



-5-

(1) wuv 2 mansAnwidedinisine iWunisdansineunaduduntanising
ey Sszoznadnulitiosndn 15 &avi wiaWisuidealabitoundn 15 dUai unninende
orulamaggioududunanmsinuiliteiu uasldssssnaiSoulsza 8 e Tnedadalug
Feurausarseinliiiwuiiliemeianmuiismualilumamsinnunfivesseuuning
viail nsdifiudngasanvivilaysznaudiesisivfisuiudend aaeuluningg Sounieinay
visinaaawy viensdidnwiitewiiouihnegaieududunimesnamsfinumanatsiuie

(2) wuy 3 nansAnwiratnisdnw T¥sseznansvulidesnidn 15 dani
sanansdnw sl Ferdanisdouliisuaudilustemizeinauinmualilunamsinuuni
YDISZUUNINA

1 - ar L3 ) a o - < o ' - k4 =
#o 17 wmivendeldsvuumieRalunisidiumsfngm shunuiheinlduandaFinm
msAnwUBIuFazseiv lnensAnmilefinaussuuninim
- o o v = a " v ' Y
(1) Tednamange] Aldaatvssveviseiusetdymilbidesndi 15 49lua
gamansAanwIUnA Tsiawiniy 1 vuiedn
(2) sinmauin AldnafinvTenmasdiitesndi 30 42lasseniAnsAnuund
ety 1 mihein
(3) msfinnunlenisBinnirau Aldnafinlidosndt 45 Fluwanmmsdnuuni
iAWy 1 wiasda
° S = - oy vas v e
(@) nsvlassnunisfanssumedeudulamuildSuneunine Aldnanilasem
yi3onanssuiy q lidesnda 45 Aluwemansanwiun® Titlawindu 1 wmhedn
a a - - - o i o :
(5) Aanssumsiteudulafiadmsdsuiuenniennguuuuiidmual fluassania
s o = & a8 wal v ow ¥ = v g =
msfussErnattunnanssuturanansineungd WWilauvinfu 1 mineds Wduluaud
ANITINENEBARUA

[ - @ ° - o o il ' - o w =
19 18 NW'I’JVIE}']GUﬂ'ﬁ]ﬂ’lﬂuﬂlﬂﬂu‘l‘ﬂﬂmE}\?N']Uﬂﬂ'u (PI’E‘TEO,UISITE) AT UNITRINEIUEUY
Py = = a o . . o @ &
'IJ'T\‘ITIEI?‘UWIF]UUEFI'ﬁaﬂuﬂaﬂ"ﬁﬁ&lu‘ﬂﬂJiﬁﬂ’lﬁ’]ﬂﬂl{ﬂ\“\l’]uﬂalﬂuiﬁﬂU‘Uu D ‘U'Ulﬂ

o o PR o P a o v oa = v
ﬁa 19 570391 9 aJ'i‘lﬂﬁ'i’lEJ”.l'mLLﬁz‘Uaiﬁmm1ﬂ1ﬁu11 shaswITusenaunie

(1) 181 3 Amuunsn wamaiig a3
s a o - o 8 o

(2) wvluariuh ¢ LARIDNI seautulranisane
o w o < i o a

(3) wavluaneun 5 wan i druimylumuin
o a o - -

(@) waaluaéud 6 WARIE AYNTUYDITIRAM

4o 20 anmildn

o
o ar

A - ' A P =l P 4 & X
(1) {Udeuna 1ﬁu,ﬂ uaﬂ‘ﬂuNﬁﬂ"l'il:'iﬂuﬂaﬂ:’n"ﬁaau‘lﬂﬂ173ﬂU‘UUﬁ§ﬁuLﬂaﬂm\1uW 2.00 “Uul‘l.l

an s - v &

(2) insonia laun FdefifinanmaSeunaznsasuldmseduduayamaiorindt 2.00

fo 21 nsTwunanmiidn aznssidledunansinuunivesnisdneilussuy
YA wuU 2 MAnsAnwseln1sAng wiedunensAnwilussuuninag wuu 3 mansdnu
salnsAner nsdildnameileulunianis@neiggiouumiinerdvardiuunanwiin
deAummamsanmggieutuse

4o 22 viingms...

82



o 22 niingmsaneivn
(1) wangnsseAuUSygmivewsiazaanivn Ussnause
a e < g 1 da d a v v o u
(1.1) mnadndAnwwinld Wudwndniabuaiamunduuyvdliniaudmiv
o = v 2 y v Y de & o w o i v
Tanlulagduuaseuran weliluyaradlifuasivinvendndudmiuanissei 21 sghensudoy
v @ vt < @ e v
Wugnsgwinidentsysannisaansang q lumswaumdeusletigm Wudiiannsoairalena
g v | < o d e
wazAmuAinuaardiny Jviviunsudsunlasesdnusarvedlan Wuyrsimsmudunaidion
o v = - W a o Y ' v £ as a ' P o o '
Mduuds a3esssunazdaiuludsiigndes jauAuarindraduin sudlesiundaieadeassd
ar [ P P ]
uwazianndiauegndity wastunadsaiinuavesdsny
& & o v o 3 ' da o vl o e
el ineliusTalngusrasdeasduiundnwiily Taeldiiswaumiieinsu
1 ] ' a o a o v Y - v
lddesndn 24 mitein uasdosuaninisinuazussifiunaiiaziiounisussguadninisnsou]
o = v oW ) < a = o " a
B uRRARaDITUY ST Mas TngUsrasAvaIn1sian sinuidnuvialu et edaau
v a o o w w ~ | @ o
msindndnvihludmiundnansUiygnd (fewdes) onlddunisuniusedn
ﬁlﬁﬁnmmué’ﬂuwﬁ’uﬂwmmﬁaﬁms’mﬁ"ﬁwﬁuqm‘iawﬁuaw%mmw
™ o a a v a & a = a
(1.2) mn@dviawiz wuneis Jnunu Jgewizenu Jiugiudvdniasivdn

] YV oo =l v k2 a wa ¥ Vel o ) - -
qmma'lnqwﬂuummg e LLa%ﬂ{]Ufﬂﬁ‘Lﬂ.ﬂ T,ﬂa'lwummuwu’mnmi';mi)wa.l’m'rmmmz
&
u

De =0

(1.2.1) wdnamsu3gyagn3 (4 7) madwinis Bildwumiefnduiin
wwizsa lidesndn 72 wiwia

(1.2.2) nangmsuigyeyad (4 T) madndwnseufifinng Wilidwiumiein
dwifivnamzsulitesnin 72 miefn lnedoaiouseivmsufianismuiuinsgruiendn
fvue winlidinasg i dnimusssaierirvmafiiinshidesndt 36 miein wasmamnug
litiaendn 24 wiefin

(1.2.3) wdngns (fiordles) Wilidwoumieinduiiviamesubidesnia
42 wiefn ludwudufonfudrmmauilidesndy 18 miavfn

(1.2.4) wéngasviagyin3 (5 1) WilTwumiieinduiivianis
sllaiaenda 90 misefin

(1.2.5) wdngnsu3gans (liffesndn 6 ) WilTrwumiruindrud
Jywawsiulivesndn 108 wiwin

wdngmsanvineradadiuiivenisludnuusisneniies Juieng
vigdwnanuazivilnild lnedviendesdidiuniisinlitesnit 30 wiisfia waziunin
dasfiduaumirednlitesndt 15 missin lunsdifidandngasuvvivienddoaiuiuiy
mirefinvasisuandnliieandt 30 miein uasliliduumheinsulidesndt 150 wihefa

dwiundngmniviggniuuuinmi §Esuieuiovivsedudiudindng
Tudhuiiviamelsidosnd 12 wirefn

(1.3) mnsdvidonad muneda JufgdifEsusinnug evudilanud
auiasntanioaula laoUalenalidiSeudonGauseivilaq lundngasseduuSygyins
Tnglviisnaumbeiingwlidveanii 6 mhehn

UNTIVENGY...

83



7

wminedvevenciuiadisuleumieinrseiuludwiindnwialy
duiivuane wasduitivndeniat Witudandfauirmuamnsafiamisalaunsguld
Ingliidulumundninusiuagisniafisulaunitsfinsaznanisdnwlusedugaufne
famenssumstmun it ﬁamﬁmﬁnm'lﬁﬂiuwmé"nnumhaﬁmﬁﬁwwum‘lﬂuwé’ngmﬁLil"lﬁnm
(2) MMuviiefinTIuLEsIT e AINIANY
(2.1) n&ngasuigyndifiszesnainisdnuiund 4 9 WiiTwaundaein
swbivdesndn 120 mirein MnaidAnwliiu 8 Yn1sfnw dwmSunisamedouSoudiunan
wagliifiu 12 Ynsdnw dwsumsamadeuSouldifiunan
(2.2)mé’ngmsﬂ?zgtym‘%ﬁﬁs:usnmmiﬁnmﬂnﬁ 5 U Mfidhurunuaein
shidosndt 150 wiredn WWuard@nwilaiiy 10 UnsAnw dmdunisamedsudeuiunan
wazlaitiu 15 Un1sdnw dwsumsamedoudevlidinnm
(2.3) wéngnsUiganiidiszornamsAnuundlidosndt 6 T Wiidwou
nisehnsiulitasnda 180 wureinldiardneildiiu 12 In1sfnwn dmsunisamadoudoy
wuan warliiiu 18 UmsAne dwsunsamedeuieulidiuna
(2.) véngmsUTygy w3 (Merileq) WilldnwnumiseAnsanlidesndt 72 mizefin
ldardnwiliiu 4 Tn15dnw dwdunisamziisuSeuiunial wazlaifiu 6 Un1sdnw
dFwiunsamandeueuliviunat Wil Wiunadnwaniuildaniensfnwusnitidudidnw
Tundngnsiu
Welinsamezifeuiouseiviasnndesiundngasaivinliensisd
fivsnwnazidn iaudlandngas avivnarununsineiy warlionsdiiuinwm
Wudmvanignamadvuiouswivliaeandasiundnans awden

d8 23 msawmnlouvesiidn
al [ d aa a o aa ] a
(1) asamzidisusnwanmasiduiidn TupramsAnuundlenddaluiseie
od v aa a a o P
fidgesamzidouison ddndetamaidoudnvranwarisiluiide ensaamnisiuilde
- v daa o o & w4 & 4 o a a v =
vidalunansAnung feulsfiiifeiinrudududediudiSmsdnu viaduiiumsla Gaadesamedou
Snwannmsiduiiaa
& v g oo a Y oo o
(2) msamedlou duluanufdvusliludsenmmdnendavinddnuamedioy
o ar ol a v o [ o ' ar P a v o
naTiunuvTIvENdufviun azdestiiseAmUiumuiumInendeivun
(3) nsaanziiousieivla ddeawrseamzilowdsunisamadouiiu - ooy
a ' - a v ar o - a a
edTIHIUTEUUATETEARNRIMB MR ULEWNY U 1381 My Ainedaitvun
(@) msawleuneivmdaimvun Winsevinlanielusseziiarvasmsveriiusiedo
o - v o ° & a a a a £ - - &
NuvTivedeivun mavuivuaiiuine deevendnininisamedeusednlunansdneiy
a0 ) . ' o a ar
(5) msawmulvuGeuszavysalivedolidiszarsssuidous 4 awiumine ds
AR
(6) Snlafildudnus | vie P HarlidosamadouSounedivmiudrsn

(7) T7U7U...

84



8-

(7) Swumieinfiamandey
(7.1) sEUUNIniA wuv 2 Mansinesalnisdinet Tdranunsaameidowdoy
swIvIvesudaznian1sAnviUndldlidesndt 9 witein waliidiu 22 wuawsiin wazauise
ameiduFaunsindmiunmageieuldlinu 9 miedn
(7.2) szuuninia wuu 3 aamsAnwwalnisAney danamisoamadswiou
TwiveiuraznansAnmlalivesnd 6 winein ualiiiu 15 wieie
nmsasnzidousou WamsleuSeuldlifu 22 mihein Tuuwdazniansinm
UnfidmiunisamadouGeudung werlfamadouSoulaliviu 9 miein luusazaanisdnm
UndidmiunsamasidouGeuliiuna dwivnisamedouningeieu Wamsidousou
il 9 wiefin
windlmaravazausniuime nsamadoufiisiumizsinuand
Tunndwiviienavhldl Tnenseyivesamuinend widashinssnuremnasgusazannmmsiinm
8) nsameidsuiiaadouly Waednrsamafoudufuluaruarsisdv
famadouindouluhilfldsusnus w
(9) fdne1aveamadsudrsndnuseinle 4 weldunisiuyuanudld
Tramuiureuresennstiiuinu anzdudaiaidn enarséfaou wasausiineiviudsinog
fusen uazldfundngrudurasmiineds
viall Hanvedosdiszasssudounsfinuiy aaditmualiludssmauminede
wariiAnazlazunansdeududnes S wis U washivundemieinayay
(10) mansfinsundla vindidslildamadoudeudewala 4 Anw ddnvzdes
amzdsuinwanmnmadulds wasveainnsdnwdmiuniansinemiu Tasurisnaus
wineduiieRasaneyid wassdeadrssdnietusdoudulamiaiesmnanmian
AuiUFAumsAneinun wnlivfiRmatinardiasiuanmmaiiuias vie
(11) winerdeneydaliddsivuanmidandudiduiidalmi drilmana
duaums Taglkfoszaznariifuanmildaty Wusreznainnsfine nsdludianavdaadisey
Arsssuilon ietunslouduilin sunfsissauilondu q Aatsiadioududaninnsfinu
uniivendelioyiFldndudnluiidanuassaneu mnfufmuanan 2 Ynsdne
Tuaniuiiasiu fuanmmaduide
(12) lunsdiiilasansuandsuiida WndAnwiszwivanitunisinu wisiidenna
W1y aninendsenainsaneyiRliiidnamesdsudeuneiniidaasuluanitunsinmby
wnumsamsdoudeuluminedenioun wieudnls wisonivsaagiiliamado
eiviiTaaoulumivedonsen Tasdszasisudoumuismuallussnmmivedadls

4o 24 3
(1) Msarvasuaznisania Taadlafiiadniu wieduiisliaunsadidubou
Tufluaeuldlituluariueasdivinm winiluresygnanerarsddaey
(2) Mainnsfinw
(2.1) DAnazvasygpmarinnsinuldlunsdlelui
(2.1.1) gniGawa seauvavioinneidihiumeniamms

(21.2) lasunu...

85



9-

(2.1.2) Wuvuuandeutindnunssnitessma vionuduladauminede
uaumsatuayy
(2.1.3) ButheviauszaugUnvg
(2.1.8) nadu 4 Annesiiuaunis
(2.2) FAnfivseasfazainnisinyinasanienianisdneunindauinnia
wasiidnfiamesidoudoulunans@nsunilowds fanudssasdezaminmsdnuilidudios
veaminn1sAne wiendunisdedussuaingunasasilueiansdiuinuienmud wdnaus
wneduieRnsanay® mufiininedoriun vaiineinilfamadouliunansine
thilslésusnes w
(2.3) niﬁﬁﬁﬁmﬁgnﬁ"aﬁ’nn':iﬁnmmaawﬁamﬂmiﬁnmﬂ aRv3eunanlwidn
sflumsaadumeuiiuminendesun
nsaIwnnIsAnuIveslidaniude 24 (2.2) wiede 24 (2.3) ddndasdse
Aamsdousnnanmiddaynaienisfinend eniu nmansAnuitdnldgseassnion
msamzidounedvnieuisoudn
(3) nmsaneen Wadnivszasdarareanainnisiduiidn Wi urdoswouminede
uarluseninaigalildfuoyialiarean TWiaiidnduearsaniudsiianmduianilaedo jin
AusEey Usenad w%aumﬂﬁﬁﬁﬁwﬁmmé’an‘wuﬂ Wil windsednlaldSusnes |, P

Sdan P @ ar
TumansAinuntidaldamadoudounds Wldsudnes w

99 25 miswuanwilan
(1) mu
(2) anman
& aa Y @ = o
(3) TouluBuiids dnAnwaaniumsdnwidu
ase vV oo aa W = oo [
(@) reauandRrasnsiulidadaniistalasaundmualilude 7
(5) liwnamzdeuSou/amedoudnwiannwida/luidrseAramedousiou
o a v o
maluafinndIneduiwuaniude 22
- an a o w1 a =
(6) fimmuszwgilianarsliulidn wisnsevhinssunaliiinaudsuds
' a ar o ar - = aa
wAN¥AINENaE wasuvnivendeuiuaumsiviosutaainvedouian
o [ aa a o ' o e
(7) dialadunsifouduidauninerdoduran 2 wirvesrafinvualily
URUNITANwITBsE1vn T tuLdflidSanasAnen el wandsedenlelaSudnes |, P
Tunansdnenildaliawadowsounds Wasudnes w
N . D a4 e
(8) fimansAnwiaendlneemile fassluil
d o [y o a = -
(8.1) WTHUNIMAIATY 2 A1ANSANWIUAR #3BATU 3 A1ANISANWIUNR
o s a = a ' e o e o & P
dwsunsdanis@nerlussuuninatruuy 3 nnanisnwsialnisAnun SedlAnseduduazauiaie
viawumalifa 1.50
= - < a
(8.2) WiaSeunnudlasy 4 A1AnTsENYIUNG v3aAsU 6 A1ANTSANEIUNG
o a a v el - @ a1 Y7 o
dwmfunsdanisAnelussuuniniauuy 3 aransfnwidelnisfne GilArseduduasaueie
ylavualiude 1.75

(8.3) dlaide...

86



-10-

(8.3) WaBeunudoasy 4 mansAnvundtuly vieasu 6 mamsAnwunRguly
dmdunssanisdneluszuuviniauuy 3 mamsAinwsielnsine Sudirssfuduazanade
wanualifis 1.75

Wil niiAediamsfineaglunasivuanmlumemsfinuans uatlFameiiou
TumamsAinigaieu WhumamemsGeunmeansinugafeutuds

8 26 maRauavaauTIEIN

(1) MsRusedn asnseildnielu 2 &Uaiusnivaniudanianisdnwuni
wianelu 1 damiusntfuvaniudaniaggiou

(2) msapuswin aznspvilaneluivuanatlaifiussesnaniovay 75 vewaniuu
yosmensAnYITUR A udamamMsAne msesunimmeluimuanaieatuiumeiseein
sglivsangsnus w luseisunanisinen uddnauseivmdsimuanainisifiuseis
Hamazlasusnus W

(3) funouUjtRuazimuamsiiuwazaoueiv WiHulUmuitmualfluvsene
M Inende

=
dauvn 3
n’li'ﬁhkm:‘.ﬂi&ﬁuﬂﬁﬂ'ﬁﬁﬂ'&ﬂ

49 27 nsiauaznisuszdiveanisdnw Tiuvinedudalvinnsiananisdnun

aemsAnwiar 1 e leeldssuusesiudunasaseiuiunionimvualiifustrsegadu Tumsia
a ] a o - Y Vo a I

wasyssdiuna vunssedurfiuvinedetmualiYavasUssdiunaniedneys S was U

87

o Y v a o a [V
FI5¥UUDNYS S was U ‘['UlQW"IS'U'N'i']ﬂ')ﬁ’]'ﬂu'ﬁ']']ﬂﬂ"laﬂﬂ’]ﬁuﬂ

4o 28 dydnwal wazAuvevaInsTaazUszfiunasiedueing 9 Timue dall

A vanefi Fibes (EXCELLENT)
B+  wwwii Aun (VERY GOOD)

B wuwil B (GOOD)

C+  vineis Awald (FAIRLY GOOD)
C  waneis wold (FAIR)

D+ vl GLY) (POCR)

D vanads aaULMN (VERY POOR)

F WD hl (FAILED)

S weie Wuiiwela (SATISFACTORY)
U wned Liduiinels (UNSATISFACTORY)
I wnefis myinnadaliauysal (INCOMPLETE)

P waned mssunsasudiliduan (IN PROGRESS)
W wneda MInOUIILINT {WITHDRAWN)

940 29 STUU...



-11-

49 29 szuuszAudu dwunlusidnes A, B+, B, C+, C, D+, D way F Jauaniua
na v N . o L e 8 oo
msAnwveslinilésunmsusaivlunrassede wasilmmerutusei

sefutu A SiAsedutudu 4.00
st B+ feszdiutufiu 350
suduy B fiFhssdutudiu 3.00
ey C+ fiessdududy 2.50
et C fieseautudiu 2.00
sustuy D+ ildszdududy 1.50
sviutu D fifsziutuiu 1.00
suiutu F Siehsesutudiu 0

o 30 dnus | unefe Fanliaunsadiunsiaraluneivduldiademy solld
Ineiindngruuansindmegaidounausenis nslidnes | desldiuauiurausinenansd
AFuaveuneivvgaou wasmasgiRananuiiisneividudainey

fianvsdeaduiiuntsveiunisiauasysufiunaiiondludnys | Wiauyseinnelu
mMansAnedaluzesnisamadeudou aussznatiidmuatilulseniavemiineds
i e navinedeasdsudnes | Juszdudu F viedhus U

#o 31 $nvs P vuee nedvfudiinisGeunsasusioiiaseguaziiiiniste
sassmdiunamelumeamsinmaiiameadeu Hail Widamsneneinfuminededmun

§nws P szwdnufdedefimstauazUsniiunanielusseznatliiuiuaaiie
vaenrsaavlauszdinia weil Lidiu 2 nranis@nwdely manwuiivusszesnadanata
smnTIAfeuLd) wninandeanuisusneg P usdivdu F viesnus U

48 32 dnws W waneis
aa 1Y a d ™ - -
(1) fanldnouneiriamesdounutoulsmamadou
P a o o

(2) myamzdpuinRavlowasilulus:
(3) fTAngnasinnsAnelunmAnsAnYIY

a a Voo = =
(@) wivendeeyiRivilanosuynsedvifiamedeu

P a e a @ a = =

(5) nsdiwvngeide a1een ae Ve ivendueyiRbiosunaedtiamadeu

. L e . a
49 33 8nws S U 1 P uay W aghignihindnnumassiuduasauade

4o 34 mstfumieiinazay wazmsAwmmAsEiUTUazauRaY

(1) nstusuaumiisinazauieldinsun angeslvidulanizmiisinvessieion
Haeuldvindu lunsditffnamedouSouseinlasedumiwinndt 1 ads Wituenzsmau
whedn afsgaieiussiuinmeuldhluAndunhsfnazaudvindadon

(2) umine1deariuimAsER Ut UaaLAn N MUIEAR LasAlERUTY
woseiviavuaiidaldamadouluudaznianisdne sndusedniamedeudisudnu
aude 23 (9)

(3) MIAUIN...

88



12-

(3) psAUINATSER U UaLaulade Wyt naguuosTuumiiein
furssfuduvamn 9 nedeeuda 29w LEmnsisTumhein Yesginise
snfude 33 luniswsiildiinadion 2 duns Tesldiinisdare waslunsdfiddaamedou
Souswivilasedrmiiannnit 1 ads uminedoeduadissduduazanadsanmitin
wazesyAUTuTtanamandouiounianhnodiendudio

(4) nsFuInAITEFuTuaranadsveldnidvaiuivviedeans
Dhinemaguuasiumheiniumssiuturamnseinivsnglundngnsarnisiivg
hiesiunednideulivielifaw noivibivinglundnamsaeisiiiuds liddan
seléSueserutulaazliinAunesssusuazauads

(5) AMsAuINAIsERUSuarauad v eatidniiloudwuiainaoriunisaneidu
Tinasssiuduaauadoemenedinicouln

835 msteus
(1) nsdifiseAnlaianasuldmnitseduiu C Tanaunsoameiiousoudld
(2) 'mzﬁm11_Taﬁ‘u‘lnmu1ﬂﬂa%"|mﬁnqmiﬁﬁﬁmaau‘lﬁ'isﬁumsu Fuse U
Jansesamulououdn
doud 4
n1sdudanmsinen

49 36 nstauslilasuliyn3
(1) lunanisAnwigaiiedidnorduianisdne ddnvsdesdudiioaninin
szanian5Anw lapdiup1ansdiusnwdeumiineduateluszezian 1 Weu tuaniu
WanansAny?
(2) TEnAlFsuMaEusTld Uy ws ﬁauﬁqmauﬂ'ﬁﬁwiﬂﬂ'ﬁ
(2.1) Bousginan q asuruvdngrsuasdeadloresnyiiantiu warhifisginla
lo5usnuws | viosnws P
(2.2) Wszbvan3oudad
(2.2.1) m3fnwuiteUlggiaes dudanisdnwldlinou 2 aanisnu
UnddwmsunisamedsuSoudunaiarhinou 3 nansAnwvidnfidmiunisameidouiou
Tl
(2.2.2) wéngesU3gnas Galles 2 ¥) dufansAnwldlineu 4 ava
msAneUng dwdunsamedouisudunaalinou 8 nmanmsAnwn® dmdunsamaouieu
Taifnaan
(2.2.3) vangasUTayaes 4 U duSamsfinwldbineu 6 nmansdnwund
gviunisamsdoudouiunaazlideu 14 aransAne1und dmiunisamsideuiou
Liduna
(2.2.0) wéingmsU3eyras 5 U dndamsfinuldlinau 8 namsAineund
dwiumsamadenSoudunauarlineu 17 mansAmnund dwiunmsamadouSoulidiaga

(22.5) véngms...

89



13-

(2.2.5) wingnsU3gayw3 6 U dndansfnulalinew 10 mansdinwni
9 . = < 3 [ =t ) o = E=1 v d
dmiumsamzifauGeudunauazliney 20 mansfinwund dwmiunmsamadouSeuliduna
aa o =i a = « a a
(2.2.6) TdnNvaiisulousieivmiaussaunisal wisuszaunisalivndn
sadldadnmeglusmingdevmdngasediandes 1 Insfinm
o w O = w v '
(2.3) fidsvauiuarannionaanndngnslitoendt 2.00
(2.8) saurhumun TSI EaNl TN AT MTINENdE
Ry o d T B ) ar a W
(2.5) LifusziFaaneniumiiunionuszaulafuuminends
ada « ' o = o = a Y
(3) lunsdintidnuszasdazlivaduianisdnwidismamilangle umiinerde
anfinnsaneyimlune q W
an o ) o va o o a= wa
(@) TgnfiaglaTunsiaustelilasuUsyguissifen venandudiinuauda

LR}
=

= o ' a o e LR
aafifmualilude 35 (2) udh doshiduidaviednfnmilounenantuiu wardesdinmai
S a w1 &
Rddaselyl

5

Y o ar & ' & aa
(@.1) FArsedvtuarauadenasandngnsiaug 3.50 Tuly exldSuifiesidon
v v o " ' o ¥ o as I ' o P
Fusiunile ummﬁm‘ssﬂwuasamﬂaamaawanqmmau.m 3.20 §4 3.49 aglafuiiesileuduivans
(4.2) liwmeldSuszaudu F viSadnues U uasdasliamulauSoutrlusednila

de 37 nseaydEviygn amum"mmﬁawﬁﬂﬁm'\ayﬂ’ﬁﬂ%msu’n.ﬂaﬁywn‘nmﬂ
A15ANYI anL"Juﬂ‘st;ﬁ17'11'33mlu'ehﬁﬂmﬁﬁnmmmmunwstﬁauﬁwﬁnqmﬁwuﬂ WoydiauSygn
huftiinansBeuniennantilasauysal Tuaranisfnuiy q wazamiing deesnusadoys
wusanuvTInedeyiRiedr iy roly

[ Y Vv PR o oo oo ' a Y
49 38 nsliwiogysiiaungifeud WeanviauedaidnnSouiidouniinede
= ar voa o o = @ o e o° o 3 &
areiusialsuuirasavangmsuasivioynaiateuivsednd meldteulusslud
(1) wisgriaduuinaenvanges
- [TV o o P w ' v o B
(1.1) wisgmes WinvidaiGeuinaeandngns wazlureldiussdudu F

v
[

wiadnes U wieshestulaiisuwinluneiulananiuduasluumine ds wasiissedudy
avaundsnnantuduseslumineduvesasuititeenii 3.75
(1.2) wivgytu WidulidniFoudnasandngns uarlineldiusedudu F
wiadnws U viadnustulaiiieuninluneduilaaniuduuesluuminedy uasiisssduiu
arauedsnantuduuarhusminedevewdazuidlsidesnit 3.50
(2) sy eTaeuAusesd THun wsgvewn Wiiuldei SeufivsesUnsnm
vils  Tneamsdoudeu 2 mantsdnwuniludnsAnuniulitesnda 30 witedn uaslingldzu
sedutu F vdednus U Tulimsinuniu uaedasdimsesuduasamadoludnmsanudu 4 3.50 fuly

UNaNIZNIA

ar = Qs A Gg 1 2 J = a v o
49 39 nisdAnwissiuggInSijuinudededul uus uminetdeldimua
v vy o w Y & W Y & @ a T a 2
fotsduliidunsiamsdmivnmsinulundngaswilmangasla Wil wndedefuameiuimueli
13

@ as <

Htavsruumninendawzien 198 msAinwnszdudSyges wea. 2553 uardatsiuuminendonsien
" &

v a -=| = - | LY
e nsAnwIsEAuUTYIRT WA, 2553 wilvwfuiy @Tuf 1) wea. 2555 wazdededy
WAInerdeneien 119 MsfinwseiuUyyeing, 2561 AU§TRmudasdutuny

g0 40 lusswin...

90



91

-14-

i e oAy w ad awua d acus v o oo &

9 40 lusgnivndaiildeansziliou Yssna waswul§u WeujiRnmdetadud

3 o a wa a o I w o @ ar 6 w YU
Uniseidey Usznia uazuuidifvesumiinedeiildogluiundededuildvedu unlddefy

3
o A

Tagoylay whitlsidavieudstudiotduil

Usemd o Yuit 2 WOHNIAN WA, 2566

A0 e )

(Ay.aufiesh wauwa)
- @ " o
E_l:lJ'U"IEJﬂﬁﬂ’th’l’JﬂEﬂﬁEJWxLEJ'] MIUUTINLAU

UILNENUATINA A NLEN



AANUIN Y
mMaUssugunangasivaiuiulse we. 2564 uasvangasuiuuse w.e. 2569

92



93

ATaUTeuLiisulaTeaieuTuuse w.a. 2564 uazndngnsuiuuse w.A. 2569

- naeiNINTgIL | wangnsuiuuie | wangnsuiuue
NUINAYN
UDY 3. W.A. 2564 n.A. 2569
1. vanddAneiialy lideendn 24 ¥2enn 30 30
W ANl
2. nuandvanizany bitdesndn 72 wiu2ein 91 91
2.1 ngaAnitugiuindn 24 24
2.2 [ aNUIAY 46 46
2.3 Ay ueniden 15 15
2.4 JN13ANYIDATY N1HNIU 6 6
wagannafne
3. vuandgaends hidesndn 6 efin 6 6
371 (Mud28An) 120 wuawAn 127 wawin 127 »uawin




A131UTEUIBUTIEaREANANgATUTUUTY W. A. 2564 waznangnsuTuuse w. f. 2569

nangnsuIuUse w.e. 2564 nangnIuTuUse w.e. 2569 asziivFus
001101 | amwlveludidauszdndu  2(2-0-4) | 001101 | mwnlngluddauszandu  2(2-0-4) | aafu
Thai Language in Daily Life Thai Language in Daily Life
inwgnsldniwnesunisie inwgnsldniwnesunisie
nseu Tunssuans wasinwzaunis nsou Tunssuans wasvinwzaunis
wn Ms@enlunisdeans nsdoansly wn Ms@elunisdeans nsdeansly
FinUszgdriuldegramngay FanUszdriulsegramngay
Listening and reading skills in Listening and reading skills in
Thai for receiving message, speaking Thai for receiving message, speaking
and writing in Thai for delivering and writing in Thai for delivering
message, proper daily life message, proper daily life
communication communication
001102 | aenlnedsizinig 1(0-2-1) | 001102 | A lvedsdgnnas 1(0-2-1) | ALLF
Thai for Academic Purposes Thai for Academic Purposes
nsldnwlveiunisila Mame nsldnwlveiunisila Mame
N384 WaEN1SABY YsUIN1STINAY N384 WaEN1SABY YsUIN1STINAY
AANSHU NMSHAANANILETIYINTT ARSI NSHAANANILETIYINTT
Integration of listening speaking Integration of listening speaking
reading and writing skills in Thai reading and writing skills in Thai
with other fields, producing with other fields, producing
academic works academic works
001103 | AmMwdengudmnsuIINUTZI1TU 001103 | AaMwdenguandudInuszandu AR
3(2-2-5) 3(2-2-5)
English for Daily Life English for Daily Life
Ayt druau 2duazliensal AAnst druau 2auazhiensal
awinguiuiugy nénmsld awSinguiuiug nénnsld
MWBINuEUNITIe WA 811 Weu MWBINuEUNITIe A 811 Weu
nsdeanstoyaiiowiuieatunuies nsdeanstoyaiiowiuiatunuies
uazBuluiinussdriu uazBuluiinussdriu
Fundamental level of English Fundamental level of English
vocabulary, expressions, phrases vocabulary, expressions, phrases
and grammar, English usage in and grammar, English usage in
listening, speaking, reading and listening, speaking, reading and
writing for communicating basic writing for communicating basic
information regarding self and information regarding self and
others in daily life context others in daily life context
001104 mmé'\mqmﬁ'amiﬁami 3(2-2-5) | 001104 mmé'\mqmﬁ'amiﬁami 3(2-2-5) | PaLFY

English for Communication
AAnst druau 2auazliensal
mMwSsnguiunans ndnnsld
MWBINuEUNITIe WA 811 Weu
nsdeansluaniunsainsiiduinsuas
MsussEeiefuasne soush
Intermediate level English
vocabulary, expressions, phrases
and grammar, English usage in
listening, speaking, reading and

writing for communicating in familiar

English for Communication
AAnst druau 2auazhiensal
mMwSsnguiunans ndnnsld
MWBINuEUNITIe e 811 Weu
nsdeansluaniunsainnsiiduinsuas
MsussEeiefuasne soush
Intermediate level English
vocabulary, expressions, phrases
and grammar, English usage in
listening, speaking, reading and

writing for communicating in familiar
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situations and describing familiar situations and describing familiar
matter matter
001205 | arwndsngeiiensdossidsivins | 001205 | mwndengesienisieansiiedvins | audu
HaAZIYIIN 3(2-2- wazIYIIN 3(2-2-5)
5) English for Academic and
English for Academic and Professional Communication
Professional Communication Mgt druau Kauazliennsal
Adwt duau 2duazhiennsel 218N naNNISENISINg U
AN wanniAIIng U il ya 8 1Teu msdeaslu
nnsila we 810 Jeou msdeanslu USUNvRINsANYILaL eI
USUTUDINSANELAZ BTN English vocabulary, expressions,
English vocabulary, phrases and grammar, English usage
expressions, phrases and grammar, in listening, speaking, reading and
English usage in listening, speaking, writing for communicating in
reading and writing for academic and professional contexts
communicating in academic and
professional contexts
002101 | msldinaluladiiodingadiiia 002101 | mslémaluladiiladingandvia LAY
1(0-2-1) 1(0-2-1)
Technology Usage for Digital life Technology Usage for Digital life
wnAmieatumaluladms wnAmieatumaluladns
AWM swardumesidn veviuas AWM swardumesidn veviuas
drdnanu nannsvhgsnssumdiee drdnanu nannshgsnssumdiee
didnvsolind msldimaluladnig didnvsolind msldimaluladnig
peNIwasLarduwmasiin nsld peNIwesiarduwmasiin nsld
ganwsdtiny ganwIsdtiny
Concepts of computer and Concepts of computer and
internet technology, office software, internet technology, office software,
principles of electronic commerce, principles of electronic commerce,
usage of computer and internet usage of computer and internet
technology, usage of office software technology, usage of office software
003101 | guvsemanslun1siansdin 003101 | gunisAranslun1sInn1seIn AR

3(2-2-5)

Artistic for Life Management

USBTI0 N1IANTTINUUAIIN
NAINNBNENFIAULAL TUUTTIU
Use TRrnansuayiaTiniiuay neien
Anw aursennlunisailiuiin n1s
Fansawandoudiensisedialu
FIPUUATYUYU N1TIANITNNGUNN
Meneuazdala unumkazniives
ueslumshausiudvidu msTi
thuaznsgdlagdu nsuanseends
WOANTIUNFNLARISTTNTTUETTUTR
A nguaneludinusedniu
Life philosophy, living on social and
cultural diversity, history and local
way of life, Phayao studies,
aesthetics of living, environmental

management for earning a living,

3(2-2-5)

Artistic for Life Management

USBTi0 N1IANTTINUUAIIN
NAINNBNENFIAULAL TUUTTIU
Use TRrnansuaydaTiniuay neien
Anwn aursenmlunsaiiuiin ns
Fansawandoudiensisedialy
FIPUUATYUYU N1TIANITNNEGUNN
Meneuazdala unumkazniives
ueslumshausiudvidu msli
thuaznsgdlagdu nsuanseends
WOANTIUNFNLARISTTNTTUTTTUTR
nu nguaneludinusedniu

Life philosophy, living on social
and cultural diversity, history and
local way of life, Phayao studies,
aesthetics of living, environmental

management for earning a living,
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physical health, mental health physical health, mental health
management, roles and duties in management, roles and duties in
cooperative works, persuasion, cooperative works, persuasion,
proper code of morality and ethics, proper code of morality and ethics,
laws in daily life laws in daily life
002102 | A27uRAANAINE 2(1-2-3) | 002102 | AURAIANIIAING 2(1-2-3) | paLhiy

Digital Intelligence Quotient Digital Intelligence Quotient

vdnnMINELAYATSTIN vdnnMINELAYATSTINT
Aeateatumaliuladansne wdnnis Aeatestumaluladansine wdnnis
duAudeyauazansauing N13ARAsT duAudeyauazansaung N13ANAsT
Joyarnasinliuaztiauedaya N3 Yoyarnasinliuaztiauedaya N3
?iam'iaemﬁaﬁaﬁﬁmazL‘T;Ju"LUmaJ ?iam'iaemﬁaﬁaﬁﬁmazL‘T;Ju"LUmaJ
ngrnefiAsrtestumeluladanina ngrnefiAstestumeluladanna
LLa%ﬂ’ﬁga?ﬂi LLa%ﬂ’ﬁga?ﬂi

Principles of laws and ethics Principles of laws and ethics
concerning information technology, concerning information technology,
principles of information accessing principles of information accessing
and information, extracting and information, extracting
information and presentation, information and presentation,
ethical communication according to ethical communication according to
laws concerning information laws concerning information
technology and communication technology and communication

003102 | nsWmuvinezuaznsiseuinaen 003102 | ATWAILTINEELAZNTIBUIAGDNA AR

3(2-2-5)
Skills Development and Lifelong

aa
BIN

Learning

Usynshn nann1sAnediedl
IS IULEEANTIRIIETE ©aNNT
AneEnsaseassA wannsiausIuy
waznsdeans vdnMsSeusnasedin
wazhAmenInAula N
Minwenadny YpRNAMKAENS
uanseenludiny finwensan vinye
NN3ANDENNESSETIA Yinwen13AnaLs
T Vinwen1sdeas was
vinwgnsBeuinaeniiniisidudmiv
aUIAN MN¥ENIRUNTRUEINYARa

Philosophy of thinking,
Principles of critical and analytical
thinking, creative thinking,
collaboration, communication,
lifelong learning and growth
mindset, development of social
skills, personality and expression in
society, thinking skills, creative
thinking, communication skills and
lifelong learning for future, personal
financial skill.

3(2-2-5)
Skills Development and Lifelong

aa
BIN

Learning

Usynshn nann1sAnedIedl
s IULEEANTIAIIETE ©aNNT
AneEnsaseasIA wannsiausIuy
waznsdeans vdnmsSeusnasedin
wazhAnienInAvla N1
Minwen1adny YpRNAIMKAENS
uansoentudiny finwensan vinye
NN3ANDENNE5SETIA Yinwen13AnaLs
T Vinwen1sdeas was
vinwznsBeuinaeniiniisidudmiv
aUIAN NWENIRUNTRUEINYAAS

Philosophy of thinking,
Principles of critical and analytical
thinking, creative thinking,
collaboration, communication,
lifelong learning and growth
mindset, development of social
skills, personality and expression in
society, thinking skills, creative
thinking, communication skills and
lifelong learning for future, personal
financial skill.
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003203 | Feuiiaufuassdainedeny 2(0-4-2) | 003203 | GFeufswwiuassdadiedenn 2(0-4-2) | Audy

Collaborative Learning for Society Collaborative Learning for Society
Creation Creation

MinweMsSeusguY N15ANY MiNweMISeusgUTY N15ANY
TAUSTIULALIVINVDIYUYY N3 TAUSTIULALINVINVDIYUYY N3
yhausiuiududiu Iaineinisiau yhausiuiududiu Iaineinisiau
Duity nsuanseenlufiansisae ns Duity nsuanseenlufiansisae ns
TNUNY MIMMUANDENS hay N15 TNUNY MIMMUANDENS hag N15
sudlunisanuusulunisyhaudud sudlunisauusulunisyhaudud
AvBuaywihfivesauesmunguangly AvBuaywihfivesauesmunguangly
s seTialudiay n1sTuile way s sedialudiay n1sTuile way
USusdnfuanimwandeud USuidnfuanimwandend
WasuuUas avudunaidiosd WasuuUas avudunaidiosd
SuRnreudDdIAN ANUATYRINLY SuRereudodInN ANUATYRINLY
AuALazANdAY YR slendn ol AuALazANEAY YR lendnwaiiA
uresdenulng nseensuluaiu uresdenulng nseensuluainy
uANANMITIRIUSTTULaE T LATSH uANANMITIIUsTTULaE T LATSW
fou fou

Community learning skills, Community learning skills,
study of the culture and way of life study of the culture and way of life
of the community, collaboration, of the community, collaboration,
psychology of collaboration, public psychology of collaboration, public
expression, planning, strategy expression, planning, strategy
formulating and implementing plan formulating and implementing plan
in collaborative works, human rights in collaborative works, human rights
and obligation, cooperation and and obligation, cooperation and
adaptability to changing adaptability to changing
environment, responsible citizens, environment, responsible citizens,
awareness of value and importance awareness of value and importance
of Thai identity, acceptance of of Thai identity, acceptance of
cultural diversity and respect for cultural diversity and respect for
others others

003204 | N3IANTTEVAIN Fawandon wae 003204 | NSIANTHUNN Fawandon wae ALAL

YUY 1(0-2-1)
Health Environment and
Community Management
AIUTOUINIWNUAVNIN N3
Aasendymguamuewes Ay
Yasanslunsmssdin nmsrundgm
?iﬂmé'amammu ANTINMHULAY
AUIATINTVNIAUGUAIN
dannden Tuyuuuuuidusin e
Hugthduguam danndon way
YUYY
Knowledge of health, analysis of
one’s health problems, safety in
living, searching for community’s
environmental problems,
collaborative planning and launching

environmental health project in

YUY 1(0-2-1)
Health Environment and
Community Management

AIUTOUINIIWNUAVNIN N3
Aasendymguamuemes Ay
Yasanslunsmssdiin nmsrundgm
?i&l,nmé’amammu ATIUHULAE
AUIATINTVINIAUGUAIN
dannden Tuyuuuuudusin e
Hugthduguam danndon way
YUYY

Knowledge of health, analysis
of one’s health problems, safety in
living, searching for community’s
environmental problems,
collaborative planning and

launching environmental health
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community, leadership in health, project in community, leadership in
environment and community health, environment and
community
003305 | nszuruMsAnLBIaanuuugnsiu 003305 | nszudunIsAMdseRnuuUgmsdy N
Jusenaun1syaddvia 3(2-2-5) fusznaumsyafdvia 3(2-2-5)
Design Thinking Process for Digital Design Thinking Process for Digital
Age Entrepreneurs Age Entrepreneurs
Anudiugiuniaduissneunis Anudiugiuniaduissneunis
gARIA NTIUHLLALYINGINTTY gARIA NTIUHLLALYINGINTTY
mMensRudmiugusenauns mMensRudmiugusenauns
@mamﬁ'ﬁmaamsLﬁuﬁjﬂszﬁaumiqﬂ @mamﬁ'ﬁmaamsLﬁuﬁjﬂszﬁaumiqﬂ
fdvta nslfiedosdiotndniu #dvta nslfiedosdiotndniu
Husznounslugafdvia nssuIunIshn Husznounslugafdvia nssuIunishn
1999NILUY WUIARNITES1IHAIUAIEY 1999NILUY WUIAANITES1IHAIUAIEY
ATLUIUNTAATIDDNUUY AMTTTU ATLUIUNTAATIDDNIUY AMTTTU
I3855IUVDIUTZNBUNTYARIVR 938557V UTLNBUNTYARIVER
Basic knowledge of digital age Basic knowledge of digital age
entrepreneurs, financial  planning entrepreneurs, financial planning
and transaction for entrepreneurs, and transaction for entrepreneurs,
qualities of digital age entrepreneurs, qualities of digital age
usage of measuring tools for digital entrepreneurs, usage of measuring
age entrepreneurs, design thinking tools for digital age entrepreneurs,
process, concepts of developing design thinking process, concepts of
new products using design thinking developing new products using
process, ethics for digital age design thinking process, ethics for
entrepreneurs digital age entrepreneurs
003306 | YsINIsANNIFUIANTIUNIIVITN | 003306 | ysamsanuiguinnssamadnndn | audiu
3(0-6-3) 3(0-6-3)
Integration for Professional Integration for Professional
Innovation Innovation
NYIUINITANINIVRIMNIAIN NYIUINITANINIVRMNIAIN
A lugmsu iR ddindm A lugmsu iR g dn
NN90ONLUULATASUINNTINNY NN90ONLUULAZASUINNTINNY
A ANMILNTZUIUNTAATDDNLUY A ANMILNTZUIUNTAATDDALUY
UAENNTASATIALUIAMLT L IAN U UAENNTASATIALUIAMTILIAN Y
MAIPIN MAIPIN
Integration of knowledge Integration of knowledge
gained from general education gained from general education
courses for professional activities, courses for professional activities,
designing and developing designing and developing
professional innovation using design professional innovation using design
thinking process, creating concepts thinking process, creating concepts
of professional innovations of professional innovations
121101 | A1sugsha 3(2-2-5) | 121050 | n1s¥ugsha 3(2-2-5) | USusviauas
Business Finance Business Finance ANDT U

auidosdunisiiugsia aam
N3EW MTIATILAUNITRY Yam
auanuazya1lagty laswaiuas
FuvuveIiuny Wewiensitetuiy

auidosdunisiiugsia aam
N3EW MTIATILAUNITRY Yam
auanuazya1lagty laswaiuas
AU UYDIRUYY Lméqﬁunmwﬁu
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N LVAIRUMUIEEEETY UYL N3 WMEIRUNUTZELENY SURIMU AT
INTRUUMYUIIY SUUTEINURY INTRUUMUIIY SUUTEINURY
an MITANTAUNSNENUREY Wras an MsIansAunIndnyudey
ﬁuﬁquswzﬁgu WlgvensdngRutuna
Introduction of business, Introduction of business
financial markets, financial finance, financial markets, financial
statement analysis, future value statement analysis, future value and
and present value, capital structure present value, capital structure and
and cost of capital, dividend policy, cost of capital, short-term financial,
long-term financing, capital long-term financing, capital
budgeting, working capital budgeting, working capital
management, cash budgeting, management, cash budgeting,
current asset management, short- current asset management, and
term financial dividend policy
122120 | “&NN1SIANT 3(3-0-6) Upsedan
Principles of Management
arudiesudeatundnns
AN FITWUINITNNITIANIT NS
UHL NTINDIANTT mﬁmqﬂﬂaﬁw
91U ﬂ’]igﬂﬂ’]i HEENIIMIVAN N7
Watnesdns waziedesilon1sdnnis
GORY
Introduction to principles of
management, evolution of
management, planning, organizing,
staffing, directing, controlling,
organization development and
modern management tools
124132 | msUnyddwmiugusznaunis 3(3-0-6) a3

Accounting for Entrepreneurship

anluAtunmstydua
sULUUNNgIAALarun1siu Usslend
maﬂﬁagamamsﬁ'@% ANUNLNE LAY
NP uunsunuy N8Ruldyana
553 MERulTRyana
mByadiiiy dgshaens M
o 798 MsauRunSdmsy
HUsznaun1s MsuIsauning

General knowledge about
accounting and types of business
and financial statements, benefits
of accounting information definition
and classification of costs, personal
income tax, corporate income tax,
value added tax, specific business
tax, withholding tax, tax planning
for entrepreneurship, assets
management
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124161 | nmsUnyddmiudliletntnds(3-0-6) | sediln
Accounting for Non-Accountants
anufidesiuieatunstd
nanMsURd Msdyddmiugsna
U315 MsUnyddmugsiandiven
531 NMsUnyBdmiugsivgnavnssu
FIHNUNNITRU NMTAATIERTIENY
M N3RY NTIATIERLATINTAINU
JUUTENN ADNRLNLAZNITILUN
Funu Mseeigld dunu uae
fls midestudmsuglilitndnd
Introduction to accounting,
accounting principles, accounting
for service business, accounting for
merchandise business, accounting
for industrial businesses, financial
reporting, financial statements
analysis, projects investment
analysis, budgets, definition and
classification of costs, income, and
profits, basic taxes for non-
accountants
126100 | wiswgmanfidosdu 3(3-0-6) Ynsgin
Introduction to Economics
ANURLNELa AN AYTOIIY
VITUANARS SYUULATYEA N15AvUA
lagguasd gunu AuBamey
VY9I UaIALA QUM MU LAz WIAn
L‘ﬁﬁ]ﬂﬁuL?\IEJ’Jﬁ)UWZ]aﬁﬁNQIU%Iﬂﬂ A
nawde Aunu seliussewf NIk
M55 Wleuien1sidu weuienis
Ade Rl Rula wazn1sAsEnIng
Ussine
Definitions, importance of
economics, economic systems,
demand and supply, demand and
supply elasticity, price
determination and market
equilibrium, basic consumer
behavior theory, production and
production cost, national income,
money and banking, monetary and
fiscal policies, inflation and
deflation, international trade
128110 | “énNN1IAAIA 3(3-0-6) | 128110 | wénn1IAAIA 3(3-0-6) | AuLAY

Principles of Marketing
anudidesuieatunismann
AN RAETTINIsIRan Jade
fidsmansEnuseTEUUNSAAIR N3
smsnismanadeadiu sy

Principles of Marketing
aufidesuieatunismann
AU RAEHTTINIIIRan Jade
fidsmansEnuseTEUUNSAAIR N5
wsmsnismanadeadiu sty
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Aan nsdenaatnlmung weRnIsx
HUslna MyITena1n nsnanddvia
msldiadesdionanismanalunis
Auilugsnia

Fundamental knowledge of
marketing, meaning and roles of
marketing, factors affecting market
system, fundamental marketing
management, market segmentation,
selecting target markets, consumer
behavior, market research, digital
marketing, use of marketing tools in
business

Aan nsdenaatnlmung weRnIsx
HUslna MyITenatn nInanddvia
msldfiadesdionanismanalunissndiu
3319

Fundamental knowledge of
marketing, meanings and roles of
marketing, factors affecting market
system, fundamental marketing
management, market segmentation,
selecting target markets, consumer
behavior, market research, digital
marketing, use of marketing tools in
business

128111

waAnssuguilan 3(2-2-5)
Consumer Behavior

NENLAZNTIATISINGANTTY
vosfuilaalunisindulate ms
TnsengugnAtving n1suslaa
uagngAngsunstevesiuilan
fumeumssadulate Mgz
Uynmisennusiesmsvesguslaa n1s
mdeya NM3Uszdiumadon ms
fndulatenazmsusyiiunaniends
N5 umnaAumeesgnin
BvEnavrerimusIIH A nau
AseuAT fifldensindulauarguuuy
nsanfiugin suuuulndvemgingsy
nsuslan nMsiwseitadunisluves
yana wsegdlanazyadnam
N3EUIUNTIUS Seus vinuad Aviduas
N5ANATDIANEVRILUIIAA N1TUUS
dunan gaadevesuslag N3
Uszgndldlunisivunnagnsnig
AR

Principles and analysis of
consumer behavior upon the
decision-making to purchasing,
target group analysis, consumption
and purchasing behavior including
steps in the decision-making
process starting from problem
identification, information and fact
finding, evaluation of alternatives,
buying decision, and after-purchase
evaluation, customer journey,
influences of culture, social groups,
family upon decision making and
lifestyle, new modes of customer
behavior, internal factors such as

motivation, personality, perception,

128113

dayadedinuaznganssuguilan
3(2-2-5)

Consumer Insights and Behavior

Ma‘”ﬁmmawqwﬁﬁﬁugmﬁm
InInen weAnssuguslnalugaRdvia
YaduiisiBviznasiongAnssuiuslna
Yadpmeiudnine Jadenisdeny
voeuslnaluaniumsalnieniseann
NTHATIZANGRANTIURALNITZUIUNTT
dndulatovesiuslaalutanssumis
NIRa1n MIUsEENAAINIAI
weAnssuguslaalunisivuanagns
N1IRAINAIVA

Fundamental psychological
principles and theories, consumer
behavior in digital age, factors
influencing consumer behavior,
psychological factors, social factors
of consumers in marketing
situations, analysis of customer
behavior and making a purchasing
decision in marketing activities,
applying knowledge of consumer
behavior to determine digital

marketing strategies

USusvia 3o uay
AedUNETIEIN
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learning and attitude, and
consumer rights, market
segmentation, generation of
consumers, formulate marketing
strategies.
128112 | n1sma1nAvia 3(2-2-5) | 128112 | n1sna1nAdvia 3(2-2-5) | UsufaBuiesedvn
Digital Marketing Digital Marketing
NANNINNATID winnaiugIuLazuLAAAYDY
ANWLINADUNNNINAINAINE 13 mMsranRavia ssuulinalazlasasng
Wanagnsn1sna1naavianisgdla *ﬁugmmaqmsmmmﬁ%ﬁa MFAATIEN
anfesulal mMInanAIvialdeduiug woRnssuguilaalugadda n1s
nsdeeulszaunsaungnmeeulall TNLHUNAYVIENNTNAAATVA Foanng
nsldiedastionaynnsanaukunng mMsnaeRivia wdeseuavmalulad
Tawandwmiudeddvia msdoans MY Msnaadedans
MIRaALaTTeIIdoaSLUURITA savlat] Msmamdaionn nslavan
nsdeansiioniBaiaassd manan saulay] Msnariuadesiofum
dodsnuooulatl msaiisyadann wdnmsHuguwemneitosa
Joyauazdumesidn nInarauy Advia MylauagUsviliunaunulsy
LLwamWaﬁ‘meLﬁua ﬁugmmnﬁlu AIRaInRINa ﬁﬁaﬁssmmzﬂgwma‘ﬁ'
UszAvBamueaadesiiodum nsvi Aeadesfumsnannddva unltuuay
mInaaruAIesdefumIuL UIANIINUBINTNAIAR IV A LUDUIAR
Bumesiiin nsdifnwanuususituthsedlanuay
Digital marketing nsUszgnaldlutiunvesUsundlng
fundamentals, digital marketing Fundamental principles and
environment, digital marketing concepts of digital marketing, digital
strategy development, digital marketing ecosystem and
marketing funnel, digital relationship infrastructure, consumer behavior
marketing, delivering the online analysis in digital era, digital
customer experience, applying tools marketing strategy planning, digital
and campaign planning for digital marketing channels, digital
media, digital marketing marketing tools and technologies,
communications & media channels, social media marketing, content
creative content communication, marketing, online advertising, search
social media marketing, internet of engine marketing, fundamentals of
value, google marketing platform, digital analytics, measurement and
fundamentals of search engine evaluation of digital marketing
optimization and search engine campaigns, ethics and regulations in
marketing digital marketing, trends and
innovations in digital marketing,
case studies from leading global
brands and applications in Thai
context
128111 | Audilugrumegiividgsia 3

]
3(3-0-6)

Fundamentals of Business

Landscape

WANNT ANAIAY WaInUa9

53719 LLmﬁmﬁugmmsﬁmsqiﬁa 3

UIMT09ANTTIND ATuLAY

MIAAIA MIANTUNY MUY
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asenuTulse

uywd waluladn1agsna Mstuuay
nsURyTgsia A3u593u53R Ussihu
RYNIULATEFAEMTUNTRETA

Gl
fIvia uarANUSURATEUTEIBIANT
favia

Principles, importance,
dynamics of business, basic
concepts of business administration,
business organization management,
marketing operations, operations
management, human capital
management, business technology,
business finance and accounting,
business ethics economic issues for
digital marketing and corporate

digital responsibility

128338 | nmsnaneauladdusiunanduet 128210 | msnaneauladdniundnde USusvia Lag
YUYY 3(2-2-5) YUYY 3(2-2-5) | Medugsein
Online Marketing for Local Online Marketing for Local
Product Products

MsaNFULUULAYAMAN Yy nsaayaRLRsLARER o
NAmAuTITY Nsadayarfiaun YU Mseeniuunswindmsu
HANTUeIYLYY N19UNULAENT nmsnaneeulal nsaenwdnsi
Ianswdnsiaeiguey nsimuang nsasrailoniflouaznmils
gnsiiiontsudediy msidentaamiams Hanfueigury nMsaseiudesulal
Fadmieeeulatl msaanmiluay dmSunAnsdueiguy NagNsn1INaIn
lodmsvdessulay nsTnauas Aaviadmiundndnriguuy nyiana
MsifisUszansam waznsiulsEAnininnisnain
Local product types and attibutes ooulall
development, creating value added Value addition to community
for local product, local product products, graphic design for online
planning and management, marketing, product photography,
competitive strategy formulation, creating video content and still
selecting online distribution channel, images for community products,
creating display and video for online establishing online stores for
media, measurement and community products, digital
optimization marketing strategies for community

products, measurement and
optimization of online marketing
performance

221203 | walilaBilenuuszgndusgsia 221151 | welulagiiesudszgndnisgsia USusiasedn

3(2-2-5)
Technology for Business
Applications

wndefiuguiefumelulad

Lﬁamuﬂszqﬂﬁmqqiﬁa Uszidiu
DIANITUALITUUANTAUNANINGIND
nszvIUNTESIAILETlaLG
ABLTIABSTINT N1sUsEENAnAlulag
Wienugshvrunsig 9 s2uU

3(2-2-5)
Technology for Business
Applications

wndefiuguientfumelulat

Lﬁamuﬂszqﬂﬁmqqiﬁa Uszidiu
DIANITUALITUUANTAUNANINGIND
nszvIUNTaSIAILTlaLG
ABLTIABSTINA NMsUsEENAnAlulag
Wienugshvrunsie 9 s2uU
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awsaummﬁamiﬁmms ATUATIEN awsaummﬁamiﬁmms ATUATIEN
Joyan13gsna msldlusunsudszend Joyan13gsna msldlusunsudszend
agsiae weluladivuazuinnssy agsia weluladivuazuinnssy
wazwalulafiitenulssynddudu 4 uazwalulafitenulssynddudu 4
Basic concepts of applies Basic concepts of applies
technology in business, enterprise technology in business, enterprise
information system issues, information system issues,
understanding process in business understanding process in business
computers, technology application computers, technology application
for various business in specific for various business in specific areas,
areas, information management information management system,
system, business analytics, business analytics, application and
application and software for software for business, web
business, web technology and technology and innovation and
innovation and other areas other areas
128220 MIIATIZININ1TAAA 3(2-2-5) | 128220 MIIATIZININ1TAAA 3(2-2-5) | AuAy
Marketing Analytics Marketing Analytics
aufidesuieatunsianes aufidesuieatunsiianes
MeNsaA w3esflowaznszuIuns NeNsaA w3esflowaznszuIuns
Anszdansnanaito n1s Ansrzdansnaaitod n1s
TAT1RNTLTITU NTIATIEigNA TAT1RN1TLTITUY NTIATIEigNAN
M5UsEluUsEANSAINaNTTAAA M5UsEluYsEANSAIMNINTTAAA
UATNITNYINTAIVNNNITAAN UAZNITNYINTAIVNNNITAAA
Introduction to business Introduction to marketing
analytics, tools and process of basic analytics, tools and process of basic
marketing analytics, competition marketing analytics, competition
analysis, customer analysis, analysis, customer analysis,
marketing efficiency evaluation and marketing efficiency evaluation and
marketing forecasting marketing forecasting
128221 | msldiadesfionsnanaddiaiionts | 128221 | in3esfleAdviaiionisdanisuauy | U$ude wazdiosuie

dndula 3 (2-2-5)
Digital Marketing Tools for
Decision Making

NTIATIZRANNADINITHAZANT
UsziluyaAvedmana Frsnasian
mii’mmaﬂaqwé’mqmimmm 19
rmemnureukarmewd iy
you MmydnaulalaenszuIung
Ainswinnuaduiu uazldirdesile
INIARARITaLieNTIAT I
Joya

Techniques of digital marketing
forecasting, demand analysis and
evaluation of market potential
pricing methods, measuring market
strategy results, conjoint analysis,
analytic hierarchy process, applying
marketing digital tools for data

analysis

3(2-2-5)
Digital Tools for Campaign
Management
WENAITWAZLUIAAYDINTS

A a

w3eslaRdvia Usslanuagguluuves
\wdesilefaia naAnssuduslaasions
wSesilolamaniiva MsnsunuLae
dansuaNLUgRIvia N15AUN
udszanauaznsUseyalavan
ooulatl NMsadvEsIAlaYaanLUY
Tawanfiviadiiuseansnim nsldau
uwannasueoulal n1siviun
naadmineuagnisiionsumus
Tawain NMTIATIZARANDULNUINNNTT
amulayan N1sianLuazin
UszdnSamuaudsy wazn1susuuse
LLazLﬁmsz?ﬁw%mwmammmﬂm
Principles and concepts of
digital tools, types and formats of

digital tools, consumer behavior

518731
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towards digital advertising tools,
digital campaign planning and
management, budgeting and online
ad bidding, effective digital ad
creation and design, use of online
platforms, target audience definition
and ads placement selection, return
on advertising investment analysis,
campaign tracking and performance
measurement, and campaign
optimization and improvement
128222 | msuivsnAniusiuazsnan 3(2-2-5) | 128222 | nsdaniswAndniuazsnan 3(2-2-5) | Usudeawidingy
Product and Pricing Product and Pricing Management | LasA195uU18518737
Administration WNAANISUSTM ARSI N5
WWIAANTINURUNAYNSHER ST nuszinnndnsioun dulszeay
MSUTSHARS I N13IAUTTAN Hansue n51FUA U e
HARAUY druUTTEaNNAnS U A9 2910 AFUIMITAUAIUTINDITIR
dufn Ui deaain n1sUIms Hansuel nsmLHERsueild N3
AuAlurinaesiiondnsiue ns diusarwandusiyuTy Nslase
Wouns@nstausilv nsiiiuyan ANNUIATBNNNITULTU N3
HanTueIYaYY NMTIATIEY AalalUTeumansutady nannsly
ANTNLINABUNIINITHUITU NNTAIS ﬂ?iéjﬂiﬁﬂ'] %’UWBUIUWWE%%']W] Jade
aalfiUssumanisutedy Jadudii fisdvswasiensinduladusian
ansnasien1sanaulasuIIA TogUsgasAlunisimunsia wleue
Togussasdlunisimuasian wleuiy Tumsimuasinn
lumsimuasauazn1sufofauly Concepts of product
SundmSussduntinny Juseunis management, product assortment,
deaudiionssviine nsesieEey product mix, brand, packaging,
‘?wmmqLLazmsL?iamaaﬁuﬁn labels, product lifecycle, new
Concepts of product strategic product development, community
planning, product management, product value added, analysis of
product assortment, product mix, the competitive environment,
brand, packaging, labels, product creating a competitive advantage,
lifecycle, new product principles in pricing, pricing
development, community product procedures, influencing factors of
value added, analysis of the decision pricing, objective of
competitive environment, creating a determining the price, pricing
competitive advantage, influencing policies
factors of decision pricing, objective
of determining the price, pricing
policies, store operations for staff,
product order process, product
expiration and deterioration check
128223 | AMSUSMITYBINNNNIINTZLEUAD 128223 | msdanisdasmneanmisnain 3(2-2-5) | Uiude uazdadung

aa o

R
Digital Distribution Chanel
Administration

ALY AUEIATY UMV
Wi TivestemIsnnsnszaauA
UsslanaoInunaslugoan1ang

3(2-2-5)

Marketing Channel Management
ANAIAYVDINITIANITYDINAS
N30a1n 1ASETINaEFULUUTDS
FOWNINMINALUUA LA RITTa
AUNANYNNITHAIA NTANLEDNLAY
Uszifiuaunanslugoanisnisaain n1g

518731
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NIzNLAUAIRINE NIAREDNILAL
Uszliunanunas N1snaianang
P98 35ITUIUNTEUIUNTTDIN
nsnann ladaAnditoedu msinsie
vhdldgumuAava nsdatiodam ms
NNl MSUSMISAUAIAIAGILAY
ARIAUAT AFUINITNITVUE LAz
walulagnisudmsladading

Meaning, significant, roles of
distribution channel, types of digital
distribution intermediaries, selecting
and evaluating distribution
intermediaries, Omni-channel,
ethics in marketing channel process,
basic of logistics, digital supply
chain analysis, procurement,
forecasting, inventory and
warehouse management,
transportation management and

logistics management technology

UImsANduUs eI ENN Tty
Ypae MsdansaadaLdaznis
a519ausnile WnanWosuteIng
nsmanARdTta nunefiiedestu
3essuluLnannesuAdia nsiang
wilggumuuasladafind n1susuidu
U ANSNNY090In1eNITRaIn
UsziAuasesTIuLarANUSURnYa URD
Faulunsdnnisdesnnsnisnaia
Importance of marketing
channel management, structure and
formats of traditional and digital
marketing channels, marketing
intermediaries, selection and
evaluation of intermediaries in
marketing channels, relationship
management among channel
members, conflict management and
collaboration building, digital
marketing channel platforms,
legislation related ethics in digital
platforms, supply chain and logistics
management, evaluation of
marketing channel efficiency, ethical
issues and social responsibility in

marketing channel management

128224

ANSUSHITNNTENLEINNTITAANA
3(2-2-5)
Promotion Administration
wannns Anuddey windl
TrgUsvasAvaIn1sduaIIN1IAAIN

a wva a

wazmsUfiRietunsiaduled
Fuduluusunisdaasunisnain Jade
fifnansznusensduasunITnaIn
dulszaunIsaaasunITnaIn n1s
Tawadn n1sUsEduius wilnauwe
ATALESNAITVIY NITHAIANIIAT
msidenieiesiiovesdiulszauns
AUETUNTNAN NITINURNULAZAIT
UsuifiuRanssuiidaadunisnan
Principles, importance, roles,
objectives and practices in making
key decisions necessary in sales
promotion program, factors
affecting sales promotion, sales
promotion mix, advertising, public
relation, sales force, sales
promotion, direct sell, selection of
the proper sales appeals, sales
promotion directed towards

128224

ﬂ’]iaﬁ]ﬁ’]iﬂ’]iﬁﬁ’]ﬂLL‘I.JUU“im’]ﬂ’ﬁI‘IJEJ]ﬂ
3(2-2-5)

aa o

fvNa
Integrated Marketing
Communication in Digital Age

wanns Aaddey il
%q‘dsaaﬂﬁ‘uaqmiﬁaawsmsmmmLLUU
NANKAL WagnsURRALITUNS
Faaulaisnduludeansnsrannuuy
wannanulugaddvia Jeduiifinanseny
Rensdeansnisnann dnuszauns
Foansn1Inann n1slaean N3
Uszandunus wiinguwne nsdes
A3V NITAARNNAT N1TAAA
Suwesidn Msnuunsieans
msnan msdenaiesilevediulse
AUNNTARENINIARA ASR
auUsznas wazmsUszidiunisieans
AIRAIN

Principles, importance, roles,
objectives and practices in making
key decisions necessary in
integrated marketing
communication program, factors

affecting marketing communication

JSuT03v1 way
A8 UL
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company’s sales staff, middlemen in digital age, marketing
and ultimate consumers, planning communication mix, advertising,
and evaluation of promotional public relations, personal selling,
activities sales promotion, direct marketing,
internet marketing, marketing
communication planning, selecting
tools for marketing
communications, setting budget and
evaluation of marketing
communication activities
128320 | n1suUsMsA1sAIUEN 3(2-2-5) Uns1edvn
Retailing Administration
WUIARYDINIAUAN Anwely
Anuudives nsdnduladen
Fuviafing unuay 91 Tannelu
gunsal uazmsuIMsAUA Msde N3
Jaufiu NIATUAL MRS NS
dnasunssludiuAuasnisuinig
anA
Concepts of retail marketing
and its organizations, decisions on
store location, layout, building,
fixtures, equipment and
merchandise management, buying,
handling, control and pricing, store
promotion and customer services
128225 | walulagdmiunisnannfdvia ERERL I

3(2-2-5)

Technology for Digital Marketing
NANNT WWIAA N1sUsEENALY
wialuladuazdygnusshvgluau
NIAAIAGRTE NMTIATIEVITaYanIY
Py UszAugiiienisinaulama
msnana wdesilomaluladdmiuns
a¥aifom MFINURUNAYNG N3
TnseingAnssuguslaa uazn1sih
wialuladuazdyauseivguilaly
g3nanava Usuinuasesssulunsly
Yyaunuseivgnnanisnain
Principles, concepts,

applications of technology and
artificial intelligence in digital
marketing, data analysis using
artificial intelligence for marketing
decision-making, technology tools
for content creation, strategic
planning, consumer behavior
analysis, implementation of
technology and artificial intelligence

in digital business, ethical issues in
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marketing artificial intelligence

usage

128320

3(2-2-5)

Business Startup in Digital Era
LLmﬁmﬁugmmmmsﬁmﬁuqiﬁa

lugAidvia NTvUIUNITANTBNILUY

nsEudugsialugAfddia

mﬁmswﬁuazaaﬂLLU‘U@mm‘ﬁ'
Wiaue Msimunlinagsiame
Business Model Canvas n1531A18%
NANGNAN Yaaman1sindiagnan ms
afemuduiusiugndn n1siesei
AANAKAZNITHUITU NALNSNITHATA
Adviadmugsialusiu nsadiany
FUA NISHRIWILAUTIAY Madentuns
S2AuNY InATANTULAUOULIAAGIAR
MsAiugshvegeliasessIukazAIY
Suiavausiodiny

Basic concepts of business
startup in digital era, design thinking
process, analysis and design of
value proposition, business model
development using Business Model
Canvas, customer segment analysis,
customer channels, customer
relationship building, market and
competition analysis, digital
marketing strategies for startup
businesses, branding, business plan
development, funding options,
techniques for presenting business
concepts, ethical business

operations and social responsibility

g3t

128321

sziiauisidy 3(2-2-5)
Research Methodology

AU LA ANAAYVDINTT
Feyan1snata nseenuuuAded
whiladgmmenisaana fumerlums
filumsideifielidlangingsu
HUSlnALAYRNLUUNAYNIENI
mMsnaefiduszanBamm n1seenisnis
Flimnzauiuaniunisaiuay
ninensvesuTemilelilideyaidadn
Ul msasuuuiudeya ns
iusegne mafiusiusindeya nns
Tnswiteya nslularnsiiiaue
31897UNTITE

Meaning and importance of
marketing research, research design
for solving marketing problems,

research procedure for

128324

sziiauisidy 3(2-2-5)
Research Methodology

ANURLNBLAEANEAYVDINTT
Foyanisnata nseenuuuAfed
wiladgmmenisaana unerlums
fuilumsideifielidlangfingsu
HUSlnALAYRNLUUNAYNENI
mMsnaefiduszanEamm nseenisnis
Flimnzauiuaniunisaiuay
ninensvesuTemilelilideyaidadn
ngUIla msasuuuiudeya ns
iudege matusivsindeyans
Tnseiteya nslularnsiiaue
F1897UNTITE

Meanings and importance of
marketing research, research design
for solving marketing problems,

research procedure for

JSusaseinn
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understanding customer behaviour
and creating effective marketing
strategies, research planning for
specific circurcumstances and
company’s resources to obtain
consumer insight, data and
sampling collection, data analysis,

writing and presenting research

understanding customer behavior
and creating effective marketing
strategies, research planning for
specific circumstances and
company’s resources to obtain
consumer insight, data and
sampling collection, data analysis,

writing and presenting research

papers papers
128322 | n1snanaldeusunu 3(2-2-5) | 128322 | msuszgndldadaiiaanuisenis Uiude uazfodune
Quantitative Marketing 150810 3(2-2-5) | 183N
gﬂLLUU%&%’amﬂamdmimmﬂL‘TN Applied Statistics for Marketing
USina szulwaziaesiiodnu Research
MIAAATIUTINNY efiAn1aNIRaIa LLmﬁmLLawa”ﬂmiﬁugmmqaﬁa
nseenkuukaziudaya nMslnsien AFIFINNNIINAIN NIIANUATUIA
ToyAN1NINATUTUIN N3 nausoge mImuAesiion1side
TATRIANGUGNAT NYN1TI NNNTAATA ADRALTINTIUULAYEDR
ANUEITUS N15UTTEUYRARIADAYI Weyany MTIATIZRANENTUS
Finvesgnn lnaaunislaseasne FEUIIUT MIVndeUALNRgIY
nsldwenduasiledinszvideya ns NMTNATIENANULUTUTIL M3
Uszgndldtoyamenisnaiada3un TATIRNITIANRY MIBATIER
iiemsdndulanagmstiauedoya a9AUsENaU NTIATIENITIANGY
Formats of quantitative nyiaswinmiia nsldlusunsy
marketing information, quantitative ﬂamﬁiLma%ﬁﬁﬁﬂgﬂmdaﬁahmi
marketing system and tools, Tnswitoya n1sdaUBHANTS
marketing statistics, designing and AnT1eidoyan1vatia nsuszendlitg
collecting data, quantitative data mmsiienisinaulams
marketing analysis, cluster analysis, AERRE
association rules, customer lifetime Fundamental statistical
value evaluation, structural concepts and principles, marketing
equation model, software research, sample size
applications for data analysis, determination, development of
applying quantitative marketing for marketing research instruments,
decision making and visualization descriptive and inferential statistics,
analysis of relationships between
variables, hypothesis testing,
analysis of variance, regression
analysis, factor analysis, cluster
analysis, multidimensional scaling
analysis, use of statistical software
packages for data analysis,
presentation of statistical data
analysis results, application of
analysis results for marketing
decision making
128337 | msnanatiiodeuandon 3(2-2-5) | 128323 | nMsnanatiienludsBy 3(2-2-5) | Ususa Te uay

Green Marketing

v W

nann"s AudAy guseasd

Y0IN1IAIANR AN TINAN
838U MRN8 AN

Sustainability Marketing
wIRAkaEMANNIINIAAALE

audBuy ndnnisdainden dn

warsTTINALIELUNALNSNIINAIA N5

AedUES1EIN
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HuRnveusiodandonluvisldguvn
ussyfasiiduiinsiuduanden gane
YPAENTUANNSURRTR UM
dwndoutpvy Anunilegsiaiu
YUPL AUAYINAINAILIAGDN
anﬁiimmamsmmﬂLﬁ'aﬁmnmﬁam
NIFFAIANEINUNALNY NITITEN
msnaniioandenuazauddy
YB§INI

Principles, significances, objectives
of green marketing and sustainable
business, development of
sustainable business, environmental
responsibility in supply chain, green
packaging, small business with
environmental responsibility,
collaboration between community
and business, green marketing
values and behavior, renewable
energy marketing, marketing
research on environment and

sustainable business

Ansgvinginssuifuslaaiiilandnin
FuAsndeuLazdnL NIRET
HARSeTLazU3NS T udnsee
Aandou miaammmaqwémsmmm
Fidufinssedauindon n1smaaiia
musuRneURedeY NMsAedIuU
suiitonusBu MsTauas
UsyflunansenunaIngonuay
FananAanTIunITnan nsalAn
Fumsaaaiierudsiu

Concepts and principles of
sustainability marketing, ESG
principles in marketing strategy,
analysis of environmentally and
socially conscious consumer
behavior, development of eco-
friendly products and services,
design of green marketing strategies,
corporate social responsibility
marketing, sustainable brand
communication, measurement and
assessment of environmental and
social impacts from marketing
activities, sustainability marketing
case studies

128323

s

UINNTIUNITAAIAUINITAINA
3(2-2-5)

Digital Service Innovation
Marketing

ARG APNFIAY VDS
AINAIAUTNIT UTANTINAITUTNIS
ANBZYDINITNAIAUINITARNE N1T
Tzl TITenginsugnm na
gMsN1INAINUINNAINA
NIZUVIUNTHAUILIANTIUNITAAIN
UINNT MIVIMIAUNNULALUINTFIU
A1TUTNTT WIRNTIUNITUINITAINA
MIHALIYATNAIN MITTANITAN
SouSunaznisuily n1sadne
ANUAITUSTUGNAT LaENITRaNALDS
VNN

Meaning, significant of service
marketing, service innovation, digital
service marketing characteristics,
customer behavior analysis and
research, digital service marketing
strategies, service marketing
innovation development process,
service quality and standard

management, digital service

128336

N1SAANAUINNSUAZUINNSIURIVIA
3(2-2-5)

Service Marketing and Digital
Innovation

WWIAA Nuf NaNN15VBS
nseaauInishugAfdvia
ANVUZIRNIZLAZALLANASIZTING
PANANARN IILATAAIAUSANT
woAnssuguslaalugsiausnishidvia
NAgNSEAILYTTANNIINITAAIAUTNTS
nsa1alszaunsaignAtuuIum
AV NSRAILIUTRNITUUSNSHIU
waluladfidia n1sesnluuUInIg N9
NAMAMUINTT N15a519AY
HATUYRgNA1 MIasenuiinela
warAUiNAvegNA1 NMsTanauay
UszilunNan13a iU UN 1N THAaI0
UsNshIva unanrasuusnsAana
wazlumagsiauinisgduuulu
wudldunsAANAUSANSHATWIRNT Y
favialuouian

Concepts, theories, principles
of service marketing in digital era,
unique characteristics and

differences between product

USusvia 3o uay
AedUYS1EIN
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innovation, personality
management, service compliant
and recovery, customer relationship

and wellness marketing

markets and service markets,
consumer behavior in digital service
businesses, service marketing mix
strategies, customer experience
creation in digital contexts, service
innovation development through
digital technology, service design,
service quality management,
customer engagement building,
customer satisfaction and loyalty
creation, measurement and
evaluation of digital service
marketing performance, digital
service platforms and new service
business models, future trends in
service marketing and digital
innovation

128324

NagNsMInaInAva 3(2-2-5)
Digital Marketing Strategy

ﬂ’)’]ﬂJﬁﬂJ']EJLLﬁ%ﬂ’J’mﬁ’Wﬁiny@ﬂﬂa
gNSNNMINAINRINE NTTUIUNT
NSRAINAINATNALNS NMIAMUA
Adwviend Wushia nslAsIei
ANNLINEDUNIINITUAITU A15AAUA
NAYNSNINIARIARITA Nagnsn1s
wisdu nagmsmananaLiteA Ly
nsthnagnsluufiRuagnisaivauna
gns

Meaning and significant of
digital marketing strategy, strategic
digital marketing process, vision,
mission formulation, competitive
environment analysis, digital
marketing strategy formulation,
competitive strategy, sustainable
marketing strategy, strategy
implementation and strategy
control

128325

N19INUNUNAENSNITAAIAARIND
3(2-2-5)

Digital Marketing Strategy
Planning

WWIAR MENNTT NFEUIUNT
TNUHUNAYVENINAARIVR 113
AATAANNLIARDUNIINITARIN N1
Tpzigauds gaseu lena guassa
NN MIszynaugnAvg
luna1afdvia nsmvuanagns
nsnaARdvAlLSTIEdY STETNANg
WawSEEYETY NSHAINaYNSEI
Uszauneinsnanidvia MUz
nmssudszanadmIunagninman
A MylarakayUsziunanagns
nMsmaaRdvia nsliledesilodings
Foyanaviaiiionisdnduls mswawn
WHUNIAAIARIVALUUYTUINS
nsalAnwinaziualdulunisiausung
gNSNINAIAATIIA

'3

Concepts, principles, processes
of digital marketing strategy
planning, marketing environment
analysis, analysis of strengths,
weaknesses, opportunities, threats
in marketing, identification of target
customers in digital markets,
formulation of short-term, medium-
term, and long-term digital
marketing strategies, development
of digital marketing mix strategies,
budget estimation for digital
marketing strategies, measurement

USusvia 3o uay
AeSUES1EIN
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and evaluation of digital marketing
strategies, use of digital data
analysis tools for decision making,
development of integrated digital
marketing plans, case studies and

trends in digital marketing strategy

planning
128325 ﬂﬂ‘éE]E]ﬂLL‘U‘ULﬁa‘iﬂ’]ﬂﬂiﬁﬁ’ma%ﬁa 128321 miﬁ%’ﬂaLﬁamuazmsmmﬂﬁaﬁmu USusia %8 Ly
3(2-2-5) oaulail 3(2-2-5) | AedureTedn
Digital Marketing Content Design Content Creation and Online
29AUTENOULALNAENSNITNATA Social Media Marketing
L‘TNL%@%W AP NMTTEUUNAIY ﬁﬁﬂﬂ’]iLLaZﬂaEngﬁEﬂ’ﬁﬁ%l’NLﬁaW}
LLNummam%ﬂLﬁamuazﬂaqwé g waznsaaiudedsaueaulatl n1s
LNEJLLW'i'LﬁaW\ Lﬂ%ﬁmmmu WWUWﬂﬁQW§ﬂ’ﬁ@ﬁ’]®L%QLﬁBM’]
nMsnandaiien mswE3esdiean NSTUALMIMILRULAYASSEs AT
MFIATIEIRAENSAEN1TUSUNaYNG fiszAnsnmdmiuteansidia
o ANUEATY UTenn wagguuuy MIENTENTINIAGN WU
oo msassnmandeya wunli Waunagnsuuunanile sudedeny
LAZOUIARTEIADNINIIAAN WATANS poulal n1sadamslidusiunazns
’J’NLLNUﬂ’]Sgaﬁ’]ii’l’Nﬂ’ﬁ@a’]@ a%fmgmuaaulaﬂ A15911N1TMANARIU
Elements and strategy of Qﬁ%w%wauuﬁaﬁ"&maaﬂaﬂ et
content marketing, heading, article ammuﬂfjﬁmﬁam ANSINHALAY
writing, content marketing plan and Ainswilsravsnmveaionuas
strategy, content media distribution, LLﬂuLUiyJuuﬁaﬁdﬂmaaﬂaﬁ
content marketing matrix, visual Principles and strategies for
storytelling, analyzing results and content creation and online social
tuning content strategy, importance, media marketing, content marketing
types and formats of media, strategy development, effective
creating data visualization, trends content planning and creation
and future of media marketing, and process for digital channels,
marketing communication planning marketing storytelling, strategy
development approaches for online
social media platforms, building
engagement and online
communities, influencer marketing,
content calendar planning,
measurement and analysis of
content and online social media
campaign performance
128326 | msnanndifuindoudaedeyas(2-2-5) | 128326 | mnandifuideudaedaya USumesuenedv

Data-Driven Marketing
Tnssairswesnsnanadiduindou
shetoya mawdsuduilnalinanen
ugnén mseanalaensBagndndu
Audnans mMaifinUszansamues
wdeslefum msvhnsaanasiu
iwdosilofumuudumesidn mnan
WUURnaN NTRsIzikasiudeya
vosnifia indasiionsraaouddumves
Qe Mmy¥ausyavsnmlananidvia

3(2-2-5)

Data-Driven Marketing

wdNSugINYesNIIRAR
Fuindousnedoya nisdnmsdeya
wannsthiauedayamenin n1s
WYINTAINNNITAAIR FIUUUNTS
fndula wadan1sinszingingsy
Huslna MsATginuduiusee
NHAMUANILS NM1TIRTIeinEn
Auf1 MIaIANBIE N1TlATIEn
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Infrastructure of data-driven MIma1nRITTaceLAIasile Goosle
marketing, funnel marketing, Analytics ﬁﬁﬂizqmﬂ%mmﬁﬂﬁﬁ
consumer centric marketing, search AATIRToYAN1NINAINATVA
engine optimization, search engine Fundamentals of data-driven
marketing, re-marketing, google marketing, data management,
analytics, google keyword planner, principles of data visualization,
measuring digital advertising marketing forecasting, decision
effectiveness models, consumer behavior analysis
techniques, association rule
analysis, market basket analysis,
email marketing, digital marketing
analytics using Google Analytics
tools, application of data analysis
techniques in digital marketing
128420 | gUsznaun1syafdnia 3(2-2-5) | 128420 | fusznaumsgamlvia 3(2-2-5) | Aadi
Entrepreneurship in Digital Era Entrepreneurship in Digital Era
ANUNLIY WUIAA UNUIN ANUNLIY WUIAR UNUIN
AMSN B TLAYYRIEUTENOUNITYA AMSN YU LAYYRIEUTENOUNITYA
fIvia NTaleTzilazsuNulug fIvia NTeTzilaruNuluag
3309 Msuewnlenmdlndlunsasmu 3309 Msuewnlenmalndlunsamu
Tulangsha msiudu eufavhnig Tulangsha msiudu eufavthnig
Uimsgsnaluganidviaegnaduszuy Uimsgsnaluganidviaegnaduszuy
NMFIANIIILUVRUATNG NI5UTNANT NMFIANITILUVRUATNG NISUTNANT
Fuvy nsumsarandeddunisduiy fuvy nsudmsarandeddunisduiy
gsfalugARdviauaznisivuaLL ssfalugmRdviauaznIsivuauLL
mensiiiunuvesgsnalugluuy mensiiiunuvesgsnalugluuures
yosugsia edmuniiemsluns wrugsia et munfiemsluns
Fufiugsiaegredsdu Fufiugsiaegredsdu
Meaning, concept, role, special Meanings, concepts, roles,
features of entrepreneurs using special features of entrepreneurs
digital tools in operating business, using digital tools in operating
business model canvas, finding for business, business model canvas,
new opportunities to invest in the finding for new opportunities to
corporate world, starting a invest in corporate world, starting
progressive management system, progressive management system,
digital money management system, digital money management system,
capital management, the risks of capital management, risks of
operating business and establishing operating business and establishing
guidelines for the operation of the guidelines for operation of business
business in the form of a business in form of business plan, making
plan, making business plan to business plan to determine
determine the direction of the direction of sustainable business
sustainable business
128421 | A1S9ANISANTAANA 3(2-2-5) | 128421 | n15dANIINTIIAAA 3(2-2-5) | AuAY

Marketing Management
ATOBNKUUHUNITAAIA NI
ArTzsinarianlunan1InITnan
WATANINIIIAIN NMIAMUANAENS
MsUTMTELUITAUNINITNAIN NS
AMAUAULEUIBNINITNGIN LaZNIS

Marketing Management
ATOBNKUUHUNITAAIA NI
ArTzsinarialunan1InITnan
WATANINIIIAIN NMIAMUANAENS
MSUTMTEIUUIZTAUNINITIAIN NS
AMAUAUlEUIBNINIINGIN LAZNIS
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Uszgndldnsdifnwiuasiinufomi Uszgndldnsdifnwinasiinufomi
PAUILNUNITNAA NAUILNUNITNAR
Marketing plan design, Marketing plan design,
marketing model analysis and marketing model analysis and
development, marketing development, marketing
techniques, determining marketing’s techniques, determining marketing’s
mix strategy management, mix strategy management,
determining marketing policies, and determining marketing policies, and
applying case studies and practices applying case studies and practices
for marketing plan development for marketing plan development
128422 | duuun 1(0-3-2) | 128422 | &uwun 1(0-3-2) | ALy
Seminar Seminar
Awszantunisal anndgym Amszantunisal anndgym
uazaAuTLWIltuNINITIAIR uazaAuTBLWIltUNINITIAIA
nsilfiny MIRawIYAENNILAEAS nsalAny MsiauIyAGNATLAENNS
asuesuinyensviauluennig asuesuinyensvhanuluesinig
3519 uagdndunuIMaNIIRaIn 5509 wazdRduLLININITAAIN
Situation analysis, problems Situation analysis, problems
and marketing trend discussion, and marketing trend discussion,
case studies, personality case studies, personality
development and working skills for development and working skills for
promoting in business organization promoting in business organization
and arrangement of marketing and arrangement of marketing
seminar seminar
146200 | awndanquiieinguszasdianis 146200 | mwdanquiiteinguszasdianis Usuresuiesegin
3(2-2-5) 3(3-0-6)
English for Specific Purposes English for Specific Purposes
mwdanguluniund Mudainguluuduniianziazas
winzizaslaglivinuensil ya 61 Taguiurinuznisils wa eruuazToud
wazideon Tnefinshdouazdseifuns finrufeidestuanuinvesian
vumLLazmiL%uﬁﬁmmLﬁ'm%aaﬁu English in specific contexts
mansTinantadnuliiany focusing on listening, speaking,
#@oAAABINUAIANT reading and writing skills related to
English in more specific student’s field of study
contexts through listening, speaking,
reading, and writing skill with
additions of various speaking and
writing topics
128330 | mInanLleianssy 3 (2-2-5) | 128330 | nsmauwunsnaadeianssaluge | Usude wasdiesune

Event Marketing
AmTIvesiansINkar My
denfuayumenisnann JULuues
AANTTUVDIUTEN NAYNSNIIAAIALTS
Aanssu Msasanuaulaungnen
nseRnLUULasUTUUTIUTTaUNS0l
Hii13mAanTsN Juwuunsiidms
MIUNUNTUTEYURAZ IR
Nanssuiaionas Mensnan
Overview of events and

sponsorship marketing, types of

aa o

ANA 3(2-2-5)
Event Marketing Planning in
Digital Era

AINTILVDINTITINUNUNITAAA
WeRaNTTU MIRUINagNEN1TRaIN
WNANTIU NITODNLUUAINTINLAE
Uszaunisal NsIANmSneInIuAAa
ATINUNUATRULAZ SUUSEUN
dmsunsmanaldenangsy nsiden
doufl nMsansuarUsziunudes
Fupoumsiuiunuianssy uay

578797
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company events, event marketing
strategy framework, publicity stunts,
designing and improving the
attendee experience, types of
marketing engagement, virtual

meetings and events planning

aa v o o

wialulagAiviadnsunisnanalda
fanssu

Overview of events marketing
planning, strategic events marketing
development, events and
experience design, human resources
management, financial and budget
planning for events marketing,
venue selection, risk management
and evaluation, events operation
process and digital technology for

events marketing

128331

ANSUIHITNITVY 3(2-2-5)
Sales Administration

UNUIMBAZANUEIAYVBINTS
Fan1sv1e wihlwazauuRnTeUTes
HUSMSNUYIY NFINURUNITVIE N3
Fre89U NMFIANTVIRBUNY
ylguen1sY MTIATIZRRAIALAY
FUAT NMIMUNULAZAITUATIEN 11T
JauvavnuazlmIninigng n1s
ARdoNUAENNITEUTHNTNUIBLAY
nshirmauuny Msinua nsauAy
suUsznaaz A Ialusunsue
faurn13v1e InUSN1S Msnnau
YIH ATUNEILIUVIN 1SRG U
9 M3UsHIIUNALALAIUANNITYIY N3
Fadenisnsune sAnN1sTeuIe N3
Wk n1s9eney nsufifnu
Weaulutumsesuminanilud
nuuandyfuarnuiuguialy ms
Snwavendediuuana Mssnwiay
avoniiufineuazgunsaiing 4 melu
1y Jumeunsviedud msliuinisi
\30IAnRY wavAuUaaastlunis
Y191u

Roles and importance of sale
management, functions and
responsibilities of sales manager,
planning to sales, line and staff of
sales force, sale policy, market and
product analysis, planning and
analysis, zoning and sales quota,
selection and training of sales force,
benefits and evaluation, budget
control and sales expenses,
salesmanship, service mind, sales
force and other efforts, and
evaluations and control of sales,

selection of selling methods, credit,

128331

AsANNITNISVBUAZAaUZA1SVY
3(2-2-5)

Sales Management and
Salesmanship

UNUMAZAMNAIAYVDINTS
Fansue wihiuareusuRnreuves
ﬁu%msmuma ANFIBRUNITVIY NS
P8 NITIANITVBINIBUE
ulgu1ense MIeTginataLay
?mﬁw ﬂ’]iWEJ’]ﬂiiljﬂ’ﬁ“U’WEJ ATTININU
LAYNITUATISYNSTIALULIALAY
Iﬂ’)@l’]ﬂ’]i‘ﬂ’]ﬂ miﬁmﬁaﬂuazmiamm
NUINIUVIBUAENITIAAIND UL NS
Toma msmuqmvﬂizmmuaz
Aldangludunisue Aalgnisung
Inusng msldntnaueie ns
Usidiuna AUANNNTYINY

Roles and importance of sale
management, functions and
responsibilities of sales manager,
planning to sales, line and staff of
sales force, sale policy, market and
product analysis, sales forecasting,
planning and analysis, zoning and
sales quota, selection and training
of sales force, benefits and
evaluation, budget control and
sales expenses, salesmanship,
service mind, sales force,

evaluations, control of sales

Y5uTe wazAadue
78797
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collection and sales financing hiring,
fundamental store operations for
cashier and general tasks, personal
hygiene treatment, maintaining
shop’s sales areas and equipment
cleanliness, product sales process,
providing services at cashier and
work safety
128332 | N1SUSMNIATIRUAN 3(2-2-5) | 128332 | A159ANISATIAUA 3(2-2-5) | U§udoeien

Brand Management Brand Management

asrUsvnevuazdadeiifiavina asRUsnevLazdadeiifiavina
oAU NTIVDINFUA Nl oAU NTIVDINFUA Nl
VANNTUAENAYNSNITASIMTIAUAN wanNsuarnagns n1sasansIau
Foms1audn ndesuensndud Foms1dudn ndesuensndud
\desnensfn Audvd dydnual f1 \desnensfn Audvd dydnual /1
Ty MINAUINTIAUAT N15ODNLUU Ty MINAUINTIAUAT N15ODNLUU
Uiiﬁ;ﬁ'ﬁueﬁ \wiesflonisdeansnisnain Uiiﬁ;ﬁ'ﬁueﬁ \wiesflonisdeansnisnain
WUUYIINTS Msaiednanyalng WUUYIINTT Msaiednanyaing
dudn msadedeidssnumnm dudn msadedeidssnumnm
FAUGY NFATNAMANwalnIIFUA FLAUGY NFATNNNANwEIRIVFUATIA
Thiuflvensuluszdvanna Duflweusuluszivana

Elements and factors Elements and factors
influencing brand success, theory, influencing brand success, theories,
principles and strategy of brand- principles and strategies brand
equity building, brand name, brand equity building, brand name, brand
mark, trademark, copyright, mark, trademark, copyright,
symbols, slogans, brand symbols, slogans, brand
development, packaging integrated development, packaging integrated
marketing communications tools, marketing communications tools,
creating a high-quality reputation creating a high- quality reputation,
and brand identity for international developing brand identity for
recognition international recognition

128333 miﬁ'ﬁumNﬁﬂﬁmwﬁmmmzmsusiq 128333 mi'ﬁ'ﬂmiwaﬂﬁ'm‘m“lmjl,l,azmwiiq USudesneinn

3 (2-2-5)
New Product Development and

o/ 4
NN

Packaging

ASTUIUNITHAIUILAZ NS
TNUNUAUAUIBUTNTIAL N9
Hanasilvniidngnana sukuy
HanAueIuInnTIY HARAUUTUUT
TnslviSonanAaendsuuuy Tunouns
a¥auumIuAn NMsndunses
LUIAIUAR NISUTTHUNALUIAIUAR
nMagaULNANNEA Tl Al
MsUsEIURaIN NTEUIUNITEDALUY
U530 nsiienleianussadnm

New product or service
development process and planning,
launching new product to the

market, type of innovative product,

3(2-2-5)
New Product Management and

o/ 4
NN

Packaging

ATZUIUNITHRUIMAZ NITINLNY
Aunmisousnisivd nisiudnsiuen
Inivthgmann guwuusGnsioun
winnssu wandnausuUstlnaivse
NERFREsuLUY Tumeunsadne
WLIAYLAR NINAUNTBIULIAIINAN
NTUTSHUNALUIAUAR NTNAFDU
winAnranSueilud eadan1susziiu
A1 NITUIUNNTOBNUUUUTIU U9
nsienldanussasim

New product or service
development process and planning,
launching new product to market,

types of innovative product,
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modified product and counterfeit
product, idea generation and
screening process, new product
concept test, market validation
technique, packaging design
process, packaging material
selection

modified product and counterfeit
product, idea generation and
screening process, new product
concept test, market validation
technique, packaging design
process, packaging material
selection

128334

NIARINDINTINAR 3(2-2-5)
Cause Related Marketing

nanNAITHAANAIRYVY
N1SNAINBINIINAR N1TATATIA
Aanssunimseanadmsunsneauay
deuiiteneuaussiuilna wonsu
vo45UsInAlUATLASESTIN NINAUAY
Faay ﬂﬁiLﬂﬁauLLﬂaqwqﬁﬂiiumaa
Huslna asdnsuaderanls wazly
wenwwails nMsdanisde n1sdanis
ATIAUALAZNTA59ALANARDAT
FuAAIBAINTIUNIINTRAINGTU
WYFITUNINAAUAL IR

Principle and importance of
cause related marketing, creating
marketing activities for charity and
society to satisfy customers,
consumer behavior in ethical,
charitable and social aspects,
behavioral change of consumer,
profit and non-profit organization,
media management and brand
management by marketing activities

for charity and society

Yase7a

128334

ms@Feamamsnanaidanagns
3(2-2-5)
Strategic Storytelling in Marketing
wdnMINeNagnEnTaFe s
MsRa1n MIBAsEngumaneid
an msﬁ’mmLf'iyaml,%"aal,m,%maqwé
nseenLUUUsEAUNTAIgNAT N3
FansiFeaavewsadus NIIeuAY
msfeansnisianifes nsidentemns
msdeans nsTanauarUszidunana
gns Fupoumssiiuneuyidond
nsusmsdamsitleminara melulad
Lﬁamil,éwﬁaqmsmmmL%Qﬂaﬁmé
Principles of marketing
storytelling strategy, in-depth target
audience analysis, strategic
storytelling content development,
customer experience design, brand

storytelling management,

CRTR LISV
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storytelling communication
planning, communication channel
selection, strategy measurement
and evaluation, storytelling
campaign implementation
processes, digital content
management, technology for
strategic marketing storytelling

128335

N15AANNNITNYAT 3(2-2-5)
Agricultural Marketing

UNUIMANMNAIALY VU8 UDY
MIRaINISinEAsng ANd1Ayves
N U HATFAINOLNES WNLTRIU
WATUENALHIANUMIIR v1a4le
UMUARIANITNEAT TTUUNIIAAA
HARHANTINYATUAZAUANEATUUTIU
vesUsznelng unumvesesAnsIay
vm'aamuﬁﬁmﬂwmummmmimws
AMTWAUHANARNITIAEATIVNG NS
aayarnfislusdndsimanisinens
NSMUUATLUUTDINNIMUNLAY
uloves1A1 UnumkazulouIens
Wansineasvessyua Jymuay
wuamsmsialedgmlunisaiiiunu
AAIANITNEAT NTATNUARAIN
Whininewaznsldaulszaunig
ATNAA

Roles, importance, scope of
agricultural products marketing,
sufficiency economy significant,
national economic and social
development plan, supply chain of
an agricultural marketing, thai
agricultural products and their
marketing systems, roles of private
organization and agencies played in
agricultural markets, the
development of thai agricultural
products, agricultural products
value added, agricultural marketing
channel and pricing, roles and
policies of thai government
agencies on development of
agricultural products, problems and
solutions in agricultural products
marketing and operations,
agricultural targeting and marketing
mix

128431

nsaaaasisTnidmiugsianens
3(2-2-5)

Modern Marketing for
Agribusiness

WUIAR 1aNN1T ANdARYvd
NIRAINTININITNYAT 1ATIATIUAL
09AUTENOUVDINAINFUANNYAT 129
TegunuuazvislgnnAlugsia
N5iNERT NeANssUFUILnAduM
INEAT NITIATIZAANTNLINAONIING
N1IAAINTININTTNEAT NTUUSEIY
Aa1e MsiuanaIativing wazng
MeuaNERSuTinYes nagnsaIu
Uszaunansnandmiugsie
nMainyns nsadeyarsliiuau
INEAT NITFAIRLAZNITATINUTUA
AuAnunTBuNIY N1sUsTENAlY
weluladRdvialunisnangsia
MANYAT WnannosUNIAAIARITA
AMFVAUANNYNT UINTTIULAZNNS
FusesnnmMALANYAT ulsueuay
nnandeumenismanaudLnunsia
Tunazsnsszine

Concepts, principles,
importance of agribusiness
marketing, structure and
components of agricultural product
markets, supply chain and value
chain in agribusiness, consumer
behavior for agricultural products,
analysis of marketing environment
in agribusiness, market
segmentation, targeting, and
positioning of agricultural products,
marketing mix strategies for
agribusiness, value addition to
agricultural products, marketing and
branding of organic agricultural
products, application of digital
technology in agribusiness
marketing, digital marketing
platforms for agricultural products,

JSusia 3o uay
A8 UL
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standards and quality certification
of agricultural products, domestic
international marketing policies and

regulations for agricultural products

128336

NIAAINYAFINNTINDIMNT 3(2-2-5)
Marketing for Food Industry
AEULAZRUIAANIINITAATR
BAFINNIINDINT mmﬁwﬁzgmaﬂ
N5EUIUNISHUTIUOMNS viatlggumu
BAFINNIINDINT AMTIATITILAZAS
VNUHUNNNIANADAFIUNTTUDINT
ngAnssuNsUsLaAfuRang U
o3 masnavlatevesiuilag
Definitions and knowledge of
food industry marketing, importance
of food processing, supply chain of
food industry, analysing and
planning of food industry marketing,
consumer behaviour of food

industry, consumer buying decision

U517

128430

nsuduseanadudteaulay
3 (2-2-5)

Digital Marketplace Management

mylAvinaineaulal
parUsENaUTBIRaInaulalUnI0IAng
msadsunuiinaineeilal wiele
dmsun1sUsziliunannfavia ng
AnsgigUasrndviauasnanseny
A1MTUNITINURUNITIAIN AINA1S
nmananeeulad nsndeyaduilana
Bedn mslddeyavunlvgainnis
Jnswiiuled nieseideyauu
dodanmeaular] nsadeyaidedn
WioisansimuranSeinséum
anulaSeulunsudedunagns
AU loNE@NIINITAAINEIUSUANS
Anduladugsna

Online marketplace analysis,
elements of an organization’s
online marketplace, online
marketplace mapping, tools for
assessing digital marketplace, digital
demand analysis and implications
for marketing planning, online
marketing intermediaries, capturing
the consumer insights, use of big
data from web analytics, social
media monitoring, creation of
insights for speeding up product
development, finding competitive

128430

msuSuuiaiulediensiunuas
AMIAAIAAUSAT 3(2-2-5)
Search Engine Optimization and
Search Marketing
wannskazyAlian1sUT UL
uladiftenisium msidesdu ms
USuu#e On-Page SEO way Off-Page
SEO msadedet madeuileniiie
SEO msusuusiaiulasidmiugunsel
\dewdl n15vh Technical SEO uay
On-Page SEO Nagnsn1snaIn[iy
\30TleAIIM NTVUNLKAZ U
uANAUM MTATIEALasRnanu
UsgAnSnm SEO way SEM n13
Usuugsmusaneiiuveaaiasiofum
Principles and techniques of
search engine optimization,
keyword research, on-page SEO and
off-page SEO optimization, link
building, content writing for SEO,
mobile website optimization,
technical SEO and on-page SEO
implementation, search engine
marketing (SEM) strategies, search
campaign planning and
management, SEO and SEM
performance analysis and
monitoring, optimization according

to search engine algorithm updates

Y5uTe wazAadune
78797
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edge and uncover marketing

opportunities for business decision

making
128431 | mausmsgndduniusuaznisaann | 128335 | nagnsnisuimsgnéndunus Uusita Je uae
Fuwusaw 3(2-2-5) 3(2-2-5) | AeduigseIn
Customer Experience Customer Relation Management
Management and Relationship Strategy
Marketing PANNITUAZLUIANTDINITUTIS
ANUNUBUALANNEATYYDINTT anfduiuslugaidvia n1slasent
UImsuszaunsalgndn A1snan AMAGNATLAZNTLUNANGNAT N5
AiusnIm NsUIMTIANITUAY Lﬁus'mi’ml,l,aﬁmeﬁﬁagagﬁ@ﬁ g
WnTngudeyagnd nsuungs Joviusuiidumagnén nagnsns
anfauUsEauNTalgnA1 N1SUINT faga N15INY1 WaYN1SVEELAAIGNAT
naugnAinvang nstiiuas nsUszgndlfinaluladuazieiosie
walavesgnd Inslideyavegnin AAviadmiun1suSmsgnAtduius n1s
Tunseenuuusdniurivuiouinig e IUsednsninuaznisussidunanis
Wiumasdnsndvesgniisise UIMIgnANduRLS 938535UuALAIY
HARAILAZUINT FuRaveulunsldtoyagnan n1sysan
Meanings and significances of NsNagNSNISUIMISaNAENILS U
customer experience management, ﬂﬁi@lama%ﬁaLﬁamiﬁwmﬁqiﬁ%iﬁd
relationship marketing, managing fefu
and analyzing customer database, Principles and concepts of
customer classification using customer relationship management
customer experience base, creating in digital era, customer value
customer satisfaction, usability of analysis and customer
customer data to design products segmentation, customer data
or services to increase customer collection and analysis, customer
loyalty journey mapping, strategies for
customer acquisition, retention, and
value extension, application of
technologies and digital tools for
customer relationship management,
performance measurement and
evaluation of customer relationship
management, ethics and
responsibility in customer data
usage, integration of customer
relationship management strategies
with digital marketing for
sustainable business development
128440 | nsilnau 6 wiaeia | 128440 | nsilneu 6 wIEnNn | PG

Professional Training

MeANURUR Boud iy
Uszaunsaiuazinwglunuiiieades
AuuvsunIseaIaluanu
J3¢NDUNITVDADNYU

Training, learning, gaining
experience, improving working skills

in marketing in private enterprises

Professional Training

MeANURUR Boud iy
Uszaunsaiuazineglunuiiieades
AunuvunIseaInluanIu
J3¢NDUNITVDADNYY

Training, learning, gaining
experience, improving working skills

in marketing in private enterprises
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128441

annaRne 6 WiEhn
Co-operative Education

MsUFTR Fous iy
USEAUNTaLAZYNYEATUAITIANTT
suUasAUWATIdeuseiusEU
AunaaazUEIVIENg 9 MIUINT
e Uszneunisvesiuliiduluma
Wmngvedgsia Msuimsinnisnu
ningnsypran1eluim N153ang
UoyATRINTINNY NALATURALTRIL
Fanmnsvhauvesmiinay Tunui
Aendostumsnanaluanu
Usznaunisvesenyu laedinsysan
nseshming 4 Aseuslu
Aevgug warannsEnu iR
Wmaddeu Snsvilasenui
\Rendostunsdanisgsianisin
anle v

Working, learning, gaining
experience, improving working skills
in management of information
systems connected to central
systems and branches, shop
performance management to meet
the business goals, human resource
management, employee
information management
promotion and development of
employee competency in marketing
in private enterprises by integration
body of knowledge both form
theoretically and operationally,
project work relating to modern

business management

128441

annaRne 6 wawhn
Co-operative Education

MSENUATR Boug Wiy
Usvaunsaiazinuslunuiiieades
AunisnanmbuenIuUsENauNSuas
DAY

Training, learning, gaining
experience, improving working skills

in marketing in private enterprises

YSumesues1eian

128442

AsANwdasy 6 B
Independent Study

nsAuAd NsTIUTINdeya N3
Wy NTIATIEA MITYUTIBNU AT
iausuagedusglumdenisinu
NIRAN

Studying, collecting data,
researching, analyzing, report
writing, presenting and discussion in

marketing topics

128442

AsAnwdasy 6 WuEin
Independent Study

nsAuAd NsTIuTINdeya N3
Wy MTIATIEA NITYUTIBNU AT
iausuagedusglumdenisinu
NIRAN

Studying, collecting data,
researching, analyzing, report
writing, presenting and discussion in

marketing topics

ALAL
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i 1 i 1
aAMsAnYIAY aAMsAnYIAY
001101 | mwlneludinuszdiu 2(20-04) 001101 | mwilnelufindszdriu 2(2-0-4)
Thai Language in Daily Life Thai Language in Daily Life
001103 | mwdanguamiutinusedniu 3(2-2-5) 001103 | nwdsngqudmsuiinlszdriu 3(2-2-5)
English for Daily Life English for Daily Life
002101 | mslinaluladiieTingaddvia 1(0-2-1) 002101 | nslfimeluladiileingniasia 1(0-2-1)
Technology Usage for Digital Life Technology Usage for Digital Life
003101 | guvsermanilun1sinnisTin 3(2-2-5) 003101 | gunieamanslun1sdnnistin 3(2-2-5)
Artistic for Life Management Artistic for Life Management
126100 | imswgmansidodu 3(3-0-6)
Introduction to Economics
128110 | wénn1InaIn 3(3-0-6) 128110 | waNN1IIAAINA 3(3-0-6)
Principles of Marketing Principles of Marketing
223023 L‘Vlﬂiuiagl,ﬁlﬂﬂuﬂixEgﬂ(ﬁi/ﬂﬂﬁjﬁ‘-ﬂ 3(2-2-5)
Technology for Business
Applications
124161 | msUgyRdmivglilainday 3(3-0-6)
Accounting for Non-Accountants
128111 | eowsditugrumagiiviaizsiia 3(3-0-6)
Fundamentals of Business Landscape
et 18 nuaenn et 18 wuaenn
aan1sAneane aansaneUay
001102 | amwlne@ivinig 1(0-2-1) 001102 | A lnadfignis 1(0-2-1)
Thai for Academic Purposes Thai for Academic Purposes
001104 mmé’ﬂﬂqwlﬁamﬁami 3(3-2-5) 001104 mﬂ:ﬂé’qﬂqmﬁamiﬁami 3(2-2-5)
English for Communication English for Communication
002102 | AURAIANIRAIYIA 2(1-2-3) 002102 | AUAAINNNARYIEA 2(1-2-3)
Digital Intelligence Quotient Digital Intelligence Quotient
003102 | msvimwvinyeuasnsSeuinaentin 3(3-2-5) 003102 | msannvinueuazn1siseusnaentin 3(2-2-5)
Skills Development and Lifelong Skills Development and Lifelong
Learning Learning
122120 | #aNN19IANT 3(3-0-6)
Principles of Management
124132 | nsUny@dmsuiisznaunis 3(3-0-6)
Accounting for Entrepreneurship
128111 | wgdnssuguilam 3(3-2-5) 128113 | YayalivinuasngAnssuguilaa 3(3-2-5)
Consumer Behavior Consumer Insights and Behavior
128112 | n1smandvvia 3(3-2-5) 128112 | N3RaARIvA 3(3-2-5)
Digital Marketing Digital Marketing
221151 | welulafiilesulssgnsiniagsia 3(2-2-5)
Technology for Business Application
391 21 wiqefin 391 18 wuaenn
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aAnIsAnEA aMAnIsAnEA
001205 | mwdinguiiienisdeasidsivnisg 3(2-2-5) 001205 | awidsnquiitenisdeansidsivins 3(2-2-5)
waZITITIN waITIIN
English for Academic and English for Academic and
Professional Communication Professional Communication
003203 | Seuiswiuassdadiedany 2(0-4-2) 003203 | \Seuisauuassdasedany 2(0-4-3)
Collaborative Learning for Society Collaborative Learning for Society
Creation Creation
121101 | n15kugsha 3(2-2-5) 121101 | AsRugsha 3(2-2-5)
Business Finance Business Finance
128220 | M13ATIEIVNITHAIN 3(2-2-5) 128220 ATBATIZANNNITAAN 3(2-2-5)
Marketing Analytics Marketing Analytics
128221 | mslipdesiionsnannddviaiions 3(2-2-5) 128221 | dnsilefdviauiienisdanisuausy 3(2-2-5)
finaula Digital Tools for Campaign
Digital Marketing Tools for Decision Management
Making
128222 | msdnnswaAnsiagiLaza 3(2-2-5)
Product and Price Management
57U 14 wein 57U 17 wuaein
aan1sAneane aan1sAneane
003204 | Ms¥ANITAUNIN Aawndou YRR 1(0-2-1) 003204 N13IANTAVAW ?dLLamﬁauLLazﬂ;mu 1(0-2-1)
Health Environment and Health Environment and
Community Management Community Management
128210 | n1smaneeulavdmiunandomiguu 3(2-2-5)
Online Marketing for Local Product
128222 | n1sUIMISHARS LA SIAY 3(2-2-5)
Product and Price Administration
128223 | N1SUIMTUOMNNITNITZAWEUAT 3(2-2-5) 128223 | M13IANISYRININITHAINATTA 3(2-2-5)
fRvia Digital Marketing Channel
Digital Distribution Chanel Management
Administration
128224 | NSUIMSNITAREIUNITAAIN 3(2-2-5) 128224 mi?iaaﬁmsmmmLLUUUuimmﬂusm 3(2-2-5)
Promotion Administration favia
Integrated Marketing
Communication in Digital Age
128225 | waluladdmsunisnainnava 3(2-2-5)
Technology for Digital Marketing
128320 | n1sUImIsN1sAUEn 3(2-2-5)
Retail Administration
146200 | mwisnauiileinguszasiiams 3(3-0-6) 186200 | mwidainguiiteTnguszasdiane 3(3-0-6)
English for Specific Purposes English for Specific Purposes
57 16 wiaefin 57 16 wuenn




124

ununsAnENU W.A. 2564

uHunsAnENU W.A. 2569

i 3 i 3
aAnIsAnEA aMAnIsAnEA
003305 | nszuruntsanieoanwuugnisdu 3(2-2-5) 003305 nszvIuNIRnlteanuuugnsdu 3(2-2-5)
usznaunsganisia Husznaunsganisia
Design Thinking Process for Digital Design Thinking Process for Digital
Age Entrepreneurs Age Entrepreneurs
128320 ﬂﬁiL?uﬁuQiﬁaiuQﬂﬁﬁﬁa 3(2-2-5)
Business Startup in Digital Age
128321 nsadatiemuarnsnanndedany 3(2-2-5)
aoulall
Content Creation and Online Social
Media Marketing
128321 | s20puiside 3(2-2-5)
Research Methodology
128322 | N139ARLTIUTUIN 3(2-2-5) 128322 mﬁﬂimﬂm"l‘ﬁaﬁﬁLﬁamu%’ﬂma 3(2-2-5)
Quantitative Marketing N1IRAA
Applied Statistics for Marketing
Research
128323 | msnmaiiiermnudsbu 3(2-2-5)
Sustainability Marketing
128323 | uINIIUNTNAINUINITAINA 3(2-2-5)
Digital Service Marketing Innovation
1280 | g waniden 3(x-x-x) 1280 | Avweniden 3(x-x-x)
Major Elective Major Elective
128xxx | Aueniden 3(x-x-x)
Major Elective
594 18 wiiqenn 574 18 wiqenn
aan1sAneane aan1sAneane
128324 | nagnsnismaInRava 3(2-2-5) 128325 | N5 MURUNALNSNITAAINRIVE 3(2-2-5)
Digital Marketing Strategy Digital Marketing Strategy Planning
128325 | mseenuuuiiomnisnanaiaa 3(2-2-5)
Digital Content Marketing
128326 | msmanaiituindousiedeya 3(2-2-5) 128326 | msmandiduindeushedeya 3(2-2-5)
Data Driven Marketing Data-Driven Marketing
1280 | 3y waniden 3(x-x-x) 1280 | Aveniden 3(x-xx)
Major Elective Major Elective
128xxx | A ueniden 3(x-x-x) 128xxx | Avweniden 3(x-x-x)
Major Elective Major Elective
oo | A FenLEs 3(x-x-x) XKKHXXK Ao 3(x-x-x)
Free Elective Free Elective
128324 | szdeudside 3(2-2-5)
Research Methodology
57U 18 waefin 57U 18 wuaefin
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003306 | YIUINIAMNTFUIANTTUMNINTN 3(0-6-3) 003306 | YIINIANTFUIANTTUMNINTN 3(0-6-3)
Integration for Professional Integration for Professional
Innovation Innovation
128420 | fUszneunisyniavia 3(2-2-5) 128420 | guszneunsyadivia 3(2-2-5)
Entrepreneurs in Digital Era Entrepreneurs in Digital Era
128421 | A139ANIINITRAIN 3(2-2-5) 128421 A13IANITNITHAN 3(2-2-5)
Marketing Management Marketing Management
128422 | duwwn 1(0-3-2) 128422 | duuwn 1(0-3-2)
Seminar Seminar
1280 | g waniden 3(x-x-x) 1280 | Avweniden 3(x-x-x)
Major Elective Major Elective
Xooxx | Arndenid 3(x-x-X) XXX Andenie 3(x-x-x)
Free Elective Free Elective
594 16 wienn 574 16 wiqenn
aan1sAneane aan1sAneane
128440 | n1sEnau* 6 Mihefin 128440 | nsRnau* 6 wiein
Professional Training Professional Training
128441 | @niadnw* 6 wein 128441 | @wiafnen* 6 wihein
Co-operative Education Co-operative Education
128442 | n1sfnwdases* 6 Mhefn 128442 | nsfinwdase* 6 wiein
Independent Study Independent Study
594 6 wdenn 39U 6 efn
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FIYNUNTUTLYUAULNTTUNTNAUIAANGAT
NANEATUINIITINAVAIN H1U1FVINTAAINRING UNNINYIRENELEN
Fuil 6 fquieu 2568 1281 13.30 - 16.00 U,
NuszuUoaulald Microsoft Team

FIPUINAMLNTTUN TN TS

ffu o - ana ALY

1 WA TY W USE51UNTINNS
2 HALAT.UsmS 953108 N55UAS

3 HELAT.ENY ANINIATUA N3sUNT

q A7 AYRLATYG LIDUAYAITI N3IUAS

5 n3.5ng Aguledu NIIUNIT

6 ULNNANIA SHUEINISA N3IUAS

7 WgANEd ANEIINTNIA N3IUAS

8 WIENE AT N55UAS

9 UNEANMFIU UIAEIY ATIUNTT

10 WEYTUNS Youne e NITUNTUALLATIYNIS

BuUsTYaa1 13.30 u.

szilgudnsed 1 Useanuudslinysegamsnu
1.1 Mu1veemsuiulsamangnsuimsgsnatadin a19139In1eaneania nanansusulse
U el 2569
UANUITYY
- UNI
suilgunseh 2 13995U52951891UNTUTEYY
- lad
suilgunsen 3 ERATIEN
-l
seilgunseh 4 L399 LHUBLWAWATUITNINENANGATUTUIS IN Vg A 6191790

n1IRANnRNa nangasuTuuse U w.e. 2569
4.1 aguanuiunasdaiauauuzan:
AL/ VaLaUD MU ROMENERTIUNNTIL:
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« vdngasiianuinaulauazmeulandaniunisaitiagudisndudesidafsnnsly
wialulagfdvialunisdniiugsia InswwizUssinuiunisnain
o UTIVBIMANGNT:

o msvonuuulassaiafiauna seriivirimanaiafiugiu (24 miaeAn) Ivien
Jafu (46 miiefin) wavivivszaunsaln1auon (6 wiedn)

o mIdnasineinfazviounisneulandweluladasielval wu Jndyyuseive
dmdumsnanndavia (128225) wazmsnaafiduindeusedoya (128320) egnalsiin msifindndru
nsufURessluriesUjURn5Aavia (Digital Lab) Tinnndn 50% vaeianisen

o madeulsafuulyuiond: dn158198sgmsmanivd 20 I waz Thailand 4.0
LAMQTLATUNTOUANTIOULATVAUYITIA (Digital Competency Framework) Lﬁ@iﬁﬁmmmgmﬁﬂw
fifoau Tnslamzlunednilfiaiesdiolinnziteya

o nalnimu1e19138: sEUunMIRaLInTLEeIsgiuseuTIday 1 afa uas
anusilefunmagaaivnssy SorluuunUoaia ms%’mé’%ﬂamuié’au%}ﬂiimmiaau (Teaching
Innovation Fund) ifleatiuayunisnanadlfiniesiio Generative Al luduidon

o JalEuBkUBIUTUUT:

o msdamiionnsIeien: Wiiude Web3 uay Metaverse Marketing Tu3unn1s
larsaunidvia (128221)

o nsiaUssfiuaussous: USussuuussliuinundal§oalagld Rubric #1n
muansalunsldinioiionss (Wu nsiarn Google Ads Campaign il ROAS lalsindn 300%)
wagtiiun1UsEiiu Cross-functional Skills

o unasuiagnsaians: nangasldneaimduiidunis@neiadvalungy
e deiaungusy ndulunsmudeiauewuzinadumudiunmsamululassadaiiugiu o
Prwensziuiaamuannsntudelifsuduaoiussdunuend

4.2 anuiw/darauauuzdeseaideanuiadalundngns (Muanenee):
e vuandl 1. fayavialy:
o omlumaeiaded 113 wanisdufduauiiiiun madeulostuuuamnis
Wanvangnslvdaau
o thef 13 muduiudiuvdngnsdu dududesssymeivvielsl vieszyiiosngy
Adnwiluveswmingdufifieme
o UalauBLUTIUlEUE:
« MsUsulsalasas e inua sUkuunangns: Walumangns Dual Degree
AU INENRIANUTEINEA LagD1989ANNTILLRnRU University of Manchester
* NSYNTEAUTEUUNITIUTDINUAIN: Fads Digital Marketing Curriculum Board
fiusznoufefunuanieietis Sodal Media, anguanmnssudminngien wagAudiin CMO wnu
ARIENTIUAIABUBNLUUTALY
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- msWuesduanavemdngns: WiuesdUszneuAmSINgY 1y daviads
Anvimatinn1snainfdsia 3 n1w (Ine-dinqu-3u) uagldyaudwesenarsdlunisasraniatie
uud dalassmsuanivdeutindnuiuaminendeiedetnslu ASEAN siulusunsa AIMS

e vuandl 2. Usugn anuddnuazingussasduamdngns:
o UslauauuBTIIUN:

« M3UFUUTIUSYYmIanans: lsuasliain1afdviagedn lnessumalulagianig
114 wasifiufiinnsnanaiisuiinveusednu (Responsible Marketing)

- msfauningusrasdidsgnsaans: WeslsafuuleuisvAuuuanzas lnesey
miaﬁuaqmmmmum m 14 Digital Economy WagnuINnsy Digital Thailand Acceleration
Framework

- msysanmsUssduaielnl iuinquizasdianiziunsnainded s ui
aonAdoeriu SDGs uazley PLO suasesssumemsuszifiumnuidsswnuasdasafodeya (Data
Security Risk Assessment)

e vNIAdl 3. sTUUMIIANIINNTANEY MsAdiuns uaslassairsvamdngns:

o Fafe 2.5 nrraaeviuniuneldnedeutszinaiinsiudunudiuaudan nns
Funselsiandu 2 mansAnwdelnisng smsaiazslinisin 2569 iuduly

o Ussfumnain@nwiialy mnaamiiefnas (Ju 24 wiaefn) iasifiusedn
el FRAnG N Tule

o wndvnenuarivienden dnuurminedn 2-2-5 AinsUfvAnnTedn 019
dawasionisiansiounisasy wililduiuaeuanvdngnaidu

o Fuduuun Wisliiaenndesiundngns enafinnsanifiudenedvidu dumumanis

aa v 1

AANARINE WALAIINTIVARUIIAIVIFUNUTMEANLTEs 1 niein (0-2-1) wazseazBenty
dugnAemel

o 391 nsmaaiiodawindey anauiuidu Swnisraraiiorudady (Sustainable
marketing) LLazé’wiUumm%ﬁmLaﬂLﬁaiﬁmauﬂ%’ﬁuzgwawé’ﬂqmﬂé]’mamﬂﬁﬁu

o ANEULUDITILIVINITHNNULAEEANNIANYY TAuLanA19iueE19ls AreSule
srednlallaesungliiiuninuunnaaiuanngn

o WNUNISANE NS umheAnazaufiddnvhlaluwdazaianisdine dragi
Taamdnlaunniu

o lifivwazidonvesdouluseiv (Prerequisite) 19y 341 124161 N3
fusznouns Wuleuleidoadousinsnneudmiuin 121051 msliugsia

o waNalunsUFUAN 122120 wénmsdaniseen mszddvn 128113 Miduivlnl
uariloasouaquinniundol

o UDLAUDLULLTINGIUN:

- msUuUssszuumMsdnns@ne: fnsadivnnudavgusiiunsinszuuns

v

a o L%
UBEINIU

\S8ULUU Hybrid Learning Model wa@ualsusuidu Continuous Assessment Model Tngusgidiunu
Portfolio-based (40%), Project-based (35%), waz Traditional Examination (25%)
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= MINAUINTFUIUMTANTUNTUANGAT: AuaNTRIUANYIAITIETUAIENNS
Usziiiu Digital Readiness Assessment Tasinisiseuaundauddnusnidnaisifiu Digital Literacy
Intensive Program
« msUSulgslassasindnans: msusudadiunelunguiviendenulviidunis
UftRnTu WEueUFUTULUUTIEAYIMENDIN 3(3-0-6) WU 3(2-2-5) dmuiniliAeadestuiaiesile
fdvia nauiventafumsiiuseivlmifasviouuunltdumalulad
« MSESHATINUTEAUNTINTSSEUTTIU ] UR
e vuIndl 4. nansi3eud nagnsnisaeu wazn1sUsHRuNa:
o fimsnszaeneivdineu PLO 147
o U7 2 PLO 5 A9n53 Pitching WATNITULAUBTIBINY MNETINTI8IVT MIaU1
187391 mnduuesednn asendegslidnau
o FuD 4 193w 128430 fu PLO 11 lludladnasialiinAnwivnnauni elal
agals
o Curriculum mapping A533dRUAIINYNABIVDINTTTEYIAdenAR e uTayanay
il 19y 37 128422 Fuuun Tuiidenanisiiouiinianisssynou PLO 5/8/9/10/11/12 usily
Mapping 521 7/10/11/12 Gslsiaonadasiu
o wlndviluniiensfnudase Msinnulazaniafine Jsaunsanaulaasuyn
PLO lngangdnnsinundase
o UslauauuBTIIUN:
- msUsuUgmansSouisesundngns (PLOs) TriaSuasnsanssausddia (i
WesTaAIanaza LTy
- msauInagnsnsaouldsuinnsse: $0lWi Real-world Project 71¥141u
S0 UDIANSI39 uALIARS Digital Marketing Clinic 1¥USnsAUS e SMEs Tnefdndulil 3-4
pdunsneldnisimearetennnsd e3vmguiiaisusuilu Flipped Classroom
- msUfuUsssruUMUssiiunalBsanssouy: Wasug Authentic Assessment 7
ATVOUNUITY LU mﬁa%f'mLLﬂ:JLﬂzgﬂ'ﬁmmma?]ﬁaﬁamujai N5ATIENTBLAIN Google Analytics
WAz SUNAUBHAINUABLUTENBUN1TIT IAMAITEUU Digital Portfolio srumiunaduildnnaen 4 U
wuaUsusruunsusefiudu Competency-Based Assessment snunsauvad Chartered Institute
of Marketing

a LY

- msiWenlestuansguindn: esnuuundngaslvidanaiunsnaeuiusesan
Google Ads, Meta Blueprint, HubSpot, Hootsuite 1A s2#319An®1 LagdnassIuUIEsuIudInsu
ANSTTULTBLNTTEDU

« ASWAINIAMNINGI158: 819158ASIASUNITOUIUAIY Active Learning,
Project-based Learning, Flipped Classroom &% Industry Immersion a’lﬁ]’l'ﬁﬁnﬂﬂum’ﬂﬁﬁhmﬁ
Aneusunisldiag eadlen1snainfdaseauioondn arsdlususesetades 21U wazsnass

WU UEMTUNM IS IU TPV INTTLAUUIUVIRAIUN TR AR
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o wad 5. vdnnailunsussfiunaiaa;
o Loy 3 feseiuduaraniaiennonndngesliidosndt 2.00 armaeumslien
o UDLAUDUULLTINGIUN:
= NI wuInsaunIsUsEIduanssausidauun (Competency-Based
Assessment): AITUINTOUANTTOULATTATVBsanNNgLsY (DigComp 2.2) 1USUlY aeitiu 5 oy
nan wasUsztluN1uAINTIUAINANINDTI (Authentic Assessment) L1 Campaign Simulation,
Client Project lag/lt Marketing Simulation Software
e WAT 6. NIHAUIDINTE:
o UDlAUBDLUY:
s ASWAIUND19198 Inu: Muualeusu Al for Education wag Generative Al for
Marketing agstioeday 1 A% uazdnds Peer Review Teaching Lab
« MTWAIUIAINS LALYINYEB19158 UT2dmangns: 3597 Digital Marketing
Faculty Bootcamp Fafuuitmmaluladduiegatosday 1 ad fvun KPI mswamaues @y
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