AT

“) >
“ﬂiﬁajégi

wé’ngmsﬁmﬁmamﬁmeﬁm
N1VTAIAINTISTANTISNISHENS

%é’ﬂgj@ﬁﬂ%’ﬂﬂ@q W.A/. 2565

ﬂm:u‘%msﬁqﬁﬁmmzﬁmﬂmam

HUTINYTRIWNE LI



a1518Y

y
AT
4,2 &

WHIAT T BBHATTIL ooooreeerceeereeescniese e sesssecesss s sessesessesessse st sssse s sesenas 1
1 SRIURZEDMENIGAT oo 1
2. %@U%fyfymmmwﬁm ..................................................................................................... 1
B AUIUDN oo 1
4. SRR EMARDANENGAT oo 1
5. FUULLIBINANGRNT wooooreeeoeeieoeeesceeesecesssesesssessss s sees s 2
6. MOTUNTNIBIARNGATUALNITRIITUDYTR/ATUYBUNANGAT. ..o 2
7. AN NN NS N GATTIR AT TWUAZHARTNM oo 2
8. D ENAHFOUFIATANEIANTINVIAAEY o 3
9. % - wmana ainTUazdIfaUTzIT Fue WazAnANISANENYE9ET9TE

T T T 4
10, SO THATANVIFEUNVIFI. oo 5
1. anmnissineusnyEanIsieuisTuaesihmRansannssumangns .5
12. WANTZNLANYD 111 UAZ 11.2 ABNTERMHIMANRTLAZAMNIAEIIBs TGRS 189

BOTIIH e 6
13. pasdninsiundngaasuiiidnseuluan / 819AmEWeesEa 8

wnIn 2 Jfagmawqwmmé’ﬂgm .............................................................................. 12

1. U500 AHANATY AR LT A ATBIATAGAT oo 12
T U NYBIARNIGAT oo 12
1.2 AUTHETATY oot 12
1.3 AAQUIEEIATBIAGTIIT 1o 13

2. w@mﬁﬁwgﬁmwi’wmwﬁﬂqﬁﬁ (Program Learning Outcomes: PLOS) ........c..cc......... 13

B WHHI AL T T e 14



a1518Y

y
WU
WNaadl 3 SEULNNSAANISANET A1SANRRAS LL@:Tﬂsw;qwmwa”ngm ................ 15
T AZUUNITTANTTANE oo 15
2. AVTANHUNTTAANGRT oo 15
3. m‘i’ﬂqmummmﬁéﬁsﬂﬂu ............................................................................................... 17
BT PANIGFIT cceeeoeeiioeeeesceieee et 17
3.2 #n aNa WIURTUTTIAIUTTIEY IR Lm:@mqm‘iﬂmm@ﬁé ..................... 48
4. 9AUaENeU R ULSTRUNITNIARHIN (N1TANITN VEDERATANE) oo 49
5. DS ANAAEI TN AT I TITEREINTTE oo 51
winanii 4 Namsl,‘%ﬂug ﬂaqwéﬂﬁiﬂfau RRZATTUTEERMNR v 53
T MTRBUIAUANEUETAEYBIRRA oo 53
2. wm‘i’wﬁmﬁL‘%ﬁufgﬁmwé’wmwﬁﬂqm (Program Learning Outcomes :PLOS)............... 54

3. Lquﬁmemﬁﬂﬁmmmm%’uﬂM@ummﬁmmmﬁL%ﬂu‘gmﬂwﬁﬂqm (PLO) Zj:
NFLUINIIETUT (CUTTICUIUM MAPPING) c.eveeeeeeeeeeieiere et 62
WNIAT 5 AR BN TTUSEUEATIRR weorveeeeeeeeeeereeeeeeeeeees e seseeeseesseeeesseee e 68
1. N TAT U BN DT IHNNTTATEFUALUNN oo 68
2. ﬂ‘jzmum‘smm@ummﬁgmmﬁuqm%mqﬁﬁm ........................................................... 68
3. ANNNITRNSINITANEANAVHARTGAT orreoeeeoeeoroeeeoee oo 69
FNTAT 6 TTTIAIHTATITTTTY crvereeerereeeerereesesseessessesessessesasssssesessesessessssessesssesseseees 70
T T T ey X 70

2. NIRAWIAIHIUAZVNEZIAUNATATITITE oo 70



NBHIAN 7 mﬁﬂszﬁ’uqmmwwé’ﬂgm ......................................................................... 71

T AIAITLHIRTT IR e 71
20 TP oo 71
B BB et 71
OSSN 72
5. VANGAT NFELHUNITADH NIFUTARMHELN oo 72
S T T T 73
7. ﬁ’)ﬁd%wﬂﬂ’]‘jﬁ%ﬁm’m (Key Performance INdiCOtOrs .....c.eevvirieenieniiiiienieeiceeese 74
ATl 8 N1FUSLANLAT LS UL S9N SN TUNTTIBIARAGAT. s 77
1. NTUSLRNUTERNIBNAUBINTTFDM oo 77
2. NTUTRAWARNGATIININTIN wooovveeerooeeeenneesssseseesssee e 77
3. ATUTHRUNANITA NI THATNI VY REBEANANGTRAT oo 77
4. NINUNIUNANITUTLURRUAZINUN LU TUUTIAROGAT oo 78
L LT T OO 79
MARWAN N PBTIFUNATANENFENZALT 27998 NTANEITZAUUS Y195 W.6.2561 .......80
AARMIN 9 AsNEeLMAngRs wALL. (NM9danIantTReans) U5uige w.e. 2560
LAZMENGRT WAL, (MNT9ANNTNITABATE) USUUFI WAL 2565 ..o 94
ANARUIN A ATAILASAIADIENTIHAT TR TAGAGAT 1o 132
ANANHIN 9 FIENTHANTUTEEHANNEARTGAT 1o 135

AAKUIN 3 YTZTRULATNAIIHUBNNTESURATBUNANGRTUATE19158UTTINANGRT ... 139
ANARNKIN R ATLNITREUVBIBITITHUTETIMAANGTAT oo 145

AAKUIN % HAANENNTEYUFNAIANTIIBINANGAT(PLO)TIENT ..o 147



NANFATHINAAIIATIRTIN F121IYIN9TIANITNITRBFS
Bachelor of Communication Arts Communication Management Program

ﬁé“ﬂgmﬂ%'uﬂge N6, 2565

%@Nmﬁ'uqmuﬁﬂm NATINEIRLNELE

o/ = a a i
AL ANYTIREY ADRZUINITINTURSUINIFIFINAT

1 v ]
wNaai 1 2ayaviall

1. sﬁ'mm:%@wﬁ'ﬂ'gm

Wiavangns ;0204

A L RANgRIHMAFARTUUTIR FIATINITIANaNIa AR aNT

ﬂﬁwﬂﬁdﬂqw : Bachelor of Communication Arts Program in Communication
Management

1
=y

2. AU YYIILHIVIIA

Zaifn (e) . AwAranstodia (M39ANMNITRDE3)
#oue (Ing) L WU (NM39ANTsNTsAeans)
%m&m (é/\‘lﬂq‘m : Bachelor of Communication Arts (Communication Management)
“ffmllﬂ (frfﬁﬂqw) : B.Com.Arts (Communication Management)
3. Jgnan
T

4. @"m’;u‘nmﬂﬁmﬁﬁﬂuma@wé’ﬂgm

@‘V,W‘HQHTN‘LLQ‘EJT‘I’JW 126 Hn



5. gﬂuuummm'&'ﬂgﬂs
5.1 gaJu,uu
o/ a2 =
nangnslanyey1ns 4 O
5.2 UL ANUBINAngns
U3y y1eanNininig
d| v
5.3 AR
AE gl
v
5.4 ANSSULATIANE
SuRan avaen i anien e lnduesnes
5.5 AMTHSINNBNUNOTLHAY
Tl
v - 1 9/0 <
5.6 ms"fvmssysy'umgmwamsﬁnm

MUB g Aimermansdioudin (M199AN1IN1TRBANT) NNTANEIRE NN

6. ANMUATNABINANFATUATNTRAITIIERN B/ INTBUNANRS

6.1 MANgRILISLIS WA 2565 laen ARk TnNsAnen 2565 1511590970
nangReimaransioufin a1uinnnsdnnianisiesns nangaaliuss we. 2560

6.2 ﬂm:ﬂﬁumﬁﬂ‘szﬁ?ﬂﬂm:u‘%mﬁﬁ;‘jﬁ@Lm:ﬁmﬂﬂmm% B URAN AT
Trnnstlszgmadert 10/2564 Suit 26 ma1Ax 2564

6.3 AMNTTHNITAYINTG HUTIVIAENAL TUIBUAANGHT
Tunnstlszgmasart 3/2565 ufl 18 quniug 2565

6.4 ANZNITHNNIAINTDNNAUNTBIMANGATIDIHMANEFENELEN I FLrBLNANgRS
Tunnstlszgmadert 3/2565 dufl 31 funan 2565

6.5 FAHNTINYIRENLLLNBUIFNANGAT

Tnnsuseanassft 3/2565 Tufl 26 wEnE 2565

¥ [ 1
7. AHNSEH I ITINEUNSUANY RSN AN WA NIRSF M
NANGATHATINNIDNINYUNTAUNINARNFATARAUNINUATHIRTIIUANNTDY

NPT IHABESTALRANANEWATR A 2552 TullnnsAnen 2567



8. @ﬁ%wﬁaﬁuﬁsﬂﬂﬁﬁ?l?;mﬁ’eﬁqL'%famsﬁmm
8.1 ¥NaauHLnNT e
8.2 flAn¥IANUATNA N D]
8.3 sInUazanaHNs
8.4 nApansnIInaTn
8.5 éﬂi:ﬂ@umﬁu‘%ﬁw%’mmLmumﬁﬁﬂmamma%
8.6 sinlzuon
8.7 TUANHANNTHIIAIIANAN
8.8 TnepnUUUN1TADENS

8.9 81INBU 7 MAgreiulnAAans



9. e — WINANAN LaBURTUszadlssanan AU LL@:qu@msﬁnmmmmmnﬁ%’uﬁm’zr'aumﬁ'ﬂgm
. \etnsUseanna A9 AndanisAnun
AU 78 - AN\ _ AT il Tell i) . i
Usearun 3w FINHATIH

1 Wwienigai anenlan 1659900 1XXXXX 819758 | WAL, n19EANTNTRBATS NATAINEIREULTFIT 2557
AT ATUTTIN NG NIV IRWLTPT 2551
2 WILVIANG @yqu'ﬁm 36599006XXXXX 819758 | WK, n1TRDEITHIAY NV A TTTNANENT 2552
AT nTUsT RIS NUINYIRWLTPINT 2546
3 HNUING INBFITTN 36599007XXXXX 819758 | FIFLH. A ans NN AR UNS 2548
AT nTUsTERNIS NAINYIRWLTPINT 2545
4 UNFITARLN qiyﬂzjm 36401000XXXXX 819798 | WALH. AVAFIFATAMNEING @gwqmmﬁﬁumﬁwmﬁﬂ 2547
AT nTUsT RIS NAINYIRWLTPINT 2541
5 WA NS Te@deyayn 15299001xXxXXX 819758 | WAL, ﬂﬁﬁ@“@mﬁmﬁﬁ'@miLLuugimﬂmﬁ fywqmﬂﬁfﬁwﬁwmﬁﬂ 2555
SLAT) nTUTTIN NG NN RYTTINANRAS 2551




10. HOIUNTANTISIILURNTIINDH

HUNINETRYNELYN

11. ﬂmumsn;mﬂu@ﬂw%@msﬁ'mmﬁﬁmﬁusiymﬁ'nmﬁmsmﬁ?umsmeLmuwﬁngms
1.1 AATUNNTNSTBNSN RN ATHT A

n1sdasns Ao 9198 nleuazluafliiuassinacimdneseaduanindsnnln
a1 Tugafiynawnasansfideny nflavasnues dasns o Tutaqiulilamacaddy
Fupninmdninalatnialadidny Ae Wenifiusingeanu Tanesduiaenyananis
avAnansfiunnlanisdaastunisnasasuasyinin lann@nanpasn1suadmnmies n1s
Usuiasngluuadiansesauluiaqiinasnanasuinniadninginaauazaesiionnis
deanauazmalulafinisfearaniinninan Asdunisasnslszsnsgunmiiazaunsariong
UszmerAuazirsugiammwin i lnazpasddnuomduggaou 1) dananemwanuin 2)
S4nnMsArAATIzN 3) amnaientunisun fadamn 4) vinnsdeanslanssiunguidimmng
5) $9NN19191A29BAIINFNMUINADNATUAY 6) USUFIaE1959m5 7) 1H1T0a51
wdnale 8) tnaluladlnasrmuizan 9) winatenan uaz 10) SAnugaugane
nsfteanstuiudadanfierannlszansinezang ¢ wilinas e Mnazuanniamag
wwaugAarufinae (Ulnuaaunisoiiunanesvaanisaianansznuanisaszunaing
FIATIH ATHTALLIMNIUENF 151819 REENTT T UABIHIUNTEUIUNITIIUNILAE
Fannsetnamzasiie AnAEEUgEE W URIANLATETLEUAHNNIIOLATH S

1.2 AOUNITHATBNTHAN W ANUAL THUETTH

anmnisostulaqiuayes i lnlamalnladnsdeaiaienisfiadnmaiu
uypifanmalulatinisfeansonadugUuudsunsanisaoendy vinwadnnsdiiuin
mquﬂﬂﬁwuﬁm@ N‘Léisl?jll,ﬁ@ﬂ"l‘iLLﬂﬂﬁQﬂﬂﬂ@ﬁﬂﬁ/\‘iﬂNT‘L&T@ﬂLL‘V%x‘iWNNLﬁu@%ﬂﬂ"lﬂé\‘iaﬁ’u

Gf p VGET \Efd o ! & . 'd”ost”a”dst c
HWATUCLAIETINUELHR RN DB U Z\lm\lﬂﬂ‘j‘m%\lﬂquﬂuﬂﬁﬁx‘iLL°ZNLL‘N FIVAIHT ARV A [WN1TFT5A

&

a3 7 Fupesngaguazsanise inbifinlsingnissaanuidauuaslumneding
' a YA PR ¥ A o a a & o YAda !
NNIAIUAADHEN N198UINBRINIAREN N1TuANUALWAARARATINARTIW ISR ifaow
Aearasandyniang g udsanlaifinnisunle aaanldandsnisnangmieimussanin
sUnuulnnfienfamalagnisteasidiudoras uaeyslsin v @eiifinduainnisiefis
S S g VR - 4 v
wialulagintsieansfifidusiuaunnnumiu ssnisafia nsmfindsznm n19§319919899
e sviFsARadenfine bifindgmnfivinbinaauguussludons WuRefivinlanuisiv

Tawfunalunlaqris



nsdnansAuinenafiamnsavinidonn st aslaiesiaanaiu nnsinun
nsReasiie laananansilnasslasdepndadndesdndyonasnauiiasnesasnsnndis
prnannanlldnnianisioanamindszlominadsaninanniige n1sdsusieradada
NANTENU NAYNENNSAaaITTRIayUNALgIUID993e990 Rasaan FuduRefideanlan
pasnisifieiiunnsenn nunladgmn waneasennsegsentiuny AranaenaueIAns

A9 7 MnnaeaHLlsUsaseslantulaqiiy

12. nANsENUAINYE 111 WAL 11.2 ﬁi@nﬁsﬁmumﬁ'ﬂgmsummwLﬁﬁla;@aﬁuﬁuﬁﬁ@
VBINATLIY
12,1 NMSARRINANGAS

R mdAngaalmArmansiadin a1uirinisdanisnisdeasgnuiulsein
An1anpusuiunadnosfianuazmusTfifR g eI AR B AeTEINg FingTs
mafsRamallagnnsdomsuuuyniyniaan viniiananalaesssmenisualnauas runya
1aasfiinazaananszuegslsiimmasluasnasaasyan Faidsdninessdeings
aasinnsfnansfiinaruann1sfn Wamuna3esdan1an1siea1s oaniuLINUNLAIS
feanspgnsusveaiia nsanasussgmminaiyemds Tasdandndsme i

1211 Waumdneinauyegamnisdasisinsasiuiugiuuunisioansi
NRINNAE

1212 §aNNTLmMITARIBINagnaResa At tanyss ey sandulnun

2

NUFMUIBIANNUANANNNIMUTTIN ANNAR ANNED HANARZAE

N
1 v

12.1.3  Jafinnewinn1s8ea198g UNANEIUNI9938 59 THBY NETIFTIA

12.1.4 Jdiaassasnuuunszuann1sdeasiie ndeanagsaniueetaduge

1 |
o

A
GUURBRE
1215 Tdianaedl AN B eugaNNIAAREN WTkAHIUREuI S
~ v P v A v o -
waziiaamn e tuaanisninsmesinuaslan lnpgnsd
12.2 ANNIAEINRAUARENFDINATLIY
12.2.1 YIUINITAUSAIAIUNITHAAT A N15158UNITEBU N19ITEUALNTS
U3n15391n197in e uaUed WiReeuassiudaanlagsaumiu unazmaudfyfuaany
ABIN15989 AL DT vHne AT 289N 1THARTIMAR N1TEINBIARITHIUAZNITRAIN

nangns lnaaanAapIiuNInTgIMANgAsTAEITDY



12.2.2 Wanlgepaugndilnannnisisaaesamnanss umangas (UUszgnaleu
MINBHUIEHEULAZRIAN A WIBHALANITANANGEINETLAWNNS B U2 RRRAYE

12.2.3 wWandmdinniiansannsniunisBougnisiasuwulas finezlunisegy

Vo1
=}

sonfiugEnasa lauazeansUAMANLANANsD AR AR

msUulsmangasreuauaslausuasysAERsIR

1971 2 NEANARIIAAUNITITIANIHETHNTA AT UT

nEngmnTY RaunITEnTzdudnen ey e ni AN A INEINIT0 AN
deansiuandn Tagnisusuiilanisednfinuasifingiedmnaiisesnnnnguassingg
ANIZATYIN IHNNSANUSERUNIS OIS ALATIZN LmemNLquﬂﬁﬁ?}ﬂmﬁ@aﬂaﬂqw% il
mafinnsUiRnelasarnfsaiesuaranIunITnisand tesEnaae iy ed oo
AAnnannnan Tunisueii amnsniduyglszneueinuazylsrnounisaun1sieasis
Fnannlauanian waasieanfsaUsuianinanun1sailaqiiuazauianlnasng
NENGEAAEY

1971 3 YNBATRATIIAA TN LAZL AN TN ANEN TN e TN

nangasy fulmaneliniaimmiuanaduasagdouiidnanm fineznis
Aeans aunsalamaliladtugeaialn savadugiifinanguazaaamnan umanduas
AmlaunisfeansfisannanstunaaussmlussAuang wdnaseEeivinuzniain
Fenagns AfnnFuRareuanatsLazyay dadundesdadidoyunisvinenuas
Usznaupdnenn1siesns uasimnn iy BeuianuAnassmsTnidudnnss amnen
PENUULNITUANITUALI STAUATTOISTANAN o HADADLIUDINBAINHABINITAATAT
Wasulaslioenesanidaln

msﬂ%’uﬂgwﬁ'ﬂgmmunjymmﬂmsﬁ’ﬁumﬁé’aﬁwm SDGs

MIRRUIMENgRAINARER ST §1273EInNTdAnIINsanans Sandidny
Tunnsmaunmanenisimndshuens SDGs Aapa Ui

Wmsnedt 4 nnsAnunfinadies ; Quality Education

winmsnedt 8 n3anssuiiigiatuaznisinlaniaesugia : Decent Work and
Economic Growth

LJ’]‘MN’]?Jﬁ 9 PANINNITH HIANTTH Tﬂﬁdﬂ‘;’mﬁyuﬁ’m : Industry, Innovation and
Infrastructure Las

o o

WK1e7 17 AansaniaiNan19WmungeEii : Partnerships to achieve the Goal



13. mwd’uﬁuﬁﬁ'uwé’ﬂgmﬁuﬁﬂma@u?uﬂmz | A1 BB UL DINOTLH

13.1 naudzn / srefmtunangesidaseulaeame / 9121327 / nangnsaw

13.1.1 viNasdu ANy

1. ﬂquﬁmmm

001101

001102

001103

001104

001205

002101

002102

003101

003102

ﬂfqu"immw‘[u‘[zvﬁLtazmsﬁamsq ARAINA

e e TuEAnyszdniu

Thai Language in Daily Life
AN MeBREInNIg

Thai for Academic Purposes
NN EAMTLTINUTEINT
English for Daily Life
mmé’\iﬂqmﬁlﬂmﬁﬁﬂﬂ%
English for Communication

NEIEINYBINENNTABAFITIIINTURLAB DN

English for Academic and Professional Communication

L

o

mslamalnladifetingniara
Technology Usage for Digital life

ANTHRARIANNAFYIR

Digital Intelligence Quotient

mgu%mﬁ’ﬂm%‘%m

= i L@ 2
FUYBYANNAT NN3IAN1STAR
Artistic for Life Management
NIRAUYINBLUAYNSREUIARDATIN

Skills Development and Lifelong Learning

003203 38HIINNUFTIARTNAIAN

Collaborative Learning for Society Creation

003204 maé’mmaqﬂmw MuUIRRDN UWRSYNTR

Health Environment and Community Management

12 aefin

2(2-0-4)

1(0-2-1)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3 Mugfn

1(0-2-1)

2(1-2-3)

15 HAufn

3(2-2-5)

3(2-2-5)

2(0-4-2)

1(0-2-1)



003305 ﬂi:mumﬁﬁm@m@ﬂLmuzjﬂ’mﬁwgﬂi:ﬂ@umﬁﬂqﬂﬁ@ﬁ’ﬂ 3(2-2-5)
Design Thinking Process for Digital Age Entrepreneurs

003306 YaoHINIANHIEUIANTTHNIATIEN 3(0-6-3)
Integration for Professional Innovation

594 30 BHIYAR

¥

13.1.2 BHIATANRINIZATY
1. sw%m?uwé'ﬂgmﬁtﬂﬂmﬂmﬂmzﬁﬁmﬂm‘;
100005 ﬂgﬁmﬂLL@:@%ﬂﬁﬁm‘%ﬂmﬁmam 3(2-2-5)
Laws and Ethics for Mass Communication
2. sw%m?uwﬁ'ﬂgmsﬁl,ﬂﬂﬂmﬂﬂﬂﬂmzu‘%msqsﬁmmzﬁmﬂmﬂmé
126100 LASHTAIAATIIDIMN 5(3-0-6)
Introduction to Economics
127111 Armgialunnisieassaasuasda s 5(3-0-6)
Introduction to Mass Communication and New Media
127324 suflauddiey 3(2-2-5)
Research Methodology
128120 #ANNITARIA 3(3-0-6)
Principles of Marketing
3. iw%m?uwé'ﬂgmﬁtﬂmmﬂmﬂﬂm:ﬁaﬂmam%
146275 ANENBINGAMSLUATTIN AR 3(2-2-5)
English for Communication Arts
4. sw%m‘fum‘&'ﬂgmﬁtﬁﬂﬂ@%‘[ﬂﬂmuzmﬂTuT@ﬁmszmmmmzmi
Aaans
226104 Mﬁﬂﬂ’]‘iﬂ’]‘iﬂ‘jtwmwﬂLL@tﬂ’]‘jLLNﬂﬂﬂ’]W"ﬂyﬂﬁ@ 3(2-2-5)

Principle of Data Analytic and Visualization



10

13.2 mv;u%m/sqﬂ%m‘fuwé'ﬂgmﬁtﬂma@u?;mm’immé'ﬂgmﬁu

125111 MANAWAREnT 3(3-0-6)
Principles of Communication Arts

125121 awilen1siess 3(2-2-5)
Language for Communication

125122 ApAneienisaesns 3(2-2-5)

Psychology for Communication

13.3 mgu%m/‘mﬂ%mﬁl,ﬂmﬂ@u?mﬂqﬂqﬁﬁﬁ/mé'ﬂgmsﬁu

Tusl

13.4 NITUINITIANTS
13.4.1 visnasdg AU
sniAngdenziefmunuleuts danisdeunisaanns s Anen
yialudmaulusesnan 30 musfn ulassamangrassdulsagsiyanangns uazln
FufnnsuRsianninTsNnnsTifisares Aol
1) AmznaanntTLEaNandrAneiall Taefl afnieuf iudazen
Aosuf 1unsannig warsaveinisuRriedrnisuarlaziunninan iunssunisuay
LRYIHUNT yimnd fAvnaileuiguazRiansnnniadifiung nsdaniadennissan nuan
ArfnuvialUresuniAnends
2) AnsznTIunTaAIinsmaaeAmAnswialu Tnafl saseBnisuine
Aganisuazdsriugoinan indarenu sesnoiud iunssunts uazydiuaants i
NATUNITUALLATIHANT s aInazLIunIaEeuntsaen ffu Anmns Ussifunants
Fannsideunissen aiurayatunisusulgmuaeisdneiall aasaaulazane
iennsdnniadeuntaseuduiuluiufsmmadesdu
3) AENTINN1TUTEANF1EAT) VIiadl dszanuennisdanisidesnts
ADY
- v
13.4.2 NNIRATURINIZATN
1) ADEUANIATINIUALINARERT dARIADENTINNTTURRTIUNAN GRS

o/ i o/
Tﬂﬁﬁ ﬂ‘iZﬁ”luﬁf\lﬂg\]Gl‘iL‘ﬂuﬂ‘ﬂﬁ’]uﬂ‘i‘iﬂﬂ’]‘jLL@Z@W@WiﬂTHﬁ@ﬂZE@ﬁLﬂuL@ﬂ’Th}ﬂ"l‘i LRSNTINNTT



1

VUNTiNg 228978 UINITUAZINUHHNANGATATHAZINITIINAIHNA 11U ARRd 113
ANAWINUNAN GRS

2) fnnnlNABLNIINNITS AR UNANgAIHNANABINTEHAaNLALTIYD
dl a ' LA
NEDULATLTRUNATINY



12
a ¥ @
KRHNIAN 2 ﬂﬂﬂﬂlﬁquﬂﬁﬂﬁﬂﬂgﬁﬁ

1. USrgn AnndAgyuasIngUseaIAtaInangns
1.1 USueyraesnangns
Y
AINNTTUIUNTRDANTDENT YRR WNB953lasdsanDianaiupe sy
1.2 AINAIATY
J o 4 | 2 2 -

5r8219a1 20 J7INHNIaAIWN1sA a9 EN1TI AENLLR9B1999A159 199NN YEE
wazwaluladfifdudanssunneuaussnuazaanaulaiiavnissniugamdullasng
FUANLAZ3IA5T Aapaauntsdeansingninluaseede luusduniegsiatunisnsecls
quslnalaanmmalulaginisiesnsans  asen1sansunuesugusassnaiviuaeuieln
89AN5 AWAT YEBLEN1IRNTEINAMANE TR TwuIanTieTivinlnyuslnafennnsge
n15lyu3nig finannesansvasanesvdsdulnoanauialauazfinonge Tnanezdu
BIANTNNTINIUAZBIANTVBITFANA (NEIM1TaANTARN TR BLEIT lsuazsun TuEes
nnsuanisievasnaieala asansaessvaglunszuananfauud amiedianuas
aouanaaniiidennanlpoaiiung Tuaneniuesansiasiguasgsfaduiuoeneden
apvsariiuaaunilsiunisasgmnndiniifuazasaieuanaaniis ndsdndadunisney
wudean IuN19ag 39N HIERIen1sAilngsia nnsudnisdssrnaunieayuslnm n1s
sanuuunsdeanssgtainszuulnednisdanisnisiieansiinaadudineurssesansuas

o > R o e b

UARRTIRBINTTIATEIHBLANENT19N15ANT9DY TN TNB N 9eEn

msdanisnisiessliuniisiuanedniidandAmyasnisasnsnissugies Uy
o Ada® ¥ ! = i Yo o A oA X ' °o A
VirmARTIA MUNyARAYEBIAns n3uNstensy huasadiatunsnesan (Ugnissiiuem
ayvilUszAnBnmlngmnnisdszauannsanile asvanunls an@etiouazasne
F9989 (9B N159LNAINMATY NS M TN NINMHIEa819YNADITUNTLILTIQNARNT
B9ANTIAAS(T IHBNMANEIMEE2YA 219F1TVBIYAARUALEIANTYNEENTUIINAIANITI
2819R oI TATDIETAIINITA NI THATHANE AR 19T 20989ANT WITTUsTAUAHANTS
Tnlwszauntls umisiiluguziinnsteansiuniisluedadefivinnaufinirunffifneyana
NIDBIANTHN T A9 N19YNIUANNNITIANITANTABF1THNTBUNTTYINNIUBY 4 U923
MANAD 1) NTAINNITILS 2) NITUNIRDIUNNTOINN 9 PaENT9RDanS 3) N1aU3uqenIs
Aeansniisedninngege 4) nsdalovlszanmuiidungul munafuduan v3nns wee

29ANT HNNI9RaaITsNINe g NTITenad AN A NS 59 TNLAYITTEIUTTOL WAL



13

naaulnnisvinenliilugnisasfinvdetadausnyatiassangniduiavdosiniain
wugn
1.3 FngUsraIntaIangns

13.1 anAniudafiduindanisnisdeaisasfiefesaas IATHNgNEIELAL
naniauvesdennunissznaueidn

13.2 WanAndndntniiacnnailalunszuannisdnnianisfasnstunnazdu
paamaudenineseie A8 unisfeasfiesihunlengnamsnzaniuauayaaLniTo;
1.3.3 \anAniufnfiddnunizgnans 580 3990 s9nAnBanagns Waysonnig

Tadanegsiauaznisdeansllgnisdanisnisieansssnelivssantng

I ¥
[

1.3.4 aNAATTIATI39NNITUAINIANINIB R R TURDUAIIATBINENANNYANY 5U
LULDEWNEDARRBIIUADINNTI uazaHITniIan1sBeugiullaasanlun1ssiduemla

AUNAUTZANTAIN

2. Nﬂﬂ"l‘il,%f—.lug‘ﬁﬂ'mw%'w'aewﬁﬂgms (Program Learning Outcomes: PLOs)

PLOT pidsuansnsnlsnnuntunisfeasluisumiinainnanslansnamanzan

PLO2 Esnasnsnlsmaluladfdnoauazasmuneiiadanisanya uaznisdaasln
atnsfilazAnsnamn

PLO3 pi3ausnnsndnansnsviedessanaannaestungsneuasngsideuunsdsan
Tunsusznouandn

PLO4 piBsuansngainusaniUgay uasiyadnamiimanzandunisaznoudnnin

PLO5 Ki38UANHITOUAINMIAINTBEWRTUABUAIEIAGaTDNaINMant g LUaE"
sanaaasuaasinsoiaz i tunsimnmesanaifins

PLO6 HEEHEHIT00BUNEMANNIG WALNTTUMNIITANTSRE A (YN Tz

PLO7 wBsusmnanlmaiesfianienisdaatslnagnamanzanduuiunang o fifiniu
AHANTUNNTEN

PLOB K3HUFTHNIIATNEIIANTTUIUNITABNIT UAZEDNLLULIRNTINNTAa1T (R
atnsfisrAning

PLO9 pidguam19aLEnIsannIanIsfeanslnesneiiussingnm



3. Lmuﬁ’mmﬂ%’uﬂge

14

BANHN U/ LUREULURS

ANEYNG

1 (4
NANGIW/ AU

Yiudgmangnsilnerans
TTUFIR 1213 EINITIANITNS

Aoans dnmsgulusinnand

NND.ATUA

Uszifinnangmaanny oo

LA EuTin

1. nanTUszIunANgn 3N
[ Toudio
2. HANTUIURUNANGATIN

SIfattao]

U5utlgenangms nananans
AUAIHABINITYDY

FIRTAILLIINTL

AAnHANNILAs a9

ATTHADNNIIVDIKTENAUNIT

FILIUNIFANINENANGHTINN
WA INITUAE

AT

WaHIN1T BN T aau Maan
a = ydl ¥ o/
\finn3GeugiaanAapeiy

UsraUNITeUaN

1. AHUAYULARINTATNAS

=\ ¥ o o o/

Baun1Taenineaseuag/
= o a dl

WIBIRUENN5381N5 7

IYI2E9AUBIANTATERDNLAS

AHYUN DTN

2. 9ANENNTUSTUYNLAEND

LERHAIINNNBINGAYIN

3. gaaenAn afn

UsraUNITeUaa

1. UBHIDNHAS LAz
U3NM15391N192898719798
NANGAT

2. 1BNANTIATIFTITL AN
(Course Syllabus)

3. WABNNTEIRAANANIT
neudEan1sAnE

4. N3IANINTTHEINNANG AT

FenadnisAnen




15
dl o/ o =Y ¥ el
WHIAT 3 STULNISIANISANET N1SANRRAS Llﬂz‘[ﬂiﬁﬂi’l\‘i‘l]’ﬂ\?ﬂﬂﬂgﬁi

1. SLUUNTITIANISANEA
1.1 szuy
nasannsFnuiuszuuyane Tag 1 0nnsfnen uuadu 2 manisanenng Tunay
AMANMSANENUNRARBilsrazraIntsAnn Nueanan 15 dlaviuas sl anseetedy
NATATNENRENZALN 21998 NERNENTEIUR Iyey19 WA, 2561
1.2 msé’ﬂmsﬁnmmﬂmsﬁnmqg];'au
Tufl
1.3 arsfisuiAgasnsfinlussuuniinin

Tus

2. NMFFURUNITNINGAT
2.1 Fu-11R1HASANARATISIEARNNISHAY
AANIIANEIAY HeW Aquian - Aa1AN

o
NANMSANENUAE RN ARIAN — NHNAAUD
¥ v

2.2 AMENURABIHLATANET
o @& o/ = = ' g a o
2.2.1 d39N9ANENNFENANEIAAULAENIDIELIMNBINTENTWFANEIEN1TTUIDY
o @ o/ 2 = = ' =1 L 2 S A =1 '
2.2.2 g15ansAnETEALeRF Y mEeie LM NaaTeAudIy g nanaaiiaumn
ANFDNTUNTANEFUGIVI WS AME DAL ANAZ SN N AN a8 519D
2.2.3 \uniidganmsnie iiduguassaaanisinem
2.2.4 Tupgaasneaumfininezesratiofignindign wuuwaanRafinssitlag
Uszam viaeauRnay e
2.2.5 upagnsindassn wingnlassnainan1iunisAnela q ws1zauRanI
pnUazngfuanidulumaetioAuan dnendanzien amos nsRnesEAUTyeysE w.e.
2561
o - Y v P
NSAALRBNKLATANET
dulUandszniannsaaudndesnyanaenfneniuszdulsygins amianande

WILEN



¥

2.3 Ugynrzasl@nusnia

2.3.1 Adnfinan1sBeuiniuseimnu Meuaznnseneg

2.3.2 M3U5UswRAnuarnIsBeus i Anenat

16

2.3.3 NIWANIIANIIBUAITIAga9esiunIaBeunTseuasildndullegnsdnin

AT mwwu%mwwmmmm Y iapsY!

L 3 & s a ¥
2.4 naqwﬁumsm@umaﬁau,ﬂ,(f"zlﬂ’iym/ B9 ADIRRA WD 2.3

2.4.1 Ysuanugiugiidennien euaznieidangeyasneamdaniaBewd 1 9eebul

=b_
—_—

2.4.2 dpUguimaAdnsuAdausnian iewdsdfgaiun1sUsudn uazAilugis

AYNIANIZEN T LU NS S U U AU NNV NS

2.4.3 §asvuuanansaiitinebiuniidn ielnA3nmn wunin uazmsmisguanis

ANHIANIZ NN
2.5 Lmums%’uﬁﬁ'mLmzé’ﬁm%msﬁﬂm?uszﬂz 54
sruanifnluuaaziinisinun (aw)
FIUIRURAR
2565 2566 2567 2568 2569
Fdi 1 90 90 90 90 90
) 90 90 90 90
Fullii 3 90 90 90
Fudit 4 90 90
59N 90 180 270 360 360
mméwzﬁm%msﬁﬂm 90 90
2.6 JUUTEHIUATHIAK
2.6.1 JUsEHIMIIEIL (MWan: um)
. deutlszaong
NHINTTIYTU
2565 2566 2567 2568 2569
Aaszden 2,700,000 5,400,000 8,100,000 10,800,000 10,800,000
saM5185Y 2,700,000 5,400,000 8,100,000 10,800,000 10,800,000




2.6.2 Uiz N1WII8eY (WK UIN)

17

. ST PRI LY
RHNIATTIHYITE
2565 2566 2567 2568 2569
1. SUYARINS 2,885,786.40 | 3,058,933.58 | 3,242,469.60 | 3,437,017.77 | 3,643,238.84
2. JUAIM 90,000.00 |  180,000.00 | 270,000.00 |  360,000.00 | 360,000.00
(RffoumyINsnaAne")
5. quung 450,000.00 |  900,000.00 | 1,350,000.00 | 1,800,000.00 | 1,800,000.00
(AnTrmanuaTANTaR)
490NN (A1s13aglng) 9000000 |  180,000.00 | 270,000.00 |  360,000.00 | 360,000.00
sonsEaNe 3,518,351.40 | 4,321,499.58 | 5,135,036.60 | 5,959,585.77 | 6,165,807.84
mtyananaaned (gegn) 42,064.29 |  26,994.08 |  22,009.15 19,547.27 | 20,120.11

2.7 STUUNISANEA

LUDEUETHIN

[ b4
2.8 ﬂ’]iLﬁﬂUT@uﬁu’]ﬂﬁﬂ 518991 UAZNITRIVELTYRITRITNNRIINL1RY

i eN e AU IBINATAN RN

c ¥V
3. ﬂﬂﬂgﬁiuﬂzﬂ’l@’]iﬂﬁdﬂ’ﬂu

3.1 vifé'ﬂgms

1 v

3.1.1 AMuaunRIniin S9NAaeAnangasHNuennan 126 wWiefie

1A% NNTANENTYAULRYEYIRE WAL 2561




3.1.2 Tﬂs\imqwé’ﬂqm

18

v o 1 ~ 1 v o . 72 Pl
Tﬂ‘jﬁﬂ‘jqﬂ‘iﬂﬂﬂ’éﬁ@]‘j LN Lﬁu‘ifiNQ@IQ%’]ﬁN’ﬂﬂﬂﬂﬂ\‘iﬂﬂﬁﬂ’]‘ﬂ%ﬂf@ﬁf%mmmN’]G]‘jﬂqu

o/ o/ dgj
NANGAT Aadl
R . nangnsUsulge
NHNIAIUT LNTNHINTFINUBY B
W.f. 2565
E= QIJ I ! ' =
1. BNEAEANYINA A Tuuasnan 30 wuaein 30
1.1 NuERTANEINI (U1TIFU 30
v " ] ]
2. RHNIATLURNISATR Tunasnqn 72 nuasfn 90
2.1 NQNATTUGIHIETN 18
2.1 NgNATEN
2.1.1 A ent9Ay 51
2.1.2 A%anann 15
2.1.3 FEIANRASFANEI N1SRNNIW WAL 6
NI9ANHIDFS
T 1 ]
3. NNIAITURBNIANT Tuuasnan 6 nuaeiin 6
] ' ] ]
593 (WWagfia) (NWaunI 120 BRIYNH 126

3.1.3 5719991

1) KNAAIEIRNYIIAA

ﬂqaﬁmmuﬁ

001101

001102

001103

001104

001205

e e ldAnyszdniu

Thai Language in Daily Life

AN veBaianig

Thai for Academic Purposes
NE1BINGEAMTLTINUTEINT

English for Daily Life

mmé’mqmﬁ@m%‘%@ﬂﬁ

English for Communication
mmé’mq‘mLﬁﬂm‘jz‘%ﬂmmﬁ\ﬁmmﬁLm:’%ﬁﬁw

English for Academic and Professional Communication

714U 30 NUILAA

12 Befif

2(2-0-4)

1(0-2-1)

3(2-2-5)

3(2-2-5)

3(2-2-5)



19
ﬂ’a;uaﬁ"‘ll,ﬂﬂiu‘fﬂﬁLL@:ﬂﬁﬁéﬁN’]‘iﬂﬂﬁ%ﬁ@ 3 e
002101 m‘aT%mﬂTuT@ﬁLﬁ@%ﬁmﬁﬁ@ﬁ@ 1(0-2-1)
Technology Usage for Digital life
002102 ATNARIANNAINA 2(1-2-3)

Digital Intelligence Quotient

mv;u%mﬁ'ﬂm%%m 15 wasfin

003101  guvAsmanslunisdnnisdin 3(2-2-5)
Artistic for Life Management

003102 MaRAmUTNELLAZN5EEUSARDATAR 3(2-2-5)
Skills Development and Lifelong Learning

005203  Eeugaantiuasanaanadinn 2(0-4-2)
Collaborative Learning for Society Creation

005204  NNSIANISFUNTN AIUINREN UWALENTY 10-2-1)
Health Environment and Community Management

003305 ﬂ‘i:mumﬁﬁmL%m@ﬂLmuémmﬁwjﬂ‘szﬂﬂumﬁﬁqﬂﬁ@ﬁ’ﬂ 3(2-2-5)
Design Thinking Process for Digital Age Entrepreneurs

005306  YInINITAINIGUIANTIHNIABIEN Integration for 3(0-6-3)

Professional Innovation

¥ [ ' '
2) NUIATTUNRNIEATH Fraulnuasnd 90 nusnfin
[ ¥ [
2.1) NNITINUFIWITEN 197U 18 vnefin
100005 AONHILUAZTIYTITHRERITHIR LY 3(2-2-5)

Laws and Ethics for Mass Communication

125111 WANTNAFARS 3(3-0-6)
Principles to Communication Arts

125121 auiien1afesns 3(2-2-5)
Language for Communication

125122 Asingieniadesns 3(2-2-5)

Psychology for Communication



127111

127311

125123

125211

125212

125213

125221

125222

125223

125224

125225

125311

125321

125411

20

AN [Unen1sieanssaaruLayie v 3(3-0-6)
Introduction to Mass Communication and New Media

5o daUas39y 3(2-2-5)

Research Methodology

[ " v [ '
2.2)ﬂ<ogaﬁ“mmﬂ FTUIUINWBENIT 72 NWETin
2.2.1) AgnanuUIAl 199K 51 ARIYNA
55091588613 3(3-0-6)

Communication Business

nsNARRBNTLAZL A ND NS A ENS 3(1-4-4)
Production of Audio—Visual Media for Communication

AT NATNAN DA EE LA 3(2-2-5)
Image Building and Reputation

wfnsaunUaTnALAzySUATS 3(2-2-5)
Consumer and Audience Behavior
nagenuuUNIAnuazTaRfReiensaess 3(1-4-4)
Graphic Design and Multimedia Design for Communication

INIUNFA 3(2-2-5)
Speech Communication

N3l RHNUAZNTRDEITNNTARA 3(2-2-5)
Advertising and Marketing Communication

NIRRT B AT TR 3(2-2-5)
Creative Thinking and Writing

m‘ﬁ}ﬂm‘sqﬂmq: 3(2-2-5)
Wellness Communication

\PABYNEnTRe AN uAT A FaAN 3(2-2-5)
Communication Network and Social Media

MNIABNNTIENI N TNTTTH 3(2-2-5)
Intercultural Communication

m‘mfmLLNuﬂﬂ‘jﬁlﬂm‘jﬁdﬂ@qwé 3(2-2-5)

Strategic Communication Planning



125412

126100

128120

146273

226104

NN9IUA BONUULLITAUNITHUAZAINTTHA LA
Campaign, design experience, and special events
\FTHgFaRAL aAu

Introduction to Economics

NANNIIARIA

Principles of Marketing
ANENBINHEWELIUATEUNAFERS

English for Communication Arts
Mﬁﬂﬂ’]‘jﬂﬂ‘jﬁ‘iz&l’mwmmzﬂ’]‘jLLNﬂx‘lﬂ"IW"ﬂy@Muﬂ
Principle of Data Analytic and Visualization

2.2.2) d¥namasn

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

T4 15 KRIYAR

v 1 ' 1 1 v
vaiﬁ'?mLﬁﬁﬂlﬁ%ﬂusw%mnqﬂﬂnquwﬁammﬂmﬁ

' 4 ' 1
Tuwasnai 15 nasfia

1. mgumsu‘%mimwé'ﬂumum%Lz‘%m

125531

125532

125533

125541

125542

WARANITHNEUDI

Presentation Technique

NNTUANTAHANUS

Relationship Management
ﬂ@ﬂwém‘m‘;ﬂ\u‘f‘:ﬂmLﬁﬂm‘iﬂ‘;’mmwﬁﬂiﬁﬂhmﬁfﬂ@m
Content Creation Strategies for Branding and Reputation
ANTUBMSNINANHE BRANEDILAESLREN

Image Identity and Reputation Management
NNFUaE N NUEIB9Y NS

Integrated Public Relations

' v
2. ﬂqums@mmitﬁ@m

125631

125632

125633

m‘iLﬂlflL"ﬂaim

Story telling
NN9EIIHEVNBININ9ETIA
Creative content creation
Lﬁﬂ%’]ﬂ’]dﬂ’]‘i(}m’m

Marketing Content

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

21



22

125641 n1IETEER BT AL s dann 3(2-2-5)
Content Creation for Social Change

125642 AsLAMTE 3(2-2-5)
Content Management

2.2.3) AwENAAANET N1SANIN 97U 6 WK fin
HAZANSANKIENTY

125421 TN 6 Muafin
Professional Training

125422 ANAaANET* 6 Muafin
Co-operative Education

125423 NNTANUIANTY 6 MWL
Independent Study

v
NHELAR: * AR AanNSyWRe 1 s1ed9

3) UHNIAITNRBNLNT TUIN 6 NRIYAR
fAaFINITmdenBeustedriidaaauluunidng dansie B e

anTugANANENANTINANENAYSUTeY Bnanseien unapRgnRnyvia U



3.1.4 WNRNTSANE

001101

001103

002101

003101

125111

127111

il 1

AANSANETA
e e hidinlszdiiu
Thai Language in Daily Life
NN ERMILTINLUTLI1IY
English for Daily Life
mstamaluladifieinyaRava
Technology Usage for Digital life
GUYBYANARS HNN59AN1SEAN
Artistic for Life Management
WRNTNFFIERT
Principles to Communication Arts
mmfgﬁ“qfﬂmqﬂﬁ?}@m‘ammwm:?}ﬂ%#

Introduction to Mass Communication and New Media

KL

2(2-0-4)

3(2-2-5)

1(0-2-1)

3(2-2-5)

3(3-0-6)

3(3-0-6)

15 Befif

23



24

il 1
AMMANTSANEIlaNe

001102  nMeNmeldRaInig 1(0-2-1)
Thai for Academic Purposes

001104  AmNdsnguLBnITReas 3(2-2-5)
English for Communication

002102  ANIHRAIANWNATNA 2(1-2-3)
Digital Intelligence Quotient

005102 AaRmWIINEzuAzNIEeSAaanTan 3(2-2-5)

Skills Development and Lifelong Learning

125121 pawRenisiess 5(2-2-5)
Language for Communication

125122 AAvafioniadtoans 3(2-2-5)
Psychology for Communication

125123 @iﬁ@ﬂﬂiﬁl‘@mi 3(3-0-6)

Communication Business

594 18 BIufif



001205

003203

125211

125212

125213

128120

E ad
AN 2
v
ANANTIFANEINGY
o/ dl 4 a a

MEBINGEINBNNTRBENSIBAINNTTUALATTN
English for Academic and Professional Communication
IFEUFIINIUNTIAFTNAIAN
Collaborative Learning for Society Creation
AIHANADNIN LA ALINBEN1TNDENS
Production of Audio-Visual Media for Communication
AIFIWATMNANE LA TDLAEN
Image building and reputation
WORANTIHYLE INALAZHSUATS
Consumer and Audience Behavior
WANNITARA
Principles of Marketing

I

25

3(2-2-5)

2(0-4-2)

3(1-4-4)

3(2-2-5)

3(2-2-5)

3(3-0-6)

17 Befia



003204

125221

125222

125223

125224

125225

126100

suildh 2

AMANTSANEIUaNe
NNIIANITFUNIN ﬁummy@mm:ﬁuw
Health Environment and Community Management
nEBnUUUNIANuasTaRfRRensaesns
Graphic Design and Multimedia Design for Communication
IMNILNF
Speech Communication
m'ﬂ%wmmm?}ﬂmﬁmﬁmmm
Advertising and Marketing communication
NI RALAENNIE BT NETIA
Creative Thinking and Writing
ﬂ"l‘i%ﬂﬂ’]‘i’éﬁﬂﬂ’]’w
Wellness Communication
L FITHANARTLE BRI
Introduction to Economics

I

260

1(0-2-1)

3(1-4-4)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

19 BRUIAN



003305

100005

125311

127311

146273

Y ad
#uihn 3
v
ANANTISANKINY
nIzuaNNIsAnEeanLUUgnIsuyUssnaunIsy ARaYa
Design Thinking Process for Digital Age Entrepreneurs
NONNILUATITTITHADANTHIRYY
Laws and Ethics for Mass Communication
LARRTNYNITREENTLAT AR NIAN
Communication Network and Social Media
= ada o

ST
Research Methodology
NEIEINGERMTLITHUAUIN AR

English for Communication Arts

KL

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

15 Befin

27



125321

125%xX

125%xxX

125%xX

226104

XXXXXX

il 3

AMANTSANEIUaNe
ﬂ"l‘i%ﬂﬂ’]‘i‘izwﬁ"ldg%uﬁ‘i‘iﬂ
Intercultural Communication
AnenAan
Major Elective
AnenNAanN
Major Elective
AnenAan
Major Elective
ﬂﬁﬂﬂ’]‘iﬂ‘i:ﬂfmwﬂLL@:m‘iLLﬂmmW’ﬁy@H@
Principle of Data Analytic and Visualization
A NADNLED
Free Elective

I

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

B(X=%x=X)

18 NILnf

28



003306

125411

125412

125%xX

125%xX

XXXXXX

125421

125422

125423

it 4
AANISANEAY

190IINTTANINTEHIINTTMAT RN
Integration for Professional Innovation
ﬂ"l‘i’]’]\‘]LLNHﬂ’]‘iﬁi@N’ﬁL%\?ﬂﬂim’g
Strategic Communication Planning
NNTIO45IA DBNUULUITALNNTL WAATNTTHRLAY
Campaign, Experience design, and Special Events
AnenAan
Major Elective
AnenAan
Major Elective
A NADNLED

Free Elective

59N
il 4
AMANTSANEIUaNe
TN
Professional Training
ARAaFANN*
Co-Operative Studies
nNeANENAaTL*
Independent Study
394

“Wungme AAEDNEIWReN 1 518391

3(0-6-3)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

B(X=%x=X)

18 NILnf

6 JiuILfn

6 JiuIuAn

6 YiuILAn

6 WRILAR

29



30
3.1.5 AMBEUIYSIYIY

001101 aurineluinlszsnin 2(2-0-4)

Thai Language in Daily Life

yinmznslenE ea1n1sls n1san Twnnssuans Lmzﬁﬂmhymmmm 1912814
Tunnasesns mefeansh@inusyariulnasamsnzas

Listening and reading skills in Thai for receiving message, speaking and writing in Thai

for delivering message, proper daily life communication
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Fundamental level of English vocabulary, expressions, phrases and grammar, English
usage in listening, speaking, reading and writing for communicating basic information regarding

self and others in daily life context

001104 aEEINquIRantsiaas 3(2-2-5)
English for Communication
Fadinn duan aduarlaennaninedsngeiunans ndnnialEn enangEAIung
s e 911 Fen naRoasTuEaIINITINISTiAAELALNNTUTTNELREATURIAN o TaLsn
Intermediate level English vocabulary, expressions, phrases and grammar, English
usage in listening, speaking, reading and writing for communicating in familiar situations and

describing familiar matter
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001205 aurssngquiianisieanaddmnisuasindn 3(2-2-5)
English for Academic and Professional Communication
Fdws druau aduazlenngoinIe18snge nann1alEnTESIngEAIuNITIs A
81 W N3RS HUBLNZBINITANEILATETEN
English vocabulary, expressions, phrases and grammar, English usage in listening,

speaking, reading and writing for communicating in academic and professional contexts

002101 ms‘fﬁymﬂiﬂaﬁLﬁ@%ﬁmqﬂﬁﬁﬁ'@ 1(0-2-1)
Technology Usage for Digital life
winAnfgatumaluladnispenfiamesuazdumasiin senuwasdinau nanns

Vfﬁﬁq‘jﬂ‘i‘jNW%ﬁﬁé@LgﬂW‘jﬂﬁﬂé nalamalulaginisnanfamaduazdumedin nsly

AENUATAININ
Concepts of computer and internet technology, office software, principles of electronic

commerce, usage of computer and internet technology, usage of office software

002102 ATHRAIANWHING 2(1-2-3)
Digital Intelligence Quotient
nannguansuaadusssniiifearesiumaiuladasma nannisfuanreyauaz

NVTNULN A ﬂ’]‘iﬁmﬂ‘i‘iilymd@ﬁﬂfmfl‘imcf%m:ﬁ’lLﬂumlyﬂ:ﬂ@ nnsReaNTaE19ilat Y sIIHLAY

Lﬂufﬁmuﬂgmmﬁﬁﬁlm{mﬁumﬂfuiﬂﬁm‘jwmummﬁﬁi@mi
Principles of laws and ethics concerning information technology, principles of

information accessing and information, extracting information and presentation, ethical

communication according to laws concerning information technology and communication

003101 qum’%ﬂmﬂmsfumsé'ﬂms%% 3(2-2-5)
Artistic for Life Management
U951 NI9ATTNETALRAITNNAINNATEN NAIANUALIMUTTIN UIziRAIaRT
addaan dy AQI = o P=Y a o/ y ¥ dl
LAYADTIANUEW WeLaFNYN qumﬂmwéfumﬁmmu%m N199ANI5AILIARBNLIND NS
cﬁ’%q%’im?uﬁmmngmu maf«%’mmimqqﬂmwmqmﬁLmz%% ULV AEARTVDIAULE
Tum‘sﬁqmmquﬁugﬁu ﬂqﬁfuuuml,l,mmﬁgq(’fwﬁu ANTUAPNBBNTINGFNTTHNI9AT

a dld = o o
AU TINTIUTTINYVIPNTH ﬂ{]iﬁ}l"lﬂ?u%’)mﬂi::@’mu
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Life philosophy, living on social and cultural diversity, history and local way of life,
Phayao studies, aesthetics of living, environmental management for earning a living, physical
health, mental health management, roles and duties in cooperative works, persuasion, proper

code of morality and ethics, laws in daily life

003102 msﬁ'mmﬁ'ﬂmLm:msl,‘%ﬂugyma'am%"‘m 3(2-2-5)

Skills Development and Lifelong Learning

USey1n19fn nann19Anes1eiiBensmnyiouasAnBeaiasnz vannTAReYn
§99899A NENNT9YINIUTINTULAZNTTREENT NANNNTIEENIAAEATAR LaZLMIARLRDNNS
wule NIRENYINEZNINAIAN YARNATNUAZNISUAAIBDN INEIAN TINZN19An nbnIg
AMDHNIFTNETTA TINBEN1TARBENEA91904T104 HNHEN1TABETT WATinEENITI3eg
paandAnfiduiudmsueAn FnyeniamunIsRuaILYAna

Philosophy of thinking, Principles of critical and analytical thinking, creative thinking,
collaboration, communication, lifelong learning and growth mindset, development of social skills,
personality and expression in society, thinking skills, creative thinking, communication skills and

lifelong learning for future, personal financial skill.

003203 L%ﬂugéquﬁ'uﬂsséﬂéwfﬁmu 2(0-4-2)

Collaborative Learning for Society Creation

JinEnNaEEugEIL NaANEMLITTNLAATTAna s nevineTanuTuis
AAnenIar il uiia nsuanseen A a51900 N15I9UEY m‘a‘ﬁmumﬂ@ﬂqwﬁf AL N9
Ffuntanswnlunisvinemaiuiia ansuazminfioesies A QI e R G YN
masandle uasSuaTuanmwInseNAsas prsidunadlafisuRneunefaN Aw
pawinlA AUAT AT AT BENEN A nEOT Rasesdenn e niseansLAauRnANmINg
'3/(5341&-5‘5534LL@sz‘viyﬂ’J’mLm’ﬁW;ﬁiu

Community learning skills, study of the culture and way of life of the community,
collaboration, psychology of collaboration, public expression, planning, strategy formulating and
implementing plan in collaborative works, human rights and obligation, cooperation and
adaptability to changing environment, responsible citizens, awareness of value and importance

of Thai identity, acceptance of cultural diversity and respect for others
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003204 ﬂ”li@ﬂﬂ”li@!‘ﬂﬂ’lw NILIANDH LL@%‘Q’N‘H‘H 1(0-2-1)

Health Environment and Community Management

mﬂm@uimmquﬂmw N9z gEAmeesaues ANUanaseTunng
ANSITIR ﬂ’]‘i?:/u‘iiﬂ‘ijliy‘iiﬂﬁlﬁLLQﬂgﬂNﬂﬂﬂﬁN‘h’u ﬂ’T‘J’J’NLLNHLLNtﬁ’]LﬁuTﬂ‘Nﬂ’]‘iW’Nﬁ;”]u'Zjﬂﬂ’]W
Rauanaey Tuﬁwmmuﬁﬁqu%fm mmﬁu;;ﬁmyﬂuqﬂmw Auanann WATYHY

Knowledge of health, analysis of one’s health problems, safety in living, searching for
community’s environmental problems, collaborative planning and lauching environmental health

project in community, leadership in health, environment and community

L%

003305 ﬂszmums‘ﬁmﬁmﬂﬂLmuajmstﬁuéﬂs:ﬂﬂumsﬂqﬂ?ﬁ N 3(2-2-5)
Design Thinking Process for Digital Age Entrepreneurs
mm'gﬁugmmﬁLﬁwjﬂ‘szﬂ@umﬁqmﬁ@ﬁ’@ N9 NUNHLAZYIITINITHNTIN1TRY

dnFuglaznaunisnaianfresnisduglaznaunisyanana nislneiasdiofadmsy

ﬁjﬂﬁ:ﬂ@umi WYARAVIA NTTUIUNTAAEIDBNULY LUARANITAINHASTHAENTELIUNTS

AABNADNUUY ATITH @%ﬂﬁﬁ‘iﬂﬂﬂdéﬂ‘i:ﬂﬂﬂﬂﬂ‘jﬂﬂﬁ@ﬁﬂ
Basic knowledge of digital age entrepreneurs, financial planning and transaction for

entrepreneurs, qualities of digital age entrepreneurs, usage of measuring tools for digital age

entrepreneurs, design thinking process, concepts of developing new products using design

thinking process, ethics for digital age entrepreneurs

003306 Hiimmsmwgzju%'mﬂssumﬁmﬁw 3(0-6-3)
Integration for Professional Innovation
mig‘jmqmﬁmmgﬂﬂmmmﬁmﬁﬂwqﬁafﬂémﬂﬁﬂ’ﬁmm%ﬁm%w N1988NLLL

LAZAINHTANTTHN AT BN AN TZUIRANTAABIBDNULL UWATNITHINAIIAUHIAALE

WIRNTINNWNABTN
Integration of knowledge gained from general education courses for professional

activities, designing and developing professional innovation using design thinking process,

creating concepts of professional innovations
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100005 ﬂg‘l’i&l”lﬂLL@%@%H‘E%%N%@N’I?NQ@‘D’H 3(2-2-5)

Laws and Ethics for Mass Communication

ngnne szifloy aetAuLazsEnAmne WeadudaaIsraan Anduaiadnaniy
NNSLENBYIIRIT NITUAAIAITHAALIH ANINEAIT08 AHSLARTELABAMITILATAIAN N9
sufinfiviniydudenisdeiedes ngnunefifsaduasessanansindesnsuoan n1s
ﬂunNﬁI'ﬂﬂﬂ‘mQ@ﬁu LLﬂ:ﬂgvmﬂﬂLﬁﬂQﬁ’uﬁ'dﬁNﬁTuﬂ‘j:LWﬂWELLﬂ:ﬂgMNﬂﬂLﬁ'ﬂq
AALNTTNNNTATNNT NI AN AN AT @i‘ammﬁm’amgﬁﬁzﬂﬂu%ﬁ%wﬁﬂmimmu uay
ﬂg*vimgﬁlu 7 Fifienn9

Laws, regulations, and notifications related to mass media, rights and freedom of
information reporting, expression of opinion, critical, responsibility and social, defamation of
reputation, laws related to ethics of journalists, control, law on publication in Thailand, law on

the National Telecommunications Commission, code of conduct of communication profession and

related laws

125111 RANFNAFIERS 3(3-0-6)

Principles to Communication Arts

ANTHNNHIEY AITHAATY 89AU TN DY LLuQﬁmLL@:wqwﬁﬁhx‘i 7 %uﬁlmﬂjﬂdﬁum‘j
Aasnsludinn nensIsinTrUaNnIaRa N TIEAUANg T Gfu@qwqﬁﬂﬁmmﬁ@miﬁy’q n19
ﬁﬂm‘imﬁ?‘uqﬂﬂ@ m‘iﬁ‘@m’i‘izwﬁwqﬂﬂﬂ WRENNTRBRITBIANT UNUMUATBNENATBINTT
AoanafifineniTwmm AN

Meanings, importance, compositions, concepts and theories of communication in
society, analyzing process of communication at various levels in communicative behavior as
intrapersonal communication, interpersonal communication and corporate communication, role

and influences of communication on social development

125121 anunRen1sRas 3(2-2-5)
Language for Communication
ANNANTLETBNNNEWALNNTRBENT MANINUTLALTNEZA1TEN IR YA
N19879 N9 B EULAZNITNARDITUA RN AAIEASULAZNITREFITU NN A 7 11591
taAaudnfey n1samanzy AUETE m‘zﬁqﬁwmmwg AINAR N13B3EUE e (RaYng

MHICRHNUNSNTNTITA
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Relation between language and communication, criteria and speaking, reading, writing,
and listening skills for communication arts and other types of communication, identifying main

idea, analyzing, summarizing, sharing knowledge and idea and composing idea creatively and

properly

125122 AsAngienisioas 3(2-2-5)

Psychology for Communication

ANEMNY ANNENR G IAsAnaLianiaesis NYBHNINIATNYT ARTNTY
wqﬁﬂ‘sium‘aﬁ‘@mwmwwé Senlaniedninanfidaninasanisdasis ﬂ’]‘iﬂ‘i%ilqﬂﬁﬁ%
AsAngRenisieansuuaLmaNg I

Meanings, significance of psychology for communication, psychological theories,

psychology with behavior of human communication, psychological conditions influenced

communication, application of psychology towards communication in various aspects

125123 qsﬁ@msﬁﬂms 3(3-0-6)

Communication Business

mm‘mm%Lmemﬁ”lﬁiy?Jmﬁﬁﬁ‘-v LLWJMWNﬁmmm‘m‘%ﬂﬁ‘jﬁﬁﬁ@ el SRR N
@\‘1ﬁﬂﬁﬁﬁﬁ%ﬁyﬁuﬂﬂﬁﬁ"@ﬂ’ﬁﬁgﬁuﬂﬁ:mmmm:wdwﬂﬁzmﬂ ﬁﬂwm:ﬁugmmzm:mmm
ﬁﬁﬁ@ﬂﬁ‘jﬁlﬂm‘j ﬁ@ﬂ‘a“ja\lﬂ@\‘i@‘jﬁ@ﬂ’]‘jﬁﬂm‘j ﬂ"l‘ﬁﬁﬂﬂ"l‘mgf‘v\lﬂﬂﬂﬁLﬁﬂmﬂuﬂuﬂ\‘iﬁi'ﬂﬁ;‘ﬁﬁ@ﬂ"l‘i
daans LL‘LAQ‘W"Nﬂ’]‘i‘U‘i:ﬂ@u@‘iﬁ@;’mﬂ’ﬁﬁl’ﬂﬂﬁ‘i A3859INULATANNSURATELADAIANYD
Djﬂ‘jzﬂﬂuﬂﬂ‘iﬁ‘jﬁ@@;j’mﬂ"l‘iﬁ’ﬂﬂﬂ‘j

Meanings and importance of business, concepts of business administration, forms of
domestic and international communication business organization, basic characteristics and types
of communication business, communication business activities, management of resources in
response to business communication, business communication guidelines, ethics and social

responsibilities of communication business operators
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125211 msnAnRamNLazidBRan1sRasis 3(1-4-4)

Production of Audio-Visual Media for Communication

wqwg’jmaﬁwmw ﬂfl‘av‘fmmmﬂ@?@qﬁwmwLm:@qﬂﬂiaim%u NiRBIALTENeY
YBININ NIFANENTNUTAANAN I NTTUANNT LA TURDUNSNARAEA AT AS AN HN AN
Wefnnofamatunguilmungannsfiuss@nsnin nawndnsianisangnazanades ang
Tnaviem Aedernoaulan uardnlna

Theories of photography, operation of cameras and its equipments, photographic
composition, types of photography, process and media production by using appropriate

technology to communicate with target audiences effectively, radio broadcasting production,

television production, social media and new media

125212 NSNS NATRANHBILAT TBLEY 3(2-2-5)

Image Building and Reputation

ATHANIY AITNEIRTY FTMUINITLBINITAININANE DILALNITHINTD LR e
Wdszaea 330157y N9TUANNITAINNTES NN NY DAL AT E R LR e ﬂﬂ‘jﬂ‘jzﬁqﬂﬁef%"fumﬁﬂ‘j
LaZTAINYAAS NANTZNL ANNSURAYELABRIAN

Meanings, significance, evolution of image and reputation building, objectives, methods
of use, image and reputation building process, applications in organizations and individuals,

impacts, social responsibility

125213 wqﬁﬂssué/u‘%‘[nmmzé/%'ums 3(2-2-5)

Consumer and Audience Behavior

NANNT ﬂ@gm% JUuuy ﬁmslmmwm‘j?lrfaﬂﬁ‘j:wiw;;wﬁmﬁuﬁyﬁLLmu‘%m‘jﬁvﬂJ
nuslna nistianzngangaugualnalunisdaaniade esnuuunszuaunIsiaaananis
U%TﬂﬂLmeqﬁﬂﬁum‘s%ymm;;uﬁﬂﬂ Tumannisdnanlads ansnaresimussas
papuasananiainaule dazgnalrgluuuessiodunisdniid@ineesuilon anduaznis
ANATENAVIBIBINLA LA

Principles, tactics, forms of communication between producers of goods or services and
targeted consumers, analyzing consumer behaviors in decision process, designing

communication processes towards consumers’ consumption and purchasing behavior, process of
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decision-making process, influences of culture, society and family on decision, customizing
media formats and consumers’ lifestyles, consumer right and consumer protection
125221 A1928nkUUNSIRNLAzNaRNIALINaN1sAaNIS 3(1-4-4)
Graphic Design and Multimedia Design for Communication
¥ dy ¥ dl o a 4 v ada A o o/ 4 o/
AINHFLLBIARNIINUNITDD N NNIRARRNIIANLAZHARR IR F S URa 91U

4

nquilmaneeswiUsransnim nslalsunandnsagulunisnandoRefinn n1saaeeny
TaRfAedany

Introduction to graphic and multimedia design, graphic and multimedia production for
effective  communication with target audiences, using program to produce printing and

multimedia

125222 2w 3(2-2-5)
Speech Communication
AN ATIHINTT MANNMTUAZNgEE SULLLAN 9 aB9ntaya Jadeiivinlinng
WARNOVIBNA NTLFRENNTTYAUALYARNANYEIHA
Meanings, evolution, principles and theories, patterns of speech, factors for making

speech successful, speech preparation and personality of speaker

125223 m‘s‘[wslm'nmzﬁamsmsmmm 3(2-2-5)
Advertising and Marketing communication
LWHAAITHNARA ATTHIHNY agwuqﬂ"l‘jﬂﬂﬁﬂ"l‘iiﬁli&lquLﬂzﬂﬁ‘iﬁ’ﬂN"l‘iﬂ"l‘iﬁﬂ"lﬂ

ANANANTIZNAINNS R YT UNNADE1INIIAATA N19DBNUUUETNETIAHIZE0N 3l

1 v
a

félT’]uLﬁEl’]"ZTﬂ\‘i ‘LI'VH_Iﬁﬂﬁﬁqﬁﬂﬂ\ifgmﬂ’]?Jﬂ\i?%ﬂ@]ﬂ’]ﬂﬂ‘iﬁﬂﬂq‘ﬁ%ﬂZ‘LA’]LL@zﬁl’ﬂN’]‘jﬂ"l‘iW@"lﬂ 119
QWQLLNuﬂW‘iﬁIﬂNW‘iﬂ’WﬁG}N’WW a%ﬂ’“l‘i’?ﬂLLNZ‘]J‘iZLﬁuNﬂﬂq‘iﬁlﬂﬂﬁ‘iﬂq‘imﬂﬂﬂ NRNISYUYBN
ﬂ‘iz‘]_l’]Hﬂﬂ‘iﬁl'ﬂﬂqﬁﬂﬂﬁm@qﬂﬁﬁ@;'ﬂguﬁiiﬂﬂ NIAN Aanm LLﬂzﬁ@N’)ﬂ“h’u NOVHTEUNS
@iammamﬁLﬁ'm{mﬁ“mqﬂ%wmq

Concepts, meanings, evolution of advertisement and marketing communication,
relationship between advertising and marketing communications, creative advertising design,

stakeholders, stakeholders’ roles and responsibilities in  advertising and  marketing

communications industry, marketing communication planning, evaluation and measurement
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marketing communications, impacts of marketing communication processes on consumers,

society, markets and media, laws and ethics related to advertisement

125224 nsAauaziBuwBeaseassa 3(2-2-5)
Creative Thinking and Writing
NTLUIMNITAMDINATNETTA ADANEDINUTLIBITT19859A NanNIaITeu N3
Zd\ll'ﬂﬂ']"mﬁﬂ"lilWﬁﬁ@ﬂﬂ&@f}lﬂizﬂﬂé ﬂ’]‘i@“ﬂﬂLLUUTﬂ‘i\‘iN;’]\‘iL‘f‘:l/ﬂ‘ifl"lﬂill"lﬂﬂ‘;'lﬂﬂ‘i‘ifﬁ; N@ﬂﬂgﬂﬂﬁ/‘i_l
nazUNsRDas THuRAYaIALsENaY Wauans Ae Kiua1s maflnidenludneoenng o
Creative thinking process, creative writing features, principles writing for conveying a
purposive meaning, creativity design in message and content for communication arts in

correspond to communication process, sender, media, receiver, different writing skills

125225 nNMsReA1sFEA1IE 5(2-2-5)

Health and Wellness Communication

AITHNIHEY ﬂf;ﬁuﬁﬂﬁmﬂﬂ\iﬂ’]ﬁﬁq‘ﬂﬂ’]% ﬂ’]‘ﬁm‘m:ﬁﬂzémﬁ’mwm nsEgeUazifg
ﬂﬁ‘iéﬂﬂ’]‘ilﬁ@LN%NN;'N’Q{‘ZIJW’VJZ ﬂ@ﬂLL‘LI‘LILL@%W@J\I‘lﬁﬂ‘iw_l’]uﬂq‘iﬂq‘iﬁlﬂﬂq‘ilﬁﬂﬂ”ﬁﬂ/@d‘H"l
zyam‘wLL@:ﬂ;ﬁd@mmW%ﬁmﬁﬁLLUU@M’;‘MN m‘j‘mﬁdﬁﬂldLN%NLﬁﬂmﬁ/ﬂmmm% m‘ifgwh
JhurpganIuaNNTuATE 9891in ngandey ngranefiisaresdunisaeansgeniag

Meanings, importance of health and well-being, audience analysis, creating
communication issues to enhance health and wellness, design and develop communication
processes for holistic health improvement and good quality of life, campaign to promote health
and wellness, food and drug information literacy, restrictions, regulations, laws related to health

and wellness communication

125311 1ASERTEN1TRENISUAT RANIAN 3(2-2-5)
Communication Network and Social Media
WHARA MANNT AGINEIATY ATTHUNTY 89AUTENEY gmmwmﬁ@fﬁmmmz
LABDINUNTSABAT N1TIATITVADFIANLAZIASDINENTAD AT IMEAneSua TrRa Ty
fanans dnsasznsiasnaniaday avewaiiinengfnssuyualnn nanssnuiifineduan

AN9UANTT LaYRIAN A8N15 B0y g AR eINe N9 Ra e
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Concepts, principles, importances, meanings, components, forms of social media and
communication networking, social media analysis and communication network in real-life
situations and use media as intermediary, network communication characteristics, influences on
consumer behaviors, impact on goods, services and society, and how to take advantage of

communication networks

125321 ﬂqﬁﬁlamﬁméqﬁmuﬁssu 3(2-2-5)

Intercultural Communication

N EHNTADAITTIMINTANUTTIN BIANTVINNITHDR1T5EMI T MUETTH FUULL
NNRBE99IMINTMUsTIHIUN IS ANHIANY T AM5USUFINAATAIIHIAINNATEN
Taunan nanannnaluindessana snnavasionaayn Aoade i uaznszualani
ATANABNIINARN ALY AHUEITHUAZSAAN YD HANTENUIDINITADFITTZAINTMUTITHA
finpaeAnsszaNlasane

Theories of intercultural communication, intercultural organizations, types of intercultural
communication in various case situations, adaptation among various cultural Diversity,
development of international communicators, influences of mass media, new media and
globalization on culture and identity assimilation, inflences of intercultural communication on

international organizations

125411 ﬂ'ﬁ’:’NLmuﬂ’lsﬁ'aﬂ'ls@eﬂaqwé 3(2-2-5)

Strategic Communication Planning

ATNIANTE FITNUIFUDILANK NTELINNIT miﬁLﬂ‘iﬂ:ﬁmwGiymﬂﬂ‘iﬂmgu%fﬂﬂLL@:;
JULUUARTA m‘jfmqLLNuLLmﬂfrﬁ?’}@m‘jL%Qﬂﬂgmﬁﬁ?m%umﬁﬂ‘jLLmﬁq‘jﬁ@ N1TIANTITVIINYING
miﬁmumﬂ@qw% NATBEUALA9NTINNTSADENT NIRAUIANHARAINEITA N199ANTTANY
M3 T RBUALNNTRAHNENTAMSUNGUILMNNEAN  N19E519ANERRNSTUgNAT FaBEn
Lw@ﬂﬂﬁﬂiquﬁﬂqﬁ m‘jf«?ﬂLLumﬁ’ﬂEmwme:ﬁﬂqﬁ N384 LLﬂzﬁwuﬂﬂ@ﬂwéﬂﬁ@/ﬂﬂﬁﬁ
?&mf’ﬁLmeiu’%miﬁ'@mmusfuquﬁﬂq@] LmeiUizLﬁummaﬁ‘@ﬂﬁL%qﬂmqwﬁ

Meanings, nature of plan, process, analysis of consumer needs and marketing,
planning and strategic communication for business and organizational management, strategy,
tactics and communication activities, development of creative thinking, media management and

message development for different target groups, client relationship, examples of crisis events,
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verifying crisis situations, creating and developing communication management strategy and

mass media relations management in crisis situation and evaluation for strategic communication

125412 A5559A DENULULSTAUNISH WRZRINSTHRLAE 3(2-2-5)
Campaign, Design Experience, and Special Events
LLmﬁmmmqwﬁﬁmﬁumﬁmi\iﬁ ﬂﬂgmé NSTUANNTT NN9DBNLULNITAB Y

fﬁfﬂwm:mﬁmﬁwmﬂmﬂuﬁm m‘mgwm‘aﬁéqu%qmmfiwﬁuﬁymm;juﬁﬂﬂ n9AATIZN

ﬂzglm‘ﬂy’mu’m Fumaunnasfineu m‘jﬂ‘j:ﬂﬂﬁ%ﬂmum‘jiﬂmﬂﬂm‘wzsfdml Neshiu B9AnT
2y I dadnvinlassnissnisAnariansnfiiem m‘au%m‘myunu N19BNLUUUTILINTA
m‘smuquﬁ@m‘m?ﬁﬁuffﬂmumem N1FUTLHUNA

Campaign concepts and theories, strategy, process, communication design and
consumer psychological characteristics, creating engagement between products and consumers,
audience analysis, operation procedure, applying situations from social, local and organizational
conditions to create campaigns and special events, cost management, atmospheric design,

controlling activities in accordance with plans, evaluation

125421 n9ANITN 6 nuanfin
Professional Training
MeANUALR Baug nynlszaunfsoiesinemifesasiunisdanianis
Aoansluramlsznaunig mﬁﬂ‘jmﬁ%ﬁ NIDLDNTY
Learning, gaining experience, improving working skill in communication management

as an apprentice in private or government sectors

125422 awfiafnun 6 wwanfin
Co-operative Education
MaURITRIm Baug Ramulszauniaouasine:miifasesiunisdaniants
?ﬁ"@ﬂ’]‘ﬁi&ﬂﬂ’]%ﬁ‘j:ﬂ@ﬂﬂ’li mﬁﬂ‘jmﬂ%’g NIDLBNYN
Training, learning, gaining experience, improving working skill in communication

management as an apprentice in private or government sectors
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125423 A1SANYIBNSY 6 Buafin

Independent Study

ANSANAY m‘a‘aqmqwgﬂaﬁ 119398 N19AAT1E9 N19ITEUIIB9I NTINIUBUAY
aAUs e u2en A INITT AN RE SIS

Studying, collecting data, researching, analyzing, report writing, presenting and

discussing in communication management

125531 MARANISHILANDITY 3(2-2-5)
Presentation Technique for Public Relations
W ARAKAZATNTTINNNTHUANBIMNY TEAFNAUD N1TH3ENAIULAZARANYINT
Bianee nstEeansiinlsznauntsinaneniUs @ananw
Techniques and methods of delivering public relations, self- preparation and

presentation psychology, effective uses of tools in presentation

125532 A1SUBWISAIMHTNAHRE 3(2-2-5)

Relationship Management

MNTLEMTIANITANNFRRUETUGNAT AlAT1E N RnTTHgNAT N199BNLLILATNNS
Lﬁu{@y”@ﬂﬂlwl,ﬂu‘jwu m‘ﬁm‘mzﬁwqﬁﬂ‘j‘mgﬂgﬂ ﬂﬂ‘jé’ﬂﬂféjquﬁﬂ‘j‘mgﬂﬁyﬂ WAZAINNE
fgW‘ETﬁLﬂNW::NNﬁ'ULL@imﬂTojNﬂé’NLﬁu‘izuu

Customer relationship  management, client behavior analysis, systematically data
collection, consumer behavior analyzation, consumer behavior segmentation and strategy

creation systematically and properly with segments

4 ¥ ¥ L4

125533 nagnsnsasIaLHaNIBnIsEsnIwAnYsuAzEaLdn 3(2-2-5)
Content Creation Strategies for Branding and Reputation
nagns mafla uazasnislugsaidoninislassmduiuses1sasneassnuazs
UL ANBAIN N19IATINANTUATESUA1S N1aiRenTaaTuaz e eniTU s Auiue i
WrNZaNAUNgAL WY TREADUAHEIINgUaTRIAININTUST I @SR uAnANaT
Strategies, techniques and methods to create creatively and effectively public relations

content, message and audience analysis, message and media using for public relations in

response to different targets and public relations objectives
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Image Identity and Reputation Management

AR ALAIN BT N1TETNUATLEMINTNANHOL SRdnEoiTInTseiesa909Ans
AuAN N19UBNTS LA AAR ﬂ@qwém‘m‘;ﬁ\iLLﬂ:m‘ﬁLm’wﬁLmew Jq98 meiy@mﬁde] 7isl
AnEAT TN IIUALAZNTEINNNANE D SRANYD! FDLEESTFALNEIANT NNTUBWAS
HANTSIUNGIINNNTHTNANANHDS FAFNH WaTEDIRL

Concepts and theories for reputation building and management, identity and reputation
of organizations, products, services and individuals, building strategies and approach analyses,
various environmental factors which plays an important role in determining and creating a good
image, identity, and reputation for the organizations, effects of image identity and reputation

building management

125542 msﬂszmﬁ’uﬁuélﬁqysmqms 3(2-2-5)

Integrated Public Relations

NAgMENITTTINF RSB0 N1TUEINTAHANRLS TGN ATLAITUGNATANRLS
AONIRTUANITUS YuTnANIUE N13damaNIsoiiiaE NsUasmA@iusiuA1Angd n1s
UAMISNTWANE DITBIBIANT NMTRDAITRATNNTLANITULIUA UITENALIAUATAINSLRRATEL
AERIAN N19ATIEIUF e e S eunumMn19U L s ANTUEI8999AN T TEANAN
FBHTTTHURTITIEIUTTUVBNTINU TTARHWUS

Proactive public relations strategy, customer relationship management and customer
support, media relations, community relations, special events, crisis public relations, corporate
image management, communication, and brand management, good governance and corporate
social responsibility, critical comparison of organizations public relations, code and ethics public

relations

125631 N15LAIS89 3(2-2-5)
Story telling
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Data collection, building target audience, creating storyline from data, defining points of
interest in subject, producing summary, writing storytelling design, oral storytelling design,

design storytelling through media

¥ ¥ ¥ 4

125632 198519 HBNIBINS9NSSA 3(2-2-5)

Creative content creation
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Problem analysis, limitations, content creation supports, analysis and comparison of
different approaches in telling unique and memorable stories, story goal setting, deciding on

content creation strategy, content creation strategies with creative methods, evaluation

125633 L*’f':'amw‘mmsﬁmﬂ 3(2-2-5)

Content marketing

sluuy ABnsinanaideninisnismana naFsuiieuaniduguaamasng
AANA Wo"fﬂm‘aafgu’f‘zﬂmﬂﬁfuﬂguﬁ@ﬂiiwwmimmm nnawdmianiianausunsimane
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Forms, methods of presenting marketing content, content comparison with marketing

competitors, content-integration principles for marketing campaigns, producing content to

achieve marketing objectives

b4 ¥ 1 1
125641 198519 HanINan1sURg LU AIN A AN 3(2-2-5)
Content creation for social change
nM9AATITLATiRA RN 9Fe AN N13RenAEnTaun [Ty na fvue
tﬂl v zdl dﬂ/ zdl 1 o v 1 Vv
WHININB AT 9ANHL REULUAY BBNULLLHENIABUANBIRBNITIUFIBNNGIIUINE LAY
Uszifiufinsnianisilfguulas n1sdengUuuy Aufl aniieasanssuaunisiasnulas
UaziunanTenuaadHan i a9 AN
Analysis and conditionalization of social problems, choosing problem-solving strategy,

create change strategy, create material based on target audience’s perceptions and issues that
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need change, creating format, space, time to create change process, assess impact of content

on society

125642 nsUBMISIEEMN 3(2-2-5)

Content Management
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Goal setting, methods, patterns, strategies, content presentation planning, content
creation and distribution budgeting, budget value analysis, feeling analysis, image analysis,
evaluation of brand, organization, individuals, and society’s impact, problem-solving solutions for

negative impacts from content presentation

P 4 v
126100 \AsugAERsIdaINN 3(3-0-6)
Introduction to Economics
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Definitions, importance of economics, economic systems, demand and supply, demand
and supply etasticity, price determination and market equiliorium, basic consumer behavior
theory, production and production cost, national income, money and banking, monetary and

fiscal policies, inflation and deflation, international trade

127111 arwgiallnnemsesnsuraruLayRe 3(3-0-6)
Introduction to Mass Communication and New Media
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Core theories, concepts, history, and evolution of mass communication and new media;
printed, movie, broadcasting and new media of Thai and International especially Asian countries,
attributions, impact and influence such media on human communication process and mMass
media impact of mass media and new media on personal, economics and society, the roles,

responsibility and impact of mass media and new media

127311 szidauigiqs 3(2-2-5)

Research Methodology

AINNNIY UTZANTBINTITATENNANAAIFAST N1TNMULaNEN19A5E AN
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Meaning, type of communication research, communication research question
development, seeking information, research design, communication research methodology, sorts

of reseach tools, research proposal development, concept of analysis both quantity and quality

data, including communication research ethic

128120 RANNITANIA 3(3-0-6)
Principles of Marketing
mwéjﬁﬂmyuﬁmﬁum‘mmw ANHIANALLATINTIN9N13AaR TadeTiaana
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e anﬂﬁ‘mﬁgﬁ‘ﬂﬂﬂ A19ITUARA ﬂf]‘ff"z}/m‘%mﬁ@mmqﬁmmmTum‘;‘cﬁ’qLﬁuqﬁﬁ@
Fundamental knowledge of marketing, meanings and roles of marketing, factors
affecting market system, fundamental marketing management, market segmentation, selecting

target markets, consumer behavior, market research, usability of marketing tools in business
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English for Communication Arts
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English listening, speaking, reading and writing skills on content and context related to
contemporary issues in communication arts, technical terms, and creation of various forms of
media in English

¥
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Principles of Marketing
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Data types and data sets, data preparation, data import from different sources,
concepts of data visualization, information visualization types, data storytelling, design principles
of data visualization, tools for data visualization, time-series and network visualizations, big data

visualizations, data trend and prediction



3.1.6 ATHRHILVDILRDSANIIEAY

1. W@IEINAIAULSN wnned
125 VRN
2. iaatugnsud 4 TEVaLIaN
1 i UalIN:
2 GrUalIaN:
3 rUalIaN:
4 Gt UalIaN:
5 PN
6 SZEVRaaN
3. iatudndud 5 THEBLE
1 YEURLItaN
2 YEVRLIaN
3 YEURLItaN
4 PN
4. waaludnsud 6 THEBLE

47

RabiaDsil
AUANTTANINTREES
sruFuTaaInNsAnYnEe
nquATIAen

SeAT TR LTROR 1
SR sy iU 2
SreAm TR LTROR 3

oA s Ui 4
eATIANNANNTLE I INANO)
eArdanngumadamaiian
AMANTSANENTIYNNNS AN
yaatudTvinnsAne wanandrAen
Aatianamadenduna@esdi 1
Dntraanamadeniuna@ed 2
ihAsndendidabirnu i 3
diRnRenitdnmAnu bauls 4

AUNTHUIDNTIEIAN



3.2 28 ANA LRAUASUSEINAIUSEUIYN ATLANS UATAMIAUBIBTIITE

3.2.1 mmsaﬂs:émﬁﬂgm

. y \wuineUsEdda | A _ _ AnFan15ANEI
ittt %a - ANA _ AR NIUNIAT 5 i
Usea12n A9IN1S FINNATUR
1 Wealgd anenlan 1659900100cxx | B19158 | WALH. | nN94AnNaNISADans NUTINYIREULTFIT 2557
WAL, | NNTUTEENANINS NAINYIREULTAIT 2551
2 | Wenena ﬁijmgmﬁm* 36599006x0xx | 819198 | AMH. | NIABEITHIATM NATINYNAUTITNANERS | 2552
WAL, | NNTUTEENANINS NAINYIREULTAIT 2546
3| WNUING INEgITIN 3659900700xx | 819198 | AN, | AAIEAS wAnenaaunle 2548
WAL, | NNTUTEENANINS NAINYIREULTAIT 2545
4 | wnanafagn uquim* 36401000%00 | 819798 | WALN. | SUVIAFIERTAMNEINIG qﬁqmmnﬁwﬁwmﬁﬂ 2547
WAL, | NNTUTEENA NS NAINYIREULTAIT 2541
5 | wwaadsms leddoyayn® | 15299001000 | 819798 | WAL, | NM94ANMSn1TRBansuUL qﬁqmmnﬁwﬁwmﬁﬂ 2555
YIWINT
NEU. | NS ARG NATINYNAUTIITNANERT | 2551

NHILING * B19198NTURATBUNANGAT

°14



49

4. asadsznaufigafulssrunsInATIN (N9ilnes waswiafnu)

n1aineulnanandsinisdanianisiasns fdnquazasaiiefinaainguas
Uszaunisoinuniian Tneifunnsinugifemluanasznounis vaa nisfnugifeuam
Aaftnun Tnefiylinfinnasnsitindefilszaunsoineuangaidn

4.1 mmfsﬁquuamﬂ%ﬂugﬂmﬂsza‘umssﬁmﬂamu

4.1.1 gﬁuqmﬁssu 3UETTN
ﬁﬁ@]@;’ﬂ\‘lﬁ@mﬁ‘i‘m 3L DTN ﬁfsuﬁy/@@‘ﬁmuﬁﬁm%q%wsfumﬁsf%mwgum

yinuensdranTunisugifninfiflnfuneunansasnsazdngsds Tnadidefonanaznudi
{Antuannn1ainsHrasauReadAntg nsilsraunnsainiaauslngnsdALNLnSEe
wuufinnsflneuazaniafinen mandaiiRedinnaguniadeng aold

1) faonsuararnnwnlalugmaiunsdsndn 9558105903878 W &

1
o

FAUARTIANBIUTN

o o

2) fAudadpdqgasn S nnTnuazamTaUTRmungsuideue
ATULATAIAN
3) FINNTAUEINTIIATLALSUARTANBYNIEI9ETIA AT AN
4.1.2 g’mm’m%

ARAADIEINITOYIHINTITAHIUAZ AN T IHBIAAITHINIAE TN

] o

uazamaw o AduinstuielriunisufiRemilaiuneunsnsessiiussansnm flasn
g nalasBaugantazaunianyinem nabaraunnssinaauislagnisdnnisine
wuunaineLazanfafne Feanandaiandinnagunaniaideg aeluil

1) fAnmguazanla luesA AN IATEUR AN TuBIARaINg
AmnnsdanIagafa Tagaansaysonnisuazianlazsne llnatnamsizas

2) AAugiAgadunisugiAsuaiunisdanisgaiauazau o Tnaly
ABnsFengannisrauntent

4.1.3 g’]%ﬁﬂﬂz%’l’]ﬁﬁfyfy”l

Aanpavan1saRmu ARy graesnedlagnisEeugainnisyinem
5w (atleynn n1auaEIavnraya AanauinEzn1Tlsasele aagfinetunisdnauls
un g tunisugifiminfinassmla nnshiszaunisoinmaauslagnisdanisfineiuu
maflneuazanfafnen fsmandalnianiinnnsgnaniaiaug el

1) @IHITAAUAL UTENIRIDYS NANFIW uaAnAng g Tunisszuas

Azl lnmae e



50

2) FIHNFNLTTINAAINTNNANTTANITEIRTURZ AT AN Faia i Ty
yinwznavirdnuaznasfialunisunladyniluaniunisainng o a819asn9sssn lag
Fnilsilanansznuiianafintuanniadnaule

3) MIHTOAARTH UTLIHUNE LL@:'ﬁ’mmuwﬂTﬁ@ﬂlmgﬂ@T@q ATLD

4.1.4 gﬂuﬁ'ﬂmmﬂuﬁuﬁuésméwqﬂﬂmm:mm%'uﬁﬂmu

AAnADIE RN BE AN ANRUETZNIIYAAR ANNSURATEL UAS
WAWIAIHIATTNAINITAIDIAUIEY D INEIHIT0V TN uLEuAS A uanAn 9Ty
yimilapswiilazansnim nstnlszaunianiniasuslagnisdnnisfnenuuunisflng
uazavfafnen Fspandslnianfinnnsgunanisidaug el

1) @wnsnUfiRuaruRmreINA ASuNDURNEDE19 Tl T AN

2) EsnsaUFusalmanduyaula uaziluypeduinens

3) gmnanrinrEiugER stz anan

415 ainuzn1silasenidedaiay nsaass uaznistamalulad
NITAHULNF

AdnmaaR I EEN19AAsIEndaae nsdaaisbanls naaly
walulafaasumeasnamsnzantunisvinemilasunaiumsng nnsbisraunisainiaguns
Tngnisdmnisfnuunnisineuazaniafned fepnendstniandansgiunanisEoug
ma (Uil

1) fineznislitinssndalszinoaianisdnanlengeasemsan i
NMTULRAIAMENY uazIELBLMEIINs DN sun [aTgmvdana nues

2) FnsnAAITDENELTEAVENMTINITALATINTIEEY 39 IRDN AL
Tasuuuunsinarefivanzasfutymuasngulsiuan Ay

5) swnsaidantrmalulad asauaussmaianisiossiimunzan
MAAUTILTMIBYD NITULAAIHANIEUAENTRB AT TN

4.1.6 g’mﬁ'ﬂmmsé«ﬂ’%qumwLmzﬁ'mmqﬂf?mmw

AAAADIR NI UITNH AN ITRIRTHFINTNUATH MY ARAN TN
Walmannissonsuluanmisznaunis uargdnnisusuiieinaanaaasduniaznes
mstitszauntainaauslagnisdnnisAneuuuntsiinesuazaniafine Feaemdsin
AARfaATgIUNanTsEeng aaluil

1) fquiidefiduasupanIsguasnEIguaIN

2) FIHITONINUIYARNA T ADEIUNIZAN



51

4.2 AN
AMANTESRNEIUaTe 609 4
4.3 A15IALIRTLALANSINEDH

o I3
FAFANIAT 1 AMANTITANEA

5. AnfNALAEITINS AR BT
5.1 Aasunglaues
NNTVHAIB NS RN B AN INNITIANITNNTRENIT §949% 6 Auapfin iun15AnEN
AUAINATEANLEI IR re i Anaule LL@ZN’]N’]‘m’ﬂ%‘UWﬂwqwﬁﬁﬁﬂﬂﬂﬂ‘jxﬂﬂé?uﬂﬁ‘i
YnsAnunaasy HuaunreIn1sANEIBETERENHNTVEEa IR NIRRT EUaRAITHLAS
év“mv‘hmmmmugﬂu:u'm‘?igﬂGiymmﬂefmmﬁmﬁ’ﬂgmﬁmum
5.2 mmsgquwﬂmﬂ‘%ﬂugﬂmsqﬂ%mmsﬁﬂmﬁmz
5.2.1 g’mqmﬁﬁu I3UFIIH

PN

ARnnailAnITIIN 9385990 WATAT38NLTININN9ITE9 HRaing Aamenla

1 v v 1
a o

LALTiFARTIARENNTiATY napnsdmndedndgean Al wazansaudmanala
5.2.2 gwmw%

ARAMDIAINITOYTUINITAING AIHENTE TUBIARTINS [ATUNTSdANTSNIS
Aemnsuazaiuy q iflaouduiusiu ety unisiidelneswiidaszaninmuaziiosn
AN s

5.2.3 r’;’mﬁ'ﬂmmaﬁiyiyﬁ

AARAIHNT0AUAY Uizmmyfmj@ NANg U WHARARN I Gﬁum‘ﬁzqumﬁmiﬁzﬁ
Tamlaneaas 1IN ARINHIAMHANTIANITNSRESNTUALATEY o TIdseiu
REATUNANNTATH US2RNG UATTIENTUNAIADENIgNABY ATLATM

5.2.4 gﬁuﬁ'ﬂﬂzmwﬁuﬁué‘iwéwqﬂﬂmmzmw%'uﬁm%@u

fAREHNTA AN TSRl InesiUsE AN BN Bayusdiniig

Arduniienes uazansnsaun idgmluaniunisniang o Tapsnawsnzan
5.2.5 amwinEzmeiasmdsiaag nsiess uaznstmnahdladansaune

Aannesiinurnisleisdasnsnidalssianunisimazntoys wa
ANAMAE FTUNA WATIAUDUMELIMNIANNNANITITE NIBNTIEIHNTAHIEUDHANITATE
atnsfiazAnBamisnianauazniaiden saenautsranalrmaluladasaumauazmaia

NIFTUNARDTLANIZ AN



52

5.3 2994987
AAnsRnENane $u07 4
5.4 SAMIUNUILTARN
6 yiefin
5.5 ANSLASEINNIS
5.5.1 Nanaanrefianlafnuiuazanfisnuianeansenlinuiresunazin
WIBHTIVILVANITTNTTH UWHAAR N1T uazeniddafiifanang
5.5.2 AARABIENE [A593 9NN AN BRI ABAMNeNSE s YaNEINAT Ingesneed
ananseifinfaienaiurey AanseransaamaduwEeuseitnisinundasein
5.5.3 LANSIDN919ETILENHNNNSANEN NS
5.5.4 NAMIANNAEYDUNNLBI91TIRUENY1DE19UDY 6 F91HIRaFUAN NIDNIS
fhufinAnunauazaIBIuAaNnIn inefianaasfiuineduasnuanennass
5.5.5 4aviin1sinanerauuuUlUaeesuazuuLLanuan
5.6 N92UIRNITUILIHUNA
5.6.1 waaRUszAuNan1s3auseesianaudngUsrasAresaneisiniafne1aasy
ATNNTIANIIg5TA
5.6.2 WrauLAYH Fe1LsnAunan1a 3o Ny
5.6.3 819198711 ANEAUTHANAIHN1IN TNNTYiNASe

5.6.4 ADLNTTHNNTUSLANNITIIENERAIHATE LU aeasuazuuLnian



53

= 2 ¥ < a
NHIAN 4 NRNTILIEUHZ ﬂ@i’:!‘i’lﬁﬂ”liﬂ’ﬂ% BATNTTUSSLN RN

1. msﬁ’mmqmé’ﬂumzﬁmuﬂmﬁﬁm

Qmé’ﬂumzﬁtﬂu

ﬂ@igﬂﬁﬁ‘%ﬁﬁ@ﬂssuﬂmﬁﬁm

1. ATUYARNATN

1. §EAUNTNATRENAMNIATRNNNS AR TIN5 B
nsseulagNNIEIRNEN FIae19n13aeNs
‘1_q|ﬂﬁﬂmwﬁmm:ﬂmﬁ’uﬂmummﬁuimdwmﬁ
ZEUNTNDU

2. Ugnilapnfleafignaassanyionisususain

NI ANNIAFE mimm@@ﬂ@iwﬁmmmﬁ'u 4
SEMINNNTBENANTAD

3. ADALNNAINTTHIG IABIBIUUAZHDNNBIE e
Walgnisirmnfifnaaunainas ludny
AAEAHLANTN 11T AHLANANTIAAEHAN Y

R BRUF WBRUS AINNAR TIAUARYBINE
] Y

2. ATHFUNIN

1. paiiandiiniineswiguninzaenis
aapuannadifnuhiusedriiesmauinian
Tanszmindnisstannnslannuadsmonis

gy A guAIdA

2. wunadRnMs3ennisaenliansimnnsiosns
zg“umq:efﬁy \AANTLUALNNTARALATIZILALIN
uunnsieaaie iAngunnsiintuistumues

LATNIAN

3. ATUGWVIEHAN

1. UgnisgaienlunsansmnmAalzange wou
msuptEaenluaein uazginnnadenin
AavzuargUiuuniainiugan U lniedss lom)
ATNNTRDES

2. garnwidentunsansuAals 1689n il

WenUszgne o uEAnee Ao e R gurEEn W




54

< ¥4 [ % [ %3
2. N@@Wﬁﬂ"m‘%ﬂugﬁm’m%&’ax‘m’mwaﬂgm‘i (Program Learning

Outcomes :PLOs)

PLO

' ] v
ﬂ@ﬁgﬂﬁmsmuﬁ%

v
wmmmst‘%ﬂug

nmgwﬁmsu‘mﬁum

PLO 1 (58I
AN TN T
ANeRaaN9

=Y dl
VZUNA
NAINNATS [

BFHMINNTICAN

FARTNTINNITBYUNITNDT 197

WEeulndfanssnnisdeanuay

ﬂ’]‘iT‘h’ﬂ’]H’]ﬂﬁ’]\‘igﬂmﬂ\‘i NIUNTT

1
a4

LAANUNUINFNNRALAYINY

9

2
=

AN ARTIN
Fn9aIu uazfiangaunig
Waneslag991m AlinsEyng
e TunsAass HennsW NN

WA 19811 REIvIEn

1 UspfiuAnNg ANy
Tunsdasns

2. Usuifiinuznislgnien
AoEn3 T IWABIBeuLAZaIN N9

HIAUD NN TUANB LR NS

PLO 2 i3t
annsaly
waluladifanes
LATENTENALRD
FANTIBYA UAL
naARa13lRaYng

AUs=@nsnn

1.4ARaNTTHNTBOUNTEEWT N
widenlrnaliladhidanlszdn i
warnsvineu TaensAnUfus
Tnelnsgifnunuaziaagndi
Antuluganlsysnuuaznig
yinuluauian

2 Inpidminanauazdnnisreys
TaeTowaluladTuguuuusng Tn

1 ~ A v 1 o
@mwﬂ‘j:ﬁmmmngmqwu

1. Uazifinanngifisadumaluladi
T hEAnuaraunarn19vinu

2. ﬂﬁzLﬁumﬂmfnugﬂﬁTﬂq Tunnste
AIEIALAT ALl a8 N RDENS
Lﬁ@mﬁﬁﬂmumﬁugu{mjﬂ

3. s RANNELAUENTENA AD
uazwia lulat (Information, Media
and Technology Skills) Usznaunag
m'ﬁ'gm’]ﬁumﬁmm&T (Information
Literacy) Wa ﬂ’l’i’j?wi’lﬁ/uﬁ’ﬂ (Media

Literacy

PLO 3 pyi5eiu
NINNTONDFS
DYNNIIYTTTN
NOAANBNNL
ANNHILUALNG
=\ o/
PN R TN GEY

Mngiaznay

1.§9A9N9TNNNTELUNNTRENT LN
Wd Vv v yﬂl 1
HiEpnlanues wlandn agly
FapsnvIanesaN YuunsuTIene
wHaAafidAty n9vinAensanlugu
B8 UAYA9NTIN 2BINMIAVIENAY
(Activity Based Education)
2.5@%?1%34?1}1@L%ﬂuﬁmmmﬂug

NNATRFINTIN (Health Literacy)

1. ﬂﬁwﬁuwqﬁﬂﬁﬁuﬂﬁﬁﬁ@%quﬁﬁu
FuBun naszveuntadeng s
ﬂﬁﬂﬁ’lmmmémmmwmm

2. ﬂﬁuﬁumqm@ug‘wwﬁmqfﬂmw
(Health Literacy) WJ”IN’?@U??WI\W;I”M
§9AN (Social Literacy) mqm@ug
mm”mﬁm,mmgﬂu (Environmental

Literacy) LASATTHIDUINTINATR




55

PLO

4 ] v
ﬂﬂf_ql‘l’lﬁﬂ’liﬂ’ﬂu‘ﬁ?ﬁ

v
wmmmsl,‘%ﬂug

ﬂﬂiql‘l’lﬁﬂ’liﬂi%tfluﬂﬂ

AN

mqmﬂu'gmqgmﬁmm (Social
Literacy) mflmﬂugch;m
f?ﬁlx‘u,mm;ﬂm (Environmental Literacy)
WAy mqm@ugmmymmﬁﬁu
(Financial Literacy) Tug‘IJLL‘LI‘LI"EIm
nsUTsEnEuWIRnTiaN Ay T
Anng aLsENAANSTIANNNS
gl LL@tNﬂUMN’]HQ’mTﬁéL%EIuLﬁﬂ
vinuzlne raaunisnii A uln
FAntlszdruadyiden 59699
AINITOLAUBUUIAAUNNTIANT
Toyn1eenuesAeeaas9as5n
3. Uszifinannguemy/nseeud
AnananaAnadidentung
uwnTyn1reennLes

4. dpn3Beuntsaauluseien
ﬂgwmmmm’%ﬂﬁﬁuﬁﬂmmu
sonfiunsRRmansngtman
ﬂgmmmu@ﬁm‘%ﬁﬁﬁuma
ArBNHN1TIATIEIADTHATTE
LATAANITOATAqTUATNS
ﬁi‘@mi@ﬁlmmunﬂﬁﬁ

5. §BALNINNIHANEIES
HANTINLTAAINNNTAZER
ﬂgmmmmm‘%ﬂﬁﬁué/ﬂuﬂﬁ
?}@Nﬂﬁ?uﬁﬂﬂﬁmﬁwﬁﬂqmﬁﬂﬂﬁ

BYUNITADIS

N198% (Financial Literacy)

5 Uz fnHANITE BTN HAI I
AanlpAnUf A THunazaeArd
ANHABARRENTUAALFTTHATEN

LL@Z@%ﬂ’]Y—JT@]ﬂ{]‘ViN’m

PLO 4 pyi3eu

FINITOVINTI

1. 9ANINTTNNISEYUNTHOUN

Uu‘imqﬂ’]‘iﬂfmﬂgﬂﬁétﬁ?%ﬂﬁﬁﬁ’]

1. Yo NI NN NIANLAZNIS

- v v o .
FIEHITTHIBHUTTIN (Social and




56

PLO

4 ] v
ﬂﬂf_ql‘l’lﬁﬂ’liﬂﬂu‘ﬁ?‘d

v
wmmmsl,‘%ﬂug

ﬂﬂiql‘l’lﬁﬂ’liﬂi%tfluﬂﬂ

T o ydl ~
FMAUNEN Uasd
YARNAINT]
WANITANAUNS

152 NaUIEITN

Aangsn/lasensiiiiulsslamnne
Fapnuazgnmaing 1 (Community
Based Learning) Wevinmannig
v‘mmféwﬁ'uﬂm@?ﬁw

2. AARANTIHANTBEUNNTFDIT LN
nsvinaaiudis Tevinuetunng
ﬁﬁLﬁu%ﬁmTuﬁmwwvy'muﬁﬁxLm:
pazin TuAMALAZATHAIADY
PPIBNANH DT AHYBIFIAN e
Taenuntadengdoymidugu
(Problem Based Education) @10
AN WetmAnnszuIun1aAni
R RIT BT B CTCHITN T I CATIER

ATNATIA (Creative Thinking)

Cross—Cultural Skills) Tﬂﬂmlmmﬁ
yingnmudndin tugmusdunaiiadi
fipnsURnTeURaFIAN

2. Usziwinus lunnsdasnsiuas
ﬂ’ml,hyﬁiymmjmﬂ;qmiiﬁ
Tmmww:ﬂauﬁuﬂﬁymmeﬁm
NN AIUIARDH WRZANEY

3. sz ANaNnnsaeneuAn N9
A8 LALNITHIUTUBLUIAR

4. Yaniuypdanaminnnsdoans

PLO 5 piaeiu
ATHITOUNNAN
ANN3BEYN9H
AURDLUATE
4

Ve
natnuanygu
RITLERS
ADAARDINTL

& v
AONATDILAL T
N9
NNGLRN

oA
ABLREN

1. §A9N3INNTT BN FONT
aonsEn g BuuiiinuznigSeug
ANEALDIBENABLIDY fin ALfin
AN ABIUAZFNTAR DN
fA04NN (Growth mindset) K
NN9BEUNITAEHIINRTHNTTOIM
FAnszenTu sidensdifnuniena
ArzsTuannan

2. @%@Lﬂ%ﬁﬁﬁéﬁm AuAW 39059
AnEn Alassriaraelaziiu
ﬁiymﬁﬁm%uﬁumumLmzﬁ\mu
e Tz TunnsAmanaumun ey
BEHNAINTIIA

5. gonaEN R EenfiunAnANN
Lﬁuﬁgﬂﬁzﬂ@umﬁ (Entrepreneurs

mindset) Tagtanazuann1sAnE

1. ﬂﬁ:l,a’iummgumwqﬁﬂﬁﬁmmﬁ
L%ﬂu'gmﬂ@m%ﬁmméﬁm

2. ﬂinﬁumwémumqﬁmmfm
upgaznounis

3. U5z AuaInnNaalAs e i AL
Lﬁﬂﬂﬂ’iﬁ%uﬂﬂﬁL%Elu’g"ﬂ@\mumﬂ
warlunisusznaue@nluauian
4. U HNIINNITAUANN

a3 19833ARalag Tvinmzaam
Lﬁuéﬂﬁzﬂﬂumﬁ LAY NILUINNTT
AREBaNkUL (Design Thinking)
5. UsTAWaNnNnSELVIBNAA 119

PAUTY WALNITUNAUDUUIAR




57

PLO

4 ] v
ﬂﬂf_ql‘l’lﬁﬂ’liﬂﬂu‘ﬁ?‘d

v
wmmmsl,‘%ﬂug

ﬂﬂiql‘l’lﬁﬂ’liﬂi%tfluﬂﬂ

AaNLUL (Design Thinking) Tnns
INHaLuIAAnITunT i
Tugtuuueas Prototype MAinann

Teyniniaansszanlaea1in

PLO 6 ri3en
AIN190DTUY
NANNTT LA
A9EUINNTG
danadalnluyn

LM

FARTNTINNITBYUNITNDT 197

wiEeL P REAITLATNITIANITAD

=3

Tunnsziy munnsuansumum
a dl L ‘d‘ a dgl
anyARgafUTNTaTIAnY

WBAngea15%

1.UsziuArngnen1sieansiu
YNIEAL

2. 1U52finANg (N3 9ANaD

PLO 7 yiBens
annsate
\PAasflantInng
Ao lnagng
ANIZANTULZUN
A9 T fAnte

L4
ATHNNATHUNTITEN

o

ANYINTINNITELUNTNDN
NeIEBENETNYNEEN9IN TR NS
;jﬂmem T AIUANTTALATZI
AOWNITOL NIFUR
mﬁwﬂmmwwmﬁmw
maRenlnasesielunisdass
nMsfnRaenuUUanNa

N9 REETHU L ANBNINGIgR

Uszifinuenisleeaedie
YNINNTRDENT WAZNNTIANNTAD
Gfuu%wéﬁm TRIT R TCIIE”
AINANTHNEHD NI

HRUHTY

PLO 8 ryiden
ANNTOFIITTIA
ATEUINNT
AoEnT uaz
ENUUUNIANTTN
n3ARa13lAaYna

N IGTAL)

o a

dafiansannnsBougi ey
g‘smﬂmﬁmmf}umwmmm%q
AnuvialUuasA T EWa19855m
WHIRA NHNTZUIRNTAAIES
ABNWLUL (Design Thinking) Lﬁﬂ?‘l;
Wi3euaneAznisnag DugUuuy
1091A599REa AT BN B
#% (Project Based Education) [N
maunlafoymn asmasAas e
AaaATHEI NI AnTINTineyUlans

wlszlemila Tasiannzudu

1. Ussafiyine 7 o un sz uaunis
ADINTTAALTND DL
Usznaumag M3 witaleym nns
ArvuaTayn e nnsszas
AINHAANNS AT WAL LT AEN
UATNITIANAL

2. Uz LHARNEN1AIEEUTHY
Jinrnns3enguazinngas (4Cs)
Usznaunag n1sARRLATIZI

(Critical Thinking) ﬂ’l‘iﬁl'ﬂm‘i

(Communication) N1999NE®




58

PLO

4 ] v
ﬂﬂf_ql‘l’lﬁﬂ’liﬂﬂu‘ﬁ?‘d

v
wmmmsl,‘%ﬂug

ﬂﬂiql‘l’lﬁﬂ’liﬂi%tfluﬂﬂ

ﬂi:T%lﬁumﬂmuLﬂ\‘i ﬁﬁﬂ“ NS
A%FW (Social Innovation) W4

ﬂ‘itﬂ’luﬂ’]‘jﬁ’]ﬁ’]ulﬂjuﬁ}i

(Collaboration) Wa% AIMHAM

ATWNATIA (Creativity)

PLOQ it
FINITNUINT
§PNN3NRDENS
Taaenad

UFEANTAIN

1. dpnnsBuunisaanlngly
situations base learning Aaen1asi
ADUNNIOINNTTRDEN ARG
Anduninnnsiiassaataded
Lﬁummm@mmumﬁtﬁéﬁﬂéw
2. s sAnEAfivinTniing
L%ﬁu;;ﬂ@ﬁmémiﬁ'@mwmmﬂ
s o Tudan iilousag
AN EaINNTRDENS

3. IBANETNMATANTRBENS
gﬂl,mwm I AIUANTTALATZI
AOWNITOL NIFUA
ﬂzg'mﬁmmﬁmamﬁﬁmﬁ A5
Aonlrieansiletunisieans nis
AmnpaanuuLHn e inng

AoasHUsERNTANGIgR

1. Uspifiuannnazuaunisidens
nsflaansanlunistiualang
ey MI9amiuTzANANAR M
neeNUULARNNsRDaNT LN [
Ty

2. wastuaneAniAgaYeiy
nsasnsfinasiululabmng
UfiRuazfinnaidentredacti
m‘sﬁqmmmﬁmﬁmma ARALUL
3TN RDRITELNAEAARD

wazineduna




] [ o Y o o ¥ a o
ﬁ’li”l\‘iLLZ'WNF"I’J”l&lL%ﬁNTﬂx‘iizﬁ’l’NNﬂﬂWﬁﬂ”ﬁL%Elu;iﬁﬂ’lﬂﬂ’]ﬁ‘ll@ﬂﬂﬂﬂgﬁi (PLO) Nﬂﬂ”liﬁiﬁlugﬂﬁ”l’n’lﬂ’lﬂﬂ

v
N@ﬂ’lﬂ%ﬂugﬂﬁ’ﬁ‘l’lﬂ’]@ﬂ

PLO 1

PLO 2

PLO 3

PLO 4

PLO 5

PLO 6

PLO7

PLO8

PLO9

1. ATETIH UGN

(1) Haounsiayny WazHIADISIIN 9385991 1 lg (M

NSANRNTIN

v

v

v

v

(2) @IﬁﬁﬁﬁﬂLL@ﬁZ&’]ﬁﬂT‘uﬂ'}’mLﬁuTVIEJ

(3) WANTNANBANFPE T ey
9q

<

<

(4) fanaauazdfinansnToy Wunaiasd

ATANYBINIAN

v
2. ANS
U

(1) #Arnguazaauenlafgafiundnnisuay

nguifid Ay huderiidne

(2) MHITDAARIHAIIHANIMUINADINT UaLH
AN IWUMINWYBsEI AT TiAnE NS DR
nsnasnulasuaznlananszyuasamalulag

Toat

(3) @IHFAYIHINITANHFARNENTDAINS (1

ANERTEY o Aie289

3. VinwznNdgy gy

(1) §YINYzN19ARDENEIIITMY 10 ARLLLBIA

99N PAFTNATIALALAADENITINTTUL

6S



HRNSBNgIATIVENAY PLO1 | PLO2 | PLO3 | PLO4 | PLO5 | PLO6 | PLO7 | PLO8 | PLO9
(2) aHTeAATETey v ﬁqmﬁy’qﬂizqﬂﬁmwg v v v v v v v
NNuE Lmzmﬁﬁm’%mﬁ@L‘Vimmwﬁ’ummﬁﬁmmﬁ
BEIMHIZAN
(3) @HNTORUAW 57039 AN BLATIEN wazaql v v v v v v v
ﬂﬁ:Lﬁuﬂ’iymLﬁ@?%sﬁumﬁLmyﬂiym@ﬂlwﬂgwﬂiiﬁ
(4) Gf{iuﬂﬁmummimammﬂg‘jﬁ’ﬁﬁqmmLme\a v v v v v v
T Tunsundomnlnesnamsizas
4. ﬁﬂﬁzmwﬁuﬁuéﬁswéwqﬂﬂmmzmw%”uﬁﬂ’mu
(1) anueduRo7s v v v v v
(2) FINNITNINFAUAZUFAIAIH AN DN v v v v v v
meqmﬁu@ﬂ'wmmmmw UNLMNTLAS
ANSURATAL
(3) ﬁmq:mmﬁwjﬁ%mzémm NH1IUTUFN v v v v v
andupEnlamsnzan e iialaesnd
UIe@NTNIN
(4) ﬁmw%‘uﬁmmumﬁﬁ’wmmﬁﬁﬂu%’muL@N v v v v v v
LA ENDIABITD
(5) fyinuzIunisrniluddn lunny Tmmssan v v v v v v
5. Winuzlunsilasemaediaen nsiaas wazmslamaluladssamme
(1) fvinuz s leeasdieiduduiidey uaqii v v v v v

09



v
N@ﬂ’lﬂ%ﬂugﬂﬁ’ﬁ‘l’lﬂ’]@ﬂ

PLO 1

PLO 2

PLO 3

PLO 4

PLO 5

PLO 6

PLO7

PLO8

PLO9

ABNTITVINNIUALAE289A NS HEI TR ALAE

waluladFeanspanedusz@nBnmmuagnivi

(2) asnsaunlaTeymlae lransamumaig
AolaransvEnafiRnnUszanalyiunnsaidin

FAauazuNTynIAAgI 1998 NATNETIA

(3) fyinwrmslznimiunsieansiunguan

NaINans (nas9iUssansnan

6. quw‘%ﬂmw

finang s lauazenude unmaensrnansd

ANY AAUZLATIMIEITN

7. NINUENITNAFINFANTN UASNNWIIARANTN

(1) AR ARIATHADNITAULAINEIFVNN

(2) FNNTDREWIYARNAN (AR MNNZ AN

19



1 b4 [
3. LLNu'ﬁLLNﬂ\‘Iﬂ’liﬂiz’Q”{ﬂﬂ’]’lNi‘Uﬁﬂ‘ﬂ"rl‘u3~|’lGliﬁ’]%ﬂ@ﬂ’lil%ﬂ%g@’lﬂﬂﬂﬂgﬂi (PLO) gﬂszuquswﬁm (Curriculum Mapping)

Fa3U

ﬂa;u'“zm/ PLO 1 PLO 2 PLO 3 PLO 4 PLO 5 PLO 6 PLO 7 PLO 8 PLO 9
AU
vissRTAnuWAlU
mw;u"“ammm
001101 aennedAaszaniu °
001102 | menlve@yignis [
001103 nengnguamILEAndszdniu ®
001104 AEEInquIilanisienns ®
001205 mmé’mqwLﬁ@mﬁamﬂ%ﬁmmmm L
AN
aqsdrnaluladuaznsiaansyaiasia
002101 mslamabladieiinyaRava ®
002102 | AINNRAIANWAAYIA ® [
ngsRrIinurHAn
003101 urnans nsdannsEin ®
005102 | naWmuinuzuazmadensnanniin ® o
005203 | Bengamiiuasanaaoian ® [
003204 | NM59ANITFUNIN Rauaraay WRSTNTY L ®
ﬂ'ﬁzmum'ﬁﬁ@L%ﬂ@@mmuémﬂﬁu L
003305 v
HUITNBEUNTLARAIR
003306 giimm‘ﬁmw%ﬁué’mmamw@m%m ® L L L o o

29



ﬂéua"lf”l/ BIU1 PLO 1 PLO 2 PLO 3 PLO 4 PLO 5 PLO 6 PLO 7 PLO 8 PLO 9
Gyl
NNIAIA RN
ﬂéuﬁmﬁugqu%m%w
100005 ﬂg‘wmﬁme%ﬂﬁﬁuﬁmﬁmmu ® L L
125111 WANRWAR AN ® o ]
125121 AERBNTREaTS o o [ [
125122 AsAngianIsieans o [ [
127111 mfmNgyﬁqfﬂmqmi%ﬂmﬁmmuLLmﬁ'@ L L o o
Tvin
127324 suifiaudniqy [ [ [ [ [
ﬂéaﬁmmﬂ
FrnanleAu
125123 ﬁq‘iﬁ@ﬂ’]‘iﬁlﬂﬂ’]‘i L ® o
125211 mMsNARRBN LAz RS ND NS R AN [ o o
125212 NITRTNNNANH LA DR ® o ]
125213 wqﬁﬂ'ﬁﬁwguﬁﬂml,mpj‘%’umﬁ L ® ®
125221 N198BNLLLNIANUAT A AT BNS [ ] [
Aoans
125222 IHNF o o o
125223 s lrwanuarn1sReansNITRaNn [ o o o

€9



ngaAa/ Fad PLO1 | PLO2 | PLO3 | PLO4 | PLO5 | PLO6 | PLO7 | PLO8& | PLOO

Gyl

125224 nsRnuAdYBIEI19TTIA [ o o

125225 ﬂﬂﬁ%‘}@m‘aqﬂuqu o o [ [ o

125311 \PRBYNINNTRE IR RDRIAN [ [ ) o

125321 NNIRBANTIININ TN TTH o o o

125411 ﬂ’]‘i’J’NLLNuﬂ’]‘iﬁlﬂﬂ’]‘jL%\‘iﬂﬂﬂq‘wé o o o o o

125412 NNFITIA BENUULLTTALNITOL WAL [ [ [ [ o
AanNgTuNLeIL

126100 Lﬂ‘ﬁiﬁgmm%lﬁmﬁu o [ o

128120 NANNITARIA ® o ]

226104 NANNITINITUILHIRNALALNITLAAINTN [ [ ) [ )
ﬂym‘ﬂ@

Fynanidan

1. ﬂa;umsu%msmwa”ﬂunju,m%Lﬁm

125531 WANANITHIEUDITH [ [ [ o

125532 ANTLANITATIHANAUS o o o o o ()

125533 ﬂﬂﬂ%%ﬂ’]‘iﬂ‘;’mLﬁ@%’]Lﬁ’rﬂﬂ’]‘jN;’N ® L L ® L L
AMNANHOALATEDIRE

125541 ANTUBINTATNANHDS SAANEL WAz [ [ [ ) [ ) o o
FoiRes

125542 mﬁﬂﬁzﬂmzﬁ’uﬁuﬁ@ﬂyﬁmﬂmﬁ [ [ [ [ [ ) [ )

v9



ﬂéuﬁ"lf”l/ BIU1 PLO 1 PLO 2 PLO 3 PLO 4 PLO 5 PLO 6 PLO 7 PLO 8 PLO 9
Gyl

2. ﬂ@éumsé’mmﬂﬁ:am

125631 M9AES o o [ o

125632 N9EI e BIIeETIA o o [ o

125633 Fpremsnann o o [ o

125641 n19ET BN RBNW RS AN o [ [ o [ o o

A

125642 N19LAMNSLHBIN o o o o o [ o

3. AUERAAFANET NSANTH LAaTNISANEIENSE

125421 TR [ [ [ [ [ [ ) [ ) [ ) [ )
125422 NANIANE [ [ [ [ [ [ ) [ ) [ ) o
125423 N9ANUIBETY [ o o o o ® o o ()

G9



66

ﬁﬁ@%mﬂuamﬂ‘%ﬂugum%wa'vé’ﬂ

1. AMEIIN 93UEITN
(1) farundityry uaziAoiesey T3859M il unnadiiugan
2) sgzvinuardsintuaantiulne

v

(3) LANTNRVBANFPA LA ADIANYBIAHLB LRSI
q

B
(4) fAnasuazdfinansiaos ifuwaflosifaoanossdny
2. m'm;:;

(1) farmsuazasminnlafiaafundnniauaznguiiddo udontfifnu

(2) EWNSORARIHATINN VNN Lmzzﬁmmﬁuumﬂf;ﬁwmmﬂﬁ%ﬂﬁﬁﬂmlﬁi@?ﬁ”
AafunnsiAsutauasanlananszureamabilad i o

(3) @IHNTOYTUINITAIHIAANEIAUAINS DU aRAEY o TifiEuDs
3. Inueneley T

(1) finu¥en3Anee19ERe1T Iy ANULUBIATIN ANES9ET5A LasAnBeneiuazuy

(2) @wnaeAnslyni anidazgnannagine: waznislnedasfiomunzandu
nsunteym lnee1amNIz ey

(3) @HITORUAN FIUTIH FNEN AT me‘gﬂﬁ‘j:LﬁuﬁiymLﬁ@“ﬁ%fumﬁl,l,hyﬁiym@éN
§51965A

(4) WusraunsamsagiRsmmuesbalinsuntomlressnzas
4. VinuzANANRUESE MY ARALAE AN LR AZEL

(1) fanuediusiia

(2) EIHITNINF IR LURAI AN AN T DN IUT AT AT BN AN AU

WTLRZATTNS LR AT

v
=

(3) finnzanuupiuasyang asnsadsudaandugaulamanzas vasmaduiala
atvfiilszdvianm

(4) fAESuRRTEUNITRRMINISEEUTTIRLEILA AT ENaENIABLHD

(5) Soinuzluniadnfiudinlunm imussss
5. vinuzTunisiiaszmiBeiaian nsiants waznstonaluladansaume

(1) fnuslunnslnedasfiefdnduitesulagiunenisiiifesessiunisly
asaumeLaznA laddeasnsnefussansninuazginav

(2) mm‘mLLﬂgTﬂﬁzymeﬂT%m‘mumﬂm\imﬁmmm%w’%@ﬁfmﬁﬁNf]ﬂﬁ:ﬂﬂﬁfﬁuﬂﬁ

1 v

AL aLazumIyMINEIYENaY AT NETIA



(3) inwrnslanmenlunisieansiunguawnainnats neseiilsy@nsnm
6. AUNIUNIN

A v v ¥ 1 o o

fanug aamenlauazauBeuaninneesmansfinne AaUzuasimueaes
7. NINWEATRINTNFANTWURL AR IUARANTN

(1) AgrldeiaaNABNITIUATNEIFEN N

(2) FHIETORBWIYARNA N ABE NN

67



68
a @ i a a
KRHNIAN 5 BRAN Lﬂm"ﬂ?uﬂ"ﬁﬂ STLARHNARAR

o ¥ o
1. ﬂ{]izL‘ﬁﬂU‘ﬁ%ﬁ‘ViﬂﬂLﬂm‘ﬂ?uﬂ’li?ﬂizﬂuv‘l%uuu

o o 74 Y o o a o
ﬂq‘erW\IﬂLL'Nzﬂ']‘j'N']L‘j@ﬂq‘jﬁﬂ‘iﬂqL'ﬁu\tﬂquﬂﬂU\TWUNW’]QWﬁ’]NEWZLﬁ’] 11ANY NSANEN

TLAUURYYINT WA, 2561

2. ﬂszmumsmumummsg'mwar&'uqw‘éwmﬁﬁm
2.1 msmuﬂﬂ‘ummsgmwamsf%ﬂugwmzﬁﬁmﬁ’q?aiﬁqL'%@nqsﬁﬂuq

N19NIUFBUNIATTIUNANTTI 8T e AAnds ud S anafnuifiniamanaey
wadngrEnadesrasianiuaamieesssunisussiuaoniwnns TussssaiuganAnn
fiazpasvinaosianlanseiuissaniuuasinfUdiunisenussquadugnt deytlasiiu
AnesenTzAnsaInTangIeaau(n niananaeuuarAUsIe AT ARAENITaUTRNNNT B
e e ALY ININTEIUN S AHAN I3 3 EUN T RENIDINMNANENEE N1TMILADY
TuazdundngralasanuimnisdanianisdomsdniinisasgaRansnanisdougann
nanTsfnEuazngAnsssuniadenresidayniuiainatensdyaeuyndutd waaudu
FUENHANIAEEUgYNTN1aAn KD

2.2 ﬂ'rsmuﬂ'aummgfmwaﬂ'm%f—.lung%'amﬂﬁﬁmﬁm’%@msﬁﬂm

HUNMTEN9RdNgENaIaINMTazna e EntasTudiaiivineswnaifinsuaziing
9819997 (AL DUN AN INTLUMNITNITFEUNITFEN ULATHANGATULLATUNTS
sorTisnnaUsfunninmaemangaauaztasilagasAnssEAUEING 8199zAAun1aRs
Fatnenalui

2.2.1 naznalpsnuineastioudin dssifinaninfinunazguiiaunisine tuaiu
19952821907 NI NI AnaIiADAHg AnNEEaTe AxEularesTnfintunns
UsenaunNFIUBnIn

2.2.2 NARTINFELSINKUSENBLNNS TAEN19I8INANA"EE! WED NIRILLLADLANH
Wetszfinaafonelaluiufafiaunisfneiuazianviediaamssnounigiu g T
ATUSEELLIRIANN ] L 71 197 5 (e

2.2.3 NUaAnFIL uasvEnAHn I uanen U adin

2.2.4 natlsziduanniioudfinfi (U sznauendn Tuuéﬂmmww;ﬂuLmzmqwg@qﬂ
AT Banaaniagndu o Admueundngeafideadissdunisusznoueninans

[ SN < ¥ Y A @ o o Yua & ¥
VU i’JNVNLﬂﬂiﬂﬂ"lﬂ?‘mLﬂu@"ﬂ@V’WTL‘Wu?uﬂr]ﬁﬂiUﬂ@ﬂqmiTﬁﬂﬁﬂﬂuﬂQﬁ



69

< 0o & s
3. INMUNNITRNTINTTANWIIHNANG S
1. Bouseinng o ATUAMHIANERTUArRaulpraeaadrie uazlilsnesdnnlalnsy
813 | E308N.T P
o/ a = 0 & 9T A a o o
2. nangail3yyas 4 1 dusanisfnunlanlunen 6 nianisAneIUn® §amdunis
= = < ' a o o = 2 '@
awzndeudsudnnauaziuney 14 maniasfneUn® dmsunisamadoudouluduna
3. NMIRBUNINANHIANEIEINGEANNLITENFNNTINEIRENLLEN
4. fimariuTuazaNaAsAaaARANgAs HuannaT 2.00
5. IndvusySenfgaiunisRunseiussanlaiuanianeas uazidulUaunognig
ANF9NTANEIHNANGRT wasinUnueeladunnmumI gzt 9aen1sRneIseu

U3ty w3 w.A. 2561



70
WHIAT 6 NITNMHIAITISEY

1. MsteFenntsdmsuaianse ins

11 fAmunienanss aynaLeaacnlguimAsessm e de

1.2 fnN9UsaNNENaneIARINHEIENINB1INTHURTRS N auLAYaNe1aE K (3D
LML i penSURRTEL TMeszduandngas uaznsdmindazanaeinn

13 aoaaninenenss nufinsfiugianing as9Ealaraunisoiioauasnnisany
LATN1TATHRENAB LY TTeaTLAYIAINISANEIRE ANBUTH AITNIATINITUAS
%ﬂ%wefumﬁﬂﬁ@hm m‘sﬁ‘azﬁww%ﬂﬂﬁﬁ”’ﬁum:mmmwﬁaﬂi:mﬂ ﬁ%mimﬁmﬂlumu

4
UgrauUnIgoul

¥ v ' 4
2. N15N mu’nmmgumwﬂuﬁw LRI

2.1 NINMRIINELAITTANTITTUUNTITNBN NITIAUALAITUTLHUNS
211 dapusnifigniugUiuunIadeunisaey A8nN1980U NAYNT WNNTIENLATNNS
FauaznigUlsziiunalusnedon
212 fngdazpuandfsnesaninnguazlsrauniaoduASI3EuT e N3
448 nadaanfunanisBengsnaneannasaante luuasnene e i Lase
2.2 MaWmUTATINSHAYATTENA AN I
2.2.1 avfuanuiiananss naawasmisizniafiiulsslsminegmuaznieniy
AnAFanS
2.2.2 FLEENN1TVINATEATIBIARING MHLALADNAUINIT B oUnT1TaDY F98908
ABEa ey AT R EN
2.2.3 §AIMBNANFENINTINNGHATEAN o 1BIADLE
224 ﬁm?ﬁmmﬁélﬁq%wﬁ@ﬂiiuu%mi%qmwhm rasanz uarflaansany
ANTTNLANTAINTUNYHTLTI AN YDA UNTARNAIINT UATADITTIN
2.2.5 \alantatnanarseyaeuladsdasisideulnug inaimuinisdeunisaoy
soavsgUnaniang o TunesUfiRngg
2.2.6 §AMMANNANEIRIUANNIIANENAELALDIANTATENATSY A9 THLTTNAUAY

ANUTzne



71

dl a/ a/
NHNIAN 7 msﬂszﬂuqmmwv]aﬂgm

1. MSANUNINTFIN

11 fnnausiinniznasinissuRnraundngmns Taefninfidaduniadiiuem Wauas
dandngns uazAniueubidullaunununesgmangasssduganfnel uaznsay
mmﬁm@mq@ﬁﬁzﬁuqmmﬁﬂwmmﬁ

12 UssAundngaanInnaauiaanfifinualun ununagIunangng waznnswmun
NANFATANNNANITUTURUNANG RS

1.3 UBMNTUATINUNUMANGRSANATINIT 99Narifil Ansmunnsdniwmmangss

14 suEENLazaTUaEHNERRIYAaInafsadun aTmANgRT NMsdAnazuannIs
Baug N1TIAUATITANHA WLAaNTINRmMUN Fe1

15 U9 mAMNIINEBINNYARR MUIEINULAYEIANTAY 9 ita naslandngaaiiuly
agwUszANBAM

16 EEENuATaTIARUNITATeIAEafunaRmLmM AN gRaLaznITUIUnIT Bung Anans
nan1a3euesiAnangasimAmansiodin a1uTirInNnTdnnanisioans Hasyana
uazazAutul

1.7 999988U NUNIU ‘1J‘mﬁuu'1mgmmiﬁg’jﬁ’ﬁmuﬂmmmié LALNITUINITNANGHS

TN THNANTU TFIUUATHANITUINTNANG R

2. Uudin
2.1 nF1399ANABINTTVBIARIALTNIN uazAINRanelaveeylrimfinnannis
WU BUTUUTINAngns

a

2.2 UszrnmnnsanuResnisussRszsadatnaaznisiaemyinesaiodia uazsneeu
HANNFANTITATHABINITUTNIHIBINUIENIUININT WATMHIENHNIAGIAaTIAiEaYeq
2.3 funnn1sdanisdnsnananianaleresylaindinieasuseunangns e ton

vaya NS UUTmANgRsAsIna U

3. {Wam
Yo m ¥ a a ‘a
3.1 astrASnueWirnisuaran o unin
Y Pl A v ' A A !
AnsinIsuANAIDNeseiUEnE TS unidaynan InefdadidTamnntunig

= = Y CA = a ¥ < ¥ o
L‘.iiluﬂ’mﬁ‘ii‘lﬂ‘imﬂ’mUﬂ’l‘-V’]‘a‘EJ‘VIU‘iﬂH’WI’NfJ"h"Iﬂ’I‘;ITW Tﬂﬁ@ﬂ@’l‘iﬂ“ﬂﬂdﬂmznﬂﬂuﬂszﬂdwq



72

WiNfn19158 7S nEmAEIn1s LN Aan LLmnﬂmu@T@aﬁmum%’qudN (Office Hours)
e tiReEnE"Tn
3.2 msqwﬁsfﬂmmﬁﬁm
nadififefianasdeifsadunanisussfinlussialaauisoiiasiuiisnsang
nszauAanUiuN1Tae Y Wa@mu(g]mLLuuLLmﬁ%miﬂ‘axLﬁuﬂmmmﬁﬁummﬁmﬁ it

i ad dl a o/ o
Lﬁﬂﬂmummsﬂ BASITNTTVIHWIINEIRYNTNRA

4. ADRTY
4.1 n155uanense tns
finnsAmannenarsalni lagananseinnezaasiig@inisfinunseiuysayunlnduhli
FPRTRNAFENT NTABRITHIRYUYZEA121TY T AYIVD
4.2 MSARIUTINYBIAMNITITLIRAITINUNE NTSRAMNURTIUNIVRANG AT
AN SURATBUNANGATUATHIDUAZADILTTYNIINIHINNTIUNNTAN IS B e
a = ¥ a ' & @ ¥
19K Uaeillung uaraqnani1stengrasifauaasdudyndnisfnen ifusiusinaaya
dll = Yo s/ s o/ = = dl o ¥ Y
WalsBendnsunisusulsmangns aaanendsnemn3aunaniefiasyininussgulmang
FINNANGAT LATUUARTNANITELUIRY UL ATNANINTFIUAMNINA121TEINITIANTT
FoaIinuA
4.3 AMIAITLTINBRUNIIRTUALATITITENLAY
ADIN91TERTURATEUT 1A IAND T8 EDRN19 1T RIAEINE A 1T AAN T AR
AMHINHICANADAUIINTEHFDUTIN AIIITENTURATDUNANGAT AUTNTINAITUANGAS
LaTHAUENBATIZNTINNITIIINTG ADLLEINITEINIUATHINAAERT INaNI1TunaRIRRN

Tunau Ingenaseiuazaaaiugillsraunisans wiaiqRinisRnunessn3ygin

5. NANFAT N1TLTLUUNITRDY msﬂ‘sztﬁué’@‘ﬂu
5.1 NANgAS
5.1.1 Wammdngaaminadelagansnst smnsalinieiudedupirtunisass
BIAAIIHG AN NANHTNAFNARTUAE TR BRI THIRTY
512 marasauLazUFuUqmangasminmuninauaninagm lneaniznasnnis
udmandngns saniuRansanlunisdandngnsmaannansiuauneasnsresdonsLas

AORUTNBUNS



73

5.1.3 fnngUazifiundngaalasaniznganniandngrauazymssnogmainnisiuuay
Aeveneges 4 fna 1 A5
5.2 ASI3ENNITHEN
5.2.1 dpusannisidenniaseninivisnianguiuazniaufid Tnausunisfingan
Usraunnaniady wazinyBeuindidny sanluennsdnfansanluunazAsiienszanin
AAnlpANEALAIT BsAREgTTiae s
5.2.2 dntnfiszuuaiuanuniadoug uasvdeinaasfiaienszaninianianiaden
SDYARBALIAT
5.2.3 dpvingiurayaiiiearesiu Aan 919958 nasUFiiRnamsizndn viade
JuUsEannl uaznasInAvArInasynatanisAns e latureyatunisssiuaes
AHYNTTHNNT
5.3 msﬂsmﬁugﬁﬂu
5.3.1 4nininisiananisaeurasianynaieds Taasiusalsasniaianang o
Trun n19MaaauinAINg N1anaRaUnMTURTRIUINATIEN AoinINEuT A5y
NEUNHE 4R
5.3.2 FunangfinssnuesianuaanBou uazluANTNaLMNIETUAN T
5.3.3 dpviuuuauifiunanisieuganedn tnayideadugas e
5.3.4 wan1siszifiuainaaulsznauniadagianuisaansussdeniigdenin

UFURe

6. ﬁlmﬁ’uﬂgumﬂ%ﬂug
6.1 nsusHIsIULsENI
naRfunsa andngnsaclrannisfideyresamianaidouazanleaneiiaody
YARINTILIBSUNITEILARUINNTUIA FIUaIUiazIa5UNTsmTLaMIInSTUIaLELTY
FwismananlasasuardugamazrasunasiuauanSuss lnansmianede
6.2 NSNENsNIs3EuNTsRaNifiagLAn
SN EN N AT TN AU D LU UTNT RN AUATRDNTANEN209 A ANEdE

feama U



74

1. wlsdanieng 110,379 1o
2. wsRpnEIeNsTnA 36,751 1o
3. AFEIINE N 190 e/t
4. N3ENIANEANSUTIIIA 13 5n9%D
5. gﬁuﬁ/ﬂgm@uf@ﬁ 19 374
6. LAABIABNRIABIFIMSUNITRUANENTTUINIA 106 1399

6.3 NITAANITNINEININTITTUUNITHDULANLAN
Usza iU gugusTmasuarianisinen un1sdndenisile uazd19fifiaanes
Weausnisinenanssuazidn lnawaruazlydsznaunisiBaunissen TwnsUszaiunis
TrBemlAniueNeTNEIULARYINIAT9E R AINTIN IWNT aWBLNY I TeTTIAe AaDAau
Aodu q A9 weneniienarsefieeil Baysaeuunsigisuazuntsiareifiaonlunig
inaunysegeniide amsumeananatsdndemiidanis
6.4 NITUSLIANAMNINEINBVBINTNEING
a ¥ Y A ° s { 3 o & o %
HlaunfiUseanaue UITETuasianNT19AnE G99zl srauiuTndasannsisde
4 ¥ o Ao - woa o Fa ¥ g
WBNMEENANAN Lavyinuinfidssifuanunelfeseawilsde f157 uanenifiemuni
alamiruglnsn Seazsiungaauazaantunislsderesananssuadfanaslssiduaany

v v P2
‘WﬂLWENLLZ\]%V"I')']N@]ﬂ\‘lﬂ"l‘ﬁ%ﬁﬂ“ﬂﬂ\‘l’ﬂ’]@q‘jﬁlﬂ’]ﬁ

' L4
7. AAUSANANITAT RN (Key Performance Indicators

' ¥ 1 ] ]
ARUITHANITATNRUITY gnt | dnz | O%3 | On4 | N5

1. 8197980929 MMaNgAT B8 NUBETREAY 80 & v v v v v
AN NIz UNY RBRARIN Uz

NUNIUNTITANHNNITIDINANGAT

2. 31981 AVBIANGAT ATHULL NAB.2 v v v v v
NADAARBITUNTBUNINTFIHAMM
FLAUGANANEIUAIEIR NIBHIRTFINAUIA 1Y/

/2B (D7H)

3. A919AZDYAADITIHITT AT IHALLDY AU v v v v v
FLRUNITNTIAFUIN (D1H) ATNLLL NAD.3 LAY
A4 aguasnaunIaidareu LA aLNA

nsfnEnlnAsUNIIEA




75

. v
AARUITHANTIATHUITY

% 2

1% 3

i 5

4. §RYINSIENTHNANITATNRRNITIDITIHATT WAL
FIENIRNANTTANRUNITABIUTZAUNITRNTANUIN
(OF) PIHLUL HAD.5 LAy NAB.6 N1l 30 55

nasauganIanisinen Milaaeulnasuynaneden

5. §AYINNENINNANITANHUNNTUBINANGAT AN

WU #AB.7 718l 60 T nasAugadnsAnen

6. HNITNIUFDUHNARNONTVBIHRARNNINTIUNG
M3BEugiinunle HAD.3 uaz NAD.4 (and)

PENUDETRIAY 25 AavaneirTidasauluLaas

NI5FN®T

7. §n1eaian/Usul§9n159AnsEENn1T ey
NAYNEN1TNEN Y3DNTTUIUTUNANITIEEUFINNHA
nsUszfunssAnemisnes il see.7 99

([P

8. #1958 lnn (af) nau (ndunisUguimenvie

ATREHIATRNTTTANTTE I UNTTNDN

9. 919158053 NARIASUNITAMUIMNAZINTS

LAY/MABINTN ae19ReYdaznilansy

10. 9TUIUYARINTEULAUNNTIELUNTTDU (A15)
TIPS UNITWAUIAAINITUAY/MIDIUNTN (NIBLINIT

5882 50 aail

1. svAuanfanalavasiZadgania/odin s
ffnaamnINANgRT 1eas [uupane 3.51 90

AZLULAN 5.0

12. sziuanenalavesylnindafidaniodin

T‘Vi“ Lﬂﬁﬂfﬂuﬂﬁﬂ’l’] 3.51 mﬂmuumﬁu 5.0

o ] v v ]
sANAAUT (28) Tuumasi

10

10

1

12

] 3 (23 ]
AIVITUIAY (2DN)

1-5

1-5

1-5

1-5

1-5

¥V [ v

AIUNTABINIHSIN (28)

10




76

1 2

4 a o v A v 1 Pl A (%2
L nUszfin: NANGATIANINTIHATNNTBUNIATTINANIRY ABINIWN N TR
Q

o/ ! dyo/ o o/ ! y‘dl P=\ o a ¥ S o o/ aA
SAUIBUI AL (G]'J‘LN%‘W 1-5) NN@@"IL‘H‘Hﬂ"I‘jU‘jﬁQW’]NL‘iJ’TVIN’]?_I LATHITUINAILITANN

AiunsUsIgLlmEng Tiuesnan 80% aa9sustisan TnaRensnnainduandaustedy

uAzAILNTTN e A



77

NRHIAN 8 miﬂﬁzLa'flmmzﬂ%’uﬂgqms&?mﬁumsﬂ@mﬁ'ﬂgm

1. nsdsziindsc@ngnazasnsdan
11 nsUsziRunagnsnisaey
111 nMgdszgnsaniuansananst undnges ileuanildsuaainfAnfinuazes
ATuHzn ﬂyﬂmu@LLuzmﬂmm‘aéﬁﬁmwﬁumﬂ%ﬂ@qw%mﬁmu Lﬁ@ﬁﬂfﬂfmuwuﬂ@ﬂqwﬁ
MaRERAMSUTEATREEULARZ AU RAYEL
112 AreRaUnINIInARATfUsrAnEnaresn1gi3augannaanisiily Tnaly
LULADLANN WEDNsEunnfUngaiansiaenanisinenlngananseaay
1.1.3 ﬂ’]‘iﬂ‘i:Lfl‘lm’]‘iL%?;Iu‘g‘ﬂ@\iﬁﬁ@@’quﬁﬂ‘i‘mﬂ’ﬁLLﬂﬂﬂ’rﬂﬂﬂ N19VINANTIN UaT
NANINEL
1.2 msﬂs::Lﬁuﬁ'ﬂu::°z|mmmsé"fums?%l,mun@ﬂqwéﬂqsmu
12,1 msdszunsaenlaefi@ayniatanianisinen Tagumanenas
122 AsUasAsnIsReNYDInIasEeInnIsRunAuiuEeniisnsaen Aensan

! 1 ¢ Y Lf o
SUANBURHILUNTAR T@Elﬂ"l@"l‘jil@NﬂuLLNzﬂmq@’]‘iﬁT‘HifiﬂﬂQW‘j

2. MFUSERUNANYATIHANTIN

nsUlsnfundngastunineas Tasdisaarayasn

2.1 UspifinenfianuazAusing TnafnauainnisUfimeulusnedsidnemwse ania
ﬁﬂm%ammﬁéﬁmﬂmm‘mﬂﬁzmﬂmmummqﬂﬁﬁmLﬁu‘iwqmm@f@? 4ENINNHETIA
ﬂﬁzﬁuﬁfauﬁﬁm%ﬁﬂL‘“j@miﬁﬂm

2.2 UsnAsanunessvidasamlsznaunts lnedunisoianaaiuusznauntsinas i
Anguvizelsnsasnuusaunm sy luiodin

2.3 Ustifulnsynsenodvideivine Tradygmanduiianaiuwdsenoya
Tu9189mH AN 13A AR IRANgA31E 891N 9189148901515 AN AN 3U T2 AUA TN N

et

3. NFUTEINNANTITANHRHANI LRI B ANAN YRS
Uszifiugoininnisinelszdnd anudeiiusgnanisdniduem Twas 7 nuan 7

TnapmuznssnnisUsziugon e uszduans i Ausssslneaoiuf



78

4. mswquuwamsﬂszLa?luuam'mLmuﬂ%’uﬂgmé’ﬂgm
s Y1 ¥ 9%

41 IAIMVBLEHBUUY ﬁymj@ FINANTUTLANIINARA ADINF198 {1979 @T%ﬁ’méﬁm Uay
pjwaq@m'gaﬁ

4.2 Apszmunasaeyarns TaeySulnraundngns nasunianangnsuiilssys
SLAUANITATYNAATYMANGAS/ADLE UATNNTININENANGRS

o/ o/ 4
4.3 1 @uaNTUTUUTIANGATUALUNUNAYNS



NIANKIN

79



SITANUIN 1

¥ '
ADUIAUNRIINEIRLNLLYT 21

v

A9Y ASANYITEAUUS YIRS W.A.2561

80



81

)
maﬁj
mm

FBUIAUNRIINLIRENE LB

dfiay NSANEISEALUSYYINS W.A. ndoe

Tnefliiunisannastioaniafofuamiinendensien 9afae nsfnenssduiynyied el
ANSANEITEAUUS QYIRS 2EINMNAINENRENTENANIATIIHUARTAUATW FEAARDINUUIENIA
NIMINANENENT 389 INTINASIMANGRTsAULB QY93 WA, bedw UssmAnssnandneinig
B399 WHIMNNITLEMISNIHIRNTTINANGRITTALRANANET WA, Beea LATUTINIARMENTINANTNTS
ganAnen 399 NIUNAST AR SALGANANEIULTIR WA bede wasFulyfsdin anAesmnany
AMHIHNINGT wole) NIATT E& HIN9T &« WAT HIRTT Do WINTEI1sl i Annmdnandansian
WA eEdn RATNMTANETRENET THATIUSTNASIT dhoave ok oo WannIngIAN WA, beoo

Falveantamem nasalus

g & X e i e R o 8553 o
dn o HaveduiliFandt “daleAunniAnendansien 91dae nnafnerTszAuUdgyyind

WA, wéoe”

da w dareduitifnaesulETuRRaEnANENTNSFNEN weve Hndnll

v o o

& e B 15 i oy e e o o
nafnenszdu Ry neE U TRnsdetedu Vinue sminende dmundeiduly

o w o P o & & P ) Y 1Oy o o
Hunrsewnzdmdunisfnuntumdngaanindngmsla velmndadedusnizin damualilidatediy
WAngnAawsEn ddee nefnENsEALUAYIeE WAL eede war IDNALNMANENAEnEIEen e

(A L g A‘ F=Y LA A v oo e v o/ e/ J
m'iﬁﬂm‘s:mutﬁtycyﬁm% WA we'@en LLﬂT‘UL’WNLmN (RULY @) W.A. w&@&e ﬁTﬂﬂgummummﬂummu

iz « Wenan
oo IDRAUNNTANENAENEIEN 91f0E ASANENTEALLRYYNYIPE WA, beEn

oo Fa9AUNNIANENdanEen  d7fi9e nNsAnE1TTAUL YRS WA e

ufilafisifin (RILT o) W.A. beee

2

fa « TDudeesuid

“HUNANENAY” PHIYANHIT  HATINYIRENELN

“EANHNNANGNAY”  WHIEAIHITY  ANIHURNINAENTLEN

“a8n1TuR” PHILANTT  BFNITUANNAVLNAENEIEN

“RITHE” PHIYANHTT  FIRITHIBINITATHHIAGT e/(en)
UHINTEINBU Y Y ANNIANEN YN WAL
mede LarAIATINsTiGuntaatiaaud
fgmzifauinuaslffinnsdaniadaunig

AW



82

v
“ADMuB” PUIHANETT  FANHIFIRIINTEINITATHHARTY o/ (en)
WHINS 9T oy Y ANMIANENRYNTIE WAL
mEEn WazaNnamATINsRiEantsatieind
figmue Wauwinuarffnsdanis Fau

G

$a ¢ Wesnnsudsnumstidulumdensdud uastidnnesanlszniadidoditeysslemi
Tumssnfunismetisatorud hinsdftywnuaiunsugifeedeidiud Tesnmsufidniinededun
wactidefinign
WM o

AssuLtinAnue

fa v  gusniRvasidinfne

vo nangasByaed @ ¢ Y uazhitiaands o O azfaadinddrdaniafinen szdu
FanfnuteswaeviafisuyindenseninAinendnisiuiny wiadrSentsdnunssduayFygvie
Weauwin w%mxﬁ’w‘%tyfqu‘%w%ﬂLﬁﬂuwi'mmnamﬁuﬂq‘sﬁnuwﬁ"’uqaﬁv’ﬁumzmﬂw%mms:mﬁ%q
FTIN AN IUTE9

vl NANgRIRnyyes waiding) azfipafiugdndansfnuszAudseneafietnsdnin
fugadadiauwin Wiasziua o (« 1) Windauwh TuenuAnfiasstusundniiszdndne

0. Wc‘z’nqm‘iﬂ%fgfyﬂm‘%uuuﬁ’xfmﬁﬁﬁ'am\ﬁmmi wazyeArEwvdaufifnts feudu
fadansinerssiuisanfnueenuaeniafisurin Trefiazuindereanbitinondt m.eo aMnszuY
€ syiazuwBafisuvin uasinansBendmdngasBggeduuutitonti Gifisendt m.eo ynaTe
asAneneth Tussmiemsnun Tudngesuuuficantin vaannamsnunte aansAnumihiinanisGen
FNGN en. o ANTIUL & STRUATINLYERITEUWN azfiadnfi@enaguandilunisnemangrauuufinowii

o \iugfifigunminnebidugusssadantsine

v Tassinslmmudfininsisaseatefigaliidnnn BuudrauAniinszyinlag
Usznm ypanaRnaying

on biregndsdeasn wisgnldesnsinaaniunisdnuila q marzaaufiani
ANNUTENGH

Y8 o nnsseudndan viensAn@ondnduian
w.o  ingnduaninsseuinden wiadndenigiusensinundiisesdnuneu
Uagwiadtsuwindndutaniiuasa ¢ T anssznrruaraeasdenfiumninede vidnfdineu
AMENITHMINTEANANEIAIUA
@ amMAvenduenaviiniasaudmdan n%ﬁ'mLﬁimQﬁTﬁ%’uwﬂ%mmm”smﬂamﬁw
wiagAlHisulAnnedvinfeurindnduiae Wadnuee SuLiy yreiaeismihastientaens

o @ - o vodd a &
wnAInenfaansudiay v audanlprasmninendeieafuasdeei T



83

da < masulanian WiathAnwannaaniiunisfinenau
o wnTAngndpataiulanian m%ﬁﬂﬁﬂmmﬂﬂmﬁwqmuﬁﬂmﬁu‘éwmﬁwmﬁﬂ
Ju9m9
<o aouanRrosralaunnivi@mueaminend
<o fumaBmafidymalitde
ol FAnetuanunisAnunfianidnendeiusasnnudalifisend) o ¥
ASANYN
o fszasdfazealoundindfmmninedy FasuuiRcs
oo Euintpsmnfinninerdaiiun Tredsdamninerdelitioandt so M
fauSuamedlaneasmansinunfissadazdindnu vise
ok WromAnudndndaidazalauiing sudeunannsGeuuarnaaniden
\HemsneAnflEGeniuiamndounianandalnenss
2@ wndAvnatdeanaRansananudikseuiulan TngrtunisRansanename
we madaulaumefinuazianisBed
o wAnanduarRersanfieulausieduiidenn Traamnuiinreymnenn
wavdnsfidmaumhefinfraifieulonkiiu « T « wnmdngrefezendaulaw sl doadulumafidmun
Thuszmemninenas
e Anmiasfaulaudumiefinaran aviseidenivegtussfufudy
fusnehanasmAnends uasfinantsGesdieihishndssud ¢ ‘
wao AR Ty @x‘f:it‘}nﬁqmﬁqmmmriﬁ‘i:ﬁ’vijy’uﬂ:ﬂu
A

da & nsvadndnunievioniiens
wo fhdnFansAnuiszfuiygsinanainens vaansaitiugandnunin
m@’u'aLﬁﬂﬁﬂmvimﬁ'auf‘itgtyﬁm“:*mm‘f‘:m"é’}mﬁuﬂﬁﬂﬂ'm’ﬁsﬁﬁ um'ﬁmLﬁusjﬁqmﬂuﬁ’ﬁmuﬁﬁmum‘muﬁa °
wo  NUERIANNAINTDENANIN FnoUfiRc
W Buiiawmafinninendasmun TaededeumAnandelifinendt o MW
AmTuamadensaenianisneniilsrasdasdindnun
wiole  MFudndnen animendeansRensaniudin Tnaniuaaiaivrauyes
Pt

wa  madeulaumiefinliiie «.e wndidulilnaaylan

fa oo NMainAnuIszByYFERadias adneduanainnareudnidan wiadadenyana

°

Sa aia de v an { - Y
Vid ﬂﬂ‘lﬂu'u 21 NWﬂunmT'ﬂuﬂﬂ A~] M%ﬂﬁﬂmﬂuummquﬁﬂ'}‘ﬂuﬁmﬂuﬂ‘isﬂ’] FANWIINEINE

ia oo neTpusiuian
0.0 finauAndantd §ilksunnsdmden §Alisueialilawnansnminudu

et RliinAnunse wisffidnfAnunita Ry g fises sfinssnaemshuasedesmdngusin 1

A [ ] o ~ o o A =9 o 0
Gﬂ}«lVlﬂ’TﬁuﬂT"ﬂuﬂ'izﬂ'lﬂNW]'Jﬂﬂ’lﬂil Lﬁﬂﬁw:Lﬁﬂmﬂuuﬁmeu IR BINWNINBIRENTAUA

ool nadlfHmndndantiindounhisteeuianndu wan R Angrdadmun



84

» ' 4 @ a ¥ P 0s (VN P o
Widpdnsazaninisdudian thuelFsumgfanamianededuse g v
T=3 L kg o’ o = A § L A v o
oo. WANENREATAHATIRUSTIfiAuAraNe S nET BeinTh Al Snun

LHEYN RRBATHLKREIMGMSAnET iFnAdaiuurLNTAnET Mendstundeuiiuifauds

ia ow NstineanIdE
oo mMatnsmAnastuane Wgitauteulemaei 9
ol MathemuAnilaniiu avfasfiRnudolarelud
oo DANTsradesaieaBelUnnsin avfaeliiuniivgauann
g1ansd fBnen @799 warastufansdn uwseliFeusnuununtsinenluansdnurudabitisends
o AMANNTANENLNG
ool NstneariBr ansan asdasiFiuaningauanuniingde
TnermnsRensanusansiandetnuazsrduine lUdini viofl Bivnduussnimsingnde
o.e  MatheanrBrilanein avdseiiunsiasafuneniuamedion
Ban
oo  SpRANFEemATILEY Tefriling BaunianaiAansn
seiutuazannas Tuana Ao b H

NHIA o

NSIANTSANY

48 om SEUUNTTAANTSANN
oc.e wAngndafiszuunisdansfnen Taalinoftnindidesiactumsdsin 4
WnnsAnunusnzBriaunifesanmingtde
oo S AEmils 9 Adnaoulminendeussnauditanaeiein
om.a snendelisruuntsdanisfinensruuyiinia Tngutenisdnntsinunannidiy
o uuL A9
s WUU o A1ANTANEARalN9AnEY iunsdnnisfnuiunfdediu
mamafnuieduiiszaramdnunlifienndt ee Mad wmiAngndeeradinniaggiandatunna
nsnunbifedu uarl¥sraznanBoudsmnm « dlai TaedatalinBausiusiazsneion Dideuouiatie
savineAnasfitnna B iunensfneninfieesszuuyiinag
omamls WU o A1antTAnydainisAnun Hsrazieandaulifionndn
o AUMisanIANIsAnEn TR FaedantsBantifisnuuinlusemiasRnaafitmua Biuatanisinen
Undessseuuviania
oo NatiindngrsauAmlalsznauficesedmidiuiotnseulunnaggieu
WieRnemisRnnaan wiensdfnulitewfeudinaggiouiudmmilesinianisinuanaiody
fing
om.@ InnAangrde i szuunicefnlunisanfiuntsfinen Sautuminedntiuans
feUdnnaun1sfinunassusae s

ea® N1IAAMHLHTR



85

&

P=Y A v - v 1
sav.0 18Atnanqud MlHatusseraniasfusaiiguilautiasnds
ot Falie  dannentsinuangd WA o wefdn stuuvAnie
v ol

ombe SEATMIAUGTR AlflsRnudenasaslifiannd mo Halussenna
asfineund WAy o wieafin stuundnas
oo NFANIIEaNMsAnATATIY AlEna RN Gitleundn ce Falwsiania
nnsAneUn® WAy o misafin szuwidnia
paw.@ MIIATEaAansInnsBunulannuilEsuneumung Alfnan
vnlasmadafianssaiu 4 lilisendy ee flusaniansfineming Wildwiniy o witsfin ssuuninig
oo HATANENABaatundanlufiFnosturiaw (Prerequisite) FmsuniTaemziiian
ywseAnlaefansasiinanisBowesesnedridasrinunaulusedu D (man « i oc.d) Tl
oo TEATMN q Sairanednussianedmiaul

oo HETEIUTENAUAIY

on.&.e LAY m ARSI UNAaE [ARY

omwo WA « uanafia seAufulionensfinen
om.atm wuTNAAUT & TEERGN v TuanAen
omwe 1arEELT o uanatla BUNTHIDIIEAYT

saeo FAMEAR wennlFR
sa.00.0 BAALING Thud RAnfinants@euuarnmsreuFAsiLR ARz
.00 %NT‘IJ
sa.eoAAnsaRna (Aud farAfinan1sBenuasnsaeuliAns LA Ry aran
#N91 .00
omee  NISHUUNANTIRAR aznssvndlafumeanisineneasnsfinenlussuuvAnna
LU o n1anTsAnensatinnsfinen wiantsineriuszuuvdnne uu o avansAneasiatinnsdnen nadidn

amzeulunanmsinungg¥swmrinmndaazdnuunanmiAnifisduntamsinenggisuiiion

8 o« NANGRIANUTLT
a.6 WANGRTITALA Y sETRIsAAYTITT Ussnauday
oco.0 nuarATAnEWl Wiunguanedmiiedaainenonuiunpdficysol
Wilaauseusosnanineman dints uasfiugoirnuasmuies §Eu doax Arudanssa uasssaned Talasia
prmAenuaara R Wannmuasadheraiios Aituiinogiqussey wisnbiaomdiawaaiien
gt wandhnaidizfifigouduasdensineuardonnlan lrensmaniteninfiasauaquinussdnd
TupmaTsf we uarAsEUAgNATSTEEINGNATITIANAIRRS HyBemARd MuaIngaATAngimaniiy
adlarnans lagliddmaumbiefinrenbitinendt emo mitufin
il masdATAnemTtUdmAMAngReUByye (Raifing) e sy
masniuseinf EAnusnuisbesismatoih i Bndugodessiuanynn il Summieh
e S1eAm A HELMsE i uInana Lﬁ'ﬂﬁusquﬁ’mﬁﬂ’imﬁ%ﬁﬂmLﬁutﬁﬂwé’ﬂgmﬂ%mmﬂm‘% (fafina)
Faalifipandn mo vaefin
ool WNWATUANIZENTY MefY Artuny Aruewiziinu AmAugndniin

= { v o > PRCON @ v o " oA v &
wazArEn fajamane TigEeufinang acwdinls ussufifonld Tnalifidmaamicefagon ded



86

k~

ozok.o MANGABYYIRT (@ T medrinns Widmoumiasfia
MUOPATNANIETIN BifiaEnTn wmio wioefin

ool NANGRSUBYNeA (@ T ndmEnvdauifing Wi
witgfin vardzTawzsaNliieendt o wisefia TnefissBaArmalfiRnanafisnsginin
e winbifinasgAmandmmeseeBandrmiufiinebitisend o wiefin uazmongui]iitios
97 oe visiin

wingns sindes WigdmoumiseRamnsdsiewtzsanlidesndn
<o wirwha hdnawideaiirmmmquiitioanin o winefin

o0k NANgATEYNYeE (¢ T) Wifdmaumbefinnueatrianiz
sanlitinend o winefin

sx.0me wangriBynied (lsundto 1) Wisldmawmaafinuuan
Arnawraan Blaendn eow wiefn

as

waﬂ'sgmmmﬁmafwé’wmm‘f’mqu:‘fuﬁ’num:ﬁmmnL‘E’lm AenguEn
Arnenuadr g # Tnefrnanfasfisnunumieednilasndt mo viaefin wardmindadisuon minefin
TBitiaandn oe wiosfin Tuﬂﬁtﬂﬁé’ﬂwﬁnqmuuuﬁ-mL'Em@:ﬁmxﬁwﬂmwﬂwﬁmmﬁmmﬂﬁﬂfﬁﬁamdq
mo yiaefin uaslifdauamicefnsanlitinandt aco witefin
AsunangesuBayeywduuniitamin ARediasGendmssiuidindne

TwnasArancliionndi o vinafin

oco.m MNRAEIADNAE ineAnAdalanalitandendeuaeiala o
TmdngamByaned endivredytusossfnuiol e W§EulFaaauimdanstininmng
panhl saaneuiiunsdsBnANon wazarnalsrsGenlilinngedu Tae s monmisefnaan
TBitiaandn o wiaefin

anAngndusauniwdafielawninefnsneim hmmostmndnuiah
yanadrans uazmnasdsndanied Winutariitiaasiaruaminse famsodnutnsgnli yil Ham
Fasinuntiasumudmaanbefnfidmuatiiunamiirsgnmdngns uasdvhinamdnnarinmadoulan
nan1sBeusziulAgaadngnisfoentusruy  waruuiUfUaffAeafunisdieulausasdineu
AMMENTINNTIINITEANANKN
ocla AMUIMMIEARTIHUALFLLIRINTTANET

ocin.o MANgRTAYN9E (@ D) Wilsmaumiefinsnbitiaandt ko mitefin
WaadnuiBiin < fnafne dwmdunsamaienGeudnng waebifin ov Untsfawn dwmdu
anesaaeenEenuliinnan

ol WANGRIUIYYIE (@ T WildmaumirefingonBisioandt oeo vusafin
WiaAnuiAn eo Unisfnen dmsunssnandendnnan wrebifiu oe Un1sfinun dmiu
nrsnmzien@eaulidisom

oio.m NANgRataed Gitlpendr o 1) Wl mowmbiefinsanbitesndd
oo vnefia WomAnu lifiu o Tn1sinen dAmdunisamadeuEaufinean uasliiu ox tnnadnun
AmFunnsamaden@Eaubidiana

o P walo P ' '
oo NANERIIYYIeE wiadlan Widmownbsfinsmlbidoend) oe



87

w
miwAntioardne Bifin « Bn1sfne dmdunrssmadendeufanst usclifiue dnsfnu dmsu
nsammfion Gaubiduoa el Bitseafnuanfdldamensineusniisudndnmn twangeei

oxa Walinamadaudenmeinaoandasiundngassainianansdilénu
wazi@evinasnudinlandngreanandruazununisinuniy uasliianersdivinuniiugaouquian
amuflendeuneinifranadseiundngassanin
ox. MadanGeunsastLnanlaihmdngnssammiingtds Wi luauusznna
VBINVTAINENAE
NHIA o

nMsamziiianSen

2 oa nsamudaniGen
oo nsamzideniey Wiiuluanfdimuailuyssntraniinends ninfidn
wnamsifemdsiuitumingrdaimun axfesdnsyarusumadidia lulsemmmAngde
s MIamziflansednln q fansnTnaazdeudauvdoamadendy - aau
srerinsTuLIRSedneaaNRe D ioeauaen U et Aufiunisfnundamunlilszana
NAANERe
oo Nssmuilesiedrmasinme Wnssinlianetuszazoaresmavafingedn
e Angidearsenidndvdnsamadaunednnaamafnunsis
ot manmuilauBaazanysoifidodalFdsedssautundin 4 andidmualy
Tsznesmingnde
ot.& AinfilEsusnus | vde P HAnkispsamadendauseiymiudgn
oo A AnTindiau
o®®.0 STULNANIA WU b n1annsAnursatinisfinen Afaauisaainniiau
BensneituniusaznnansAnEUN R Bitiaandn « wiefin bt v miefin uasausoamaio
GaumeAmamiunirggienliidiu o wiefn
oEDl STUUVANIA WU e A1AnsAnEsalinisAnen ARnainnsasanaien
Beuseirussusasnian1sAinen [Biifiaendn v wiaefin uiliifin o ¢ wilefin
AmFunsamedeuBuulisednidansdeuntsssuuuuanilal amninends
fvzmgfmm‘fﬁmw:Lﬁwmnnd']mmﬁﬁﬁmummmsemﬁau‘fﬁ mnfAimvine (S Ussneeaanwinendt
nsfNAndasnisasnsidiawBautiasndn « nutefinnialinndd b s
AnsunnsdantsineE uszuuAnia Ll e nmAntsAnunsalinisAnen ande eew.0 WIBADINIS
amzendeutioandt v nitefiandaninndt o¢ wissfindmiuntsdanisinualuszuuniang
WL e MAmsAnERaTinsAne madin oevl DiludissauemmingndtieRansonayl®
oo naamuieiifindents Waadnmsamadowhaiuluazuasmeiniameaion
fincanlnh il usnus w
ot.a NAngavasmzdendnin@nuneints ¢ Wodunsfisguadts Taoan
Wiraumaeenansiitine andudiniidn anensdiaeu wrsansiisetrdudinagueen ety
wANg B ANy

(A
o

o o o ' N - ~ & Ao ™ P o
Tl NAnazestiseamtaefingeAsniu sanfitiuua B ilsearaantinends



88

uasfidmarlFsunantaBmaiiudnes S e U wasliian@nmiefinsess

ot Manainundla maRdebilFamaieuBaudaameln 4 fanu fanaviacs
aninnnsfinendmiuntanisfneniu Tnevinniidersayifaninnisfinunsenniud wazazsdiaude
Ansssdien Wetunsdeuiufaminfadnunaninian aafiugiunsdnudmue wnliugifes
sanamdiaiuanmniiuian wie

ot.00 HWANENRED1RERNATIIRATIR U EAN ndudnTuiantna Snfmguadu
aupns  TaeWideseruanfifingamdaniu diuszeziaainnisfinu neduul Sanezdecdnss
Anssssfien Wetmadeudiuian sunkmssauiiandu q Afndsuaieuduiaminnsfinun

anAnende Heyia ndudn duifeauossatsn mniuiimumast o I

anfuiRangi finanownsiiuian

ot.00 WnsdiRlannauanuAnian inAnunssndnaoniugeafine wisfiiennas
RN um‘f‘ma'1ﬁ‘ﬂm@ﬂm‘:mmgﬁ’ﬁ?ﬁﬁﬁmmmﬁﬂuL‘s‘ﬂmwﬁmﬁuﬂmwau‘fuamﬁuqmuﬁnmﬁ'umu
maamzifeudmdiaminetdeimun wiaunsdll wiaarsRansanayiAtiamafewneinidaaeu

Samangnde Tnagnsernassnifliananfidnmue (T udssnrmndngndaf 5

d? oo N1IAT
oo.0  Maanauasnisatia  Raelefifeduiu visdulos Tiammnaadinfuden
gl duamediumanandatamunimanansdivinu uinihluseeygyisenenansdijaeu
ool NNFRMANNISANEN
o0..6 ﬁﬁm:ﬂﬂﬁHmﬂmaqﬁ’ﬂﬂqfiﬁﬂm‘féﬁfuﬂﬁtﬁaiﬂmﬁ
(@) QniFEuNWA TTANWAVIBINOTIENSUTENSINNG
(o) THFUyNUANWABWTnAnunszndnsuing vidoyninlng
wnAnendy uanATELAYY
(o)  WuthewiaUszaugiifive
(@ auadl q Annediuanacs
solln  SRRAUSTRARTRITNNSANEImAsanEsnAntsAnuindv3aunnnd
wasfasiaanadondentinnanisinunindlande facnnlszaederaninnnsdnutigutuaianai
aAngndetuaniantuniidsfugenaingunasasimenanadivinuteaouf udaeamningtde
ReRmsnnoygidrainedniFamdelnansfnuiWEusnes w
oolo.m fRafiawn wingndainnisAnuiasaanisananisdneatnfivie
wandt asfssdrsvaraanadenineisnunwili@aynatanisfine
oo AMIAIERn  AReTHIsTaderuaaesndesiiluanesnwianmivdaiuaenann
funaTasanansdinuiinoni udnausimianandeiieRansonei

48 oo MINURNTWRAR
ﬁﬁm:w”uﬂmwﬁﬁmﬁwmo;ﬁ\wiﬂTﬂf‘I
oo.0 A
oalda R1BEN

oor.on leuliinas thdnuaniiunnsinungu



89

ow.a ManmENTRrassdniulantonidelnradidmuntituie «
ow.¢ Bianamadeudeunebuafminendadmuanade o¢
owm fannvszwgliannisiiuife wisnssvinniednistifnnanudendeud
WANENAE uaziwIvendudinanas Wnawsannnadewian
par.ey W lFmmnisuduftnanidnendeiuean o wiressnafidmua uwmnts
Anunvassnu Azt hignganishnu
ow. fnanisdnunsnlnetmi asalud
ow.c.o HDBEUNILEIATY o MANSANEIUNG WEBATU o nAnTTAnEILUNG
AMUNTANTIANEN INSELLYAANALLY @ nanTRnuselinsinen fefldnssiuiucsmuniaionnnly
4 e.6%0
om.cle WaBuuNIEIATY @ NrAnsEnEIUng WiaRTL © AnANMSANEUNG
AMTUMISANTANER NS LILYANALLL o AAnnsAnEnsatintsfinen Selidssiuduaranniaionan (x
s o.0ve
ow.@.m HaEEmILEINT « NMANSANEINATRI WiBAsL © n1ANTSRNEI

v

~ o - ol =3 1 L 1 ol “; A
Und Full dmsunsanntsdnun sz uuvBniauuy e amansinedatinasfinen daitenseiuiuaranmas
FRVNALHES o.ove
¥ & a ) o o %
il nsdlianiinanisfinenaglunaidinsnmlunianisfinendane wals

azdentumanisinenggien WilusammanisGaunianisfinuggiawiuding

i9 0w MISHNLATOENTIEAW

oz NaRNTEAT 9znszrilinneiu v Fuamiusniuarndudiraanisfinenund
vl o fAlansiusniluanndudinniaggieu

ol  N1NENSIEAT AznseinlFaraluimunnan Bilfusseznaniseay oe 189
nadeu eeanantsinenudusfutiananisinen nsnensedtate uivnaadaiutunisifis
sredrazbivsngdnus W Tuszdlaunanisinun uitaausefrmAsimumaaInsfinaedrianas
THsudnus w

owe  tumpuUATANASRNLaranus1ednn THdnTuafidamaliTulsznae
NATIIERY

NI &

NSTRLRTUSEIARNANISANM

48 e« NFIALAZNITUSTRUNANITANET
o aMTvEndedntitinsiananisiinenmantsinutachitienndn o A%
satlo  aiAnendul¥sruuszAuiuarAnsziuiunsTauaslsnfiuna Bkusisetinn
FumAnenduia Bidauaslsniunadinednes S uas U
oo LUUSNES S war U Wawrrunsiednfiuminendedmimn walsafiung
FaadneT S uas U
o Hoydnuel uazAINEIEINTIALALUsERNRs1E AT 7 Bidwun Gofl

]
-

A nutafia dan (EXCELLENT)



90

®O
+ = a

B S TGTIN Aunn (VERY GOOD)

=1 a
B AT ) (GOOD)
c ANLT Fwals (FAIRLY GOOD)
c YTtk el (FAIR)
D' ANLT B (POOR)
D AT HOUNIN (VERY POOR)
F AN12E fn (FAILED)

= & A
S AHEEN Wurinala (SATISFACTORY)
U QTN Tiduiinala (UNSATISFACTORY)
! ERERN naTanadialianysol (INCOMPLETE)
P S TaTdN, mﬂ%ﬂummﬂuﬁﬁﬂﬁuqm (IN PROGRESS)
W S RN N190BRIYIBN (WITHDRAWN)

o  TEULTLAUIN N1vuaiiu@asnes A, B', B, C', C, D', D WAL F ZILAAINANITANEI

a d"‘tauu a T ' a A v & o &
ADNRAAN [FTUN1TU TS AN IWLARZI183%7 AT NANTEALTUAIH

FEAUDY A Apnszsutudn  <oo
FEFLIY B* fArnszsutuiy  e.eo
FEFLIM B Apngzsutudn  e.oo
AU c AAnsesutuiy  w.¢o
FEFTLE ¢ Apnszsutudn  e.oo
FEFLIT D' fArnssuiudy  o.¢o
FYAUAU D Arnszsutds  e.00
FEFLIY F fAenszsutuin o

& o

oo BnMT | iiudydneoifuansdn Ranliaansadinfunistanatusednnsiuli

Py

wSaanysolld lnefivangmuuansindmagaideundsznis nstidnes | deslESuaaudingsuann

' 2
= o

219138 ABULAzNTERNAINAMNLATISNEATTIMRN ADY
AR AaIAdlNN19295UN199ALA LTS RN ANB LA NES lTﬁﬂuyiiﬁmﬂTu
AANTISANENEA [U289n15897DeuBe ATNTZELaRTININNA (3 U9e N ATBINRIANENAY WINRLAIALA
o/ b a o/ d' o/ [ o/ 3 = o/
AINAIININAINENagesiAeuenEs | Wszaud F visesnes U
% & o/ o :d' ' ~ & o ~ = 1 41 1
oy 8083 P iudgydnuoiiuanedn sefrriuieinisGeunisaausiaiiiaaguas
= o = ~ ~ & X 90y PO | = o o
Tansdanazlsufiunanieunianisinenfiamedsn v Wl ennsuaede it angnae i
o Py &1 oA A o A P a o o
fne5 P %Lﬂ@ﬂuﬂmﬂLuﬂumﬁf;mLm:ﬂ‘muuw@mﬂ{’fuﬁm:mm@mmuqmmﬂ
e Y v, A . v o v 8w
289n1580U [AU5zaNA N9 (AN W A1AnsAnENEA [ MNRUSIINASEELRIFINANIANNITIANDNLED
WNAVEAY AziAuenEs P fluszsudn F videsnys U
oz  onus W lndyanuoiuanein
om0 RARFaaNIAamzlsusNSenlinisamzidsn
oo maasmziouRn@anlauasduluus
..o ﬁﬁmgﬂﬁeﬁﬂﬂﬁﬁﬁﬂwﬂTuﬂqmmiﬁﬂmﬁfu

oc@.e FAnEnAeylR RAnnewnIedsfiamanden



91

Q6
ower M5 S U | P usz W asligminndmaamndissauiaraunis
o.00 NTLIMHIEARNLEN UAZNISAMIBIMNANS AT AR
ow.00.0 MIHUSMMmIe AnaraRa asunangns Widuiawizmiogh
auavanefmniisay Ewindy tunsdlifdnsmaiondaunsiniamginniannd o as Bituans
smmaningfin afgernefilasdndieuliih Andumsfinaemeaiomies
oer.00. 0 NWTAVENAEezATUINATS LT R aMRAEa TIMIERR uavANTZiU
SaseTtArramueiinanFamafastuusacanamsfing sndusediamatondisonfne nnde
[~ 4
oe.00.m MIAMRMANTEALdNRTaedy  iiemsgmuasduumiefin
fusssiuiusmn 1§ edmaeds see a3 wdamnasassmamiefinunsnedrionn gnuiu
$8 oc.or TunasTtREMARes W daumds Tnghifinnstiawme uastunsditfnamstoudsusednin
TeArmihanngt o A5 um"‘mmﬁ'ﬂ%ﬁnuqmﬁﬂ‘szﬁuﬁ"’uﬂ:aum‘ﬁ‘ﬂmnwuwﬁmua:ﬁh‘i:ﬁ’uﬁ"uﬁﬁﬁm
mmLﬁﬂuﬁﬂuﬂ%’aqmﬁﬁﬂLﬁmﬂ%y’mﬁm
o.00.@ NFAMHIMANS L AUt ARt asiRafidremedr i ednaans

L' s ° . =3 s ! o I‘s =Y A -~ C=3 IU v
e wagaassdmwiefinfussyiviuemnnedaivanglumdngasaiainfiudn tidiezdin

v &

=Y A v . =Y 1 o~ o A A b 74 (i} v s 1
oA Adauivdelifinnn nedeibivangmdngessudisudn Biidanaclifudrsiuiulas:
Qo ° ' o’ x
Tilndmsminssiuiuazanaie
o . o ¥ o a { v
ocoo.& N1FANINATTEAUTUFz AN IRRs v Anfilandniantann

o 4 v o : v ¥ = P |
amuuqﬂuﬁﬂmﬁu T‘Wﬂ’]u’]mﬂqizﬂ‘u‘ﬂuﬂzﬂﬂLQﬂilLQW"ISﬁ’TEI’)’(S’WIL‘%iIHTﬂN

P = ¥
48 Wwo NTITAULT
A v 8 ' a ¥ v
wo.o StAriaTnRaaaulEsindd ¢ RAnantsnamifanEausi (s
a o o v o i, @ iy o 14
wo.lp ‘sqaq-mmﬂu?mmquTﬂwcmmanqmwuamﬂﬂu‘fm F RefavamneiieniEasidn

P’ v o v Y {o v o ¥
wo.m  seAviAulamnlrssEimdngnsfiffaseuld U fRedassmzbendeus

NN &
mMsanSansinun
8 wo MBEND AR IB Y93
bo.o  UNMRMIANEgATNERtARzAEINsAnEn BRmezdsedulusnsimntadiez
dnganisinun TagrnusnansditBnensemmiangdunietuszezioa o Wen mirndulinnadey
wolo  HAGAEFUNTENe HTUIByyed ﬁaqﬁqmﬂuﬁﬁﬁaeﬁa‘fﬁﬁ
bol.o AuMEATIIN © Arumandngrauardenlunsmeini uaslis
suAminRSudnus | wiednus P
ok THremaanGeusat
welnin.o MiAnEIRB BNy Raes S1Eansinuilinen w ma
nsfinen Und dmsunnsamaden@aafinnsuaslinan o nanisfnenunfidmiunisamedau@Eanli
BHAN

womm NANFATUEYYIS (Aofles v ¥) dnFantsinun(ils



92

ow
fau @ n1ANSAnENUNG Amsunnsamafiauduufnaatuainen < aamsinenunf dmiunis
amaifenuGeulifuna
o olo.a WANFRSUSYQe3 « U FSansinen(ilinan o ana
mMsAneUng dmdunsamadendEemuinnauaclineuy oe mMmansineln® dmiunasvsdanGay
Tifaan
0o .wlo. WiNgRIU3Yn1es ¢ I dAndanishinelilinen < ann
AsAnEInd dvduntssamndienEeuinnaiuachinon oo AAnsAnEnG dmdtnnsaenafien
FeuliAnaan
wobo.¢ MANERIBYNeE © U A1ansfnulilinen oo 1A
AsAnENUNG Aniunisamadendaudinnaiweebifion wo atansAnuAUAR dndunsaanniiau
Genlidnnan
e Aanfrafisulausietsaniauszaunasel nia
Usraunnsafinin sactinaninuegheminenderimdngrsetnetios o UnnsAnen
Lok fAsziuiuszatnananAngns iiisendt v.oo
ol  FBUNMHATTHINEIEINGEANNLTENFATBINNNANERE
wow.& BHiWwszEnuduatuns@udniussaulniuaminende
wo.n  Wnsdiftanlsrasdarhivadifannsinundine momtamnla umdnenduans
Ransaneygitiduee q T

wo.  RARTIlFsUNTTIauete ALy Rusifion wenanduglauau®

nafitiuntiudin wo i wia FaehidutAmdeinAnefilawnnannaaiin unzFasRAniENTRANIRN
Haesia fus]
bo.co SAzAiiusraainsaandngmanud o.co Tl arlisuifesh
funduduntle uithildnssiutuarruefaraaamdngrenaus miso e o.cew azlisufesAlondniusas
wo.cw imalEFuseiuiy P vdadnus U uasfieshismunieudeutilu
F8311n
dn we nTERNRUIYLN anwingnfeasRsrsanayiiusyyuiedunniantsinen
anuiu nadiinan Taiﬁm%@n's‘iﬁﬂmmuLmumﬂ%‘ﬂuﬁﬂé’ngmﬁmum Tﬁwﬁﬁﬂ%mmﬂué’uﬁﬁman’m“’mu

Tneanysad lunnamafineniu q

in wa MsivAeyInTsuigEeud MansmedenanfBudiresminede Werniusnda
Aufnseavdngrsuarwianyseiadeuilazant anelidentusialud
wo.e WIHLITNIRGEUARRAANANGAT
mo.0 Wisgmas WiuSariideufaasemingas waripe T sz dudn F
vaadnus U wiesnusaulnfifieuwintusedetmiianniuinuas aminende wesiidsziviuasaunte
gnaoANuRs i Anenfernusiazui Bifiaandn m.ae
w0l WhyAN WiruRAeiGuuinsoamangns wasline H3ussdud F
Winshus U miasnusanlafifsuwintusnedntmiemoniumnuscbaminande uRefAnsyATurz et
naaidnues smAnandesasusinzwi bileandt e.eo

wela WEHYINIRBELALSTANT



93

[5121]
wisgnawun WiuiasfiFewilszdntnisdnuni q TneameadanEeu
LA Y ' VoA . v o w & &
o MantsineUnfuTnsAnunibitieantn mo miiefn washivalisuseduiu F viadnes U Tudl

Y o ' o & P ¥ g
MTfnEnTe uasFaeaAsysuinaranan hlintsfinsmiv T en.do by

UKQWIENTIR

o

@ 4 PN o o v P o ' P
t8 e Wennsuduy uardszma Lﬁ'ﬁﬂgummummﬂuumﬂTuwuqsﬂmmﬂﬁmu HUUATUA
Faressilivady
T 1 v Ava d a4 va v o v 0y o
Tuszninafisfilinnnsudeu Ussna uazuwsodfilf Weufifenadiafedud Wihsdey

szne wasunUfiRsemAnendeiTdeghutditesiuidlite sntitdlneaylan winithidnviaud

o
dszme o Wi %G/lﬁﬂuﬂ‘iﬂﬁwm WA wdoe

(pamsraraifiesfino anmdalue i)

UNHNFNTHITINLIREWLIEN



ANAKNKIN 2
A5 UFUUTIEURANGERNS UA.U. (NT15IANTINTITNBETS) USULS9 W.A. 2560
U 9

umwﬁ'ﬂgms WA.U. (NMSIANITNTITHDNTTF) U%’uﬂ@e W.7. 2565

94



95

- INUNHINGEIH | NAngasUdules | nangmsuduilgs
NRHNIAIUT
A998 dAND. W.f. 2560 W.Fl. 2565
] " ] ]
1. BHAAITANEIA Y (HRasnIT 30 WKaYfn
WNPAY N9 30 30
23 " YV ] ] ] ]
2. NNIAAYURNIZTATM (HUBLNIT 72 nrefn 91 Nulafin 93 nIYfif
' v
2.1 NANIAINUGIH
2.1.1 AU IHRNITAY 24 18
ZZﬂQNEWnaﬂ
2.2.1 FBenNUeAY 46 54
2.2.2 Ageniaen 15 15
2.2.3 Aganiafne N15HNYIN 6 6
LAZNNSANEIE ATy
= =] I ! ' =
3. NNIAAYIADNLES (NWBENIT 6 NuEif 6 6

FIN (KRIYR)

120 e

127 viunfin

129 NuaEfn




96

¥ 1
GI’]%’NLﬂ%ﬂULﬁﬂUTﬂi\‘iﬂi’Nﬁ@ﬂgﬁi WEr.U. (ﬂ”li@ﬂﬂ’liﬂ’liﬁ’ﬂﬁ’li) ‘]Ji‘iJ‘iJ?ﬁi W.A. 2560

Lmzwﬁﬂgms WALU. (NMS9ANITNISHDNTF) ﬂ%’uﬂ@e W.A. 2565

NANYAT WAL, (NMSANTSNISABRS) NANYAT WAL, (NMSTANTSNISABRS) a5z
U5ulge w.A. 2560 USulgs w.A. 2565 Usuilgs
FoFnua Ay 30 vuaefin | SdnEaie Ay 30 wiwasfin
néu"i"mmwr 12 nuanfin néu"i"mmwr 12 Baefin
001101 | mstnnunlng 3(2-2-5) | 00101 | nunlneludinuszdndu 2(2-0-4) | Usude
Usage of Thai Language Thai Language in Daily Life mi'mﬁm
naReIIRaEen 98 nsussdsslon Vinpznslanten Meamuniais nsen | uaz
fuan uazlomstunieilvne nnsdulamanu n195uans LL@:VTﬂmﬁmmmﬂ nadian | AneBuns
AATyanNMINIUAZNNTas N3 @ eueanin unnsaeans madeanshdamazsuln 187390
nneagUAN WRENITUEPIAITNARHL BHNNIZEN
ﬁﬂiﬂ:m‘i?%ﬂmﬁmﬂﬁmm:ﬂu Listening and reading skills in Thai for
Communicative skill through word, receiving message, speaking and writing in
phrase, sentence, idiom, and prose in Thai Thai for delivering message, proper daily life
language usage, identifying main idea from communication
listening and reading, paragraph writing, brief
summarizing including thinking expression
through usage of appropriate Thai
001102 | nrundsnguisasmany 3(2-2-5) | 001102 | awnmendadninig 10-2-1) | U5ude
Ready English Thai for Academic Purposes vunefin
ﬁﬁﬁ’WﬁLLmTf;ﬂﬂ’mimmé’mqw matEnE aanns 19WA N3 LAY
nannalnEEINgEEBINIaa WA 915 8% uazn1aden yannnsaandumanTan | Aesuis
Feau m‘iﬁ@mm’ffﬂﬁyﬂwné’mqwafu NTINRANGITHIBITINTS 378117

FAnLazdndu Taun nauusinmeas
qmmﬁu N19RBUALANNTUREN191 8y
AW NTTNTINNN NITUBANWHRSLATTIIINYG
AN miﬁumm"fu‘;ﬂummi ﬂ’ﬁLﬁ@ﬂgg@
ﬁu?;’] LL@zﬂ’ﬁﬂ@v’]Q’N’W

English vocabulary and grammar,
fundamental English usage in listening,
speaking, reading and writing, development of
English usage for daily-life including getting
acquainted with someone, accept and decline
invitation, direction giving, direction asking and
direction planning, conversation in restaurant,
smart shopping and saying goodbye for

someone

Integration of listening speaking reading
and writing skills in Thai with other fields,

producing academic works
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001105 | nrwnssnguglannang 3(2-2-5) | 001105 | nundsnquamsudimlszdnin  3(2-2-5) | U5ude uaz
Explorative English English for Daily Life AaBune
VinuEnTEISnNgEATLNITNS WA B Andwn dauau aAuazlennant 718377
e dduazlensoilunisdosanis auBanguduiugin nannsly
ﬁmum‘aiﬁéwj Tuudunanna Taun nns mmﬁaﬂqmyfmmﬁﬂa WA am Beu N1
FNUHNUNITAUNI ﬂ’ﬁ@@\‘iT‘NLLiN NI’TLL ﬁyﬂ’ﬂ’ﬁ‘gﬂﬁﬂLﬁ@QGTuLﬁEJ'Jﬁ/UWuL@\‘iLL@WS@I%T%
Bumesiin nmsnadmlunisdeanssznang FAnUgza1Iu
Uszine m‘aéf%ﬂ’nsl’]ﬁ\mqwsﬁuﬂumﬁu Fundamental level of English vocabulary,
Uszneoasaunndn MIaesns o AMmaTIe expressions, phrases and grammar, English
ﬂuL‘uyﬁLﬁm FANNING mﬁL“ﬂyﬁWﬂTuTﬁ\ﬁLL‘iN N9 usage in listening, speaking, reading and
@%mam@mﬁzﬁmﬁqm:mﬁ ATl writing for communicating basic information
\‘i’mLﬁw?NLLﬂzﬂ’]‘i%/’Ll‘ﬂ‘im/l’m@’]WﬁLmU regarding self and others in daily life context
ATIUAN
Skills of English language: listening,
speaking, reading, and writing, vocabularies
and English grammar for different situations in
communication and effectiveness in
international context including trip planning,
flight and accomudation booking using
internet, international phone calling,
communication in airport, airport
announcement, communication in customs and
immigration, communication in bad situations
and party
001204 | nrmnSsngunImn 5(2-2-5) | 001104 | anwnddnguitanisiieans 5(2-2-5) | Usuesia de

Step UP English

o o o { A ¥ o !

ﬂ’]V‘TW‘VIﬂ’WH’W@\iﬂi‘[‘i&lﬁl,ﬁ?_l')‘llﬂ\?ﬂllﬂ’mﬂ’?‘ﬁ
uazAe AUz U nannasly
EnaengEtunsle wa a1 @ew Taun

P a a 4
NITVYUBNS mﬁmﬂuﬂ’gﬂmm@mﬁ'ﬂ 119
DIULATDILNBAYIT NIFTDTUNTINLATATITIN

o . v g
m‘immwLL@:m’imLﬂummﬂﬂmﬁu

o

Ustlaminanisfneuazandn

English vocabulary related to news and
media in daily life, English usage for listening,
speaking, reading and writing including e-
mail, summarizing from media, news reading
and sharing, data interpretation from graphs
and tables, interpretation and information

presentation for further study and future

English for Communication

o o T o = <

PTPINT HIUIN 'J@LL’N:T’J?_I’Wﬂﬁm
AMENBINgEINNAN NANNSENEEINgY
AN WA B Bem N3RSl

. .

Nﬂ’]uﬂ’ﬁﬂm’]‘iﬁ@umﬂLLﬂzﬂ’ﬁUﬁ‘iﬂ’]ﬂ
A4 o2 o
WNUaIRN o] 98u69

Intermediate level English vocabulary,
expressions, phrases and grammar, English
usage in listening, speaking, reading and
writing for communicating in familiar situations

and describing familiar matter

Aok
WAy
A1aBuy

Claliphi
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vi'ﬁ'ﬂgms WALL. (NNSAANTSNSRDES) vi'ﬁ'ﬂgms WALL. (NN5AANTISNSRDES) A5z
U5uige w.A. 2560 USuilge w.A. 2565 GNIES
careers
002201 | wailaslennan 5(3-2-5) | 001205 | n1w1ddnguIfansinsNaBArINIg uay Usuaia de
Citizen Mind by Citizenship AuEn 3(2-2-5) | wuaefn
A3 unu Az TasmalasTy English for Academic and Professional Way
FIANYNTTAU ARB1an AHNANIE190ME AN Communication ANBBUNY
ndtysy wallesiulszrsulng a3es9au Andwm dauou aAuazlennsnd 71830
yAmaEn msUsudaniunaUAsuas ANENEINGE MENNNTEANEEINg AN
NIFIANUALTUUTTTHUALNTUA MAND Wa wa 81 Fem N9AeENT UBLIIES
Ymussanlan N1IANEILATATN
Rights, roles and duties of citizens, English vocabulary, expressions, phrases
volunteerism, public consciousness, gratitude, and grammar, English usage in listening,
citizenship and democracy, professional speaking, reading and writing for
ethics, the changing society, cultural communicating in academic and professional
appreciation, adaptation to social and cultural contexts
changing
002202 | FIANWHTMUTITH 5(3-2-5) | 002101 | nialomaliladifedingadavia  1(0-2-1) | U5uesia 3e
Multicultural Society Technology Usage in Digital Age vunefin
MEERUAIAN FaANNY TN N3 wnAndsaiumallanisaenfiases | was
”%’Iﬂ’ﬁ'ﬂﬂﬁLLﬂ:ﬁﬂ’]’m‘guLL‘NTﬂﬁdﬂNW‘V} wazBumeaifin genwaFTIneIW wanne ANBBLY
Fano3an nazuan1ailasuulacudonnuas VT’Tﬁ“ﬁﬂ‘ﬁNW’Tiﬁ“ﬁé@LgﬂWﬁﬂﬁﬂﬂ( sty 318371
Fansgaulananden AaraINnaIenig wallaBvnenamesuasBumasiin
FpnuazimnsTsnremasiulny 4 n1a nalrrenuasdinem
FIRTANZLYUATHATIVIENR BN Concepts of computer and internet
Man and society, multicultural society, technology, office software, principles of
bias and violence management in multicultural electronic commerce, usage of computer and
society, social and cultural trends in global, internet technology, usage of office software
ASEAN, social and cultural diversity of
Thailand’s regional, Phayao and University of
Phayao dimensions
003202 | MAAANITRIAINUATAIMIAREN  3(3-2-5) | 002102 | AITHRAIAVINARYA 2(1-2-3) | USuia 3o

Health and Environment Management
LHIRRATUARATNUAZRILINGDH A9

quAnNg AR 9nanol Tadefiinasaguain
MIAATIEAUAZINIUNUNTI LT
aWnsegunIn naRsamganInly
FAnLTzdTU ATHANRUETEI9DTTH O
guA siunnsuazn1seenitgenie lam
svunn TsnRnREnIamAdNLE 9tiAmam
93193 N195uieruglfny fusssnd n1g

INUNULRZNNFIANTTH WA AU SEa19%4 N9

Digital Intelligence Quotient

WENNgVENELAYaAHsTINTIATN289TTL
waliladansme ndnnisRuADyaLas
AINUNA miﬁmmi{@g@ﬁwmatm‘fvjyum
ﬂﬁmu@‘ﬂy@ﬁ;{ﬂ msRemsasIiaisTHLay
diulmunguanefifaassiumalulad
AINFUAZNTADENS

Principles of laws and ethics concerning
information technology, principles of

information accessing and information,

Aok
WAy
A1aBus

Catiphife
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f-%’mma‘LL@:LLU‘;@U?JmLL@:ﬂﬁ‘in%Wﬁ\i\ﬂu'ﬂéN
Uszndin

Concept of health and environment, state
of health, mental, emotion, health factors,
analysis and planning of healthy consumption,
daily-health product, relation between
emotion and health, recreation and exercise,
pandemic, Sexual Transmitted Infection, traffic
accident, planning with accident, natural
disaster, water management in daily life,

waste processing and environmental saving

extracting information and presentation,
ethical communication according to laws
concerning information technology and

communication

NNTRERNT WAIANFATIA

003201 5(3-2-5) | 003101 | guvisFanalunIsdan1adan  3(2-2-5) | Ususia @e
Communication in Digital Society Artistic for Life Management mi'mﬁm
Aasgingnalulad s13auos U5 %An n1ean s EanuuAN uay
FENAUIS UAZITULARETY WIRNTTHTEN PRNNNAILVINRIAHLAL THUTITH ANBEUNY
\sEgAaAavia gInssunndlrsdiannaaiing UseiRmansuasAitaniuiu nawfine | 91691

mstTsunandineusnlui® uay gurBanmiunisfilnugin msdnnng
Tﬂ‘iLm’mﬂﬁ:qﬂﬁLﬁﬂm‘mﬁmﬁ'ﬂmu 19 alx‘iLL’WINV@NLﬁ'ﬂﬂ’]‘iﬁ’ﬁx‘i%ﬁﬁl?ﬂﬁxﬁﬂﬂLLN::“);N“HH
Aumw fnnaes LL@:Lﬁﬂﬂm‘i*’fjﬂgmﬁl@ NNSTANITNNFUNTNNNNNLUAZAR TS
danlatunisviemuazginyszdniu nns UnumuasTie AT
Aoaaburerednnnonlaranned anffugEn nnahiusauaznnagsTagEm ne
”V%?Jﬁ‘ﬁ&lLLN:LﬁuT‘ﬂﬂﬁNﬂgﬂN’]ﬂﬁLﬁﬂ’]‘ﬂyﬂ\ﬁ LLﬂm'ﬂ'ﬂﬂﬁ\ﬁwqﬁﬂ’i‘mm\ﬁcﬁyﬁu@iuﬁ‘ﬁu
Fundamentals of technology: hardware, ABessTuiifem ﬂgﬂmﬁu%mﬂi:@?wﬂ
software and networking, innovation in digital Life philosophy, living on social and
economy, electronic commerce transaction, cultural diversity, history and local way of life,
office automation program and software Phayao studies, aesthetics of living,
application for multimedia production, search, environmental management for earning a
screening and selection data for work and living, physical health, mental health
daily life, communication through online social management, roles and duties in cooperative
networking in accordance with ethical and works, persuasion, proper code of morality
related legal regulation and ethics, laws in daily life
004101 | Aauslumssnfingdn 5(3-2-5) | 003102 | msWmsWinuzuaznsdeugnaantin USusvia e

Art of Living

massussiuanate nsdamsng
LAZNFIUHLAN SRR N1aing oA
Tusuasuazian nanreegRaneiiies ns
FuiiEinAsuMANATEgAANDIRES
nLUMNNTARIBILIN ARALATIEH AR
FINETIA NIATUANUAZINITANTTEITHEL

Inspiration making, goal setting and life

3(2-2-5)
Skills Development and Lifelong Learning
USmeyinnsfin wannnsAneenad
ﬁf«m‘ammﬁmumﬁm@ﬁmm:ﬁ NANNISAR
BENFIWFTIN NANNNTINMIIN LAY
MRaans NANN1TEENIARDATAR uA
wAnAen sFuln nsvmW Bz

A 1.q|V"Iaﬂﬂ’TWLLN&’ﬂ’ﬁLLNﬂ\‘iﬂﬂﬂ?ﬂﬁ\‘i AN

Aok
WAy
A1aBus

Catiphie
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planning, appreciation in self value and
others, goal setting in life and planning,
fundamental of sufficiency economy, lifestyle
concept of sufficiency economy, thinking
system, positive thinking, analytical thinking,
creative thinking, emotion control and

management

VinEzMAA TINELN1SARBENNINETIA
VinEN1TARes1ERe1Tiy It YinEEnIS
Aens uazvinuznaengnaentaniianiy
AMFUBUIAR TNEENNATUNNT TN
YAARN

Philosophy of thinking, Principles of critical
and analytical thinking, creative thinking,
collaboration, communication, lifelong learning
and growth mindset, development of social
skills, personality and expression in society,
thinking skills, creative thinking,
communication skills and lifelong learning for

future, personal financial skill.

004201

1_q|V’Iﬁﬂﬂ’]‘wLL@:ﬂ’ﬁLLﬂ(’NﬂﬂﬂTﬂﬁ\?ﬂN
Socialized Personality 3(2-2-5)
ANHATATY2IYARNAIN ASEENTTN
YARNAN NIFRAUIYARNATNNIINTEY 197
Ta g Amsganlng vinsznaaya il
FuT ADANHOETIRIST R ARNEREN 0L
vasmTAnNENdanzEn neaygIniludoan
AsUsus AL dsan nauavdennlan
Important of personality, personality
development, personality development of
physical, verbal, mind, manner, Thai culture,
public communication skills, desired traits
relating to University of Phayao's identity,
living in a society, self-adaptation in the Thai

and global social cont

003203

Bung9amiuaTsARIFIAN 2(0-4-2)
Collaborative Learning for Society Creation

Vinmzn1aBengH s
AMUTITHUALATTIRY DN N1V
sanfiaiufin asanennavienaduiia ns
wareean uAT51904E N199UHE 119
ﬁmumﬂ@q‘wﬁ( UAT N1IFRNNNTATHLNL T
navineaiiitn AnBuazrnfizesmies
mungrsng lunnsfnsedintudenn n1s
sanflauarUsusnfuanTnuInaeNd
Wagnuas anuidunadiesfisuAsseuns
Faan AnsmaziintunniATuazANd Aoy
PpvENanEodfHTBsRIAN Y N9
gansuTuANLAna T mMus T uar T
mwmwijﬁ'u

Community learning skills, study of the
culture and way of life of the community,
collaboration, psychology of collaboration,
public expression, planning, strategy
formulating and implementing plan in
collaborative works, human rights and
obligation, cooperation and adaptability to
changing environment, responsible citizens,
awareness of value and importance of Thai
identity, acceptance of cultural diversity and

respect for others

Ususvia 3
waefin
uay
ANBBUTs

Clalipki
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003204

f‘l'ﬁ”%’lﬂ'ﬁﬂq"ﬂﬂﬁw AWINADH LATYNTY
1(0-2-1)

Health Environment and Community
Management

ﬂ"J’]Ni@U%‘Vl’W\?&’]%@Z‘Uﬂ’]W m’ﬁm‘m:ﬁ
ﬂiquﬂmmmmmm ﬂ"J’]Nﬂ@@ﬂﬁﬂTﬂﬂﬁ‘i
A19983n NsAuTynRuInaeNYes
‘q’&l‘b’% ﬂ’ﬁ'J’NLLN%LL@zﬁ’WLﬁuTﬂ‘Nﬂ’W‘iVI’]\W:I/’WN
FUNIN Awanans Gfuﬁuﬁmmuﬁﬂlqu%qu
mwmﬁuéﬁmy’mmmw AWINADH UAY
it

Knowledge of health, analysis of one’s
health problems, safety in living, searching for
community’s environmental problems,
collaborative planning and lauching
environmental health project in community,
leadership in health, environment and

community

SR Tan

003305

ﬂ‘i:mum*&ﬁmL%m@mmuémﬂﬁu
HUznaUNIaYARAYA 3(2-2-5)
Design Thinking Process for Digital Age
Entrepreneurs

ﬂfnwgﬁuﬁmmﬁLﬁuﬁgﬁﬁ:ﬂﬂumﬁﬂﬂ
FANA NTTINUNHLALYINEINTTHNI9NITRN
dmiuglaznaunianniasiRnesnigiiu
HUszneunayARAa nslarasdindn
dmiuglaznaunsluyaRaa nezuaunis
AABNDBNULL WHIARNITNIWHAIIHATE
NTZUINNTTAAEIEDNLUL AAETTN
@‘%ﬂﬁ’i‘immpjﬂ’i:ﬂQUﬂﬁﬂﬂﬁ@ a

Basic knowledge of digital age
entrepreneurs, financial planning and
transaction for entrepreneurs, qualities of
digital age entrepreneurs, usage of measuring
tools for digital age entrepreneurs, design
thinking process, concepts of developing new

products using design thinking process, ethics

for digital age entrepreneurs

SR Tan
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YIUINITAINIEUIANTINN AT
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Integration for Professional Innovation
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Integration of knowledge gained from
general education courses for professional
activities, designing and developing
professional innovation using design thinking
process, creating concepts of professional

innovations
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English for Specific Purposes
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ANTUNDUADIAN
Develop integrated English skills focusing
mainly on productive skills—speaking and
writing, combining the various topics related
to the students’ study areas with more
academic and technical terms and more

complex grammar structures
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Psychology for Communication
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ﬂﬁ’ﬂgﬁi WA.U. (msé’amsmsﬁlams) ﬂﬁ’ﬂgﬁi WA.U. (msé’amsmsﬁlams) N”Iiﬁ:‘ﬁ
U5uige w.A. 2560 USuilge w.A. 2565 GNIES
Meaning, significance of psychology for ﬂﬂ\‘i&;u%Tﬂﬂ Asamentun1siuanIsnung
communication, psychological theories, ﬁlﬂm‘i
psychology with behavior of human Psychological procedures of human
communication, psychological conditions communication, application of psychological
influenced the communication, the application notions and theories for different types of
of psychology towards communication in communication, customer’s behaviors and
various aspects decision-making process, influence of social
and interpersonal communication environment,
differences among individuals affected on
customers’ decisions, psychological for
communication service.
127110 mwfgﬁ’QTUWWGﬂW‘iﬁhﬂﬁ‘im&ﬁmm:ﬁ’ﬂ?ﬂNI 127111 mwfgﬁ’QTUWWGﬂW‘iﬁhﬂﬁ‘im&ﬁmm:ﬁ’ﬂ?ﬂNI Uduavia
3(3-0-6) 3(3-0-6) | 9787377 uay
Introduction to Mass Communication and New Introduction to Mass Communication and New | AMB8U1e
Media Media 318797
noufuazumAniidfyes naufuazuiAnTidAyradnis
ﬁ'@m‘ammmm:ﬁasﬁm WRHHINTT2D ﬁ'@m‘ammmm:ﬁasﬁm WRHINTG
ﬁﬂmﬂ’ﬂﬂﬁ:mmﬂéuﬁldﬁuﬁ AR AD @mﬁﬂﬂm:“ﬂmﬁlﬂmﬂ“ﬁuﬂﬁ:mwﬁldﬁuﬁ
navanaies wavie nvesouas ATNBURT RBNTZANENTNLATEY HeTnu
Gﬁ\‘lﬂ’i:mﬂfmﬂLﬂWﬁ:ﬂﬂ;mJ‘i:mﬂ'mL%ﬂu 'ﬂqmmv\ﬂ‘ﬁaﬁlﬂ NANTTNLLBIRENIATULAS
@mﬁ’mﬂm:umﬂ‘i:mwamﬁl"ﬂafmi NANIENU ﬁlﬂ%)iﬁﬁﬁﬁiﬂﬂﬁ:mum‘iﬁlﬂmwmmyﬂﬂ(LLm
ypsRaNnaTuLa e N iRDNTTUINNNS AYNEN ARBAIULNILYIINT AIHSURRTEL
ﬁ@mﬁm\mwém:‘f‘mﬁw ARBDATIRUNUIN ﬂﬂﬂ%ﬂNQ@%uLLﬂzﬁkﬂTﬂﬁﬁﬁﬁ%ﬂqﬂﬂﬂ FIAN
‘VTlI’Tﬁ ANNSURATBLLRZNANTZVILYBY Lﬂii&lﬁﬁ@ LazNTIHeY
ﬁ@]mﬂ‘ﬁum:?&‘ﬂ?ﬂﬁﬁﬁ@%@qmﬂﬂ Lﬂ‘aiﬂgﬁ’«? Theory and concept of mass
UAzAIAN communication and new media, history and
Core theories, concepts, history, and development of mass media, publication, film,
evolution of mass media and new media; broadcasting, new media, impact of mass
printed, movie, broadcasting and new media of media and new media, ethics of mass media
Thai and International especially Asian and new media
countries, attributions, impact and influence
such media on human communication process
and mass media impact of mass media and
new media on personal, economics and
society, the roles, responsibility and impact of
mass media and new media
100005 ﬂ{]ﬂNﬁﬂLLﬂz@%ﬂﬁ‘ﬁNﬁlﬂN’mﬁu 3(2-2-5) | 100005 ﬂ{]ﬂNﬁﬂLLﬂz@%ﬂﬁ‘ﬁNﬁlﬂN’mﬁu 3(2-2-5) | Uiu
Law and Ethics for Mass Communication Law and Ethics for Mass Communication A1aBuy
ngvisng aniey aesAuuazlazn ngvisng sufley sptfuuaslarnng | 9188
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ﬂ’ﬁ’ﬂgﬁ‘i WA.U. (ﬂ’]‘i’gﬂﬂ”liﬂﬁ“ié’ﬂﬂ"l‘i) Wﬁ’ﬂgﬁ‘i WA.U. (ﬂ’]‘i’gﬂﬂ”liﬂﬁ“ié’ﬂﬂ"l‘i) ﬂ”liﬁ:‘ﬁ
U5uige w.A. 2560 USuilge w.A. 2565 GNIES
NTSLEUDIIFT NTUAAIATNAALTL NISLEUDIIFT NTUAAIATNAALTL
ANNNEANT0 ANHSURATBLABMNNTI LA ANNNYANT08 ANHSURATBLABINNTIUAE
Faan nanzfiafivi g dumede Fan naazfiafivin b dumede
Fees ngrsnefiAeaduadsssaneasin Feiey ngrsnefiAeatuadsssaneasin
ﬁ@ﬁﬁﬁNQﬂ%u ﬂ’]iﬂ"JUﬂN%ﬂﬁ’ﬁNQﬂ‘lju RS ﬁ@ﬁﬁﬁNQﬂ%u ﬂ’]iﬂ"JUﬂN%ﬂﬁ’ﬁNQﬂ‘lju 1331+
ﬂg‘mmﬂLﬁﬂqﬁu§QWNﬁTuﬂi:LwﬂfwﬂLL@: ﬂg‘mmﬂLﬁﬂqﬁu§QWNﬁTuﬂi:LwﬂfwﬂLL@:
ﬂg]‘lim’]?_lLﬁ?.l')ﬂﬂé:ﬂi‘i&lﬂ’ﬁﬁ@ﬂ’ﬁ ﬂg]‘lim’]?_lLﬁ?.l')ﬂﬂé:ﬂi‘i&lﬂ’ﬁﬁ@ﬂ’ﬁ
TVIiﬂNu’WﬂNLLV;\?‘LT’Wﬁ @ii?_lﬁlli‘im‘ll?]\m: TVIiﬂNu’WﬂNLLV;\?‘LT’Wﬁ @ii?_lﬁlli‘im‘ll?]\m:
UsznauAdndoansaaan LLNL’ﬂ{]MN’]HﬁIu UsznauAdndoansaaan NOUNEAANA
I Fifuares Lmzﬂgﬂmaﬁu I # AenTng
Laws, regulations and notifications related Laws, regulations and notifications related
to mass media, rights and freedom of to mass media, rights and freedom of
information reporting, expression of opinion, information reporting, expression of opinion,
critical, responsibility and social, defamation of critical, responsibility and social, defamation of
reputation, laws related to ethics of journalists, reputation, laws related to ethics of
control, law on publication in Thailand, law on journalists, control, law on publication in
the National Telecommunications Commission, Thailand, law on the National
code of conduct of communication profession Telecommunications Commission, digital law,
and related laws code of conduct of communication profession
and related laws.
125111 | AénAmAmans 3(3-0-6) | 125111 | nénimermans 3(3-0-6) N

Principles to Communication Arts

ATTHINHIE ATTHANAEY 29ALTENBY
WAALAEEIAN o Boifisarasiunis
ﬁ@ﬂﬁﬁ?ﬁﬁ\‘iﬂﬂ ﬂ’W‘ﬁLﬂ‘i’Kﬁﬂ‘i:UQ%ﬂ’ﬁ%ﬂﬂ’ﬁ
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ﬁ@ﬁﬁﬁﬂﬁﬂ?ui_qlﬂﬂ@ ﬂ’ﬁ%ﬂﬂ’ﬁﬁ:‘lﬂ'&ﬁﬂ‘i.qlﬂﬂﬂ
WATMSRERITBIANT UL MUABVENATD
naReansTifinenaa AN

Meaning, importance, composition, concept,
and theory of communication in society,
analyzing process of communication at various
levels in communicative behavior as
intrapersonal communication, interpersonal
communication and corporate communication,
role and influence of communication on social

development

Principles to Communication Arts

ATTHINHIE ATTHANFEY 29ALTENBY
WIAALAEEIAN o Boifisarasiunis
ﬁ@ﬁﬁﬁ?ﬁﬁ\‘iﬂﬂ ﬂ’W‘ﬁLﬂ‘i’wﬁﬂﬁ:UQuﬂ’ﬁ
Aeansazdumng 7 Tul,%awqﬁﬂﬁ‘mﬂﬁﬁ"ﬂmi
Viﬁ ﬂ’ﬁﬁkﬂﬂ’ﬁﬂ’]ﬂ?m_qlﬂﬂﬂ ﬂﬁ‘iﬁ'@ﬂ’ﬁﬁ:wﬁ%‘i
UAAR WRTNNTREFANTBIANT UNL VA
BVENaTEINTREINTRSRB TR A AN

Meanings, importance, compositions,
concepts, and theories of communication in
society, analyzing process of communication at
various levels in communicative behavior as
intrapersonal communication, interpersonal
communication and corporate communication,
role and influences of communication on social

development
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‘l’i’ﬁ’ﬂgﬁ‘i WA, (ﬂ’]‘i’gﬂﬂ”liﬂﬁ‘iﬁl’ﬂﬂ"l‘i) ‘l’i’ﬁ’ﬂgﬁ‘i WA, (ﬂ’]‘i’gﬂﬂ”liﬂﬁ‘iﬁl’ﬂﬂ"l‘i) ﬂ”li:ﬁ‘ﬁ
U5uige w.A. 2560 USuilge w.A. 2565 GNIES
125121 | mwfieniadeans 3(2-2-5) | 125121 | mwfieniadeans 3(2-2-5) | AuAn
Language for Communication Language for Communication
AHANRUEDIN TR TR AT AH AR WS BIN TR NI RS
MAINDITUAZTNEZANT TEA B AN TYA MR TinbzuaznsAmIfiRnnnsTy
ﬂ’ﬁ?]"m ﬂ’W‘iLﬁﬂuLLﬂtﬂ’ﬁW\‘iL‘l‘/ﬂ\i@\‘ﬂu(’;ﬁuﬁmﬂ FMNEN ﬁy/\iﬂ’ﬁw‘](”l ﬂ’ﬁ?]"m NTREULALNITAY
V'T’]ZWI%LLﬂzﬂ’ﬁ%ﬂﬂ’ﬁﬂimﬂ‘Vlﬁ%’N T 99U Lﬁ@ﬂﬁ%;ﬁ%ﬁW]ﬂﬂqﬂW%LLﬂzﬂﬁﬁﬁﬂﬁﬁﬁ
Taprmdndny N153AsEn sl g Usziameng 7 nsdulananddAny ns
dqﬂwmmwg AHAn N1aEuuEeslanting AAszn nnsasy m‘adﬁwmmmfg
NN ANIRTNINTTIA ArNAR naBeUEssRegNIHNZ AN UAY
Relation between language and ﬂ‘;ﬁ\‘iﬂ‘ﬁﬁ
communication, criteria and speaking, reading, Relation between language and
writing, and listening skills for communication communication, criteria, and practice in
arts and others types of communication, speaking, reading, writing, and listening skills
identifying main idea, analyzing, summarizing, for communication arts and other types of
sharing knowledge and idea and composing communication, identifying main idea,
creatively and properly analyzing, summarizing, sharing knowledge
and idea, and composing creatively and
properly
125122 | AsAngitenisdoans 3(2-2-5) | 125122 | AsAngitenisdeans 3(2-2-5) | AaLAN
Psychology for Communication Psychology for Communication
ATNANTE mwﬁﬁﬁiymﬁmﬁmmﬁ@ ATNANTE mwﬁﬁﬁiymﬁmﬁmmﬁ@
nsRea1s NaENIAAnEn AR nsRea1s NaENIAsanen AR
Wqﬁﬂ‘aﬁym‘aﬁ@mwﬂ\mwé Fanlanng Wqﬁﬂ‘aﬁym‘aﬁ@mwﬂ\mwé Fanlanng
Asineniifinsnasentsdeats n1s Asineniifinsnasentsdeats n1s
‘U‘a:qﬂﬁ?%@mﬁwmLﬁ@mﬁ%‘ﬂm‘a‘fuu‘%umw 7 ‘U‘a:qﬂﬁ?%@mﬁwmLﬁ@mﬁ%‘ﬂm‘a‘fuu‘%umw 7
Meaning, significance of psychology for Meaning, significance of psychology for
communication, psychological theories, communication, psychological theories,
psychology with behavior of human psychology with behavior of human
communication, psychological conditions communication, psychological conditions
influenced the communication, the application influenced the communication, the application
of psychology towards communication in of psychology towards communication in
various aspects various aspects
127110 mmgﬁfﬁﬁmamiﬁam‘ammmm:ﬁﬂ(’fw34' 127111 mmgﬁfﬁﬁmamiﬁam‘ammmm:ﬁ‘ﬂ(’fw34' USusvia
3(3-0-6) 3(3-0-6) | 51eA%0

Introduction to Mass Communication and New
Media
a a Ao o §
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1 1 s o '
ﬂquﬁdwuw AINEUAT ADNIZIIYREN WA

ﬁ’BTWN’LI’FNTVIEILLN;’G]’N‘]J‘%LWWTWEILQW’R’T‘I@N

Introduction to Mass Communication and New
Media
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Wﬁ’ﬂgﬁi WA.U. (ﬂﬁ‘i’%lﬂﬂ”liﬂﬁ‘ia.’ﬂﬂ”l‘i) ﬂﬁ’ﬂgﬁi WA.U. (ﬂﬁ‘i’%lﬂﬂ”liﬂﬁ‘ia.’ﬂﬂ”l‘i) ﬂ”liz‘ﬁ
U5uige w.A. 2560 USuilge w.A. 2565 GNIES
UszmaaBan @mﬁmﬂmum:ﬂ‘i:mwam Gﬁm’i:mﬂTﬂﬂLﬂWﬁ:ﬂﬂ;Nﬂ‘i:mﬂm@ﬂu
Aol nansenuessdanaarRenaia @mﬁmﬂmwmﬂ‘i:mmméﬂafvm' NANIENU
Giﬂﬂﬁ:u’]uﬂ’ﬁﬁlﬂﬂﬁﬁ’ﬂﬂﬂNHHéLLNzﬁ“ﬁ’T%W G N A e T T e e
mﬂﬂmuuwmwﬁﬁﬁ ANMNSURAZTAUURY ﬁ@mﬁm\mwémx%ﬁw ARBDATRUNUIN
N@ﬂim/lll“l]ﬂxiﬁkﬂNQﬂ‘ﬁuLLﬂtﬁkﬂTﬂﬁﬁﬁﬁ%ﬂ ‘1’111/’1‘1‘7% ANNSURATLURZNANTZYILYBY
YAAR LATHFNT LAzFIAN ﬁ@m@“ﬁum:ﬁ‘ﬂ?ﬂﬂﬁﬁé@qmm
Core theories, concepts, history, and Lﬂiiﬂﬁﬁ@ LazaIAN
evolution of mass media and new media; Core theories, concepts, history, and
printed, movie, broadcasting and new media of evolution of mass communication and new
Thai and International especially Asian media; printed, movie, broadcasting and new
countries, attributions, impact and influence media of Thai and International especially
such media on human communication process Asian countries, attributions, impact and
and mass media impact of mass media and influence such media on human
new media on personal, economics and communication process and mass media
society, the roles, responsibility and impact of impact of mass media and new media on
mass media and new media personal, economics and society, the roles,
responsibility and impact of mass media and
new media
127133 | waluladasaummitesunmidmeamans dnsnea3en
3(2-2-5)
Information Technology for Communication Arts
ATNIANIE BIALSENDU LazAINANALY
ypanalulad Uszinn &neoi wias waznns
T%ﬁﬁ‘iﬂumﬂ ﬂﬁﬁﬁ‘i:iﬁlﬂ@ﬁ‘gmV’IT%T@@LW@T‘I’W‘&
AUAMLRHEUNT SRR Laesile
ﬂﬁ:LﬁuN’Nﬂ‘i:‘VlU@’]ﬂﬂ’ﬁLNﬂLLW%%@H@
7]’1"32@’1‘3&4"114!:1’]ﬂTuTﬂgﬂﬁiﬁuWIﬂ WNRNIENU
vasnabiladansauneaifinoyanauaz iRy
Definition, elements and importance of
technology, category, characteristic, source
and usability of information, applied technology
for information retrieval and dissemination,
tools for impact assessment of retrieval and
dissemination through information technology,
effect of information technology on people and
social
127324 | sufsudside 3(2-2-5) | 127311 | sufeudtiqy 3(2-2-5) | Ususvia

Research Methodology
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Research Methodology
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vi'ﬁ'ﬂgms WAL, (m‘i’%’ﬂﬂﬁim‘iﬁ.ﬂm‘i) vi'ﬁ'ﬂgms WAL, (m‘i’%’ﬂﬂﬁim‘iﬁ.ﬂm‘i) A5z
U5uige w.A. 2560 USuilge w.A. 2565 GNIES
m’iLLm\imﬂyﬂH@mxﬁﬁyﬁumﬁﬁ'ﬂ 119 AD55 NIREUNlaMENTTATEATNNg
penuULMTIde sufleudzisenensiens AE1T MINUNINITINTIH ANNAFIUNNG
Usznvasiadasialuniside niawmmn A3y NIy ngamanetunis
PBIEBNTATY LATIAANISAATIZTBYA 33 1ndpvdaTuna1ds sudeuisidun
ﬁy’\u%\‘iﬂ‘%mmm:@mﬂ’m FINTITTTEILTTO neResns ﬂ’W‘ﬁLﬁULLﬂ:ﬁLﬂﬁ’]:ﬁ‘Ij@H@ n19
wazaessaN NN TIAsEANNTRBNS UNRUDNANITITY
Meaning, type of communication Concepts in communication research,
research, communication research question meaning of research, communication
development, seeking information, research resources, development of communication
design, communication research methodology, research problems, literature review, research
sorts of reseach tools, research proposal hypothesis, research planning, research target
development, concept of analysis both quantity group, research tools, research methods in
and quality data, including communication communication, collecting and analysing data,
research ethic research presentation
146273 | AEnEInquAMSLSMAILIm A AR 146273 | AnundanqudmsusmammArans sy
3(2-2-5) 3(2-2-5) | AneTuIY
English for Communication Arts English for Communication Arts 9787%7
VBN EATL N1 WA 8 FNBENIHITING AT A 1%
enhademuassuniifiennaeiuindn waziBen tuflamuasusunitifeageetuem
ANFAAERS UaTLTTITaN AT AN 7 AN AWM aRsLaTUsHE W aTa iy 7 A1
FVIATIARNIEINNTASNETIA WRTHAR AN ATARNITNN N19H319TIA A
Nmmafugmmu%whm Lﬁuﬂ’ﬁﬂ’]ﬁdﬂmﬂ Uszan s I Lﬁuﬂ’]‘ﬂ’]ﬁdﬂmﬂ
Intensive practices of English listening, Listening, speaking, reading and writing
speaking, reading and writing skills on content skills in English on content and context related
related to contemporary issues in mass media, to contemporary issues in communication arts,
a list of useful technical terms and production technical terms, and creation of various forms
of various forms of media in English language of media in English
mv;u"immﬂ mv;u"immﬂ yefn
Fynantsay 46 vinawfin | AznenteAy 54 viwanfa | HNEN
122130 Q‘iﬁmﬁyﬂ\wiyu 3(3-0-6) | 125123 qﬁﬁ@m‘iﬁhﬂﬁ‘i 5(3-0-6) | Wanusa

Introduction to Business
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Communication Business
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Viﬂwﬂgﬁ‘i WA.U. (ﬂ”l‘i’gﬂﬂ”liﬂ”l‘iﬁl’ﬂﬂ"l‘i) ‘Viﬂwﬂgﬁ‘i WA.U. (ﬂ”l‘i’gﬂﬂ”liﬂ”l‘iﬁl’ﬂﬂ"l‘i) N”liﬁ:‘ﬁ
U5uige w.A. 2560 USuilge w.A. 2565 GNIES
Meaning and importance of business, forms of Aoans
business organization, concept of business Meaning and importance of business, concept
administration, basic characteristics of different of business administration, form of business
types of business activities, terms of organization for both domestic and
production, marketing, finance, accounting and international communication, basic
human resource management, small business characteristics and types of communication
guideline, international business, sufficiency business, communication business activities,
economy, ethics and social responsibility of management of resources in response to
businessman business communication, business
communication guidelines, ethics and social
responsibilities of communication business
operators.
125211 ﬂ’ﬁffd’ﬁ(‘ﬂ%ﬂﬁﬁwLL@zLﬁﬂQLﬁ@ﬂﬁﬁﬁ@ﬂ’ﬁ 125211 ﬂ’ﬁffd’ﬁ(‘ﬂ%ﬂﬁﬁwLL@zLﬁﬂQLﬁ@ﬂﬁﬁﬁ@ﬂ’ﬁ USua1191
5(0-6-4) 5(1-4-4) | Faluomgug
Production of Audio-Visual Media for Production of Audio-Visual Media for LLﬂ:ﬂgj‘ﬁ@
Communication Communication
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N3TUANNNTUATI AU TNARRBAE N3TUANNNTUATIRBUNNTNARRBAE
walladfvmzaiefnnedasnsiu walladfvmzaniefanedasnsiu
ﬂ@;mﬁwmméwﬁm:ﬁw%mw N1INAR ﬂ@;mﬁwmméwﬁm:ﬁw%mw N1INAR
FnenTIngnszanedes anglnaimi de FnenTIngnszanedes anglnaiemi de
Fonpanlan uaziehi Fonpanlan uaziehi
Theories of photography, operation of Theories of photography, operation of
cameras and its equipments, photographic cameras and its equipments, photographic
composition, types of photography, process composition, types of photography, process
and media production by using appropriate and media production by using appropriate
technology to communicate with target technology to communicate with target
audiences effectively, radio broadcasting audiences effectively, radio broadcasting
production, television production, social media production, television production, social media
and new media and new media
125122 | wdnnsUazmduiie 32-2-5) | 125212 | namsnmdnunmaziades  3(2-2-5) | Wasuaa
Principles of Public Relations Image Building and Reputation ﬁﬂmﬂﬁlﬁl’ﬂ
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vi'ﬁ'ﬂgm‘i WAL, (m‘i’%’mﬂﬁimsﬁlﬂm‘i) vi'ﬁ'ﬂgm‘i WAL, (m‘i’%’mﬂﬁimsﬁlﬂm‘i) A5z
U5uige w.A. 2560 USuilge w.A. 2565 GNIES
99981UFIBIINUTTIVENRUS Meaning, significance, evolution of image
Meaning, significance, evolution of public and reputation building, objectives, methods
relations, public opinion, principles and public of use, image and reputation building process,
relations process, communication target and applications in organizations and individuals,
instruments used in public relations, public impacts, social responsibility
relations of government, business, and non-
profit organizations, qualifications and ethics of
public relations officer
125221 | n1seenuuunsfinuazianfiiieiants 125221 | nussenuuunafinuasdafildeifients ANLAN
Aoans 3(1-4-4) Aoans 3(1-4-4)
Graphic Design and Multimedia Design for Graphic Design and Multimedia Design for
Communication Communication
ﬂ"J’mgLﬁ@\‘iGTuLﬁ%J'Jﬁ/UﬂWﬁ@@ﬂLLUU 119 ﬂ"J’mgLﬁ@\‘iGTuLﬁ%J'Jﬁ/UﬂWﬁ@@ﬂLLUU 119
HARABNIANUAZTRARIRE S M URDNS T HARABNIANUAZTRARIRE S M URDNS L
ﬂéuﬂﬁmmﬂﬂémﬁﬁi:ﬁwﬁmw sty ﬂéuﬂﬁmmﬂﬂémﬁﬁi:ﬁwﬁmw sty
TﬂiLLﬂ‘iNﬁﬁL%@gﬂTuﬂﬁiwﬁm%ﬂﬁﬁﬁyﬁ 113 TﬂiLLﬂ‘iNﬁﬁL%@gﬂTuﬂﬁiwﬁm%ﬂﬁﬁﬁyﬁ 113
aseTaRiAedenu aseTaRiAe e
Introduction to graphic and multimedia design Introduction to graphic and multimedia
production to communicate with target design, graphic and multimedia production for
audiences effectively, using program to effective communication with target
produce printing and multimedia audiences, using program to produce printing
and multimedia
125222 | amine 3(2-2-5) | 125222 | anine 3(2-2-5) | A9LAN
Speech Communication Speech Communication
AHMNIE ATMUINTG VANNITUAY AHMNE ATMUINTG VANNTTUAY
g LAY o 1asnnTye Tadedivintn g UULUAN o 1asnnTye Tadedivintn
m’immﬁqu‘ém m’im“i‘ﬁummmm m’immﬁqu‘ém m’im“i‘ﬁummmm
qﬂﬁﬂmmméﬁgm qﬂﬁﬂmmméﬁgm
Meaning, evolution, principle and theory, Meanings, evolution, principles and
patterns of speech, factors for making a theories, patterns of speech, factors for
successful speech, speech preparation and the making speech successful, speech preparation
personality of the speaker and personality of speaker
125223 | wanNN"slREoN 3(2-2-5) | 125223 nslabonuarn1sResaNIIAAIN 3(2-2-5) Usuge
Principles of Advertising Advertising and Marketing communication TR
WHAAFINAR AVTNNNIE RIBNHINITYDN WHIAINAR AINNNIE ATUINI9YeY | ANBBunY
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ﬂﬁ’ﬂgﬁ‘i WA, (ﬂﬁ‘i’%lﬂﬂ”liﬂ”l‘iﬁl’ﬂﬂ”l‘i) ﬂﬁ’ﬂgﬁ‘i WA, (ﬂﬁ‘i’%lﬂﬂ”liﬂ”l‘iﬁl’ﬂﬂ”l‘i) ﬂ”liz‘ﬁ
U5uige w.A. 2560 USuilge w.A. 2565 GNIES
AN PRI UAZABATTHIRTY NONNILLAE N9 NUKWNTRBANTNITAATA AEN1TTAUAT
99581U530 R eaiue I laEon U AUHANTRENTNITARIA HANTINLLEN
Concept, meaning, evolution of ﬂ‘i:uqum‘iﬁ'ﬂm‘imﬁmmmﬁﬁs?}m;u%fﬂm
advertisement, creative advertisement design, AN B[R LL’N:?%@N'J@%% NHNHIBURE
advertisement production towards media %‘ammimﬁﬁm{mfTumuTmeﬁ
planning, media buying structure, function, and Concepts, meanings, evolution of
service of advertising agency, advertisement advertisement and marketing communication,
measurement and evaluation, the effectiveness relationship between advertising and
of advertisement on the consumer, society, marketing communications, creative
marketing, and mass media, law and ethics advertising design, stakeholders, stakeholders'
related to advertisement roles and responsibilities in the advertising and
marketing communications industry, marketing
communication planning, evaluation and
measurement marketing communications,
impacts of marketing communication processes
on consumers, society, markets and the
media, laws and ethics related to
advertisement
125311 | nM3deuBelmAranI o NaT198TIA 125224 | nafmuarnisdenBeaseassn  3(2-2-5) | wWhewsia
3(2-2-5) Creative Thinking and Writing A1 Usude
Creative Writing for Communication Art ﬂﬁ:uquﬂﬁﬁﬁm'ﬂﬂwﬂ‘;ﬁmﬁﬁ way
nannadenuiignass n1adeRIHnNNY ADMANEDILIMITEBINI1NTTA NANNANS AaBUNY
m'ﬁqmuimqﬂﬁzmﬁ NI9BNLUY ﬂ’ﬁ’ﬁ;’]\i e ﬂ’ﬁﬁkﬂﬂ']’miﬁﬂ’]ﬂ@ﬁ\iWﬁﬂimqﬂﬁzﬂﬁ(f:l 518971
Lﬂ/ﬂifi’]\i’mé"mﬁmﬂﬂﬁﬁméﬂéw’ﬁ;’]\i’ﬁiﬁ(f:l ﬂ’ﬁ@@ﬂLLUUTV’ﬁ\‘i’ﬁ%’]\iLﬁ@‘lﬂ’]ﬂ?jﬁ\‘iﬁ%’]\iﬁi‘i?fl
ﬂmmfoiymﬁunizmum’ﬁﬁ@mﬁuw}m ﬂmmfoiymﬁunizmum’ﬁﬁ@mﬁuw}m
B9AUaENaY WAIENS Aa KU nnsiinden B9AUSENBY WAIENS Aa KU nnafn
Tudnunizmng o Aeniludnunizang
Principle writing for conveying a Creative thinking process, creative writing
purposive meaning, creativity design in features, principle writing for conveying a
message and content for communication arts in purposive meaning, creativity design in
correspond to communication process, sender, message and content for communication arts
media, receiver, different writing skills in correspond to communication process,
sender, media, receiver, different writing skills
125413 | &€NUT 1(0-3-2) laEatipil
Seminar
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NNATHANTRDHNT

Searching, collecting data, analyzing,




1M

NANYAT WAL, (MFIANTTNTHDNS)

151159 W.el. 2560

NANYAT WAL, (MTIANTTNTHDNS)

USuilge w.A. 2565

q15E9

GNIES

report writing, presenting, discussing and

answering question in communication matter

125412

mﬁu’%m‘a‘ﬂ‘a:Lﬁmm:ﬂﬁﬁ"ﬂﬂﬁ?uﬂm:ﬁﬂqﬁ
3(2-2-5)
Issue and Crisis Communication Management

AINHVNIY ANNAATY FaBE
WIANISIN1LANGA N3TIUNNANE YD
AMFANGRA N1UANITUIZRN NFUBng
AINHIREN NIUENNSTANTINTSABETS NR
ﬂwﬁ(m’iﬁ%’mmﬁﬁ"'ﬂﬂﬁLL@:ﬂﬁ‘m“im‘iﬁ'ﬂm@“ﬁu
Tun1azAng

Meaning, importance, example of crisis
events, verifying crisis situations, issue
management, risk management,
communication management, communication
strategic management and mass media

relations management in crisis situation

Jng1s32n
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N199ANNSNNTABENINTANA 3(2-2-5)
Marketing Communication Management

AITHNNE UWIRANTTRBANTNTARA
ﬂﬁﬁ?’)}’ﬂﬁﬁéﬂﬂﬁﬁﬂ’]‘iﬁm’]ﬂL%x‘iUmﬁm’m’ﬁ
W@Nu’]ﬂﬂi%ﬁﬂﬂﬁﬁﬁ@ﬁﬁ‘iﬂ’ﬁm@’]ﬂ
ﬂ\iﬁﬂizﬂ@u;ﬁuﬂ’ﬁ%ﬂﬂ’ﬁﬂﬁ‘imﬂ’]ﬂ ;i‘ﬂLL‘ULI
48019 ﬂ’ﬁﬁ’ﬁ}'}u‘é'mvm\iﬂﬂi%ﬂﬂ’]‘iﬂ’ﬁ@]@’]ﬂ
ﬂ’ﬁfl’s?}'lu‘il'méfuﬁ@ﬂi‘mﬂ’ﬁﬁkﬂﬂ’ﬁﬂ’ﬁmﬂ’m
ﬂ’ﬁll%‘lm‘iLLﬂm’NLLW%GWN;’M%@N@‘&
NITARA m‘ﬁé’mm:ﬂﬁuﬁuwmm@;’m
Aoaran1anann

Meaning, concept of integrated marketing
communication, the application of integrated
marketing communication, evolution of
marketing communication, marketing
communication components, form and mean of
social marketing communication process,
participation in marketing communication
activity, management and planning for
marketing communication, research and

evaluation of marketing communication

dag1ei9n




112

ﬂ’ﬁ’ﬂgﬁ‘i WA.U. (ﬂ’]‘i’gﬂﬂ”liﬂ”l‘iﬁl’ﬂﬂﬁ‘i) ﬂﬁ’ﬂgﬁ‘i WA.U. (ﬂ’]‘i’gﬂﬂ”liﬂ”l‘iﬁl’ﬂﬂﬁ‘i) N”li&:‘ﬁ
U5uige w.A. 2560 USuilge w.A. 2565 GNIES
125321 | wiARAns9ANIsNIsReas 3(2-2-5) Jmg1eQan
Communication Management Technique
f_gmmumﬁﬂ‘i WATANALAINTBIANS
Wﬁﬂﬂﬁﬁﬁﬂﬁﬁﬁ ﬂ’]iﬁLﬂ‘ﬁ’Wtﬁﬂﬂ’WWﬂ’W‘iLL‘ij\‘iﬁu
VI’Nﬁﬁﬁ@ ﬂ’ﬁ"J’]\‘iLLNuﬂﬁuﬂ’ﬁU%Wﬁ@\W:Iﬂ‘i
LL@:ﬂﬁﬁﬁ@’ﬁ’W‘i ﬂ’ﬁ%Lﬂ‘ﬁ’mﬁGﬁWJuﬂ’ﬁT‘gﬁ'@
Lﬁ@ﬂﬁﬁﬁ@ﬁﬁ‘ﬁ ﬂ’]iﬁLﬂi’]:ﬁNﬂmﬂUﬂﬁﬁJ 133044
e TN LLmum‘au‘%mﬁmﬁﬂﬁLﬁ@Tﬁm‘aq
Tnquseaen
Pattern of organization, management
technique of communication organization,
business competition analysis, organization and
communication planning, media cost analysis
for communication, feedback analysis and
improvement of organization management plan
to achieve objectives
125322 | nnsudmsnmanunl saanuoiuazisides 125541 | nnsudmsnamanunl saanuoiazisifies Waeusvis
3(2-2-5) 3(2-2-5) | 5187071 waz
Image Identity and Reputation Management Image Identity and Reputation Management ;jqﬂfﬂ@g:
LLmﬁmmeqwﬁmiﬂ‘;ﬁaLL@:U’%W‘& LLmﬁmmeqwﬁmiﬂ‘;ﬁaLL@:U’%W‘& ﬂéﬁﬁ“mﬂﬂ
ANANEO! SASNE N DR E28989ANS AMANEN! SRdnE N EniRe s 1aan
ﬂﬂgmém’iﬂéyﬁdLme‘ﬁLm%ﬁLme\‘i B9ANT AUAN N1TLBNT LAvLAAR ﬂ@gmﬁ(
tTadtuanaonaneg iaanddniunng MIFNURLNITAATIZAUNINN Tade
AWIHALRLNNTRINAINANE DL BAANHDL wanaeNA1ee AfaudAey Tt muaLay
Foidesdiniunesnns NNININNNANE D) SRENEDI FldeaiiA
Image, identity, reputation building and WUNBIANT NITUBMTHANTLNLNAIIINNT
management concepts amd theories, strategy ATNNNENED: SRANHL uATEDIREN
and analysis of guidelines and situational Meanings, importance, examples of crisis
factors affecting image, identity and reputation events, verifying crisis situations, issue design
creation in organization and management, risk management,
communication management, creating and
developing communication management
strategy and mass media relations
management in crisis situation
125411 f‘l’ﬁ’]’NLLNuﬂ’]‘iﬁl'ﬂﬂ’]‘iL%\mNﬂmé 3(2-2-5) | 125411 f‘l’ﬁ’]’NLLNuﬂ’]‘iﬁl'ﬂﬂ’]‘iL%\mNﬂmé 3(2-2-5) | U4u
Strategic Communication Plan Strategic Communication Plan ANBBUNs
ATTHINNIY TITNETRUDILNY ATTHINNIY TITNETRUDILNY Catiphife
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vi'ﬁ'ﬂgm‘i WAL, (ﬂ’]‘i"%’ﬂﬂ”liﬂ”l‘iﬁlﬂﬂ”l‘i) vi'ﬁ'ﬂgm‘i WAL, (ﬂ’]‘i"%’ﬂﬂ”liﬂ”l‘iﬁlﬂﬂ”l‘i) A5z
U5uige w.A. 2560 USuilge w.A. 2565 GNIES
Amuanagns nalsuaziansTNNTRDaT Fannaningns nsfavnanagns naas
NN ANHARFSNETTA N1FIANTTAM WAL fiIANTTHNTTABANT NTRMUIAINAR
nstaBuarNINRIETTFNASY AINETIA NMIFANTAMNTABUATNS
NENIMNIBANY § NIETANHERLS T WAL mANEANG o 15
GNANAZNNSUTZRUNANTREIBINAYNS FTNANHERLSTUGNAN FaeenamAnIT0s
Meaning, nature of plan, process, N1LANGA ATIURNANELYBIN1EING R
analysis of consumer needs and marketing, ﬂ’ﬁ’my’m LLmW&Nmﬂﬂﬂ%%ﬂ’ﬁ%’lm‘aﬁ@m‘a
planning and strategic communication for LL’N:mﬁu%%ﬁﬁ%ﬂNQ@%uTuﬂﬁqxﬁﬂqﬁ LAY
business and organizational management, ﬂ’ﬁﬂﬁ:LﬁuNNﬂ’]‘iﬁlﬂﬂ’]‘ﬂ%\‘iﬂ@ﬂwé
strategy, tactics and communication activities, Meanings, nature of plan, process,
development of creative thinking, media analysis of consumer needs and marketing,
management and message development for planning and strategic communication for
different target groups, client relationship and business and organizational management,
evaluation for strategic communication strategy, tactics and communication activities,
development of creative thinking, media
management and message development for
different target groups, client relationship,
examples of crisis events, verifying crisis
situations, creating and developing
communication management strategy and
mass media relations management in crisis
situation and evaluation for strategic
communication
125414 | NM990439ANNTIANITNNTABANS 3(2-2-5) | 125412 NNTIUTIA BBNUULUTEAUNITON WAL Waewsa

Communication Campaign Management
wARUATFReITUN199059A N8
?.qlVlé NFeUINRNIT “ijzumﬂumiﬁ%ﬁmm 119
ATUANITH N1TUTHUNS uaza3ua9ININ
N19TANNSNNTAEANT IMlATINITI0EeA N9
Uﬁ:ﬂﬂéﬁ“gﬂmumﬁﬂimnﬂmwﬁdml VTﬂdﬁlu
BIANITAN T Wedminlasenissnisen
Concepts and theories related to
communication campaign management,
strategies, process, operation, control,
evaluation and ethics for communication
campaign management, application of social
situation, locality and various organizations in

campaign project

flansaniiie 3(2-2-5)
Campaign, Design Experience, and Special
Events

WALz EdfeafunsINsA Na
M5 N3N MIBNULLNIAADA3TL
ﬁmﬂmzmﬁmﬁmwméﬁ%ﬂ MIEF19NNS
ﬁéquéw‘i:m'wﬁuhyﬁum;;uﬁnﬂ 119
ﬁm‘m:ﬁﬂ@;mﬁﬁwma Fupauntasnfugm
ﬂ'ﬁﬁizqﬂﬁ?%ﬁmumiiﬁmﬂﬂmwﬁqﬁm
yinaiin ﬂ\w:m’ﬁeﬁ\‘is] wedavinlasenis
T0459AUAEAINTTHALAY miu‘%mﬁﬁunu
N19BBNLULLS9EINIA N9ATUANTAANTTH
Drilumauss nsussfiung

Campaign concepts and theories,
strategy, process, communication design and

consumer psychological characteristics,
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Ay
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Viﬂwﬂgﬁ‘i WA.U. (msé’mmsmsﬁ'ams) Viﬂwﬂgﬁ‘i WA.U. (msé’mmsmsﬁ'ams) N”Iiﬁ:‘ﬁ
U5uige w.A. 2560 USuilge w.A. 2565 GNIES
creating engagement between products and
consumers, audience analysis, operation
procedure, applying situations from social,
local and organizational conditions to create
campaigns and special events, cost
management, atmospheric design, controlling
activities in accordance with plans, evaluation
126100 | isugrmansidasam 5(3-0-6) | 126100 | iAraugeanaLinin 5(3-0-6) | AaLAN
Introduction to Economics Introduction to Economics
ANTHUHNEULAZAITHATATY UBN AT ANTHUHNEULAZAITHATATYUBN AT
Lﬂ’ﬂﬂgmﬂm% FULATHENY N19AIAUATIAN Lﬂ’ﬂﬂgmﬂm% FULATHENY N19AIAUATIAN
Tﬂﬂﬂqﬂmﬁ UNU mwﬁwﬂuﬂm@qﬂmﬁ Tﬂﬂﬂqﬂmﬁ LN mwﬁwﬂuﬂmﬂqﬂmﬁ
UazgLUNIY wqwﬁumumﬁmﬁyﬂ\iGTuLﬁﬂquu UazgLUnIY wqwﬁumumﬁmﬁyﬂ\iGTuLﬁﬂquu
wqﬁﬂ‘aﬁw;u‘%fm NOEHN1THAR GT%VJ% wqﬁﬂ‘aﬁw;u‘%fm NOEHN1IHAR GT%VJ%
selaUsznn® nslunsouias wlbuns selaUszenn® nslunsouias wlbuns
nau Wlenenaads S Suila uaz nau Wlenenaads S Suila uas
R CT A EE AR Ear T A EE AR Ear
Definition, importance of economics, Definition, importance of economics,
economic systems, demand and supply, economic systems, demand and supply,
demand and supply etasticity, price demand and supply etasticity, price
determination and market equilibrium, basic determination and market equilibrium, basic
consumer behavior theory, production and consumer behavior theory, production and
production cost, national income, money and production cost, national income, money and
banking, monetary and fiscal policies, inflation banking, monetary and fiscal policies, inflation
and deflation, international trade and deflation, international trade
128120 | BANNIIAAIA 3(3-0-6) | 128120 | wANNITARTIA 3(3-0-6) | AR

Principles of Marketing

mwgﬁmﬁymﬁ'mﬁumwmm
AEVHNEUAZNNTINNenIRane Tadedi
AINANTINLABIZULNITANIA NTLINS
namaradieenn NsuLsEIURATA NM9LEen
manmLmse wqﬁﬂ‘aﬁw;u‘%fm n1939%
ARA ﬂ’ﬁ?‘lhﬂ%ﬂ\iﬁ@‘i’l’]\iﬂ’ﬁ@]@’]ﬂ?ﬂﬂ’ﬁ
fngsie

Fundamental knowledge of marketing,
meaning and roles of marketing, factors
affecting market system, fundamental
marketing management, market segmentation,
selecting target markets, consumer behavior,

market research, usability of marketing tool in

Principles of Marketing
mwiﬁmﬁymﬁmﬁumwmm
AEVHNEUAZNNTINNenIRane Tadedi
AINANTINLABIZULNITANIA NNTLINS
namaAdieenn NsuLIEIURATA N9LEen

manmLLmse wqﬁﬂ‘aﬁw;u‘%fm n1939%
aane MalEAAeIdenenIsnatalung
fngsie

Fundamental knowledge of marketing,
meaning and roles of marketing, factors
affecting market system, fundamental
marketing management, market
segmentation, selecting target markets,

consumer behavior, market research, usability
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U5uige w.A. 2560 USuilge w.A. 2565 GNIES
business of marketing tool in business
125632 | wgfinssupuslnauazy3uas 3(2-2-5) | 125213 | wefinssupuslnauazyiuans 3(2-2-5) | iWAsMTAE
Consumer and Audience Behavior Consumer and Audience Behavior F%
MANNS NAENS JUUUD ANBAIEVININIS WANNS NAENS JUULD ANBAIEYINGNIS
ﬁ@m‘aﬁmdw&Jwﬁmﬁuﬁyﬂumu’%mﬁﬁu ﬁ@m‘aﬁmdw&Jwﬁmﬁuﬁyﬂumu’%mﬁﬁu
&JU%Tﬂﬂ m‘ﬁm‘m:ﬁwqﬁﬂﬁyéu‘%fm‘fumﬁ &JU%Tﬂﬂ m‘ﬁm‘m:ﬁwqﬁﬂﬁyéu‘%fm‘fumﬁ
ﬁﬂﬁu?@‘%ﬂ ﬂ‘iti_l'luﬂ’ﬁﬁkﬂﬂ’ﬁﬁ;ﬂﬂﬁ‘iu%Tﬂﬂ ﬁﬂﬁu?@‘%ﬂ ﬂﬂﬂLLﬁJUﬂizU"Juﬂ’W‘ﬁﬁ‘@ﬁﬁ‘iﬁ%@
Lm:wqﬁﬂ‘i’mm‘iéﬁmméﬁ‘[ﬂﬂ dupaunns m’iu"?‘fﬂﬂLm:wqﬁﬂ‘i’mm‘i%mméu%‘[ﬂﬂ
ndulada Brawarasimusasn dnAnngx dumaunaiinanlade avenaresimmnoTn
AspuAsananisadnle qluuLeesdatuns papuAsaRaniainanle Uszgnalguiuuy
@i’ﬁLﬁu%ﬁmméu%Tﬂﬂ ﬁw%umm‘iﬁumm ?Jm%‘@ﬁ’um‘i@i’mﬁu%ﬁmméu%‘[ﬂﬂ Anduae
ﬁw%%méﬁ‘[ﬂﬂ ﬂﬁﬁéﬂﬂ‘iﬂdﬁ%%’ﬂﬂd&;ﬂ%Tﬂﬂ
Principles, tactics, forms of communication Principles, tactics, forms of communication
between producers of goods or services and between producers of goods or services and
their targeted consumers as well as consumer targeted consumers, analyzing consumer
rights, analyzing consumer behaviors in their behaviors in decision process, designing
decision process, the impact of communication communication processes towards consumers'
messages and factors influencing consumers, consumption and purchasing behavior, process
the process of decision making, the influence of decision-making process, influences of
of culture, society and family, forms of media culture, society and family on decision,
targeting consumers’ ways of life, consumer customizing media formats and consumers'
right, consumer protection lifestyles, consumer right and consumer
protection
125631 | \wderensiomauasiofonn  3(2-2-5) | 125311 \wBereMsRomauariofonn  3(2-2-5) | iwAnusia

Communication Network and Social Media
WHARA NANNIT ATHNATATY AITHINE

ERLHERR f_gmmmmﬁ'@ﬁqﬂmm:m‘%ﬁw

naReans AedsAnuazAIDYNENTTRaa T
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FAnasouastrdeiusionans dnvoenis
femnsnuesanny andnaifinangfinasy
I}JU%TJW‘I HANaEUARADALAUATUANS
sl lnindorenisioanstunein
ﬂ’]ﬁﬁkﬂﬂﬁﬁﬂﬁ‘imﬂﬁ(”l

Concept, meaning, importance, roles,
forms of social media and communication
networking, social media and communication
network in online and daily life, effectiveness
of communication networks, support marketing

communication tasks, impact of communication

network in marketing communication practices

Communication Network and Social Media
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NN9A0815
Concepts, principles, importances,
meanings, components, forms of social media
and communication networking, social media
analysis and communication network in real—
life situations and use media as intermediary,

network communication characteristics,

influences on consumer behaviors, impact on
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goods, services and society, and how to take
advantage of communication networks
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Theories of intercultural communication, ALY ANETTHUA BRI
adaptation among various cultures, Theories of intercultural communication,
development of international communication, adaptation among various cultures,
influence of mass media, new media and development of international communication,
globalization on culture and identity influence of mass media, new media and
assimilation globalization on culture and identity
assimilation
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Principles of Data Analysis and Visualization
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Data type and data set, data preparation,
data import from different sources, concepts of
data visualization, information visualization
type, data storytelling, design principles of
data visualization, tools for data visualization,
time-series and network visualizations, big

data visualizations, data trend and prediction
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Persuasive Communication
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Meaning, nature, theory, significance,
steps and method of persuasive
communication, the influence of psychological
and sociological elements in communication
persuasion, the effectiveness of sender and
receiver, a power of group
125532 | n1adeanT89AnTs 3(2-2-5) | 125632 | nN9uAMnaAaHANLE 3(2-2-5) | Wasnde
Corporate Communication Relationship Management wazilsuy
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B9ANNT FeumaanuazadefiAeaYe aLﬂ‘iﬁtﬁwqaﬂ‘ﬁNQﬂ?‘T’T NN9AaNUULAENS 318371
WA wqwﬁ?um‘:ﬁLmﬂzﬁmmmm:wmm Lﬁwym;m@éﬁuﬁmwu TR
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AN q myﬂﬂﬁmﬁ’uéLLm@%ﬂﬁ‘ﬁNmNﬂﬁ penaiuszuy
ﬁ@mﬁﬂmmﬁmﬁ Customer relationship management, client
Meaning, significance of corporate behavior analysis, systematically data
communication, environmental and related collection, consumer behavior analyzation,
factors, concepts and theories in analyzing consumer behavior segmentation and strategy
causes and effects of communication, creation systematically and properly with
problem-solving of corporate communication, segments
communication techniques and skills in various
forms, human relations and ethics in corporate
communication
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Media and Content Strategy for Public
Relations
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Content Strategy for Image Building and
Reputation
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Strategy, technique and method to create Strategies, techniques and methods to
creatively and effectively public relations create creatively and effectively public
content; message and audience analysis and relations content, message and audience
message and media using for public relations analysis, message and media using for public
in response to different public relations relations in response to different targets and
objectives public relations objectives
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Wnawe sz angnn Techniques and methods of delivering
Technique and method of delivering public relations, self- preparation and
public relations, psychological and preparation presentation psychology, effective uses of
in presentation, the use of tools effectively in tools in presentation
presentation
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Integrated Public Relations
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Proactive public relations strategy,
customer relationship management and
customer support, media relations, community
relations, special events, crisis public relations,
corporate image and brand management, good
governance and corporate social responsibility,
a critical comparison of organizations public

relations, code and ethics public relations

Integrated Public Relations

NAYNENNTUSEEANTLEIBIFN 113
LBMNSANNANIUE TGN ATLAZ TGN AN
S ReanarHEILE quanERLS 119
Faman1soifivey nsuszendiiusunoy
ANOR MFUVININNENYDIIBIBIANT N5
AOFTUATNIIUINITULTHA USTENALIA
WRTATHSURAYELARIAN NTAATIZN
WisuWsufeunumnisyszandninores
BIANTUTANAN T FIUTIIHURE
93980390 B9 U ANRWE

Proactive public relations strategy,
customer relationship management and
customer support, media relations, community
relations, special events, crisis public relations,
corporate image management, communication,
and brand management, good governance
and corporate social responsibility, critical
comparison of organizations public relations,

code and ethics public relations




119

viﬁ'ﬂgms WAL (M5AANTSASRaNS) viﬁ'ﬂgms WAL (M5AANTSASHENS) A5z
U5uige w.A. 2560 USuilge w.A. 2565 GNIES
125322 | n1UAVMSNINANEN SRAnNEl uavBalRes 125541 | nnsuBwisn wanyos sadneol uasoles | wWaewswa
3(2-2-5) 3(2-2-5) | Aygnsan
Presentation Technique for Public Relations Presentation Technique for Public Relations FINTNBN
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Image, identity, reputation building and Concepts and theories for reputation
management concepts and theories, strategy building and management, identity and
and analysis of guidelines and situational reputation of organizations, products, services
factors affecting image, identity and reputation and individuals, building strategies and
creation in organization approach analyses, various environmental
factors which plays an important role in
determining and creating a good image,
identity, and reputation for the organizations,
effects of image identity and reputation
building management
mv;umiﬁamsmimmﬂ 15 inaafin
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Communication Network and Social Media ﬂ’ﬂ;m‘mmﬂ
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Concept, meaning, importance, roles,
forms of social media and communication
networking, social media and communication
network in online and daily life, effectiveness
of communication networks, support marketing

communication tasks, impact of communication

network in marketing communication practices
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Consumer and Audience Behavior Consumer and Audience Behavior ﬂﬂ;sﬁﬂmmﬂ
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Principles, tactics, forms of Principles, tactics, forms of communication
communication between producers of goods or between producers of goods or services and
services and their targeted consumers as well their targeted consumers as well as consumer
as consumer rights, analyzing consumer rights, analyzing consumer behaviors in their
behaviors in their decision process, the impact decision process, the impact of communication
of communication messages and factors messages and factors influencing consumers,
influencing consumers, the process of decision the process of decision making, the influence
making, the influence of culture, society and of culture, society and family, forms of media
family, forms of media targeting consumers’ targeting consumers’ ways of life, consumer
ways of life, consumer right, consumer right, consumer protection
protection
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Health Communication
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Meaning and importance of healthy
person, target analysis, communication for
wellness, campaign to promote one's health,

foods and drugs information literacy, limitation,

rule, act in health communication

Wellness Communication
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Meanings, importance of health and well-
being, audience analysis, creating
communication issues to enhance health and
wellness, design and develop communication
processes for holistic health improvement and
good quality of life, campaign to promote

health and wellness, food and drug information
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literacy, restrictions, regulations, laws related

to health and wellness communication
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Brand Communication and Management
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REABLUWEIAN NITNAWINRAST I
Implementation of marketing policy,
marketing, strategy to identify guideline for
creating image, identity, personality,
popularity, brand loyalty, brand communication
through tools, brand meeting, employee
interaction, social responsibility activities, new

product development
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Experience and Special Event Design
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Communication designed with consumer
psychology, marketing promotion activity
design, organizing sales promotion activities,
product packaging design, creating
participation among product and consumer,
target consumer analysis, event planning,
cost-effective management, designing event
atmosphere, event management, event
evaluation, and regulations related to

organizing event, create, plan, budget,
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Campaign, Design Experience, and Special
Events
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Campaign concepts and theories,
strategies, process, communication design and
consumer psychological characteristics,
creating engagement between products and
consumers, audience analysis, operation
procedure, applying situations from social,
local and organizational conditions to create

campaigns and special events, cost
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implement, and evaluate events

management, atmospheric design, controlling

activities in accordance with plans, evaluation
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Communication Landscape
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Behavior, media selection, format and
procedure of communication, crowds
communication in current situation, individual
and social impact, media function process,
situation affect communication management,

trend of communication technology, analysis of

overall communication
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Intercultural Communication
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Theories of intercultural communication,
adaptation among various cultures,
development of international communication,
influence of mass media, new media and
globalization on culture and identity

assimilation
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Intercultural Communication
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Theories of intercultural communication,
intercultural organizations, types of
intercultural communication in various case
situations, adaptation among various cultural
diveristy, development of international
communicators, influences of mass media,

new media and globalization on culture and

identity assimilation, inflences of intercultural
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communication on international organizations
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Mass Relationship Management
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Mass grouping format, objective of
aggregation, relations characteristic among
persons and groups, principles of participation,
group activities, participatory communication,
communication procedure to create awareness,
cooperation, adjust communication breakdown,
strength creation for groups and organization,

attitude and shared values creation
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Communication Project Management
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Plan analysis, type and characteristic of
communication project, principles to define
objective of communication project, terms of
reference: TOR, period of time analysis,
appointment, responsible determination,
human and budget management, control and
check technique, risk management, worthiness
analysis, evaluation and conclusion of

communication project
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Communication for Social Change
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Meaning, concept, communication
processes, innovation and adaptation,
communication to development, sufficient
economy concept, social context analysis,
communication planning to improve social
well-being, media using through contacting
people and mass media to develop
community, communication between the
government, change agent, opinion leader,
and people
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Story telling
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Data collection, building target audience,
creating storyline from data, defining points of
interest in subject, producing summary, writing
storytelling design, oral storytelling design,
design storytelling through media
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Creative content creation
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Problem analysis, limitations, content
creation supports, analysis and comparison of
different approaches in telling unique and
memorable stories, story goal setting, deciding
on content creation strategy, content creation

strategies with creative methods, evaluation
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Content marketing
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Forms, methods of presenting marketing
content, content comparison with marketing
competitors, content-integration principles for
marketing campaigns, producing content to

achieve marketing objectives
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Content creation for social change
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Analysis and conditionalization of social
problems, choosing problem-solving strategy,
create change strategy, create material based
on target audience's perceptions and issues
that need change, creating format, space,
time to create change process, assess impact

of content on society
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Content Management
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Goal setting, methods, patterns,
strategies, content presentation planning,
content creation and distribution budgeting,
budget value analysis, feeling analysis, image
analysis, evaluation of brand, organization,
individuals, and society's impact, problem-
solving solutions for negative impacts from

content presentation
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Professional Training
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Learning, gaining experience, improving
working skill in communication management as

an apprentice in private or government sectors
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Learning, gaining experience, improving
working skill in communication management as

an apprentice in private or government sectors
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Co-operative Education
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Training, learning, gaining experience,
improving working skill in communication

management as an apprentice in private or

government sectors
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Co-operative Education
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Training, learning, gaining experience,
improving working skill in communication

management as an apprentice in private or

government sectors
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Independent Study
MIANAI m‘i’iqmqmym;m 19998
ﬂ’ﬁ"’jL(”li’]tﬁ NTRYRITILITH ANTHUEUBUA
aAUTehTanIAIUNNsTANII NI ADaNS
Studying, collecting data, researching,
analyzing, report writing, presenting and

discussing in communication management

Independent Study
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Studying, collecting data, researching,
analyzing, report writing, presenting and

discussing in communication management
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